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SOON: SKY TORNIK — ZLATIBOR

Hotel Tornik 5%, jedan od najluksuznijih hotela na ovim
prostorima, predstavljamo depadans Grand Hotela Tornik -
Tornik Sky, koji zajedno ¢ine jednu fino zaokruzenu celinu.

Sky Tornik je, iako u dizajnu jednako luksuzan, za razliku od Grand
Hotela Tornik zamisljen kao mnogo moderniji, svedeniji hotel u kojem
je akcenat stavljen na dve celine: Rotacioni restoran i Kongresnu
dvoranu.

Nakon §to je u maju prosle godine na Zlatiboru otvoren Grand

Vec na samoj recepciji hotela, jasno je da je u pitanju fin spoj luksuza i
trenda, kada je re¢ o dizajnu enterijera, koji je pracen tehnoloskim
inovacijama poslednje generacije.

Citav enterijer od hodnika do soba paljivo je osmisljen tako da se
spojem mekanog plisa, boticcino mermera teksture oraha i mesinganim
detaljima - dobije luksuzna slika u kojoj dominiraju krupne forme, fini
detalji i ¢iste boje.

Ali ponos kompanije A Group su definitivno: jedinstveni rotacioni
restoran na V spratu depadansa, sa 350 sedec¢ih mesta, ¢ija se platforma,
precnika 30 metara, rotira za 360°, i kongresna dvorana koja se prostire
na gotovo 1.000 kvm, bez ijjednog noseceg stuba! To je najveca i
najluksuznija dvorana tog tipa na ovim prostorima. Enterijer dvorane je
pazljivo dizajniran da bi se istakao Cist prostor i naglasila velika visina
plafona. Poseban pecat joj daju lusteri od Murano stakla.

Sadrzaj depadansa osnovnog hotela ¢ine i
mala kongresna sala, mini bioskop, decija
igraonica od 370 kvm, poslasti¢arnica sa
bastom, kao i krov hotela na kome se moze
uzivati u panoramskom pogledu na
Zlatibor, uvereni da ste popevsi se na vrh
hotela Sky Tornik istinski dotakli oblake!

www.turistickisvet.com

Tornik 5* in Zlatibor, one of the most luxurious hotels

in this region, we present you the new part of Grand
Hotel Tornik — Tornik Sky, which form together a finely
rounded whole.

n fter the opening in May last year of the Grand Hotel

Although equally luxurious in design, Sky Tornik is, unlike
the Grand Hotel Tornik, designed as more modern, simpler
hotel, where the focus is on the two entireties: Rotating
restaurant and Congress hall.

Already at the reception itself, it is clear that this is a fine mix
of luxury and trend, when it comes to interior design, which
is followed by technological innovations of the last
generation.

The entire interior from the hallway to the rooms is carefully
designed so that the compound of soft plush, boticcino
marble of walnut texture and brass details - makes a
luxurious image, dominated by large forms, fine details and
pure colours.

A Group is proud of its unique rotating restaurant on the fifth
floor of the new wing, with 350 seats, whose platform of 30
meters in diameter, rotates 360° and congress hall that
extends to almost 1,000 square meters without any
supporting pillars! It is the largest and most luxurious hall of
this type in the region. The interior of the hall was carefully
designed to highlight the clear space and emphasize the
ceiling height. The special effect give Murano glass
chandeliers.

The new wing of the hotel also contains a small congress hall,
mini cinema, children playroom of 370 sqm, pastry shop with
the garden, and the roof of the hotel where you can enjoy the
panoramic view of Zlatibor, convinced that by climbing to
the top of hotel Sky Tornik you have truly touched the
clouds!
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HOTEL IZVOR

N OVO u ponudi hotela Izvor

ZLATNI PAKET ZA DAME
Ako verujete da posedujete kvalitete zlata vredne i da pripadate manjem broju dama koje prepoznaju
posebnost i izvrsnost, nudimo vam jedinstvenu ponudu!

COKO FANTAZIJA
Pravi hedonisti znaju za caroliju cokoladnog uiitka, za telo | dusu. Zaboravite na sve svakodnevne brige
| prepustite se posebnoj fantaziji.

MAME UZIVAJU - DECA SE IGRAJU
Mema bolje mame od opustene i zadovoljne osobe, a nema vece radosti za mamu od srecnog deteta.
Upravo to vam nudime!

y www.a-hotel-izvor.com el
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http://www.a-hotel-izvor.com/
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Leto / Summer 2019
Godina/Year XVII, Broj/No. 92

Na naslovnoj strani / On the front cover:
AsNEN NATIONAL PARK, SMALAND, SWEDEN
Photo: Alexander Hall, ImageBankSweden

Intervju / Interview: Marin Rendi¢, MasterChef
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Hoteli i estetika / Hotels and aesthetics

Z0V gostoljubive ravnice / The CALL of hospitable plains
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Krastarenje quletima / Gulet cruises

Arilje - grad koji slavi kulturu / The town that celebrates culture

TURISTICKI SVET 9207

leto 2019




INFO SERVIS

TURISTICKI PAKET SRBLJE, BIH | CRNE GORE

rbija, Bosna i Hercegovina i Crna Gora ponudice trzistu
Sprekookeanskjh zemalja zajednicki turisticki proizvod. Projekat
je iniciran na Sajmu turizma u Beogradu izmedu privrednih komo-
ra i komorskog sistema u BiH (Vanjskotrgovinska komora BiH,
Privredna komora RS i Gospodarska komora FBiH).

- Tri zemlje uklju¢ene u projekat posmatracemo kao jednu
jedinstvenu turisticku destinaciju, koja ¢e ponuditi avanturisticki
turizam, etno turizam, gastronomiju, kulturni turizam i prirodne
lepote - sve ono $to ove tri zemlje u ovom trenutku imaju - rekao je
predsednik Gospodarske komore FBiH Marko Santi¢, dok je sekre-
tar za turizam Privredne komore Srbije Tijana Maljkovi¢ naglasila da
¢e ponuda obuhvatiti razne turisticke atrakcije, galerije, muzeje,
hotele s cetiri ili pet zvezdica, smestaj u ruralnim podrudjima, eko
domacinstva, lokalne ugostiteljske objekte...

Izvor: biznis.ba

“RIMSKE TERME" - SPREMNE ZA TURISTE

rheologki lokalitet "Rimske terme", u samom centru Cacka, konaéno ée otvoriti
Asvoju kapiju za organizovane ture posetilaca. Da bi turistima prikazali sve
specifi¢nosti "Rimskih termi", Narodni muzej je u saradnji sa gradom Cackom i
Turistickom organizacijom napravio kulturno-informativnu tablu, dugacku 18.5
metara, od ¢ega polovinu zauzimaju informacije i fotografije ovog lokaliteta, a drugu
polovinu arheoloska nalazista koja postoje na tom podrudju. Grad je u rekonstrukciju
lokaliteta ulozio 1.2 milion dinara, a Turisticka organizacija Cadka 700.000 dinara.

Inace, “Rimske terme” sagradene su krajem III i pocetkom IV veka, a otkrivene su pri-
likom iskopavanja temelja za novu stambenu zgradu. Zastitna arheoloska iskopavanja
izvedena su tokom 1970. godine u saradnji Zavoda za zastitu spomenika kulture iz

Kraljeva i Narodnog muzeja u Cacku. Izvor: Energetski portal

KLADOVO DOBILO STATUS "BISER-DUNAVA"

a medunarodnoj konferenciji u Austriji, na kojoj je formirana MreZa za odrzivu mobilnost
Ni turizam duz Dunava sa sedistem u Lincu, Kladovu je dodeljen status Biser-Dunava, jer
ispunjava kriterijume odrzive mobilnosti u turizmu. Osim Kladova, status Biser-Dunava dobi-
lo je jos svega 10 destinacija, od Ulma u Nemackoj do delte Dunava u Rumuniji.

Kladovo je moralo da ispuni brojne standarde, a ono $to predstoji je otvaranje Info centra.

Projekat Trans Danube Biseri Dunava — Mreza za odrzivi transport duz Dunava, realizuje se u
okviru Dunavskog programa, a finasira ga Evropska unija. Projekat vodi Austrijska agencija za
zastitu Zivotne sredine, a u njemu udestvuje 15 organizacija iz 9 zemalja. Strateski partneri iz
Srbije su Ministarstvo za zastitu zivotne sredine, RARIS i opstina Kladovo, navodi se na

zvani¢nom portalu ove opstine. Lzvor: eKapija
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HOW /HoTeL OPERATIONS
WEEKEND/ FESTIVAL

edina konferencija na temu hotelskih operacija u Europi

HOW Festival, u organizaciji HESA Group, odrzava se po
tre¢i put 16 — 18. oktobra u Valamar Collection Isabella
Island Resortu u Pore¢u. Ocekuje se vise od 500 ucesnika.
Cilj Festivala je predstavljanje medunarodnih trendova u
hotelskim operacijama i primera dobre prakse, olaksavanje
implementacije novih proizvoda i usluga, kao i umrezavanje
i druzenje ucesnika.
I ove godine organizatori su obezbedili uces¢e brojnih
medunarodnih stru¢njaka iz hotelijerstva i povezanih
industrija koji ¢e sa ucesnicima diskutovai o trendovima u
hotelskim operacijama. Program je segmentiran na plenarni
deo namijenjen svim ucesnicima, a nakon toga se odrzavaju
po dve radionice paralelno, podeljene na sledece hotelske
sektore: hrana i pice, ljudski resursi, prodaja i marketing,
tehnika i domacinstvo.

Vise informacija: www.howfestival.com
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JUBILEJ: CETVRT VEKA TA MAGELAN TRAVEL

agelan travel, agencija sa najve¢im brojem redovnih tura
Mpo Srbiji za domace i strane goste, upravo obelezava veli-
ki jubilej: 25 godina poslovanja! Da li je bilo lako znaju

samo Biljana Mar¢eta i njen brat Dragan, koje, za divno ¢udo, jo$
uvek nije napustio pocetni elan.

- Bilo je to najgore vreme za pokretanje biznisa u turizmu! Ipak,
ljubav prema prema ovom poslu nadjacala je sankcije i tesku
politicku i ekonomsku situaciju. U to vreme izazovi su bili
nemogucnost placanja prema inostranstvu, obezbedivanje viza..., a
danas su: drugacije navike i ocekivanja turista, moderne
tehnologije, nove marketinske mogu¢nosti... Upravo pronalazenje
odgovora na ove izazove, tera nas napred i ispred drugih - kaze
Biljana Marceta.

A mi podse¢amo:

« Magelan travel je lokalni partner nekim od najvecih svetskih tu-
roperatora koji svoje turiste dovode na Balkan;

« Pokretac je brojnih projekata s ciljem da podrze razvoj i promo-
ciju turizma Srbije:
Portali VisitNovi Sad, VisitVojvodina i VisitSerbia (2005-2010)
- prvi online rezervcioni sistem za smestaj u Srbiji; Birdwatch
Serbia - sajt za promociju posmatranja ptica u Srbiji;

« Bogatstvo razli¢itosti - projekat koji je realizovao Dunavski
turisticki klaster Istar21, ¢iji su osnivaci;

« SerbianAdventures.com - platforma za online rezervisanje tura
i aktivnosti po Srbiji koju mogu da koriste svi organizatori puto-
vanja. SerbianAdventures trenutno nudi oko 170 tura 60
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TRAJANJE ZACINJENO LJUBAVLIU

razli¢itih organizatora, koje obuhvataju viSe od 200 destinacija u
Srbiji i pokriva sve kanale internet marketinga. Ova platforma je
jedinstvena po tome $to predstavlja najveci broj tura po Srbiji i
regionu, nudedi organizatorima jedan mocan i moderan alat za
prodaju i laku adiministraciju, klijentima mogué¢nost online
rezervisanja a posle putovanja ocenjivanje tura i ostavljanje
komentara.

Magelan tim ¢ini mala ekipa vrednih i posvecenih ljudi koji vole
svoj posao i smatraju da kroz turizam mogu uticati na svest o
oc¢uvanju tradicije i obi¢aja svih naroda koji zive u Srbiji, uticati na
svest 0 o¢uvanju zivotne sredine i kulturne bastine i — najvaznije:
ljudi koji svojim poslom omogucavaju da i mnogi drugi u Srbiji
rade i da zaraduju od turizma. Cestitamo!

Redakcija casopisa Turisticki Svet

QATAR AIRWAYS: DODATNI
LETOVI ZA BEOGRAD

atar Airways je poceo sa prodajom karata za tri dodatna leta
Qnedeljno na liniji od Dohe do Beograda u periodu od 9. jula
do 28. septembra - utorkom, ¢etvrtkom i subotom.

Letovi ¢e se obavljati avionom Airbus A320. Qatar Airways na
liniji Doha-Beograd-Doha trenutno leti svakodnevno, a sa dodat-
nim letovima ukupan broj nedeljnih letova popece se na deset. U
beogradskom predstavnistvu navode da ¢e sa novim letovima biti
mnogo bolje veze Beograda i Denpasara, Bangkoka, Singapura,
Maldiva, Sejsela, Melburna, Tokija, Sidneja i Ho Si Mina.

Dodatni letovi ¢ekaju na dozvolu Direktorata civilnog vazduho-
plovstva.

Izvor: Aviatica
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-_' NOCENJE - 100.000 EvRrA!

ajskuplje odmaraliSte na svetu, u kojem
Nnoc’enje kosta 100.000 evra, otvoreno je na
privatnom ostrvu Banva, koje se nalazi u okviru
arhipelaga Palavan na Filipinima.
U odmarali§tu gosti imaju na raspolaganju 15
hektara privatnog zemljiSta, na kojem mogu da
uZivaju u igre nju tenisa, odbojke na plazi, veslaju
kajacima ili jednostavno uZivaju u plivanju u

kristalno p] W ;1 '1_Vodi Suluskog mora, navodi

)Ydmaralis e istovremeno da primi samo 48
gostiju, kO]l se smestaju u nekoj od luksuznih vila
na obali, od kojih svaka ima bazen, terasu sa
dakuzijem i prozore od plafona do poda.

U restoranu se sluzi sveza lokalna hrana ili
plodovi Suluskog mora, dok u spa centru gosti
- ogu da uzivaju u neograni¢enom broj tretmana,
By bez dodatne naplate, prenosi Dejli mejl.

e "" L= .
i I Izvor: Tanjug

NAJVECI MADARSKI AQUA SPRAY PARK

sastavu kompleksa Aquaworld Resort Budapest bice
Uotvoren tokom cele letnje sezone, od 15. juna do 15. sep-
tembra. Ove godine je znatno pro$iren u odnosu na proslo-
godisnji, pa je tako sada ovo najveci spray park u Madarskoj, ali
iu regionu.
SPRAY PARK sastavljen je od vise stotina prskalica raznih obli-
ka i dimenzija, pa se ovih vodenim zdanjem podjednako
odusevljavaju i deca i odrasli. Ceo park instaliran je na
gumiranoj podlozi, pa je mogucnost povrede dece pri padu
veoma mala, ta¢nije gotovo da i ne postoji.

PoseTA ZOO VRTU | KRSTARENJE DUNAVOM

Svi gosti Aquaworld Resort hotela tokom letnjih meseci, po
prijavljivanju u hotel dobice i besplatne vip ulaznice za ZOO vrt,
jedan od najvecih i najbogatijih u Evropi. Gostima se tako pruza
mogu¢nost da besplatno obidu ovo Zivotinjsko carstvo unutar
kojeg se nalaze i brojne ugrozene vrste Zivotinja. Gostima hotela
se pruza i mogucnost da upoznaju Budimpestu sa Dunava, a za
sve zainteresovane obezbeden je prevoz iz hotela. Tokom
krstarenja pruza se jedinstven pogled na fascinantno zdanje
madarskog parlamenta, Citadelu, prelepe mostove, ali i brojne
druge znamenitosti i simbole Budimpeste
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INTERVJU: MIROSLAV KNEZEVIC, DRZAVNI SEKRETAR ZA TURIZAM

~ELIKO SPREMANJE™ U
TURISTICKOM ZAKONODAVSTVU

“A BIG CLEAN UP" IN
TOURISM LEGISLATION

ICKI SVET | leto 2019



INTERVIEW: MIROSLAV KNEZEVIC, THE STATE SECRETARY FOR TOURISM Www.turistickisvet.com

Potreba da se poslovanje u oblasti turizma bolje uredi i, pre svega, uskladi sa nacionalnom Strategijom razvoja
turizma do 2025. godine, bila je poslednjih godina sve izraZenija i rasla uporedo sa sve intenzivnijim razvojem
turizma u Srbiji. Zahvaljujuci naporima resornog Ministarstva, posle vise od godinu i po dana intenzivnog rada
ulozenog u kreiranje novog zakona, nova zakonska resenja stupila su na snagu 22. marta ove godine. U toku je
izrada vise pravilnika i podzakonskih akata koji ¢e razresiti mnoge nedoumice, pre svega turisti¢kih agencija. Sta
je sve novo iliizmenjeno u turistickom zakonodavstvu i s kojim ciljem, kao i kakvi se efekti o¢ekuju, za Turisticki
Svet otkriva dr Miroslav Knezevi¢, drzavni sekretar u Ministarstvu trgovine, turizma i telekomunikacija,
institucije koja je podnela najveci teret izrade novog zakona.

- U Srbiji su se po prvi put stekli uslovi da se oblast turizma regu-
lide sa dva zakonska re$enja: Zakonom o turizmu i Zakonom o
ugostiteljstvu. Radili smo veoma ozbiljno i sistematski na tome
gotovo viSe od godinu i po dana i rekao bih da smo uradili dobar
posao - istakao je dr Miroslav KnezZevic.

Govoreci 0 novinama u Zakonu o turizmu, naglasio je da je njegov
Klju¢ni cilj unapredenje i koordinacija rada svih aktera javnog
(nacionalni, regionalni i lokalni nivo) i privatnog sektora u turiz-
mu, kao i smanjenje sive ekonomije. Programi razvoja turizma
moraju biti uskladeni sa Strategijom razvoja turizma do 2025.
godine, koji i jeste krovni dokument u generalnom strateskom
razvoju turizma Srbije.

- Moram da istaknem da smo se zbog narusene sigurnosti putni-
ka usled neadekvatnog rada i postupanja pojedinih organizatora
turistickih putovanja posebno bavili poslovanjem turistickih
agencija. Posebno je vazno da je stvoren i pravni osnov za katego-
rizaciju/rangiranje licenci turistickih agencija organizatora puto-
vanja u skladu sa brojem sklopljenih aranZmana i broja putnika -
uvodenjem obaveznog depozita i garancije putovanja (polise osi-
guranja, bankarske garancije ili depozita), $to ¢e se detaljnije re-
gulisati Pravilnikom - naglasio je dr Knezevic.

KATEGORIZACUA | JEDINSTVENA CENA

® Agencije smatraju da je kategorizacija problematicna i da se ne
moZe tretirati isto izlet od 500 dinara za dve hiljade putnika i aran -
Zman, na primer, za Mauricijus od 3.000 evra?

— Zato se to i radi da ne bismo imali situaciju da svi organizatori
putovanja budu svrstani u jednu grupu, pa da isti uslovi vaze i za
male i za one najvece. Cilj nam je da se u garanciji putovanja
odrede iznosi koji odgovaraju broju realizovanih aranzmana,

- For the first time in Serbia, the conditions have been
obtained to regulate the field of tourism with two system
solutions: the Law on Tourism and the Law on Catering. We
have been working very seriously and systematically on this
for over a year and a half and | would say that we have done
a good job - said PhD Miroslav Knezevi¢.

Speaking about the new Law on Tourism, he emphasized
that the most important was system regulation and better
coordination of activities of actors in public and private
sector, at national, regional and local level. Tourism
development programs must be in line with the
development programs of this branch until 2025, which is
the umbrella document in general strategic development of
tourism in Serbia.

-I have to point out that we have especially dealt with the
operations of travel agencies due to the poor security of
passengers caused by inadequate work of some travel
agencies. What is important, a legal basis has been created
to categorize agencies, licensing, or classifying them into
certain categories according to the number of passengers
and packages, the introduction of mandatory deposits and
travel guarantees (insurance policies, bank guarantees or
deposits which will be regulated in more detail by the
Regulation - stressed PhD KneZevic.

CATEGORIZATION AND UNIQUE PRICE

e Agencies think that the categorization could cause problems
and that a field trip of 500 Dinars for two thousand passengers
and, let’s say a package tour to Mauritius of 3.000 Euros could
not be treated the same?

- That is why we do this, so that we don't have the situation
where all tour operators are classified into one group, so that

The need to regulate business in the field of tourism and, above all, to align with the national Tourism Development Strategy by
2025, has been growing in recent years and growing alongside the increasingly intensive development of tourism in Serbia. Thanks
to the efforts of the relevant Ministry, after more than a year and a half of intensive work invested in the creation of a new law, the
framework decision came into force on March 22 this year. Drafting of several regulations and by-laws is under way, which will solve
many problems, primarily of travel agencies. What is new or changed in tourism legislation, and for what purpose, as well as what
effects are expected, is revealed for Turisticki svet by PhD Miroslav Knezevi¢, the State Secretary for tourism in the Ministry of Trade,
Tourism and Telecommunication, the institution that took the greatest burden of drafting a new law.
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INTERVJU: MIROSLAV KNEZEVIC, DRZAVNI SEKRETAR ZA TURIZAM

odnosno da vrednost aranzmana korespondira sa garancijom
putovanja koju turisticke agencije imaju, kako bi putnici mogli da
budu obesteceni, ukoliko se iz nekog razloga putovanje ne realizu-
je. Dakle, garancije putovanja moraju da budu u iznosu od kojeg
putnici, ako treba, mogu da se obestete.

Takode, u novom zakonu se insistira na jedinstvenoj ceni po kojoj
se prodaju aranzmani, na nacin koji nije obmanju¢i u bilo kom
smislu. Sta to znaci? Znaci da se podrazumeva, ako se oglasi pro-
daja aranzmana po jednoj ceni, da se odlazi zaista na tu destinaci-
ju. Imali smo brojne primere u praksi da se oglasi jedna destinaci-
ja a da se odseda u drugoj 100 km udaljenoj, pa se prevoz do
osnovne tacke naplacuje posebno. U skladu sa evropskom direk-
tivom koja se bavi zastitom potro$aca, aranzmani se moraju pro-
davati po jedinstvenoj ceni i oglagavati na proveren, istinit nacin.

U NOVOM ZAKONU NIJE REC SAMO O AGENCJAMA?

- Naravno, ima jo$ dosta novina. Predvideli smo i stvorili pravni
osnov za budude podsticaje unapredenja ekoloskih standarda,
energetske efikasnosti, inovacije i digitalizacije u turizmu. Zatim,
za razvoj nacionalnog turistickog brenda, kao i podsticaj i razvoj
turizma i ugostiteljstva u ruralnim podru¢jima. To su bitne novine
koje se moraju sprovesti ukoliko mislimo da ispratimo trzi$ni
trend i odrzimo rezultate koje postizemo u turizmu, a to je u 2018.
godini bio, da podsetim, priliv od milijardu i 317 miliona evra -
naglasio je drzavni sekretar Knezevic.

»E— TURISTA” OLAKSAVA RAD
® Zanimljive su novine i u novom zakonu o ugostiteljstvu?

- Predvideli smo kreiranje jedinstvenog centralnog informa-
cionog sistema u ugostiteljstvu i turizmu, popularnog ,,E —turistu”
Zahvaljuju¢i njemu, pristup informacijama, ugostiteljima,
pruzaocima usluga ali i evidentiranje svih gostiju koji borave u
zemlji bi¢e neuporedivo laksi. Cilj nam je da razvijemo ovaj vazan
sistem, zajedno sa drugim resorima, ministarstvima i MUP-om,
kroz koji ¢e svi pruzaoci usluga imati priliku da evidentiraju /
prijavljuju goste a bice besplatan i veoma jednostavan. Tako ¢emo
kona¢no imati pouzdane statisticke podatke i uslove za kreiranje
jos$ bolje turisticke politike. Planirali smo pogodnosti za pruzaoce
usluga u domacoj radinosti, $to je deo $ireg sistemskog resenja,
gde smo, zahvaljuju¢i kolegama iz Ministarstva finasija, prvo
izmenili Zakon o porezu na dohodak gradana. Ubuduce, fizicka
lica koja se bave pruzanjem ugostiteljskih usluga smestaja u
domacoj radinosti bi¢e pausalno oporezovana, po izuzetno
povoljnim uslovima, s tim da sami mogu da prijavljuju svoje goste.
Doduse, za sve njih i u gradovima i u selima, ako ne postuju
Zakon, predvidene su i povecane kazne, s obzirom da su kazne
uvecane i za ugostitelje i pravna lica. Sve mora da bude i
transparentno i fer!

® Hoce li sve to, po vasem misljenju, olaksati bavljenje turizmom?
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the same conditions apply to both the small and the largest
ones. Our goal is to determine the amounts corresponding
to the number of realized package tours in the travel
guarantee, that is, the value of the arrangement corresponds
with the travel guarantee provided by travel agencies so that
passengers can be compensated, if for some reason the trip
is not realized. Therefore, travel guarantees must be in the
amount from which passengers, if necessary, can be
indemnified.

Also, the new law insists on the unique price at which the
package tours are sold, in a way that it is not deceptive in any
sense. What does that mean? It means that it is assumed that
if the package tour is promoted at one price that you really
go to that destination. We had numerous examples in
practice to advertise one destination and stay in another 100
km away, so the transfer to the basic destination is paid
extra. In accordance with the European directive that deals
with consumer protection, package tours must be sold at a
single price and advertised in a proven, true manner.

e The new law is not just about the agencies?

- Of course, there are still many novelties. We have
anticipated and created a legal basis for future incentives to
improve environmental standards, energy efficiency,
innovation and digitization in tourism. Then there will be
incentives for the development of the national tourism
brand, and the incentives for the development of tourism
and hospitality in rural areas. These are important novelties,
which must be implemented if we are to follow the market
trend and maintain the results achieved in tourism, and just
to remind, in 2018 it was the inflow of one billion and 317
million Euros — emphasized the State Secretary Knezevic.

»E— TOURIST” MAKES WORK EASIER
e There are interesting novelties in the new law on Catering?

- We have envisaged the creation of a unique central infor-
mation system in catering and tourism, the popular “E
—tourist”. Thanks to it, access to information to caterers,
service providers, and recording of all guests in the country
will be incomparably easier. Our goal is to develop this
important system, along with other departments, ministries
and the Ministry of Internal Affairs, through which all service
providers will have the opportunity to register guests and it
will be free and easy to use. So, we will finally have reliable
statistics and conditions for creating an even better tourist
policy. We planned benefits for domestic service providers,
which is part of a wider system solution, where we and our
colleagues from the Ministry of Finance first changed the
Law on Personal Income Tax. In the future, individuals who
deal with providing catering services in their homes will pay
the flat-rate tax, at extremely favourable terms, with the
ability to register their guests themselves. However, for all of
them, in cities and in villages, if they do not respect the Law,
there are also increased penalties, and the penalties are
increased for caterers and companies as well and everything
must be transparent and fair!
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- Bi¢e vrlo operativno, upotrebljivo, Stedeti vreme, olaksati
proceduru, vrlo dostupno. Nece biti uslovljeno kupovinom bilo
kakvih uredaja. Cilj svih tih ,,novina“ je svakako da kreiranjem
turisticke politike koja je uskladena sa potrebama privrede, pod-
staknemo razvoj turizma ali i da smanjimo sivu ekonomiju i
doprinesemo nastavljanju uzlaznog razvojnog trenda. Jer, evident-
no je da je veliki broj pruzaoca usluga u tom sektoru, fizickih lica,
iz razli¢itih razloga presao u ,,sivu zonu” i treba ih vratiti u nor-
malne tokove poslovanja.

Zbog svoje sveobuhvatnosti, ovo je sistemska reforma koja je bila
neophodna srpskom turizmu zbog rezultata koji se postizu, i
predstavlja, pre svega, stvaranje osnove za §to bolji razvoj turizma
u budu¢nosti — naglasio je s puno optimizma dr Miroslav
Knezevi¢, drzavni sekretar u Ministarstvu trgovine, turizma i
telekomunikacija.

o Will all this make doing business in tourism much easier?

- It will be highly operational, usable, time saving, easy, very
accessible. There will not be any obligations to purchase any
devices. The goal is to create a tourism policy, to encourage
work, but also to reduce the gray economy and continue the
upward trend. It is evident that a large number of these
service providers, individuals, for various reasons have
moved to the "gray zone", and they should be brought back
to legal operations.

Because of its comprehensiveness, this is a system reform
that was necessary for Serbian tourism due to the results
achieved, but it represents, first of all, the creation of the
basis for the best possible development of tourism in the
future — emphasized with great optimism PhD Miroslav
KneZevi¢, the State Secretary in the Ministry of Trade,
Tourism and Telecommunication.

Author: D.K. -I.
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NA mMISTIENOM RTNJU:

HoTeL RAMONDA
U SKLADU S PRIRODOM
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ON THE MYSTICAL RTANJ MOUNTAIN:

HOTEL RAMONDA — IN HARMONY WITH NATURE

Na samim obroncima misti¢ne planine Rtanj u isto¢noj Srbiji, On the slopes of the mystical mountain of Rtanj in eastern

nadomak Boljevca, izrastao je bajkovit, jedinstven po Serbia, in the Boljevac municipality, the magical Hotel
mnogo ¢emu ali, pre svega, po potpunoj uskladenosti s Ramonda, unique in many ways and above all, in full
prirodom - hotel Ramonda. Ve¢ samo njegovo ime, koje nosi harmony with nature, has emerged. Its name that symbolises
simboliku budenja, ozZivljavanja, bas kao i istoimeni cvet - simbol aw:?kenlng, revival, Just like the'ﬂ(?wer of‘the Same name sym-
vaskrsnuéa Srbiie u Prvom svetskom ratu. otkriva misiiu ovo bolises the resurrection of Serbia in the First World War, reveals
hotela. J Jl . kao luks . ot d ) . g the hotel mission. The reason for this lies in the fact that it has
otela. Jer, osmiSljen je ne samo kao uzni rizort za odmor i uzi-

; ; - ; . . ; . . been designed not only as a luxury resort for relaxation and
vanje, vesto uklopljen u prirodni ambijent, ve¢ kao mesto koje budi enjoyment, skilfully integrated into the natural environment, but
usnulu zivotnu energiju i vraca izgubljenu snagu.

as a place that awakens life energy and restores the lost power.
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Izborom prirodnih materijala - kamena i drveta, hotel Ramonda se sto-
pio, velikim staklenim povr$inama se povezao, a svojim ekoloskim
sadrzajem u potpunosti se uskladio sa prirodom, $to ¢e doprineti da i
gosti tokom boravka u ovom hotelu budu u savr$enom skladu s
prirodom.

Hotel Ramonda ima 21 smestajnu jedinicu i u njemu moze da boravi do
90 gostiju. Sve sobe opremeljene su Nespresso aparatima, kuvalom,
Smart Tv-om, vrhunskim dusecima i perjanim jastucima. Apartmani
hotela Ramonda, pored dodatnih kvadrata, imaju i potpuno
opremljenu kuhinju, $to ih ¢ini idealnim za porodice s decom.

Veliki restoran sa terasom savr§eno je mesto za uzivanje u
gastronomskim specijalitetima, napravljenim od svezih lokalnih namir-
nica.

Hotel ima i SPA centar sa unutra$njim i spoljnim bazenom, hidro-
masaznom kadom, parnim kupatilom, saunom i atraktivnim
programom masaza, Sto omogucava potpuno opustanje. Kuriozitet je
da se za precis¢avanje vode spoljnog bazena hotela Ramonda ne koriste
hemijska sredstva, ve¢ se voda u bazen preliva iz posebnog bazena u
kojem biljke precis¢avaju vodu. Ovo je jedinstven primer u nasoj zemlji
i predstavlja potpuno ekologki nacin precis¢avanja vode.

U ovom ekoloskom i energetski efikasnom hotelskom zdanju, ni
vlasnici elektri¢nih automobila ne treba da brinu, jer hotel Ramonda
ima i sopstvenu punionicu za njihovu dopunu.

www.turistickisvet.com

By choosing natural materials - stone and wood, Ramonda
Hotel has merged, by large glass surfaces connected, and with
its ecological content has completely aligned with nature,
which will contribute to the fact that guests are in perfect
harmony with nature during their stay in this hotel.

Hotel Ramonda has 21 accommodation facilities, and it has a
capacity to accommodate 90 guests. All rooms are equipped
with Nespresso appliances, cooking utensils, Smart TVs,
premium mattresses and feather pillows. Hotel Ramonda
suites, besides additional square meters, have a fully equipped
kitchen, making them ideal for families with children.

A large restaurant with a terrace is a perfect place to enjoy
gastronomic specialties, made from fresh local food.

The hotel also has a SPA centre with indoor and outdoor pool,
hydro-massage bath, steam bath, sauna and an attractive
massage program, which allows a complete relaxation. The
curiosity is the water filtration system of the outdoor pool
which pours the water into the pool from a special pool in
which plants purify water instead of using chemicals. This is a
unique example in our country and represents a completely
ecological way of purifying water.

In this eco and energy efficient hotel resort, even the owners of
electric cars should not worry, because Ramonda Hotel also
has its own charger.

Y 5w e s e alled WA [
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Svoja vrata Hotel Ramonda zvanicno otvara 1. jula! Dobro dosli!

Na samo 210 km od Beograda, 300 km od Novog Sada i 86 km od Nisa
- pronadi Cete svoju drugu kucu, u koju Cete se uvek iznova vracati da
se odmorite, relaksirate, osvezite, probudite usnulu zivotnu energiju. .. i
dodate po jedan novi kamenci¢ u svoj mozaik o misti¢noj planini Rtanj.
Vise informacija: 030/215 50 50,

recepcija@ramondahotel.com, www.ramondahotel.com

Hotel Ramonda will receive first guests on July 1st! Welcome!

Only 210 km from Belgrade, 300 km from Novi Sad and 86 km
from Ni$ — you will find another home of yours, where you will
always come back to rest, relax, refresh, wake up the vital
energy of life... and add one new stone in the mosaic of the
mystical mountain of Rtanj.

More info: +381 30 215 50 50,
recepcija@ramondahotel.com, www.ramondahotel.com
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INTERVJU: JAN LUNDIN, AMBASADOR KRALJEVINE SVEDSKE U SRBUI

- DSKA = ZzEMUA
100.000 JEZERA
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Photo: Goran Zlatkovi¢

S dolaskom leta, turisticki nomadi krecu na sve strane sveta, naj¢esc¢e na jug, na suncem okupane destinacije i
topla mora. Oni pravi istrazivaci, koji vise vole autenti¢ne izazove od masovnog turizma, kre¢u u suprotnom
smeru — na sever, recimo u Svedsku, zemlju na isto¢noj strani Skandinavskog poluostrva, sa neverovatnih
100.000 jezera, u kojoj moze da se dozivi toliko toga zanimljivog, neobi¢nog, istinski lepog, daleko od klasi¢ne
letnje euforije ali dovoljno inspirativno da se napune sve baterije, zadovolje sva Cula, ispune razne zelje i,
konacno, sloze sve kockice mozaika — kako, u stvari, izgledaju sre¢ni ljudi.

Da li je Svedska dobar izbor za leto - pitamo NJ.E. Jana Lundina, ambasadora Kraljevine Svedske u Srbiji, koji ¢e
sasvim sigurno, bas zato Sto nas, igrom slucaja, poznaje bolje od vecine svojih kolega, na ovo pitanje dati
odgovor po meri srpskih turista.
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INTERVIEW: JAN LUNDIN, THE AMBASSADOR OF THE KINGDOM OF SWEDEN

SWEDEN = THE COUNTRY
OF 100.000 LAKES

Each summer, tourists start travelling across the world, most often to the south, to sunny destinations and warm
seas. Those true researchers, who prefer authentic experiences to mass tourism, go in the opposite direction - to
the north, let’s say Sweden, the country on the eastern side of the Scandinavian peninsula, with incredible 100,000
lakes, the country in which one can experience so many interesting, unusual, genuine beautiful things, far from
the classic summer euphoria and inspirational enough to charge the batteries, satisfy all the senses, fulfil various
wishes and, finally, collect all the pieces of the mosaic — of how, in fact, happy people look like.

Whether Sweden is a good choice for a summer holiday — we ask H.E. Jan Lundin, the Ambassador of the
Kingdom of Sweden in Serbia, who will surely answer this question according to wishes of Serbian tourists, since
he knows us better than most of his colleagues.
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- Svedska kao turisticka destinacija uopste nije lo$ izbor, mada
klima nije ¢esto tako prijatna kao u Srbiji, ali je leti, iskreno, pri-
jatnija (naravno ne i na severu) - kaze ambasador Lundin. - U
Svedskoj je mozda 25-30°C, pa i na jugu, i u centru Stokholma,
moze da se uziva na pes¢anim plazama i da se kupa. Svedska je,
inace, zemlja veoma bogata vodama, koja, verovali ili ne, ima
¢ak 100.000 jezera! Ona je i jedna od retkih zemalja u kojoj se
voda pije iz ¢esme, $to je veoma vazan podatak za turiste. Kao
drustveno odgovorna, visoko svesna ekoloska drzava, Svedska je
poslednjih 50 godina mnogo ulagala u podizanje kvaliteta
Zivota, narocito u sisteme za ¢i$¢enje otpadnih voda, koje danas
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- Sweden as a tourist destination is not a bad choice at all, although the
climate is not often as pleasant as in Serbia, but during summer it is
much more pleasant than in Serbia (of course, not on the far north) -
says the Ambassador Lundin. — In Sweden the temperature is maybe
25-30°C, so in south and in the centre of Stockholm, one can enjoy the
sandy beaches and go for a swim. Sweden is, by all means, a land rich
in water, which, believe it or not, has as many as 100,000 lakes! It's one
of few countries where people can drink tap water, which is very
important fact for tourists. As a socially responsible, highly-aware
ecological country, Sweden has invested a lot in raising the quality of
life in the last 50 years, especially in wastewater treatment systems,
which every city in Sweden has today, and we are working to achieve
this in Serbia as well.

As a tourist destination - continues Ambassador Lundin - Sweden
really has much to offer. In the south of the country there are wide
sandy beaches, like the one in Ulcinj in Montenegro, but there are also
beaches in the centre of Stockholm, in the Stockholm archipelago.
One beautiful island in the middle of the Baltic Sea - Gotland, is larger
than Montenegro! You can see its beauty in the films of the famous
Ingmar Bergman who had spent his summer there. The Swedes love
him a lot - says Ambassador Lundin.

FROM SANDY BEACHES TO UNTOUCHED NATURE

- From June to August, Sweden is a great tourist destination and not
just its southern and central parts, but also the north. My father grew
up in the north in the municipality of Storuman, which belongs to the
region of Lapland. Although small in size, around 20.000 people live
there. As far as the size is concerned, the fact is that around million
people live in the north, while the entire Sweden has 10 million
residents, mostly living in the south! There are almost no people in the
north, because there are no roads. It is the largest area of untouched
nature in Europe (except Russia) and very harsh too, making it
attractive for adventure tourism. The Royal trail that goes from my
hometown to the north is 800 kilometres long. There you can hike all
year round. It is cold and very snowy, but during summer there is no
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ima svaki grad u Svedskoj, a radimo na tome da se to ostvari i u
Srbiji.

Kao turisticka destinacija - nastavlja ambasador Lundin, Sved-
ska zaista ima mnogo toga da pruzi. Na jugu zemlje su $iroke
pescane plaze, poput Velike plaze u Ulcinju u Crnoj Gori, a ima
ih i u strogom centru Stokholma, u stokholmskom arhipelagu.
Jedno prelepo veliko ostrvo usred Baltickog mora - Gotland, po
povrsini je vece od Crne Gore! Koliko je lepo mozete videti u
filmovima ¢uvenog Ingmara Bergmana koji je tu provodio svoja
leta. Svedani ga mnogo vole - isti¢e ambasador Lundin.

OD PESCANIH PLAZA DO NETAKNUTE PRIRODE

- Od juna do avgusta, Svedska je sjajna turisti¢ka destinacija i to
ne samo njen juzni i centralni deo, ve¢ i sever. Moj otac je, inace,
odrastao na severu u op$tini Storuman, koja pripada podrucju
Laponije. Iako je veli¢ine Crne Gore, tamo Zivi tek oko 20.000
ljudi. Koliko je to najbolje govori podatak da na severu zivi oko
milion ljudi, dok ¢itava Svedska ima 10 miliona stanovnika,
uglavnom na jugu! Na severu ljudi gotovo da i nema, jer nema
ni puteva. To je najveci prostor netaknute divlje prirode u Evropi
(izuzev Rusije) i vrlo surov, $to ga ¢ini atraktivnim za
avanturisticki turizam. Kraljevska staza koja iz mog kraja polazi
na sever, duga je 800 kilometara. Tu se moze planinariti ¢itavo
leto. Jeste da je hladno i ima snega, ali leti uopste ne pada no¢
(kao $to se zimi ne rada dan) i to je poseban dozivljaj. Bas kao
$to je u zimskom periodu pojava Polarne svetlosti (Aurora bore-
alis) - neverovatnog fenomena koji se javlja u blizini magnetnih
zemljinih polova, stvaraju¢i maglicaste pramenove neonske
svetlosti u raznim bojama. Sever je leti zanimljiv za planinarenje,
a zimi za skijanje, sport koji je vrlo popularan u Svedskoj i nasi
skijasi su medu najboljima u svetu. Dva najpopularnija skijaska
centra u Svedskoj su Uren, u blizini Estesunda, odli¢an za biat-
lon skijanje, sa velikim potencijalom da bude olimpijski centar.
Severnije je Ore, udaljen svega Cetiri sata od Stokholma. Jo$
severnije, tacnije u opétini Storuman, su dva manja mesta
Ternabi i Hemavan, iz kojih su nasi najbolji alpinisti. A to je kraj
u kome je odrastao moj otac — uz osmeh ¢e ambasador Lundin,
dodajuéi da je tu veliki skijagki centar, u koji je najbolje i¢i u
aprilu ili maju, jer snega jo§ ima, a i vreme je prijatno. Onaj ko
voli da $eta kroz Sumu, kao ja, ovde Ce zaista uzivati.

U KRALJEVSKU OPERU ILI OPERSKI PODRUM?

o Koje destinacije biste preporuili turistima iz Srbije kao najbolji
izbor za leto?

- Svakako prvo treba posetiti Stokholm - jedan od najlepsih
glavnih gradova na svetu. Centar Stokholma izgraden je ve¢
krajem 18. veka, za vreme baroka, i njegova arhitektura je
vrlo interesantna. Prepun je muzeja, galerija, pozorista,
zabavnih parkova... Nalazi se u vrlo lepom arhipelagu gde
moze i da se kupa... Uzgred, Soping i lep provod su zagaran-
tovani. Volimo zdravo da jedemo i imamo odli¢ne restorane
- kaze ambasador Lundin, isti¢u¢i da je za njega najbolji
,Opera Selaren®, u prevodu ,Operski podrum, koji se buk-
valno nalazi ispod Kraljevske opere, u centru Stokholma, na
svega sto metara od Kraljevskog dvora. - Ovaj restoran nosi

night time (like during winter there is no day light) and it's a special
experience. Like Aurora borealis during winter — an incredible
phenomenon that occurs near the magnetic earth's poles, creating
foggy neon lights in various colours. North is interesting for hiking and,
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jednu Miselinovu zvezdicu ali, za mene, kao da ih ima vige.
Pripremaju odli¢nu hranu u kojoj iskreno uzivam. Narocito
u specijalitetima od ribe po kojoj je Svedska poznata. Imamo
lepu pastrmku i bakalar iz severnih voda, naravno i haringu,
ali ne preporucujem da va$ susret sa §vedskom kuhinjom
pocne sa kiselom haringom (zbog dosta jakog mirisa), jer je
to prili¢no egzoti¢no i za one koji nisu navikli, najblaze
re¢eno - tesko jelo. S obzirom da je Svedska zemlja Suma,
imamo i puno divljadi, pa preporucujem jela od mesa losa i
irvasa, koja su zanimljiva i veoma ukusna.

Osim Stokholma, treba obavezno posetiti Geteborg - veoma
lep grad, posebno leti. Nalazi se na zapadnoj obali i ima
malo drugaciji arhipelag. Poznat je po izuzetno slatkim
ra¢i¢ima. Takvih nema na Mediteranu, pa ih obavezno treba
probati. I kad smo ve¢ kod hrane, moram da istaknem nase
slatkiSe. Zaista su ukusni. Kuriozitet je da su mnogi slatkisi
vezani za kraljevsku kucu. Tako, na primer, kada se radaju
kraljevska deca, u njihovu ¢ast se kreiraju specijalni slatkisi,
kao $to su - torte za princeze, lepo dekorisane i veoma
ukusne.
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in winter, skiing, a sport that is very popular in Sweden and our skiers
are among the best in the world. The two most popular ski centers in
Sweden are Uren, near Ostersund, excellent for biathlon skiing, with a
great potential to be an Olympic center. Further to the north there is
Ore, just four hours from Stockholm. More further to the north, more
precisely in Storuman Municipality, are two smaller towns Tarnaby and
Hemavan, the birthplace of our best alpinists. And that's the place
where my father grew up — says Ambassador Lundin smiling, adding
that there is a large ski centre, and the best time for the visit is April or
May, because there is still snow, and weather is pleasant. The one who
loves to walk through the forest, like me, will really enjoy there.

THE RovAL OPERA OR OPERA HOUSE'S CELLAR?
o Which destinations would you recommend to tourists from Serbia as
the best choice for summer?

- First of all, you need to visit Stockholm - one of the most beautiful
capitals in the world. The centre of Stockholm was built at the end of
the 18th century, during the Baroque period, and its architecture is
very interesting. It is full of museums, galleries, theatres, amusement
parks ... Itis situated in a very beautiful archipelago where people can
go for a swim... By the way, shopping and nice walks are guaranteed.
We love to eat healthy and have excellent restaurants — says
Ambassador Lundin, pointing out that the best choice for him is the



INTERVIEW: JAN LUNDIN

Novi TREND: BESPLATNA KULTURA

o U zemlji u kojoj se dodeljuje Nobelova nagrada, ulaze mnogo
novca u obrazovanje i tehnoloski razvoj, kultura zauzima posebno
mesto. Sta preporucujete da se obavezno poseti?

- Svakako treba posetiti Kraljevsku operu, koja potice iz 18.
veka. Izgradena je u vreme kralja Gustava III, koji je ubijen (u
operi ,Bal pod maskama® je istinita pri¢a o njemuy), ali pre nego
$to se to desilo, uveo je takozvanu visoku kulturu u Svedsku i to
je ostalo do danas — s ponosom isti¢e ambasador Lundin. -
Imamo i veliki, vrlo lep teatar u Kraljevskom dvoru. Kralj, inace,
ima nekoliko dvorova i u jednom od njih on provodi leto. U toj

www.turistickisvet.com

“Operakallarens’, in the translation ,Opera’s cellar’, literally located
under the Royal Opera in the centre of Stockholm, just a hundred
meters from the Royal Palace. - This restaurant has one Michelin star,
but for me, it's as if it has more. They prepare excellent food that | truly
enjoy, especially fish specialties that Sweden is known for. We have a
nice trout and cod from the northern waters, of course, and the
herring, but | do not suggest your encounter with the Swedish cuisine
should start with sour herring (due to a very strong aroma), because it
is quite exotic and for those who are not accustomed, to put it mildly
—it's hard to digest. Since Sweden is a country rich in forest, we have a
lot of game, so | recommend dishes made of moose and reindeer
meat, which are interesting and very tasty.

In addition to Stockholm, it is necessary to visit Gothenburg - a very
nice city, especially in summer. It is located on the west coast and has
a slightly different archipelago. It is known for its extremely sweet
crabs. There are no such ones in the Mediterranean, so they must be
tried. Speaking of food, | need to point out our sweets. They're really
tasty. The curiosity is that many sweets are tied to a royal house. So, for
example, when royal children are born, special sweets are created in
their honour, such as - cakes for princesses, nicely decorated and very

tasty.

NEW TREND: FREE CULTURE

e In the country where the Nobel Prize is awarded, a lot of money is
invested in education and technological development, the culture takes a
special place. What do you suggest tourists should visit?

- You should definitely visit the Royal Opera, dating from the 18th
century. It was built during the time of King Gustav lll, who was killed
(the opera “A Masked Ball” tells the true story of him), but before that
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INTERVJU: JAN LUNDIN

rezidenciji je i teatar iz 18. veka, koji radi od maja do
septembra. Posetiti taj teatar je pravi dozivljaj.
Doduse, gotovo da je nemoguce naci karte iako su
vrlo skupe, ali vredi se potruditi. Predstave su vrlo
zanimljive, a jo$ viSe atmosfera i ambijent. Ingmar
Bergman je ¢ak napravio i interesantan film iz tog
teatra - film ,,Carobna frula“

U Stokholmu ima dosta muzeja koje bi trebalo poseti-
ti. Na$ novi Narodni muzej je prosle godine otvoren i
za sve posetioce je - besplatan. To je novi trend kod
nas: besplatna kultura. Ovaj muzej je veoma lep i
bogat, sa mnos$tvom zanimljivih eksponata,
uklju¢ujudi najvaznija dela nasih umetnika. Treba ga
svakako obi¢i, isto kao i Muzej broda Vasa, vojnog
broda iz 17. veka, koji je pronaden 60-ih godina na
dnu arhipelaga u blizini Stokholma. Brod je unikatan
i dobro ocuvan, pa je zahvaljujudi tome, ovaj muzej i
najomiljeniji medu turistima.

IPAK, ,SCANDIC"

© Mnogi bi rekli: sve je to sjajno ali kako do¢i do tamo,
gde odsesti i najvaznije — da li je skupo?

- Do Stokholma nije skup put. Ima par low cost kom-
panija sa vrlo povoljnim cenama avio-karata. Ryan
Air, na primer, leti iz Ni$a 2-3 puta nedeljno, a Wizz
Air leti direktno iz Beograda za Stokholm svaki drugi
dan - kaze ambasador Lundin. - Ono $to nije tako
jeftino u Stokholmu je hotelski smestaj, koji kosta
gotovo dva puta viSe nego u drugim gradovima. Ima
mnogo brendiranih hotela, ali ako Zelite $vedski hotel,
moja preporuka je ,Scandic®. To je veliki lanac koji
sada ima svoje objekte i u Nemackoj. Uglavnom su to
hoteli za poslovne goste. Cene su im pristojne i za
porodi¢ne sobe za do cetiri osobe. Nose 3 ili 3+
zvezdice, jer cesto nemaju bazen. U Stokholmu
preporucujem ,,Scandic Haymarket®, koji se nalazi u
biv$oj robnoj kudi, nekada veoma poznatoj, jer je u
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happened, he had introduced the so-called high culture to
Sweden, and that's what has remained to this day -says
Ambassador Lundin proudly. - We have a great, very
beautiful theatre in the Royal Palace. The king, in fact, has
several palaces and he spends summer in one of them. In
this residence there is an 18th-century theatre, which is
opened from May to September. Visiting this theatre is a
real experience. However, it's almost impossible to get
tickets, although they are very expensive, but worth the
effort. The performances are very interesting, and the
atmosphere and ambience are even more interesting.
Ingmar Bergman even made an interesting film from that
theatre - the film “Magjic Flute”.

There are many museums in Stockholm to visit. Our new
National Museum was opened last year and it is free for all
visitors. This is a new trend with us: a free culture. This
museum is very beautiful and rich, with a lot of interesting
exhibits, including the most important works of our artists.
You should certainly visit it, as well as the Vasa Boat
Museum, a 17th-century military ship that was found in the
60's at the bottom of the archipelago near Stockholm. The
boat is unique and well preserved, and thanks to this, this
museum is the most popular one among tourists.

YET, ,,SCANDIC"
® Many would say:it's all great, but how to get there, where to
stay and the most importantly - is it expensive?

- It's not expensive to come to Stockholm. There are low
cost airlines with cheap tickets. Ryan Air, for example, flies
from Ni$ 2 or 3 times a week, and Wizz Air flies directly from
Belgrade to Stockholm every other day — says Ambassador
Lundin. — What is not very cheap in Stockholm is hotel
accommodation, which costs almost twice as much as in
other cities. There are many branded hotels, but if you want
a Swedish hotel, my recommendation is "Scandic". It is a big
chain that now has its own facilities in Germany. These are
mostly business hotels. The prices are also decent for family
rooms for up to four people. These are 3 or 3+ star hotels,
because they often do not have a swimming pool. In
Stockholm | recommend "Scandic Haymarket', which is
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njoj radila glumica Greta Garbo. Taj hotel ima pricu,
sav je u art deco stilu. Oni, pak, koji Zele nesto naj, naj
ispremni su da za no¢ plate 500 evra, treba da izaberu
,Grand hotel, graden krajem 19. veka. Van centra,
moguce je nadi i jeftiniji hotel. Mada, treba imati na
umu da je Zivotni standard u Svedskoj prili¢no visok,
pa je za ocekivati da su i cene u skladu s tim. Doduse,
ikod nas je, kao i kod vas, u trendu etno turizam. Kraj
koji se zove Dalarna, sat i po udaljen od Stokholma,
je nasa Sumadija. To je centar etno turizma, sa puno
muzeja, ali i folk festivala koji se organizuju svakog
leta. Imamo mnogo lepu narodnu muziku - s pono-
som naglasava ambasador Lundin, i dodaje, za one
koji ne znaju, da je njihov narodni instrument - vio-
lina, instrument neZnih dusa.

LJUBAV NA PRVI POGLED

o Ipak, uvreZeno je misljenje da su ljudi sa severa hlad-
ni, zatvoreni... Kakvi su, u stvari, Svedani?

- To je bas tesko pitanje. Ja mislim da Svedani postu-
ju okolinu i druge narode. Svedska je, moram
priznati, dosta individualisticka kultura, ali to ne
znadi da je egocentri¢na i bez emocija. Naprotiv. Zato
se dobro ose¢amo u Srbiji — naglasio je ambasador
Lundin. - Inace, Svedani vole da putuju. Svake
godine 30.000 Svedana poseti Crnu Goru, ali ¢ak
600.000 Svedana svake godine ode na Tajland, jer idu
tamo gde je toplo. Posecuju i Srbiju, pre svega,
Beograd. Jo§ nemamo validne statisticke podatke o
njihovom broju, ali je sigurno da ima potencijala za
obostrano vecu turisticku razmenu.

o Sta biste, na kraju, rekli onima koji bi umesto na jug,
ovog leta pozeleli da krenu na sever?

- Za njih ali i za one koji jo$ nisu razmisljali da krenu
put severa, moja poruka je da ne treba robovati
kligeima i da hrabro treba prihvatati izazove — rekao
je ambasador Lundin. - Ono $to pouzdano znam je
da ¢e jedan produzeni vikend u Stokholmu, sigurno
svima mnogo znaciti. Znajudi vase ljude, verujem da
¢e to biti ljubav na prvi pogled.

located in a former department store, once famous,
because actress Greta Garbo worked there. This hotel has
its unique story; it's all in art deco style. Those who want
the best of the best and are willing to pay 500 euros for a
night, should choose ,Grand hotel’, built in the late 19th
century. Outside the centre, it is possible to find a cheaper
hotel. Have in mind that the living standard in Sweden is
quite high, so it is to be expected that the prices are in line
with it. However, in our country, like in Serbia, ethno
tourism is trendy. A place called Dalarna, an hour and a half
away from Stockholm, is our Sumadija. It is the centre of
ethno tourism, with many museums, as well as folk
festivals organized every summer.We have a lot of nice folk
music — proudly says Ambassador Lundin, reminding that
their folk instrument is a violin, an instrument of gentle
souls.

LOVE AT FIRST SIGHT
e [tis believed that people from the north are cold, introvert. ..
What kind of people are Swedes, in fact?
-That's a very difficult question. | think Swedes respect the
environment and other nations. Sweden is, | must admit, a
rather individualist culture, but that does not mean it is
self-centred and without emotions. On the contrary. That's
why we feel well in Serbia — Ambassador Lundin
emphasized. — Otherwise, Swedes like to travel. Each year,
30,000 Swedes visit Montenegro, but even 600,000
Swedes go to Thailand every year because they go where
it's warm.They also visit Serbia, above all, Belgrade. We still
do not have valid statistics about their number, but it is
certain that there are potentials for a mutually increasing
tourist exchange.
o What would you eventually say to those who would like to
go north this summer?
- For them, but also for those who have not decided to go
north yet, my message would be that they shouldn't be
the slaves of clichés and they should boldly accept the
challenges - said Ambassador Lundin. - What | know for
sure is that one extended weekend in Stockholm certainly
means a lot to everyone. Knowing your people, | believe
that this will be love at first sight.
Author: Ljiljana Rebronja
Photo source: ImageBankSweden
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Voditelj i novinar nacionalne Svedske TV Jovan Radomir, koristi svaku priliku da promovise Balkan i da ga pred-
stavi u najpozitivnijem svetlu. Njegov nesvakidasnji autobiografski kuvar ,Moj Balkan - hrana i ljudi’, objavljen
na Svedskom i engleskom jeziku, izazvao je veliku paznju $vedske javnosti, a prosle godine objavio je i drugu
knjigu "Balkan — hrana, ljudi i uspomene", svojevrsni putopis kroz nase obicaje, hranu, vina, rakije... Na ovo-
godisnjem Sajmu turizma u Beogradu odrzao je interesantno predavanje o Svedskim turistima i tome kako ih
vise privudi u Srbiju, a to je i tema intervjua koji je dao za Turisticki Svet.

« Na Sajmu turizma u Beogradu odrZali ste zanimljivo pre-
davanje sa temom “Aktivni i gastronomski turizam — pona-
Sanje turista iz Svedske Sta Svedane najvise motivise na
putovanja? Da li su zahtevni pri odabiru smestaja i hrane?

- Svedani su oduvek bili veliki putnici i rado traze nove desti -
nacije, iako su one velike, poput Spanije, Greke i SAD-a jos
uvek popularne. Svedski turisti, kao i svi ostali, traze sunce i
plaze jer je klima u njihovoj zemlji preko leta veoma
nestabilna, a sezona kratka. Medutim, avanture i potraga za
autenti¢nim iskustvima sada su na vrhu liste Zelja $vedskih
turista, koji Zele da probaju nesto novo i ne plase se ,,nepo-
znatih“ destinacija. Postoje grupe koje vole ,all inclusive®
aranZmane, ali veéina Svedana ho¢e da proba lokalnu hranu
i pice. To je vazan deo dozivljaja jedne destinacije.

Svedani, inace, uvek znaju koliki im je budZet i u skladu s tim
traze smestaj koji im odgovara. Na odmoru vole da uzivaju
u hrani i picu, jer zato su i Stedeli tokom cele godine.

BEOGRAD —,,MUST VISIT” DESTINACIJA?!

« Napomenuli ste da godisnje vise od 40.000 Svedana poseti
Hrvatsku, a Srbiju tek 19.000. Koliko Svedani znaju o nasoj
zemlji i da li je Srbija zastupljena u turistickim aranZmanima
u Svedskoj? Mislite li da je dovoljno atraktivna destinacija za
Svedane? Jesmo li konkurentni kvalitetom ponude i cenama?
- Mi polako otvaramo vrata Svedanima prema Srbiji. Mnogi
znaju za Beograd kao veoma interesantnu destinaciju,
posebno kada je re¢ o vikend turistima. Srbija je postala
»secondary destination” za mnoge turiste. To znaci da odgo-
varamo turistima koji su se ve¢ zasitili Pariza, Londona,
Rima i Zele nesto novo.

Srbije je veoma konkurenta sto se tice ponude i cena. Mozda
je 1 najkonkurentnija od svih novih destinacija. Mi imamo
vrlo dobru i zanimljivu ponudu za turiste. Naime, Svedani
tokom odmora vole da kombinuju boravak na selu i gradu,
odnosno da vide i doZive prirodu, hranu i ljude, te Srbija u
tom smislu ima $ta da ponudi.

TV presenter and journalist of Swedish national television,
Jovan Radomir uses every opportunity to promote Balkan.
His unique autobiographical cook book “My Balkan - Food
and People”, publish in Swedish and English have attracted
the great attention of the Swedish public, and last year he
published his second book "Balkan - Food, People and
Memories”, one-of-a-kind travelogue through our customs,
food, wine... At this year’s Tourism Fair in Belgrade he held an
interesting lecture about tourists from Sweden and how to
attract them in greater number to Serbia, which was the topic
of the interview for the Turisticki Svet, as well.

- You held an interesting lecture “Active and gastronomy tourism — how
Swedes will travel in 2019” at the Tourism Fair in Belgrade. What
motivates Swedes to travel the most? Are they highly demanding when
choosing accommodation and food?

The Swedes have always been great travellers and always look
forward to new destinations, although those well-known, like Spain,
Greece and USA are still very popular. Tourists from Sweden, like all
others, look for sun and beaches because the climate in their
country is very unstable during summer, and the season is short, as
well. But now there are adventures and a quest for authentic
experiences at the top of the list of Swedish tourists who are looking
for something new and they are not afraid of new destinations.
There are groups that go for "all inclusive" packages, but most
Swedes like to taste local food and drinks. That is an important part
of the experience.

Swedes are always aware of their budget and they look for
accommodation accordingly. On holiday they like enjoying food
and drinks, that's for they've been saving throughout the year.

BELGRADE — A MUST VISIT DESTINATION?!

« You mentioned that more than 40,000 Swedes visit Croatia annually
and Serbia only 19,000. How much do Swedes know about Serbia and
is Serbia present in travel packages in Sweden? Is Serbia a destination

TURISTICKI SVET 9227
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INTERVIEW: JovAN RADOMIR, SWEDISH TV STAR OF SERBIAN ORIGIN

« Prema statistici, turisti iz skandinavskih zemalja koji obilaze
Srbiju su uglavnom stariji. Primecuje li se povecanje intereso-
vanja mladih za Srbiju? Kakvi su njihovi utisci?

- Sve vedi broj mladih prepoznaje Beograd kao prili¢no
uzbudljivu destinaciju sa fantasticnim no¢nim Zzivotom,
izvanrednim restoranima, trendi kafi¢ima i vrhunskim
Sopingom. Za to su zasluzni velikim delom mladi u Svedskoj
sa srpskim korenima. Ohrabruje $to $vedski mediji sve viSe
pisu o Beogradu kao ,,must visit“ destinaciji.

SRBUA: LJUBAV NA PRVI ZALOGAJ!

« Zahvaljujuéi vama i vasim aktivnostima na promociji Srbije
u Svedskoj, znacajno se promenila percepcija Srbije i njen
imidz. Izmedu ostalog, napisali ste i dva kuvara o balkanskoj
kuhinji. Sta je za vas fascinantno u nasoj gastronomskoj
kulturi? Koliko se i u cemu nasa kuhinja razlikuje od $vedske?
Sta preporucujete Svedanima da obavezno probaju u Srbiji?

- Ja sam odrastao uz nasu tradicionalnu balkansku kuhinju i
sve §to se podrazumeva dobrom vecerom u dobrom ambi-
jentu i dru$tvu. Moram priznati da se nasa kuhinja dosta
razlikuje od $vedske. Kod nas je obrok bez mesa skoro neza-
misliv, mada se i to menja pod uticajem raznih trendova. Mi
imamo zdrave, lokalne proizvode i drzimo do tradicije. To
mi se svida. Kao i Svedanima kojima je strana kuhinja
interesantija od njihove domace.

Kada probaju nasa jela, odmah ih zavole jer imaju drugaciju
paletu ukusa i mirisa od njihovih. Ja im obavezno
preporucujem da probaju dobru domacu sarmu i mozda
jednu gurmansku pljeskavicu, uz domaci Prokupac i rakiju.

o Koji je vas savet turistickim poslenicima u Srbiji kada je re¢
o turistima iz Svedske? Sta bi, po vasem misljenju, bili najefi-

kasniji promotivni alati u promociji nase zemlje u Svedskoj?
- Ja sam godinama govorio da su nasi najvazniji alati hrana,
vino, rakija i ljudi. Duh Beograda je jedinstven i ¢aroban. To
stalno treba promovisati. Ne treba nista izmisljati! Svedani
vole autenti¢nost i tradiciju, a Srbija nudi zlatnu kombinaci-
ju: iskustvo u netaknutoj prirodi, izvrsnu gastonomsku
ponudu na selu i, naravno, fantasti¢no iskustvo borakva u
gradu. Srbija, definitivno, ima sve!

www.turistickisvet.com

attractive enough for Swedish tourists? Are our offer and prices
competitive?

We are slowly opening towards Swedish tourists. Many people know
Belgrade as a very interesting destination, especially when it comes
to weekend tourists. Serbia has become “secondary destination” for
many tourists. This means that we are attractive for tourists who had
enough of Paris, London, and Rome and want something new.

Serbia is very competitive when it comes to offer and prices. It is
maybe the most competitive of all new destinations. We have very
good and interesting offer for tourists. Namely, on holidays Swedes
love to combine countryside and city experiences, that is to see and
experience nature, food and people, so Serbia has the right offer in
that sense.

- According to statistics, tourists from Scandinavia that visit Serbia are
mostly older generations. Is there an increase in young people's interest
in Serbia? What are their impressions?

A growing number of young people recognize Belgrade as a rather
exciting destination with fantastic nightlife, extraordinary
restaurants, trendy cafes and top shopping. This is due, in large part,
to young people in Sweden of Serbian origin. Swedish media write
about Belgrade as a “must visit” destination more and more.

SERBIA: LOVE AT FIRST BITE!

- Thanks to you and your activities on promotion of Serbia in Sweden,
the image of Serbia has significantly improved. Among other things,
you wrote two cook books dedicated to the Balkan cuisine. What is it
that you find the most fascinating in our gastronomy culture? To what
extent is our cuisine different from the one in Sweden? What do you
recommend to Swedes to taste in Serbia?

- | grew up with our gastronomic culture and all that is meant by a
good dinner in a good ambience and company. Our cuisine is quite
different from Swedish. In our country, a meal without meat is
almost unimaginable, although it also changes due to various
trends. We have healthy local products and keep to tradition. That's
what | like. Swedes are more interested in foreign cuisines than in
their domestic.

When they try our dishes they instantly like them because that kind
of food has a different palette of tastes and aromas than Swedish
dishes. | always recommend them to try good homemade sarma
and maybe a big pljeskavica, with homemade Prokupac and rakia.

- What would you advise to Serbian tourism workers when it comes to
tourists from Sweden? What would be, in your opinion, the most
effective tools from promotion of Serbia in Sweden?

For years | have been saying that our most important tools are food,
wine, rakia and people. The spirit of Belgrade is unique and magical.
It should constantly be promoted. There is no need to invent new
things! Swedes love authenticity and tradition, and Serbia has the
golden combination: untouched nature, exquisite gastronomy offer
in countryside and, of course fantastic city experience. Serbia has it
all, definitely.

Author:
Marija Obradovi¢
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INTERVJU: MOHAMMED NABHAN, AMBASADOR DRZAVE PALESTINE

ARAPI su posri GOSTI 1108 Bout DOMACINI

b

S dolaskom leta, krecu i turisticki nomadi iz Srbije put
omiljenih destinacija. Biraju ih prema svojim afinitetima
i interesovanju, po atraktivnosti, dostupnosti, cenovnoj
konkurentnosti... ali, pre svega, prema tome koliko su
tamo bezbedni. Sta nasi turisti ovog leta mogu da
ocekuju u zemljama arapskog sveta, kakav je vizni
rezim, $ta Arapi misle o Srbiji, kakvi su kao gosti a kakvi
domacdini, otkriva izmedu ostalog, NJ.E. Mohammed
Nabhan, ambasador Drzave Palestine, ugledni diplo-
mata s najduzim stazom u nasoj zemlji, Sef Grupe
ambasadora arapskih zemalja u Srbiji.

INTERVIEW: MOHAMMED NABHAN, THE AMBASSADOR OF THE STATE OF PALESTINE

ARABS ARE GOOD GUESTS AND
CVEN BETTER HOSTS

With the start of the summer, tourist nomads from Serbia start to travel to their favourite destinations. They choose them accord-
ing to their affinities and interests, attractiveness, accessibility, price competitiveness... but, most of all, according to how safe they
feel. What our tourists can expect this summer in the countries of the Arab world, what is the visa regime, what the Arabs think of
Serbia, what kind of guests and hosts they are, is told, among other things, by H.E. Mohammed Nabhan, the Ambassador of the
State of Palestine, a distinguished diplomat with the longest serving in our country, the Head of the Group of Ambassadors of Arab
Countries in Serbia.

Photo: Goran Zlatkovié
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iz daleke proslosti, gotovo neverovatnim lepotama i

prirodnim bogatstvima, ¢arobnim mirisima i ukusima,
gostoljubivim ljudima.., arapske zemlje oduvek snazno privlace
turiste s naseg podneblja. Oni koji dugo pamte znaju da je
naklonost jednih prema drugima, razumevanje, uzajamno po-
$tovanje i iskrena podrska — nesto $to, uprkos mnogim iskuse-
njima, dugo traje. Ba$ kao i prijateljstva. Ipak, sa odredenim
»tektonskim poremecajima“ koji se reflektuju na opstu bezbed-
nost, poslednjih godina sve je CeS¢e pitanje turista: da li je
bezbedno putovati u zemlje arapskog sveta?

Svojim misti¢nim $armom, kulturno-istorijskim nasledem

- Nase zemlje su oduvek bile bezbedne, ali u poslednjih 7-8 go-
dina doglo je do nekog previranja u arapskom svetu, koji je, real-
no, uticao i na stepen bezbednosti u pojedinim zemljama - kaze
NJ.E. Mohammed Nabhan, koji u Srbiji, osim Drzave Palestine,
predstavlja i Grupu ambasadora arapskih zemalja. — Okupiran
je irasturen Irak, poceli su nemili dogadaji u Tunisu, ali je Tunis
uspeo to da prebrodi. Sada tamo vlada demokratski rezim i pot-
puno je bezbedno. U Alziru su upravo u toku promene ali ja
verujem da ¢e i on da se stabilizuje na miran na¢in. Maroko je
potpuno bezbedna zemlja. I Libija se, nazalost, suocava sa pode-
lama i sukobima, ali nadamo se da ¢e do kraja leta situacija
uspeti da se smiri. U Sudanu ima, takode, mnostvo problema
koje je generisao rezim ¢ija je vladavina trajala 30 godina, ali ¢e
se i to, sasvim izvesno, resiti u bliskoj buducnosti. Egipat je
uglavnom uspeo da stane na noge i krene dalje. Sirija je,
nazalost, nasa bolna tacka, a ona je na neki nacin okosnica i srz
arapskog sveta. Povezana je sa Jordanom, Libanom, Palestinom
i Irakom - zemljama u kojima su nastale civilizacije. .. Ne treba
zaboraviti da arapske zemlje ¢ine najbogatiji deo sveta. Tu su
Kuvajt, Katar, Saudijska Arabija, Egipat... pa je sasvim sigurno
da ¢e, kad prebrode ove krize, sve arapske zemlje biti atraktivne
i potpuno bezbedne i za turiste i za poslovne partnere iz Srbije.
Oprez za sada jo$ uvek nije naodmet.

OTEZAVAJUCI VIZNI REZIM

® Pre mnogo godina Arapi su krenuli iz svojih domova po znanje
Sirom Evrope. Mnogi od njih, pa i Vi gospodine Nabhan, dosli su
na skolovanje u nekadasnju Jugoslaviju, zavrsili fakultete, neki se
i ozenili... To je divna prica koja vezuje ove prostore i ljude sa
arapskim svetom. Kako danas stoje stvari? Da li se u Srbiji
povecava broj onih koji dolaze iz arapskog sveta i obrnuto?

- U poslednje vreme sve je vece interesovanje za Srbiju. Kad sam
ja dosao krajem 2005, godi$nje je dolazilo 5-6 ljudi iz moje zem -
lje, a sada su to stotine ljudi. Problem je $to se tesko dobijaju vize.
To bi moralo da se resi, jer u Palestinu Srbi ulaze bez vize ali mi
u Srbiju bez vize ne mozemo! Paradoks je u tome $to Izraelcima
ne treba viza za Srbiju, a mi koji zivimo 10-ak kilometara od njih
ili 10-ak metara, nazalost ne mozemo bez vize. Smatram da je to
vrsta diskriminacije i stalno to isticem — naglasio je ambasador
Nabhan, dodajuéi da oni nisu emigrantska nacija i da je za sve
godine koliko je on u Srbiji, bilo svega par slu¢ajeva da neko
ovde zaluta.

www.turistickisvet.com

ith its mystical charm, cultural and historical heritage from
Whe distant past, almost incredible beauties and natural

treasures, magical smells and tastes, hospitable people..,
Arab countries have always been strongly attractive for tourists from
our region. Those who remember know that the affection of one
another, understanding, mutual respect and sincere support - is
something that, despite many temptations, lasts for a long time. Just
like friendship. However, with certain "tectonic disorders" which
reflect on general safety, in recent years, tourists have been wonder-
ing whether it is safe to travel to the countries of the Arab world?
- Our countries have always been safe, but in the last 7-8 years there
has been some turbulence in the Arab world, which has, in fact,
affected the level of security in some countries — says H.E.
Mohammed Nabhan, who in Serbia, in addition to the Palestinian
State, also represents the Group of Ambassadors of Arab countries. —
Irag has been occupied and destroyed, in Tunisia disagreeable
events have started, but Tunisia managed to overcome that. Now
there is a democratic regime and it is completely safe. Algeria is
going through changes, and | believe that it will stabilize in a
peaceful manner. Morocco is a completely safe country.
Unfortunately, Libya is facing divisions and conflicts, but we hope
that by the end of the year, the situation will have settled. Sudan also
has a lot of problems generated by a regime that has been in power
for 30 years, but it will, of course, certainly be solved in the near
future. Egypt has mostly managed to get on its feet and move on.
Unfortunately, Syria is our painful point, and it is in a way the
backbone and core of the Arab world. It is associated with Jordan,
Lebanon, Palestine, and Iraq - countries where civilizations originate
from... We should not forget that Arab countries make the richest
part of the world. There are Kuwait, Qatar, Saudi Arabia, and Egypt ...
and it is quite certain that after this crisis ends, all the Arab countries
will be attractive and completely safe for both tourists and business
partners from Serbia. Caution is still recommended.

THE AGGRAVATING VISA REGIME

® Many years ago the Arabs went from their homes to get knowledge
across Europe. Many of them, even you, Mr. Nabhan, went to school in
former Yugoslavia, graduated from faculties, some of them got
married. .. Itis a wonderful story that links these spaces and people with
the Arab world. How are the things today? Does the number of those
coming from the Arab world increase in Serbia and vice versa?

- Lately, there has been a growing interest in Serbia. When | arrived
at the end of 2005, 5-6 people came from my country annually, and
now there are hundreds of people. The problem is that visas are
difficult to obtain. This should be solved, because, in Palestine, Serbs
enter without a visa, but we can't go to Serbia without a visa! The
paradox is that the Israelis do not need a visa for Serbia, and our
people, who live 10 kilometres or even 10 meters away from them,
unfortunately, can’t go without a visa. | think that this is a sort of
discrimination and | constantly emphasize that - said Ambassador
Nabhan, adding that they are not an emigrant nation, and that for all
the years he has been in Serbia, there have been only few cases that
someone wanders here.

- Regardless of the difficulties we face, we do not leave our country —
he pointed out, and there is no need for that, because our
government has provided basic elements for survival for all the
people: security and employment!
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INTERVJU: MOHAMMED NABHAN, AMBASADOR DRZAVE PALESTINE

: KADROVI ZA HOTELE U PALESTINI :
Ve¢ godinama, najvise u saradnji sa Ugostiteljskom $kolom u
Vrnjackoj Banji, ambasador Nabhan radi na obrazovanju :
- mladih Palestinaca za buduce ugostitelje.
.- Dosta sam truda u to uloZio i sada mogu s ponosom da
‘kazem da se u Srbiji trenutno $koluje oko 50 mladih :
 Palestinaca. Petoro njih studira turizam i hotelijerstvo. Upravo
 je nedavno jedan diplomirao. To je za mene velika satisfakcija. :
: Nameravam da dovedem vie mladih da studiraju hotelijer-
: stvo, jer mi smo zemlja u kojoj se turizam intenzivno razvija.
- Gradimo nove luksuzne hotele na 4 lokacije (Jerusalim, :
Vitlejem, Jerihon i Ramala) i trebaju nam obrazovani kadrovi.

: STAFF FOR HOTELS IN PALESTINE ,
For years, most in cooperation with the Catering School in Vrnjci
spa, Ambassador Nabhan has been working on educating
: young Palestinians for future caterers.
- I have invested a lot of efforts in this and now | can proudly say
that there are currently about 50 young Palestinians in Serbia.
Five of them study tourism and hotel industry. One has :
i graduated recently. This is a great satisfaction for me. | intend to
bring more young people to study hotel business, because we
are a country where tourism is intensively developing. We are
building new luxury hotels at 4 locations (Jerusalem, Bethlehem, :
Jericho and Ramallah) and we need educated staff. ;

- Bez obzira na teskoce sa kojima smo suoceni, mi ne napustamo
svoju zemlju - istakao je, a za to nema ni potrebe, jer nasa Vlada je
za sve ljude obezbedila osnovne elemente za opstanak: bezbednost i
zaposlenje!

® A kako stoji stvar sa ostalim arapskim zemljama kada su vize u
pitanju?

- Grupe dobijaju vize. Inace, zemlje Golfa imaju sporazum sa
Srbijom o ukidanju viza. Najverovatnije zato $to su bogate i nemaju
potrebu za emigracijom. Tunis ima ugovor o ukidaju viza sa
Srbijom medusobno. Putnici iz ostalih zemalja moraju da traze
vize. Problem je $to Srbija nema u svakoj zemlji ambasadu. Ima je,
na primer, u Izraely, ili u Egiptu ili Bejrutu ali ne i u Palestini. Do¢i
do tih ambasada za nase ljude je zaista ozbiljan problem.

1ZAZOV ZA TURISTE | INVESTITORE

e Posto i sami dugo Zivite u Srbiji i dobro nas poznajete, $ta je to $to
ovde moze da bude zanimljivo ljudima iz arapskog sveta?

- Srbija ima mnogo toga da ponudi. Pre svega, ona je prirodno lepa
zemlja. Ima ogromnu koli¢inu vode, narocito lekovite termalne
vode kakvu drugi nemaju. Srbija ima zdravstveni turizam, ima
gradski turizam. Srbi su prijatni, kulturni ljudi, govore strane jezike,
imaju veliko srce i odliénu kuhinju i to se svida Arapima. Beograd
je vrlo lep grad i u njemu je prilicno Zivo, trgovina cveta, mnogo se
gradi, a sve je to izazov i za turiste i za poslovne ljude, narocito
investitore iz arapskih zemalja — naglasio je NJ.E. Mohammed
Nabhan. — Kao ambasador imam zadatak da podsti¢em arapske
investitore da investiraju u Srbiji. U tome smo dosta uspeli. Samo
Beograd na vodi je investicija od 12 milijardi dolara, $to nije malo.
Ulaze se u poljoprivredu u Vojvodini, u IT industriju, a sada ¢e
poceti i ulaganja u zdravstveni turizam u celoj Srbiji. Srbija se otvara
i ja vidim, definitivno, svetlu budu¢nost u saradnji Srbije i arapskih
zemalja. Ve¢ koliko ovog leta, videcete da ¢e broj turista iz arapskog
sveta biti znacajno ve¢i u odnosu na prethodne godine. Arapi e sve
vise dolaziti da rade ali i da uzivaju u Srbiji.

o Sta biste porucili ljudima u Srbiji?

- Porucio bih da veruju da su Arapi gostoprimljivi, da rado primaju
Srbe kao goste ali i da su i sami dobri gosti! A to je bar lako proveriti.
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® And what is the case with the rest of the Arab countries when it
comes to visas?

- Groups get visas. Other countries of the Golf have an
agreement with Serbia on the abolition of visas. That is probably
due to the fact that they are rich and have no need for
emigration. Tunisia has an agreement on visa-free travel with
Serbia. Passengers from other countries must seek visas. The
problem is that Serbia does not have an embassy in every
country. There are embassies, for example, in Israel, Egypt and
Beirut, but not in Palestine. Getting to these embassies is a really
serious problem for our people.

THE CHALLENGE FOR TOURISTS AND INVESTORS
e Since you have been living in Serbia for a long time and know us
well, what is it that can be of interest to people from the Arab world?
- Serbia has much to offer. First of all, it is a naturally beautiful
country. It has an enormous amount of water, especially
medicinal thermal water that others do not have. Serbia has
health tourism, it has city tourism. The Serbs are pleasant,
cultural people, they speak foreign languages, they have a great
heart and excellent cuisine and that is what the Arabs like.
Belgrade is a very nice city and it is pretty vibrant, the trade and
construction flourishes, and these are challenges for both
tourists and business people, especially investors from Arab
countries — emphasized HEE. Mohammed Nabhan. - As an
ambassador, | have the task to encourage Arab investors to
invest in Serbia. We succeeded in doing so. Belgrade Waterfront
itself is an investment of 12 billion dollars, which is not
insignificant. There are investments in agriculture in Vojvodina,
in the IT industry, and investments in health tourism in all of
Serbia will start soon. Serbia opens and | see, definitely, a bright
future in cooperation between Serbia and Arab countries. This
summer already, you will see that the number of tourists from
the Arab world will be significantly higher than the previous
years. The Arabs will increasingly come to work and enjoy in
Serbia.
o What would you say to people in Serbia?
- | would tell them to believe that the Arabs are hospitable, that
they are happy to host the Serbs as guests and that they are also
good guests! And that's easy to check.

Author: Ljiljana Rebronja



GRANDHOTEL TORNIK

PROVEDITE LETO NA ZLATIBORU
u Grand Hotelu Tornik

Ekskluzivni SPA&Wellness centar
Odlicna gastronomska ponuda
Labava u prirodi za celu porodicu
Organizovane posete Dino | Avantura parku
Mogucnost kasne odjave nedeljom do 17h

Jedno dete do 6 podina GRATIS

i ™y Wi r sTala
www. hoteltornik.rs, rezervacie(alhoteltornik.rs, 031/3155-80I
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HoTeL HOUSEKEEPING WORKSHOP 2019

NAJUSPESNIJI GODISNJI
WORKSHOP LIDERA HOTELSKIH
DOMACINSTAVA

. =T 2 -
Dvodnevni tematski susret menadzera hotelskih domacinstava - Hotel Housekeeping Workshop, odrzan
je-ove godine 21.i 22. maja u luksuznom hotelu ,lzvor” 5* u Arandelovcu. Organizatori ovog dogadaja,
Udruzenje “Ambasadori dobre usluge “ i redakcija ¢asopisa ,Turisticki svet’, okupili su brojne ugledne
kolege iz hotelske industrije i njihove poslovne partnere. Hotel Housekeeping Workshop 2019 obelezile su
™ dveteme:,Vaznost komunikacije u hotelskom Domacinstvu” i s njomu vezi,Kako resiti problem nedostat-
ka zaposlenih usled visoke fluktuacije kadrova“. A vrhunac dogadaja bila je dodela specijalnog priznanja
“Ambasador dobre usluge’, koja je ovaj susret ucinila sve¢anim i posebnim za sve ucesnike.

Eﬁ“ i .| i

MRS SUCCESSFUL ANNUAL
WORKSHOP OF THE HOTEL
HOUSEKEEPING LEADERS

The two-day theme gathering of the hotel housekeeping managers — Hotel Housekeeping Workshop, was held on May 21 and
22 in luxury hotel Izvor 5* in Arandelovac. The organizers of the event,“Ambassadors of Quality Service”association and the editorial
board of the magazine “Turisticki svet” gathered a number of prominent colleagues from the hotel industry and their business
partners. Hotel Housekeeping Workshop 2019 was marked by two themes:“Importance of communication in hotel housekeeping”
and corresponding “How to solve the problem of employee shortages due to the high fluctuation of staff”. The highlight of the event
was the award giving ceremony “Ambassadors of Quality Service’, which made this event special for all participants.
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Arandelovcu, ispratili su ove godine ucesnici iz 32 hotela sa

415 zvezdica - prava hotelijerska reprezentacija i Srbije i
Crne Gore (koju su predstavljali hoteli Regent Porto Montenegro,
Splendid i Verde), razmenjuju¢i dragocene informacije, znanja,
prakti¢ne savete, kontakte i - dobru energiju, upoznajuéi se sa
novim trendovima u opremanju i odrzavanju hotelskih prostora,
kao i sa unapredenim ili inoviranim proizvodima, uslugama, novim
standardima, o kojima su govorili predavaci i poslovni partneri koji
im pruzaju logisticku podrsku u svakodnevnom radu.

Hotel Housekeeping Workshop, u hotelu ,Izvor® u

Svoje nove proizvode i inovirane usluge, ali i aktuelne trendove u
oblasti profesionalne higijene i kozmetike, profesionalnih masina za
pranje i suSenje vesa, hotelskog tekstila, duseka... predstavile su
ugledne kompanije sa medunarodnom reputacijom: Ecolab,
Covels, Beotim, ALBO, Netrol, ALCA trgovina, Hold, Nenateks
textil, Bright...

KOMUNICIRATI, ALI S POSTOVANJEM

Fokus predavaca je ove godine bio na komunikaciji kao jednom od
najvaznijih faktora za uspe$nost timova hotelskog domacinstva,
narocito u situaciji kada se u svim sektorima, pa i Domacinstvu, sve
ozbiljnije ose¢a povecana fluktuacija kadrova. Sta na ovu temu, kao
i neke druge vazne teme, imaju da kazu njihove kolege i stru¢ni
konsultanti, u¢esnici ovog workshop-a mogli su da saznaju iz prve
ruke od svojih koleginica i kolega: Irene Pekic iz Splendida, Lidije
Marinkovi¢ iz IN Hotela, Igora Krasica iz novosadskog Sheraton-a,
Stanislave Kuzeljevi¢ iz hotela MONA Zlatibor, kao i od stru¢nih
konsultanata: neprevazidenog Radeta Samcevica, vlasnika

Arandelovac, was attended by participants from 32

hotels with 4 and 5 stars - a real hotel team of Serbia and
Montenegro (represented by hotels Regent Porto Montenegro,
Splendid and Verde), who shared precious information,
knowledge, practical pieces of advice, contacts and - good
energy, getting acquainted with new trends in equipping and
maintaining hotel spaces, as well as with improved or innovated
products, services, new standards, discussed by lecturers and
business partners who provide them with logistics support in
everyday work.

Ecolab, Covels, Beotim, ALBO, ADA International, ALCA
trgovina, Hold, Nenateks textil, Bright, eminent companies
with international reputation, presented their new products and
innovative services, as well as current trends in the field of
professional hygiene and cosmetics, professional washing and
drying machines, hotel textiles, mattresses...

I I otel Housekeeping Workshop at hotel Izvor in the town of

COMMUNICATE WITH RESPECT

The focus of the lecturers this year was communication as one of
the most important factors for the success of the hotel
housekeeping teams, especially where there is an increasing
problem of staff fluctuation, in each hotel sector. About this
topic, and important topic, the workshops participants found
out more from their colleagues: Irena Peki¢ from Splendid
Hotel, Lidija Marinkovi¢ from IN Hotel, Igor Krasi¢ from
Sheraton Hotel in Novi Sad, Stanislava Kuzeljevi¢ from MONA
Zlatibor Hotel, and other professional consultants: Rade
Samcevi¢, the owner of the HT Agency, Marija Miladinovi¢
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HoTeL HOUSEKEEPING WORKSHOP 2019

Agencije HT, Marije Miladinovi¢ iz Akademije HORES,
specijaliste za housekeeping, Milene Milenkovic¢, vlasnice kon-
sultantske agencije MindLab, i Tamare Strbac, dizajnerke
enterijjera firme Nas stan, u sastavu A grupe. ,Komuniciraj, ali s
postovanjem“ — poruka je koju je svojim kolegama uputila
Milena Milenkovi¢, a mi je prenosimo kao univerzalnu formulu
uspesnosti.

Boravak u hotelu Izvor 5%, jednom od najlepsih luksuznih
rizorta u Srbiji, bio je takode u funkeiji edukacije, s idejom da
lideri hotelskih domacinstava, jednog od najvaznijeg sektora za
profitabilnost i ugled hotela - luksuz upoznaju iz ugla hotelskih
gostiju kako bi $to bolje mogli da odgovore na njihove zahteve!
Da bi to zaista bio dozivljaj, koleginice iz Domacinstva i kolege iz
svih ostalih sektora u Izvoru, potrudili su se da boravak u nji-
hovom hotelu bude $to lepsi za sve ucesnike workshop-a,
nastoje¢i da osete koliko su ima vazni, svesni ¢injenice da je
snaga svakog profesionalca koliko u znanju i informacijama,
toliko i u ljudima sa kojima mogu da podele i probleme i vizije.

INAUGURISANI NOVI AMBASADORI DOBRE USLUGE

Ove godine, u svecanoj atmosferi Nacionalnog restorana hotela
Izvor, uz bogatu selekciju specijaliteta $efa kuhinje Bozidara
Zivkoviéa, vina PIK Oplenca i dobru muziku, po prvi put,
inaugurisani su na samom dogadaju i novi Ambasadori dobre
usluge. U kategoriji "menadzer hotelskog domacinstva" za 2019.

housekeeping specialist from the HORES Academy, Milena
Milenkovi¢, the owner of the consultant agency MindLab, and
Tamara Strbac, interior designer of the Na3 stan company, within the
A Group. “Communicate with respect” was the message sent by
Milena Milenkovi¢ to her colleagues, and we are transmitting it as a
universal formula of success.

Staying at Hotel Izvor 5%, one of the most beautiful luxury hotels in
Serbia, was also in the function of education, with the idea that the
managers of hotel housekeeping, one of the most important
departments for profitably and reputation of a hotel — experience
luxury as hotel guests so they could meet all their expectations in the
future! In order to create a great experience, the colleagues from the
housekeeping and other departments of Hotel Izvor, did their best to
make the stay at their hotel as pleasant as possible for all workshop
participants, trying to show to them how important they are for
them, aware of the fact that the power of every professional is as
much in knowledge and information as in people with whom they
can share both problems and visions.

INAUGURATION OF THE NEW AMBASSADORS OF QUALITY SERVICE

This year, in the festive atmosphere of the National Restaurant of
Izvor hotel, with a rich selection of specialties of the head chief
Bozidar Zivkovi¢, PIK Oplenac wine and good music, for the first time
atthe event, new Ambassadors of Quality Service were inaugurated. In
the category of "Hotel Housekeeping Manager" for 2019, the
"ambassador" recognition the jury awarded to Adriana




godinu, "ambasadorsko” priznanje pripalo je, prema odluci
stru¢nog zirija, Adriani Dokmanovi¢, glavnoj domacdici beograd-
skog hotela Saint Ten, predstavniku grupacije Small Luxury Hotels
of the World. Proglaseni su po prvi put u 14 godina dugoj istoriji
dodele ovog elitnog priznanja, koje predstavlja svojevrsni “Oskar
hotelijerstva” i Ambasadori dobre usluge u kategoriji "sobarice".
Bojana Stankovi¢, Falkensteiner - Beograd, Anita Rac, Holiday
Inn - Beograd i Slavica Bakic¢ - hotel MONA Zlatibor s ponosom
¢e, kazu, nositi svoje zasluzene titule - i pred kolegama i pred go-
stima. Kao jedinom kolegi na ovom skupu, pozlacena znacka
Ambasadora dobre usluge urucena je Igoru Krasicu - menadzeru
Domacinstva hotela Sheraton - Novi Sad, da je s ponosom nosi i
promovise vrednosti koje krase Ambasadore, kao i Neveni
Dordevi¢, vlasnici firme Bright iz Cacka koja je ucesnike osvojila
i svojom pric¢om i svojim dusecima iz sopstvene proizvodnje.
Hotel Housekeeping Workshop 2019 je, kako saznajemo od
ucesnika, ocenjen kao najuspesniji do sada! Osim najvise ocene
dogadaja i zadovoljstva svih koji su na bilo koji na¢in bili deo ove
uspesne price, Cinjenica da su ve¢ na ovogodi$njem dogadaju
krenule rezervacije za slede¢u godinu - za organizatore, redakciju
Casopisa Turisticki Svet i strukovno udruZzenje "Ambasadori dobre
usluge” predstavlja najveci uspeh.
- Moj najvei ponos je $to ova prica traje ve¢ 17 godina i, kako
izgleda, tek se zahuktava — rekla je, zatvaraju¢i dogadaj, Ljiljana
Rebronja, autorka projekta i izvr$na direktorka Hotel
Housekeeping Workshop-a, najavljujuci za 2020. godinu organiza-
cione i sadrzajne novine koje ¢e za hotelsko Domacinstvo i sve
zaposlene u tom sektoru biti logistika kakvu zasluzuju naj -
uspesniji.

A{hnﬂ_ COVELS ans %‘f‘}

Dokmanovi¢, the Housekeeping Manager of Belgrade’s Hotel
Saint Ten, the member of Small Luxury Hotels of the World
group. For the first time in a 14-year-long history of awarding
this elite recognition that represents a kind of “Hospitality Oscar’,
there were inaugurated Ambassadors of Quality Service in the
category of "housekeeper". Bojana Stankovi¢, Falkensteiner
Hotel - Belgrade, Anita Rac, Holiday Inn — Belgrade and Slavica
Bakic - Hotel MONA Zlatibor are proud of their well-deserved
new titles - both in front of their colleagues and guests. As the
only male colleague at this gathering, the golden badge of the
Ambassador of Quality Service was handed over to Igor Krasi¢
- Housekeeping Manager of Hotel Sheraton - Novi Sad, to carry
it with pride and promote the values that the Ambassadors are
adorned with, as well as to Nevena Pordevi¢, the owners of
Bright company from the town of Ca¢ak who won all
participates’ affection with her story and mattresses from her
own production.

As we have learned from the participants, Hotel Housekeeping
Workshop 2019 has been rated as the most successful so far!
Apart from the highest assessment of the event and the
satisfaction of all who were the part of this successful story in
any way, the fact that at this year’s event participants booked
their place for the next year - is the highest success for the
organizers, editorial board of the magazine Turisticki Svet and
association "Ambassadors of Quality Service".

- My greatest pride is that this story has been going on for 17
years and, it seems, it is just starting to heat up - said, at the
closing ceremony, Ljiljana Rebronja, the project author and
executive manager of the Hotel Housekeeping Workshop,
announcing for the year 2020 organizational and content
novelties that will be the logistics that truly deserve the most

successful ones. T. Maloparac/The editorial board
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HOTELSKO DOMACINSTVO

KAKO OCUVATITIM?

Gotovo u isto vreme kada je u Srbiji odrzan Hotel
Housekeeping Workshop 2019, na drugom kraju
sveta, u Kanadi, odrzan je godisnji Housekeeping
Forum u Torontu. Da su problemi koji muce
hotelijere globalnog karaktera, narocito kada je u
pitanju Domacinstvo, saznajemo iz teksta ¢uvenog
kanadskog hotelskog  konsultanta Larry-a
Mogelonsky-a, ¢iji nam se osvrt na temu: kako
zadrzati zaposlene u ovom sektoru, odnosno ocuvati
tim - ucinio inspirativnim.

izazov sa kojim se hotelijeri susre¢u jeste fluktuacija

adne snage, odnosno o¢uvanje tima zaposlenih. Mnogi
od njih su spreceni da se bave dugoro¢nim projektima jer ih
svakodnevno sputavaju problemi vezani za nedovoljan broj
ljudi, promene smena, prekovremeni rad itd.

Kda je re¢ o hotelskom sektoru Domacinstvo, najcesci

Cini mi se da se nedovoljno trudimo da ovu posebnu vrstu posla
u Domacinstvu nagradujemo tokom duzeg vremenskog

9238 TURISTICKI SVET leto 2019

HOW TO KEEP
THE TEAM?

Almost at the same time as the Hotel Housekeeping
Workshop 2019 in Serbia, across the globe, in Canada was
held the annual Housekeeping Forum in Toronto. That the
problems causing troubles to hoteliers are global the same,
especially in the housekeeping, we found out in the article of
the famous Canadian hotel consultant Larry Mogelonsky,
whose remark on how to keep employees in this sector, that
is, to preserve the team — was very inspirational.

hat is, struggling to cultivate a deep-benched team. Many

properties are prevented from tackling long-term projects
because they are bogged down by short-staffed periods, shift
changes, overtime and so on.

—I—he leading housekeeping concern from hoteliers is staffing,
t

As | see it, we aren’t doing enough to make this particular line of
work rewarding over a long stretch of time. Housekeeping can be
grueling, monotonous and often demoralizing after years of
cleaning the same rooms shift after shift. Without widespread
changes, this department will continue to suffer from high
turnover rates, unnecessary onboarding costs i so on.

If we are to truly mitigate our staffing issues then housekeepers
must now be given the chance to benefit from continuing
professional development programs that are encouraged in other
departments. It's a simple matter of making sure that they know
we value their contributions and that there is a structured
approach to upward mobility within the organization.

For this, | would stress that, in addition to its direct advantages for
continuing professional development purposes, training is also a
valuable motivation tool to keep current teams largely intact. If it is
deployed as a means to both strengthen current teams and to
encourage others to join the labor pool, then there is a tremendous
potential for long-term cost savings.
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perioda. Rad u domadinstvu je ¢esto naporan, monoton i utice
demorali$uce na osoblje nakon vise godina ¢iS¢enja istih soba, iz
smene u smenu. Stoga ¢e, bez opseznijih promena, ovo hotelsko
odeljenje nastaviti da pati od visoke stope fluktuacije radnika,
nepotrebnih troskova obuke novozaposlenih i tome sli¢no.

Ukoliko zaista Zelimo da re$imo problem sa osobljem, moramo
pruziti Sansu radnicima u domacinstvu da imaju korist od kon-
tinuiranih programa za profesionalni razvoj, koji postoje u
drugim odeljenjima hotela. Menadzeri treba da se pobrinu da
zaposleni u Domacdinstvu znaju koliko se ceni njihov doprinos i
da postoji strukturalni pristup napretku i unapredenjima unutar
radne organizacije.

Za to, osim direktnih prednosti kontinuiranog profesionalnog
razvoja, obuke mogu da budu i vazan alat u motivaciji kako bi se
ocuvao postoje¢i tim Domacinstva. Ukoliko se u isto vreme
koristi kao sredstvo za jacanje postojeceg tima i za podsticanje
drugih da se priklju¢e tom odeljenju, onda postoji ogroman
potencijal za dugoro¢ne ustede.

Obuka sama po sebi moze biti zahtevna u smislu vremena koje Training itself can be quite the undertaking in terms of man-

agers’ and supervisors’ time as well as any fixed costs

for setting up these initiatives, all of which is

extremely difficult to justify in the first place
because there often isn't a lot of directly

quantifiable ROI for continuing professional

development. Luckily, modern technology
and automation are here to help rein in
training costs.

ulazu menadzeri i supervizori, kao i fiksnih troskova za
uspostavljanje ovih inicijativa, koje je, pre svega, tesko
opravdati jer se Cesto ne moze jasno izracunati vred-
nost povratka investicije uloZene u treninge
zaposlenih. Na sre¢u, moderna tehnologija i

automatizacija mogu da pomognu da se
troskovi obuka ,,zauzdaju®

Online training videos are a great start to
help offload most of the initial resources

Online video obuke mogu u
pocetku da pomognu da se

rasterete poslovi oko ini- A involved in new worker onboarding -
cijalnih obuka novo- costs that can be especially frustrating
zaposlenih. To su i’ for hoteliers when associates leave

] A while still in this budding phase of

troskovi kojipo - ¢
sebno  frustri-
raju hotelijere u
slu¢aju kada novi — - T
saradnici odluce da

daju otkaz dok su jo$ u fazi pripreme
Za Posao.

their employment.

Ultimately, by deploying some

form of continuing profes-

sional development at your

property, you can work to

change the perception of

housekeeping so that it

is no longer a line of

work that only draws

in candidates who

desperately  need

employment. It

should be one where

W people ‘want’ to

commit long-term

“&  and ongoing training

is a great first step
towards this goal.

Na kraju, uvodenjem nekog vida kon-
tinuiranog profesionalnog razvoja u hotelu,
mozete da radite na promeni percepcije
osoblja u domacinstvu da oni ne rade
posao koji privla¢i samo one kojima je
ocajnicki potreban bilo kakav posao. To bi

trebalo da bude radno mesto kome
zaposleni Zele dugoro¢no da se posvete,

te su stalne obuke i treninzi odlican ¢

prvi korak ka tom cilju.
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HOTELSKE zVEZDE / HOTEL STARS
OTELSKA IKONA / HOTEL ICON: HOTEL DE PARIS, MONTE-CARLO

L

U svetu, pa i kod nas, ljudi ole
da u lobiju nekog hotela
porazgovaraju o poslu ili
pomalo ogovoraju - uz kaficu.
Tu se osecaju kao da u nekom
drugom, finijem svetu. Ipak,
postoje i hoteli u kojima je to
prosto nemoguce.

People like talking about business
or drinking coffee and gossiping a
little, in a hotel lobby both in the
world and in our country. There,
they feel like they are in another,
finer world. However, there are
hotels where it is simply
mpossible to do so.
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HOTEL STARS
HoTEL 1IcON: HOTEL DE PARIS, MONTE-CARLO

ulazak u Hotel de Paris u Monte-Karlu, u Monaku, bio

je u najmanju ruku hladan. Bellboy isprva nije hteo da
me pusti da udem. Valjda mu nisam li¢ila na bogatasicu koja
hladno moze da izdvoji 40.000 evra za jednu no¢ u apartmanu.
Buduéi da sam imala zakazan sastanak s Press sluzbom hotela,
mrko me pogledao ali je morao da me propusti.

Ulazila sam u mnoge hotele u nasoj zemlji i u svetu, ali

Ulazak u ogroman hol, bukvalno mi je oduzeo dah! Mermerni
stubovi s visokim svodovima, kristalni lusteri koji sjaje snagom
sunca, ogroman, debeo svileni tepih specijalno pravljen za hotel,
beli zidovi sa zlatnim akcentom i u sredini mo¢na statua kralja
Luja XIV - ¢ine ulazak u ovo prostrano i raskosno predvorje
magi¢nim poput ulaska u bajku! Skromno priznajem da nikada
nisam bila u luksuznijem prostoru!

KOMBINACIJA SAVREMENOG | KLASICNOG

Hotel de Paris je najtrazenije mesto na svetu za ,,prikazivanje”
sopstvenog novcanika. Toliko je skup da ga zaobilaze i milioneri,
ali mu ostaju verni neki milijarderi, koji su u poslednje vreme
trazili da se hotel osvezi novim namestajem, boljom tehnologi-
jom... ,U Zivotu svakog hotela dode vreme kada, uprkos nasto-
janja da se infrastruktura odrzava na najvisem nivou, on prosto
zastari“ - objasnjava generalni menadZer Ivan Artolli. ,,To se
desilo s nasim sistemom klimatizacije a i sve detalje enterijera je
trebalo potpuno obnoviti. Jer, nasi su gosti, ipak, navikli na
najbolje od najboljeg!“

www.turistickisvet.com

have entered many hotels in our country and in the world, but

entering the Hotel de Paris in Monte Carlo in Monaco, was, let's

say, cold. At first, the bellboy didn't want to let me in. | suppose |
didn’t look likes a rich lady who can afford to pay € 40.000 for a night
in the suite. Since | had an appointment with the hotel’s press office,
he looked at me grimly, but he had to let me in.

Entering the huge hall literally took my breath away! Marble pillars
with high vaults, crystal chandeliers shining with the power of the
sun, huge, thick silk carpet specially made for the hotel, white walls
with a golden accent and in the middle the mighty statue of King
Louis XIV - make the entrance into this spacious and magnificent
lobby magical like entering a fairy tale! I had to admit that | had never
been in a more luxurious place!

A COMBINATION OF CONTEMPORARY AND CLASSIC

Hétel de Paris is the most sought place in the world for "displaying"
your wealth. It's so expensive that even many millionaires avoid it,
but some billionaires who have recently wanted the hotel to be
refreshed with new furniture, better technology remain loyal,... “In
every hotel’s life there is the time when despite the efforts to
maintain the infrastructure on the highest level, it simply becomes
out of date” — explains the general manager Ivan Artolli. “It
happened with our air conditioning system and all the interior
details needed to be completely restored. That is because our guests
have become accustomed to the best of the best!”

It is a miracle that the hotel opened 130 years ago doesn’t become
out-of-date since the last adaptation was made in 1909! The
reconstruction, which began in 2014 and was finally completed in
early 2019, under the watchful eye of two architects - Richard
Martinet and Gabriel Vior, was run in stages: first, the two out of four
hotel wings were demolished and rebuilt; then they made Le Patio
- a luxurious exotic inner garden of 2.400 square meters. This
venture cost at least € 250 million, but the hotel still kept its soul and
all its original characteristics. That's why they call it a hotel icon.
Moreover, it is one of the rare hotels belonging to the Monegasque
brand: its owner is SBM - Société des Bains de Mer (Association of sea
baths), that also owns the Casino and the Opera. Today Hétel de Paris
has 207 rooms in four categories: Exclusive City View, Superior
Courtyard, Exclusive Sea View and Exclusive Casino. Even 45% of new
accommodation facilities are suites, in combination with modern
and classic, with details such as: white marble floors, elegant
wooden furniture, Louis XVI style pieces, bronze fabrics, chandeliers
and Murano glass lamps... With all that, the new air conditioning
system is practically silent, WiFi is super fast, and key cards are used
instead of classic room keys. ..
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HOTELSKE zVEZDE
HOTELSKA IKONA: HOTEL DE PARIS, MONTE-KARLO

Bilo bi pravo ¢udo da hotel, otvoren pre bezmalo 130
godine, ne zastari, kada je poslednja adaptacija izvrSena
1909. godine! Rekonstrukcija, koja je zapoceta 2014. i
kona¢no zavrsena pocetkom 2019. godine, pod budnim
okom dvoje arhitekta - Richard-a Martinet-a i Gabriel-e
Viora, tekla je u fazama: prvo su dva od Cetiri hotelska krila
sruSena i ponovo izgradena; pritom je dobijen Le Patio —
raskosni egzoti¢ni unutrasnji park od 2.400 kvadrata. Taj
poduhvat kostao je najmanje 250 miliona evra ali je hotel i
dalje zadrzao svoju dusu i sve svoje prvobitne karakteristike.
Zato ga i zovu hotelskom ikonom. Stavise, on je jedan od
retkih hotela koji pripada monegaskom brendu: njegov
vlasnik je SBM - Société des Bains de Mer (Drustvo morskih
kupatila), u ¢ijem vlasni$tvu je i Kazino i Opera. Danas
Hotel de Paris ima 207 soba u Cetiri kategorije: Exclusive
City view, Superiour Courtyard, Exclusive Sea view i
Exclusive Casino. Cak 45 odsto novih smestajnih kapaciteta
su apartmani, u kombinaciji savremenog i klasi¢nog, sa
detaljima kao $to su: podovi od belog mermera, elegantni
drveni namestaj, komadi u stilu Luja XVI, bronzane tkanine,
lusteri i svetiljke od Murano stakla... Uz sve to, novi klima
sistem je prakticno beSuman, WiFi je super brz, umesto
Kklasi¢nog kljuca koriste se kartice. ..

SEKSI CHURCHILL

Kada je francuski preduzetnik Frangois Blanc 1863. odlucio
da podigne rejting Monaku, stvorio je ,,hotel koji prevazilazi
sve hotele! I zaista, izmedu slavnog Kazina i $irokog plavog
mora izrastao je hotel u stilu secesije, s kupolama, velikim

SEXY CHURCHILL

When French entrepreneur Francois Blanc decided to found Monaco in
1863, he created a “hotel that surpasses all the hotels!” And indeed,
between the famous Casino and the wide blue sea the hotel in the style
of secession, with domes, large accessory sepals, all in gold was erected.
Over time, few adaptations have been made, such as the renovation of
Prince Rainier Ill's apartment (costing 51.000 Euros per night) and
Princess Grace (45.000 Euros), in which a reception was held in honour of
their wedding and where there are personal items of this royal couple.
But before them, there was also the apartment of Winston Churchill,
who, like Frank Sinatra and Roger Moore, loved Monaco very much. On
the seventh floor, surrounded by huge windows overlooking the sea and
a huge terrace, the suite of this passionate politician and amateur painter
bears the name "Diamond". There are several pieces of furniture and
other minor objects of this English statesman. On the wall, there are his
aquarelle paintings, which he made in his leisure time, resting between
the wars. The ceiling is the real sexy side of this war magician: it's all in
mirrors!




HOTEL STARS
HoTEL 1IcON: HOTEL DE PARIS, MONTE-CARLO

prilaznim sepenicama, sav u zlatu. Tokom vremena,
radene su manje adaptacije, kao $to su adaptacija apart-
mana princa Rainier-a III (koji kosta 51.000 evra za no¢) i
princeze Grace (45.000 evra), u kojoj je odrzan prijem u
Cast njihovog vencanja i u kojima se nalaze li¢ni predmeti
ovog princevskog para. Ali pre njih, postojao je i danas
postoji apartman Winston-a Churchill-a, koji je, kao i
Frank Sinatra i Roger Moore, veoma voleo Monako. Na
sedmom spratu, okruzen ogromnim prozorima s pogle-
dom na more i sa ogromnom terasom, apartman ovog
strasnog politicara i slikara amatera nosi naziv
»Dijamantski®. U njemu nekoliko komada namestaja i
drugih sitnijih predmeta ovog engleskog drzavnika. Na
zidu su njegovi akvareli koje je izradio u dokolici,
odmarajuéi se izmedu ratova. Tavanica je prava seksi
strana ovog ratnog maga: ¢itava je u ogledalima!

MEDITERANSKA HRANA INSPIRISANA

,»SLOBODOM, EMOCIJAMA | STRASCU”

Godine 1987. princ Rainier je pozvao ve¢ tada slavnog,
Alain-a Ducasse-a da  preuzme kuhinju u hotelu.
Zahvaljujuc¢i njemu restoran sa 50 sediSta Le Louis XV
nosilac je 3 Michelin zvezdice. U ovom restoranu, pod
upravom glavnog $efa kuhinje Dominique-a Lory-a, u koji
mozete da udete pod uslovom da ste propisno obuceni,
sluzi se mediteranska hrana ,inspirisana slobodom,
emocijama i stras¢u, koju, uzgred, smatraju
najkvalitetnijom na ¢itavoj Azurnoj obali. Alain Ducasse je
2019. Otvorio svoj restoran u hotelu — Omer, u kojem se
sluzi hrana iz Gréke, Libana, Turske i Maroka.

Na krovu hotela nalazi se treéi restoran - Le Grill, sa
fantasti¢nim panoramskim pogledom, pod upravom Sefa
kuhinje Franck-a Cerutti-a. U baru, poznatom po Zivoj
muzici - Le Bar Americain dopustena je opustena odeca,
ali u Salle Empire - neformalna ali $ik. Na Cetiri sprata
smesteni su spa, wellnesslnes, fitness centar, sauna,
hamam, unutra$nji i spoljasni bazen... koji svojim izgle-
dom i uslugom imresioniraju i najrazmazenije i najbogati-
je goste.

Obigla sam vinski podrum koji izgleda kao apoteka.
Nepregledne police s flasama daju ovom prostoru pomalo
izgled laboratorije, doduse tamnih boja. Danas u njima
600.000 flasa vina ¢eka na svoje postovaoce. Za vreme
Drugog svetskog rata uprava hotela je zazidala vredne flage
vina da ne bi pale u ruke nacista. Kada se rat zavrsio, zidovi
su sruseni a stari lav Churchill bio je prvi koji je okusio taj
nektar. U to ime, Churchill je dobio titulu ,,Gospodar
podruma Honoris causa®|

Iz hotela sam izasla pomalo o$amucena od mnogobrojnih
razgovora, zagledanja, proveravanja, ispitivanja... Hotel de
Paris je na mene ostavio tako snazan utisak da i dan danas
slazem i sortiram njegovu lepotu, vrednost, eleganciju i $ik!

www.turistickisvet.com
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MEDITERRANEAN FOOD INSPIRED BY “FREEDOM, EMOTION AND PASSION”

In 1987, Prince Rainier invited already famous Alain Ducasse to take over
the kitchen at the hotel. Thanks to him the 50-seat restaurant Le Louis XV
has 3 Michelin stars. In this restaurant, under the direction of Dominique
Lory, the head chief, in which you can enter only if you are properly
dressed, they serve Mediterranean food, "inspired by freedom, emotion
and passion’, which, by the way, is considered to be the highest quality on
the entire Céte d'Azur. Alain Ducasse opened in 2019 his own restaurant at
the hotel - Omer, which serves food from Greece, Lebanon, Turkey and
Morocco.

On the hotel’s roof there is a third restaurant - Le Grill, with fantastic
panoramic views, under the direction of the head chief Franck Cerutti. In
the bar, known for live music - Le Bar Americain allows casual clothes, but
in Salle Empire - informal but chic. On four floors there are spa, wellness,
fitness centre, sauna, steam bath, indoor and outdoor swimming pool...
which with their appearance and service impress even the most
demanding and the richest guests.

| visited a wine cellar that looks like a pharmacy. Never-ending shelves with
bottles give this space a little lab-like look, of slightly darker colours,
though. Today, 600, 000 bottles of wine are waiting for their devotees.
During the Second World War, the management of the hotel sealed
valuable bottles of wine in the wall to prevent the Nazis to take them away.
When the war ended, the walls were knocked down and Churchill was the
first to taste that nectar. On that behalf, Churchill won the title “Lord of the
Cellar of Honoris causa”!

| came out of the hotel a little stunned by numerous conversations, seeing,
checking, examining... Hotel de Paris left so powerful impression on me




HOTELSKI DIZAJN / HOTEL DESIGN

PROLECE JE OPET U MODI

Svake nove sezone, dolaskom lepog suncanog vremena,

menjamo obucu, odecu, pa zasto bismo zanemarili prostor
u kojem zivimo?
Uz malo maste, par trikova i nekoliko korisnih saveta svako
moze uneti prolece u enterijer u kojem boravi. A ovi mali saveti
mogu se implementirati i na restorane, hotele i druge objekte.

Za pocetak, razgrnite zavese, pustite prirodno svetlo da obasja
prostorije. Nista ne istice boje i teksture lep$e od prirodnog
svetla.

Unesite cvece: rezano, poljsko, vedrih boja. Ne trudite se da
buketi budu luksuzni, pretenciozni, ve¢ viSe neobavezni, sa
puno lis¢a i cveca najrazli¢itijih vrsta. Odaberite vaze od
keramike pastelnih boja, razli¢itih oblika i dimenzija. Razigrajte
kompoziciju sa ukrasnim sve¢ama, one sa mirisom poljskog
cveca ili svezim limunom promenice vam raspolozenje na bolje.
Saksijsko cvece rasadite $to vise, iskoristite prolece da se poigrate
bojama i vrstama cveca koje cveta, kao $to su petunije ili
ljubicice.

Sklonite sve Sto podseca na zimu. Sofe i fotelje oplemenite
novim jastu¢nicama, sa grafickim motivima vedrih boja, poput
onih koje predlaze poznati svetski brend MISSONI home za
sezonu 2019. Teske tepihe zamenite prostirkama manjih dimen-

44 )
zija. Otvoreniji pod ostavlja utisak lakseg prostora, samim tim
daje utisak da prostor "dise".
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Ne plasite se da stari zaboravljeni komad namestaja ofar-
bate i unesete ga kao komad koji ¢e razvedriti ¢itav enteri-
jer.

Kada padne mrak, svu hladnu rasvetu zamenite toplom,
hladna rasveta asocira na led, dok topla mnogo vise
podseca na sunce.

Unesite svetlo zelenu, zutu, roze boju u pastelnim tonovi-
ma. Ne morate menjati sav namestaj. Zamenite tanjire ili
kupite nove ramove za porodi¢ne fotografije. Unesite
dezene otvorenog kolorita, kroz raner za trpezarijski sto ili
tanko dekorativno ¢ebence na sofi u dnevnom boravku.

Unesite prolece u enterijjer: preuredite prostor u kojem
boravite tako da vam prija boravak u zatvorenom isto
koliko i na otvorenom kada je lep, suncan prole¢ni dan.

very new season, with the arrival of beautiful sunny weather, we
Echange footwear, clothes, so why should we neglect the space we live
in?
With a little imagination, a couple of tricks and a few helpful tips everyone
can incorporate spring into the interior. And these little tips can be

implemented on restaurants, hotels and other facilities, as well.

For start, put away the curtains and let the natural light in the rooms.
Nothing emphasizes colours and textures more beautifully than natural
light.

Bring in the flowers: field flowers of bright colours. Don't bother to use
luxurious, pretentious bouquets, but rather use casual ones, with lots of
leaves and flowers of all kinds. Choose vases of ceramic in pastel colours,
different shapes and sizes. With decorative candles make the composition
more playful; use candles with a fragrance of field flowers or fresh lemon
that will change your mood for the better. Spread planted flowers as much
as possible, use spring to play with the colours and the plants that flourish,
such as petunias or violets.

Take away everything that reminds you of winter. Decorate the sofas and
armchairs with new pillowcases, with graphic motifs of bright colours, such
as those suggested by the famous world brand MISSONI home for the 2019
season. Replace massive rugs with the rugs of smaller dimensions. The
more exposed floor gives the impression of easier space, and therefore
gives the impression that the space "breathes".

Don't be afraid to paint the old forgotten pieces of furniture and bring them
in to enlighten the whole interior.

When it gets dark, replace cold lights with warm ones, because cold lights
are associated with ice, while warmer lights look a lot more like the sun.

Bring in the light green, yellow and pink colours in pastel shades. You do
not have to change all the furniture. Replace plates or buy new family
photo frames. Use the patterns of open colours on the dining table cloth or
thin decorative blankets on the sofa in the living room.

Bring in spring into the interior: rearrange the space you live in so that you
can enjoy indoors as much as outdoors, when it is a beautiful, sunny spring
day.
Tamara Strbac,
Interior designer
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Sta je zajedni¢ko izbirljivim Ricardu Giru i Sen Penu, Stingu i Ani Lenoks? Gde su se vencali Eli
Lanrdii Mario Lopez, a Kristi Tarlington i Ed Berns proveli svoj medeni mesec? Nikolas Kejdz, Robin
Vilijams, Sindi Kraford...? Odgovor je:,Las Alamandas’, za mnoge danas - "Poslednji raj na zemlji"!
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THE GARDEI)!P’_F ENJOYMENT — “LAS ALAMANDAS

T VI AST PARADISE |
FONEARTH 3

What do picky Richard Gere and Sean Penn, Sting and Annie Lennox have in
% *  ommon? Where did Ali Landry and Mario Lopez get married, and Christy
W“ Turllngton and Ed Burns spend:their honeymoon7 Nicolas Cage, Robin Williams,
4 Cindy Crawford...? The answer is: “Las Alamandas’; for many today known as - "the
g last paradise on earth”!
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ada je kupio 3.700
B hektara nedirnute paci-
icke obale juzno od

meksickog mesta Puerto Va-
ljarta, "bolivijski kralj olova"
Atenor Patinjo nije ni slutio da
¢e, umesto njegove ideje da
napravi najve¢e  narodno
odmaraliste u Latinskoj Ame-
rici, na ovom mestu "porasti"
samo Sest vila!

Beli pesak na nepregledno
dugackoj plazi, njihanje palmi,
penusavi tirkizno-plavi talasi,
vetri¢ koji pirka s beskrajnog
mora i samo Sest vila na 28
hektara potpuno prazne i
oCuvane obale. Vlasnica je
Izabela Goldsmit-Patinjo. Njen
deda Atenor Patinjo, Bolivijac
$pansko-indijanskog porekla,
radio je u prodavnici u kojoj su
se kupovale potrepstine za rud-
nike. Jednog dana, u radnju je
usao kopac koji nije imao novca
da plati robu. Ponudio je pro-
davcu, to jest Atenoru, svoju
tapiju na rudnik olova. Iako je
znao da od rudnika nece biti
nista, Atenor se sazalio na
¢oveka i pogodba je bila sklop-
ljena. A on najuren s posla zbog
ovakve neposlovnosti! Rudnik
je bio neupotrebljiv do kraja
XIX veka, kada je siromasni
vlasnik rudnika Patinjo kona -
¢no otkrio Zicu olova. Tada je,
kaze legenda, Atenor Patinjo
postao najbogatiji ¢ovek na
svetu, jer je posedovao 50%
nacionalne proizvodnje i kon-
trolu nad evropskom preradom
bolivijskog olova.

BAJKOVITO PARCE KOLACA

Kako mu je za brak bila
potrebna Zena s plemickim
pedigreom, mladi Atenor oZe-
nio je $pansku plemkinju grofi-
cu Durkal sa kojom je dugo i
sre¢no ziveo u ekskluzivnijoj
pariskoj aveniji Fos. Svojoj deci
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hen he bought 3,700
Whectares of pristine
Pacific coast south of

the Mexican city of Puerto
Vallarta, "Bolivian lead king"
Antenor Patifio did not even
imagine that, instead of his idea
to make the largest national
holiday resort in Latin America,
only six villas would "grow"!

White sand on an immersive
long beach, swinging palm trees,
sparkling turquoise-blue waves,
a breeze that rises from the end-
less sea and only six villas to 28
hectares of completely empty
and preserved coast. The owner
is Isabella Goldsmith Patifio. Her
grandfather, Antenor Patifio, a
Bolivian of Spanish-Indian origin,
worked in a shop where people
bought necessities for the mines.
One day, there was a digger who
did not have the money to pay
for the goods. He offered to the
seller, that is to Atenor, his
ownership of the lead mine.
Although he knew that nothing
would be left of the mine, Atenor
pitied the man and the contract
was made. And he was fired
because of this bad contract! The
mine was unusable until the end
of the 19th century, when the
poor owner of the mine Patifo
finally discovered a lead wire.
Then, says the legend, Atenor
Patifo became the richest man
in the world, because he owned
50% of national production and
control over European proces -
sing of Bolivian lead.

A FAIRYTALE PIECE OF CAKE

As he needed to marry a woman
with a noble pedigree, young
Atenor married a Spanish
Countess Durcal, with whom he
lived long and happily in the
exclusive Parisian avenue Fosh.
He left huge sums of money to
his children and their children, a
phenomenal collection of paint-
ings, works of art, furniture,
porcelain, rare manuscripts and
jewellery. And love for the
beautiful.
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VRT UZIVANJA —,LAS ALAMANDAS”

i deci svoje dece ostavio je ogromne sume novca, fenomenalne
kolekcije slika, umetnicka dela, namestaj, porcelan, retke
rukopise i nakit. I ljubav prema lepom.

Jedna od unuka, Izabela, rodena u Parizu, Zivela je izmedu
Londona i Beverli Hilsa. Njen otac ser DZems Goldsmit, cuveni
finansijer, filmski producent, vlasnik casopisa "LExpress",
osnivac britanskog magazina "Now!", nezaobilazna figura svet-
skog dzet-seta pedesetih i Sezdesetih godina proslog veka, imao
je nekoliko zvani¢nih Zena i mnogo dece.

Izabela je bila prvo dete Dzemsove prve zene Izabel, jedine
kéeri Atenora Patinja. Kada je Goldsmit, zvani lepi DZimi, ule-
teo kao vihor u Zzivot mlade Izabel, Atenor se narogusio na
pomisao da ¢e njegova mezimica pasti u ruke jednog
Jeverejina: "Zna se da se u mojoj prodici nikad ne vencavaju s

One of his grandchildren, Isabelle, born in Paris, lived between
London and Beverly Hills. Her father Sir James Goldsmith,
famous financier, film producer, owner of L'Express magazine,
founder of the British magazine "Now!", the inevitable figure of
the world's jet-set in the 1950s and 1960s, had several official
women and many children.

Isabelle was the first child of Jim's first wife, Isabelle, the only
daughter of Atenor Patifio. When Goldsmith, known as the
beautiful Jimmy, flew into the life of young lIsabelle, Atenor
shuddered at the thought that his loving daughter would fall
into the hands of one Jew: "It is known that in my family we don't
marry Jews". Goldsmith responded coldly: "It's not common in
my family to get married with redskins!" To the shock of Patifio
and his family, Jimmy literally stole Isabelle. And while her
brothers searched for them all over the world, Isabelle and
Jimmy got married in Scotland. Unfortunately, in the seventh
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Jevrejima". Goldsmit je hladno odgovorio: "T u mojoj porodici
nije uobitajeno da se vencavamo sa crvenoko$cima!" Na
zaprepascenje Patinja i njegove porodice, Dzimi je bukvalno
ukrao Izabel. I dok su njena braca tragala za njima svuda po
svetu, Izabel i DZimi su se vencali u nekoj zabiti u Skotskoj. Na
zalost, Izabel je u sedmom mesecu trudnoce dobila izliv krvi u
mozak i umrla, dok je si¢usna beba Izabela spagena zahvaljujuci
carskom rezu.

Ne znam §ta su drugi iz porodice dobili u nasledstvo od
Atenora Patinja ali, izgleda da je unuka Izabela dobila parée
bajkovitog kola¢a - najduzu plazu na meksickoj obali.
Umesto da nasledstvo pretvori u hotele, hotele i hotele...koji
se nizu duz plavog Pacifika, kako je to deda zamislio, Izabela
je uradila ne$to nezamislivo: podigla je samo Sest
ekskluzivnih vila na mestu koje je Atenor nazvao Las
Alamandas - cveée Copa de Oro, koje buja u ovom delu
sveta. Izabela je odludila da sac¢uva lepotu kraja podizudi
malo i ekskluzivno odmaraliste sa $est vila, koje se nalazi na
sat i po od luke Puerto Valjerta.

i
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month of pregnancy, Isabelle was given a blood flow into the
brain and died, while the tiny baby Isabelle was saved.

| do not know what others from the family got from the
inheritance of Atenor Patifio but, it seems, that the
granddaughter Isabelle got a piece of a fairy cake - the longest
beach on the Mexican coast. Instead of turning succession into
hotels, hotels and hotels... stretching along the blue Pacific, as
the grandfather had imagined, Isabelle did something
unimaginable: she has built only six exclusive villas in the place
that Atenor called Las Alamandas - the flowers of the Copa de
Oro, which is raging in this part of the world. Isabelle decided to
preserve the beauty of the area by raising a small and exclusive
resort with six villas, one hour and a half from Port of Puerto
Vallarta.

"PLAYA DE SOLEDAD"

There are white-blue Casa Miguel in front of Dolphin Square,
Casa Azul, which is led by the most courageous and brightest
stairs, the youngest, Casa Isabel, then Casa del Domo with its
own cuisine, Casita San Antonio for Honeymoon and Casa del
Sol, the original residence of the owner today, mostly, rests
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VRT UZIVANJA —,LAS ALAMANDAS”

"PLAYA DE SOLEDAD"

Postoje belo-plava Casa Miguel ispred Trga Delfina, Casa Azul
prema kojoj vode najveselije i najsarenije stepenice, najmlada,
Casa Isabel, zatim Casa del Domo koja ima sopstvenu kuhinju,
Casita San Antonio za mladence i Casa del Sol, prvobitno pre-
bivaliSte vlasnice u kojoj se danas, uglavnom, odmara glumac
Robert de Niro sa porodicom. Ovde Izabela doc¢ekuje scenari-
ste, rezisere, zvezde iz Los Andelesa, zaljubljene i slavne ljude u
potrazi za ,potpunim mirom i privatnos$éu”. U zlatno doba nji-
hovog braka, Bred Pit i DZenifer Aniston su iznajmili svih Sest
kuca kako bi, sa svojim prijateljima, docekali novi milenijum.
Sofe od ratana presvucene su materijalom kanarinac zute ili
$okantne pink boje; jastuci su vezeni rukom. Sva kupatila
obloZzena su plavo-zutim Talavera ploc¢icama, bojenim rukom.
U svakoj sobi gost uziva u narodnim rukotvorinama i rukom
slikanim figurinama. Velika klizaju¢a vrata omogucavaju
pogled na bujne vrtove, palme, more.. U sobama NEMA
televizora - §to se smatra krajnjim luksuzom za slavne
prezaposlene osobe! U ,Las Alamandasu“ nema ni jelovnika.
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actor Robert De Niro with his family. Here Isabella welcomes
screenwriters, directors, stars from Los Angeles, lovers and
celebrities in search of "complete peace and privacy. In the
golden age of their marriage, Brad Pitt and Jennifer Aniston
have rented all six houses and welcomed the new millennium
with their friends.

Rattan sofas are coated with a fabric of canary yellow or
shocking pink colours; the pillows are hand-woven. All
bathrooms are covered with blue-yellow Talavera tiles,
painted by hand. In each room the guest enjoys folk
handicrafts and hand-painted figurines. The big sliding
doors allow you to view the lush gardens, palm trees, the
sea... There is no TV in rooms - what is considered to be the
ultimate luxury for the busy celebrities! In “Las Alamandas”
there are no menus. It's up to you to arrange with your chef
what you will eat on a particular day - Mexican or European
food. And where: at the restaurants “Oaza”, "La Palapa
Beach” or “Estrella Azul” the rooftop bar, waiting for the
fishermen to bring fresh fish.
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Vase je da se dogovorite sa $efom kuhinje $ta Cete jesti odredenog
dana - meksic¢ku ili evropsku hranu. I gde: u restoranima ,,Oaza "La
Palapa Beach® ili ,,Estrella Azul“ bar na krovu, ¢ekajuci da ribari

donesu tek ulovljenu ribu.

SRBUA U SRCU

Izabela Goldsmit je filantrop, osoba ponajvise okrenuta o¢uvanju
¢ovekove sredine. Radi na razvijanju raznih projekata za zastitu
meksicke obale. I ne samo ove zemlje. Pre nekoliko godina, na veliko
iznenadenje Nislija, Izabela se pojavila u njihovom gradu!
Zahvaljuju¢i humanitarnoj organizaciji "Lifeline" princeze Katarine
Karadordevi¢, Izabela je poklonila veliku sumu novca Klinickom
centru Nis. Ovom donacijom otvoreno je Odeljenje za molekularnu
biologiju i prenatalnu dijagnostiku. Tom prilikom, Izabeli Goldsmith
je urucena statua Cara Konstantina u znak zahvalnosti za ovu vrednu
donaciju koja nosi ime "Izabel Patinjo" - kao omaz Izabelinoj majci.

Ukoliko ste radoznali i zelite da svojim ¢ulima osetite slast “Vrta uzi-
vanja", sve §to treba da uradite je da iz Evrope, preko Los Andelesa,
stignete do Puero Valjerte. Vozac hotela ¢e vas provozati obroncima
Sijera Madre, pored iguana i znakova koji pokazuju mesto na kojem
je slavni reziser Dzon Hjuston snimio nezaboravni film "No¢ iguane"
sa Avom Gardner i Ri¢ardom Bartonom u glavnim ulogama. Do tada
neugledan i prasnjav puti¢, doves¢e vas do nepreglednh negovanih
povréina trave, Suma palmi, Sest vila ¢ije boje bljeskaju u odsjaju
velikog plavog Pacifika. Stigli ste u "Las Alamandas"!

SERBIA IN HEART

Isabelle Goldsmith is a philanthropist, the person mostly
oriented towards preserving the human environment. She
works on developing various projects to protect the
Mexican coast. And not just for this country. A few years
ago, at the great surprise of the city of Nis's residents,
Isabelle appeared in their city! Thanks to the humanitarian
organization "Lifeline" of Princess Katarina Karadordevic,
Isabelle donated a large sum of money to the Clinical
Centre of Nis. With this donation, the Department of
Molecular Biology and Pre-natal Diagnostics was opened.
On that occasion, Isabelle Goldsmith was presented with
the statue of Emperor Constantine as a sign of gratitude
for this valuable donation called "Isabelle Patifio" - as a
homage to Isabelle 's mother.

If you are curious and want to feel the pleasure of the
"Garden of Enjoyment" with your senses, all you have to
do is reach Puerto Vallarta from Europe via Los Angeles.
The hotel driver will drive you along the slopes of Sierra
Madra, next to iguanas and signs showing the place where
famous director John Houston recorded an unforgettable
movie "lguana nights" with Ava Gardner and Richard
Barton in the lead roles. Small and dusty road will take you
to the vast cultivated grass, palm trees, six villas the
colours of which shine in the reflection of the great blue
Pacific. You've reached "Las Alamandas"!

Author: Jelena Kali¢anin
Photo: "Las Alamandas"
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WAKE UP SENSES, SPARK EMOTIONS. ..

Covekova potreba za lepim datira jo3 iz praistorije, kada Humans' need for beautiful dates
je poteo da ukradava svoje orude i oruzje. Od tog back to prehistory, when they began

to decorate their tools and weapons.
From that moment on, they have
significantly separated them from
other beings and begun to evolve,
expressing themselves through art
i dizajn. and the perception of aesthetics.
Beauty criteria have changed many
times throughout history, of which
art and design testify most.

trenutka on se znac¢ajno odvaja od ostalih bica i pocinje
da se razvija, izrazavajuci se kroz umetnosti i poimanje
estetike. Kriterijumi lepote menjali su se mnogo puta
kroz istoriju, a 0 tome najbolje svedoce upravo metnost
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HOTELS A ESTHETICS

sim $to je lepota sagledavana drugacije u
Orazliéitim epohama, shvatanje lepog
razlikuje se na razli¢itim geografskim
prostorima, kao i kod svakog pojedinca posebno.
Ipak, moguce je utvrditi odredene estetske

karakteristike prostora koje su univerzalno
prihvacene.

Veoma cesto upotrebljava se pojam “klasi¢na

i lepota” kada predmet opisivanja zadovoljava

vrhunske estetske kriterijume ili kada je “uni-
verzalno lep’, $to se zapravo odnosi na pose-
dovanje vizuelnih karakteristika — skladne
proporcije, simetrije, uskladenu ritmi¢nost u
ponavljanju oblika, uredenu povezanost delova u
celinu. Za estetiku je, u filozofskom smislu,
najvaznije da probudi cula i izazove pozitivihu
emociju.

U HARMONLI S OKRUZENJEM

Osim u uredenju enterijera i spoljne pojavnosti,
da bismo rekli da zadovoljava sve estetske krite-
rijume, hotel mora biti harmoni¢no uklopljen u
okruzenje. Takode, ¢itava vizuelna pri¢a mora
biti zaokruZzena u jedinstvenu celinu sa logom
hotela, uniformama zaposlenih, dekoracijom i
opremom. Harmonija mora da bude saglediva
kako u celini, tako i u svim delovima hotela.

S obzirom da je pitanje estetike povezano sa
snagom pozitivnih emocija, brojne marketinske
strategije je postavljaju u centar svog delovanja.
Ono $to, prema istrazivanjima, razlikuje razvi-
janje i predstavljanje vrhunskog hotela od

www.turistickisvet.com

perceived differently in different epochs,

perception of beauty varies from country to
country, as well as from one person to another.
Nevertheless, it is possible to determine certain
aesthetic characteristics of spaces that are
universally accepted.

n part from the fact that beauty has been

The term “classic beauty” is often used when the
object that is described satisfies supreme aesthetic
criteria or when it is “universally beautiful’; which is
related to owning visual characteristics — harmonic
proportions, symmetry, harmonized rhythm in
repetition of shapes, ordered connection of parts as
a whole. In philosophical sense, the most important
thing for aesthetic is to wake up the senses and spark
emotions.

IN HARMONY WITH THE ENVIRONMENT

Apart from interior design and external appearance,
in order to say that it meets all aesthetic criteria, a
hotel must be harmoniously integrated into the
environment. Also, the entire visual story must be
rounded up into a unique whole with the logo of the
hotel, employee uniforms, decoration and
equipment. Harmony must be seen both as a whole
and in all parts of the hotel.

Since the aesthetics issue is linked to the power of
positive emotions, many marketing strategies place
it in the centre of their actions. What distinguishes
the development and presentation of a superior
hotel from an average one is, according to research,
the shift of strategies from product-centred to
"customer oriented'’, where, apart from its service
and human factor, the space plays equally important
role, ie. its aesthetic characteristics, as an important
part of the offer of the hotel.

VEMEX PROJEKT DOD BEOGRAD

PROJEKTOVAMNIE, ARHITEKTONSK] DIZAIN, EONSALTING,

IHEENJERIHG, PROSTORND PLANIRAMIE | ISTRAZIVAMIE

Disng Damilsla bed, Stan Grad, I!mlrad Tel: 011 322 49 51
WAL VEMERproject.com
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prose¢nog, jeste pomeranje strategija sa “product-centred” ka
“customer orientated’, gde, osim usluge i ljudskog faktora jedna-
ko vaznu ulogu igra i prostor, tj. njegove estetske karakteristike,
kao vazan deo ponude hotela.

Osnovni i univerzalni principi estetike mogu se primeniti pri
projektovanju ili rekonstrukeiji svakog hotelskog objekta, bez
obzira za koji smo se stil ili kategoriju odlucili. Holisticki pristup
dizajnu, gde je veoma vazna interdisciplinarnost i saradnja svih
ukljucenih struka, od arhitekata i dizajnera, hotelijera i
marketinskih stru¢njaka, vodi ka uspesnom ostvarivanju cilja:
staviti korisnika u centar i pruziti mu udoban boravak uz
pozitivnu stimulaciju Cula, $to je i definicija estetike. Na kraju,
nece biti toliko vazno da li je hotel ureden minimalisticki,
elegantno, eklekti¢no... Vazno je da je po svim merilima “lepo’”.

U nekom slucajevima, u estetici dozvoljena je “drama’,
asimetrija, kontrast, pa ¢ak i “antiestetika” koja vodi u
avangardu. Ovakvi stilovi su, takode, popularni u odredeni kru-
govima, ali je cilj sustinski isti: prostorom probuditi emocije koje
korisnik oc¢ekuje da bi se ose¢ao posebno. To zahteva da se radi
sa vrhunskim dizajnerima, kako se ne bi otislo u ki¢ i neukus,
zbog ekstravagantnosti i osetljivosti ovakvog stilskog polja.

Ispunjenost univerzalnih estetskih kriterijuma savremenom
tehnologijom i kompjuterskim programima koji po algo -
ritmima prepoznaju $ta je ve¢ini ,,lepo’, moze se i egzaktno me-
riti i iskazati. Ovakvi alati se Cesto koriste u vizuelnom mar-
ketingu, ali se mogu koristiti i pri dizajniranju prostora, kako bi
u toku projektovanja, objektivno odredili, koliko ¢e neki prostor
biti ,,lep“ i privlacan.

U predstavljanju 50 najpoznatijih i ujedno najbolje ocenjenih
hotela na svetu u ¢asopisu “The Telegraph’, moze se zakljuditi da
svaki od njih zadovoljava izuzetno visoke estetske kriterijume. U
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The basic and universal principles of aesthetics can be applied
when designing or reconstructing each hotel facility, no matter
which style or category we have opt for. A holistic approach to
design, where the interdisciplinarity and cooperation of all
involved professionals is very important, from architects and
designers, hotel operators and marketing experts, leads to the
successful realization of the goal: to put the user in the centre and
provide them with a comfortable stay with positive stimulation
of senses, which is the definition of aesthetics. In the end, it will
not be so important whether the hotel is decorated in minimalist,
elegant, eclectic way... What is important is that it is “beautiful” by
all criteria.



HOTELS AND AESTHETICS

posebnim rubrikama, posvecuje se paz-
nja stilu hotela, kao drugoj najvaznijoj
karakteristici koja je gostima i kriticarima
vazna. Hoteli su razvrstani po kontinentima, a
obuhvaceni su objekti najrazlicitijih karaktera i
stilova. Evo nekoliko primera.

DizAJN KOJI ODUZIMA DAH
Hotel du Cap-Eden-Roc, Cap d'Antibes, Provence
- France. Veoma luksuzan, a u isto vreme jednostavan
hotel na azurnoj obali, omiljen medu “celebrity” gosti-
ma zbog lepote svoje jednostavnosti, tako da se u intimi
okruzenja ose¢aju kao obi¢ni ljudi. Smesten je u staroj
borovoj $umi, na morskoj obali. Glavna zgrada je simetri¢na
i proporcionalno skladna palata, gradena u stilu Napoleona
I11, i do danas je odana svojoj autenti¢noj lepoti.
Mandarin Oriental, Tokyo - Japan. Dizajniran da oduzima

dah. Lobi hotela, koji se nalazi se na poslednjem spratu
oblakodera, sa jedne strane pruza pogled na visoke zgrade

www.turistickisvet.com

In some cases, aesthetics allows "drama’, asymmetry,
contrast, and even "anti-aesthetics” that leads to the
avant-garde. Such styles are also popular in certain circles,
but the goal is essentially the same: space should awake
emotions that the user expects inorder to to feel special.
This requires working with top designers to avoid kitsch
and bad taste, because of the extravagance and
sensitivity of this style.

The fulfilment of universal aesthetic criteria with modern
technology and computer programs that by algorithms
recognize what is ,beautiful” according to the most, can
be accurately measured and expressed. Such tools are
often used in visual marketing, but they can also be used
in the design of space, so as to design objectively, how
much space will be,beautiful” and attractive.

From the presenting 50 of the world's best-known and, at
the same time, the world's best-rated hotels in the
magazine The Telegraph, it can be concluded that each of
them meets extremely high aesthetic criteria. In separate




sections, attention is paid to the
style of the hotel, as the second most

important feature that is important to
guests and critics. Hotels are classified by
continents and include objects of a variety
of characters and styles. Here are some
examples.

A BREATH-TAKING DESIGN
Hotel du Cap-Eden-Roc, Cap d'Antibes,
Provence - France. A very luxurious, yet at the
same time a simple hotel on the Cote d'Azur,
favoured by "celebrity" guests for the beauty of its
simplicity, so that in the surroundings of the
environment they feel like ordinary people. It is located
in the old pine forest, on the seashore. The main building
is symmetrical and proportionally harmonious palace,




poslovne zone Tokija, a sa druge, pusta u enterijer predivnu
prirodu Fudzi planine. Kao i prethodni primer morskog
hotela na Azurnoj obali, i ovaj hotel ispunjava sve estetske
kriterijume, medu kojima je i savrSena harmonija sa okruze-
njem. Vrhunska estetika enterijera u uspesno i elegantno
zaokruzenoj kombinaciji tradicionalnog i modernog,
pokazuje, s jedne strane harmoniju, a sa druge i razigranost -
kroz javne sadrzaje hotela ¢iji dizajn potpisuje Ryu Kosaka,
poznat po provokativnim enterijerima no¢nih klubova za
odrasle.

Fogo Island Inn. Veoma uspesan i moderan eksterijer, dok
se u enterijeru harmoni¢no kombinuje ono §to je “dizajner-
ska” vrhunska moda sa tradicionalnim vrednostima koje su
vezane za lokaciju. To je poseban estetski kvalitet, koji
ukljucuje lokalno - od materijala, dizajna i proizvodnje, $to
podupire savremeno stremljenje u estetici - ekolosku
odrzivost. U savremenom svetu, ne moze se govoriti o
“lepom”, ukoliko nije u skladu sa ocuvanjem prirode i
okoline.

Neki hoteli su sagradeni da traju i u njih su ugradeni principi
estetike. Za to je potrebno vreme, iskustvo i saradnja.
Svakako, tokom vremena potrebno je uraditi neku rekon-
strukciju, revitalizaciju u vidu manjih ili ve¢ih zahvata, koji
ne bi trebalo bitno da uti¢u na stil objekta. Pojedini objekti
nemaju takve karakteristike ali postoje alati koji
omogucavaju estetske zahvate kojima se moze poboljsati
kvalitet. Prilikom izgradnje novog ili sprovodenja “estetskih
zahvata” na postoje¢im objektima, neophodno je razmisljati
o odrzZivosti reSenja, da bi ono bilo opravdano, isplativo i
dugotrajno.

UL iy

o

built in the style of Napoleon Ill, and to this day it is loyal to its
authentic beauty.

Mandarin Oriental, Tokyo - Japan. Designed to take your breath
away. The lobby of the hotel, located on the highest floor of the
skyscraper, on one hand provides a view of the high buildings of
Tokyo's business zone, and on the other hand, introduces the
beautiful nature of the Fuji Mountains in the interior. Like the
previous example of a sea hotel on the Cote d'Azur, this hotel meets
all aesthetic criteria, including the perfect harmony with the
environment. The ultimate aesthetics of the interior in a successful
and elegantly rounded combination of traditional and modern,
shows on the one hand harmony and, on the other hand,
playfulness - through the public contents of the hotel designed by
Ryu Kosak, known for provocative interior nightclubs for adults.

Fogo Island Inn. A very successful and modern exterior, while the
interior harmoniously combines what is "designer" top fashion with
traditional location-related values. It is a special aesthetic quality,
which includes local things - from materials, design and production,
which supports modern aesthetics demands - ecological sustain-
ability. In the modern world, one cannot speak of "beautiful’, if it is
not in keeping with the preservation of nature and the environment.

Some hotels were built to last and have incorporated principles of
aesthetics. This takes time, experience and cooperation. Certainly,
during the time it is necessary to do some reconstruction,
revitalization in the form of smaller or larger procedures, which
should not significantly affect the style of the object. Some objects
do not have such characteristics, but there are tools that enable
aesthetic procedures that can improve quality. When building a new
or implementing "aesthetic activities" on existing facilities, it is
necessary to think about the sustainability of the solution, so that it
is justified, profitable and long-lasting.

Ivana Banovi¢ Pordevi¢, dia
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LUKSUZ
U RETRO STILU
S ELEMENTIMA
MODERNOG

utenti¢ni ambijent samog centra Trebinja, obogacen je

krajem 2017. godine hotelom Central Park 4%, luksuznim
hotelom smestenim u istorijskom zdanju, sagradenom 1894.
godine, ubrzo posle dolaska Austrougarske monarhije na ove
prostore i to u stilu akademizma, dominantnog u drugoj
polovini 19. veka, ¢iji se primeri mogu nadi u svim velikim
evropskim prestonicama poput Be¢a i Praga. Na srecu,
prilikom restauracije sa¢uvan je njen autenti¢ni izgled i $arm.

Hotel danas raspolaze svim sadrzajima za kvalitetan odmor,
pocev od luksuznih, prostranih soba, uredenih u retro stilu s
elementima modernog. U ponudi su 42 smestajne jedinice -
od standardnih soba do komfornih apartmana. Dekorisane su
neutralnim nijansama sive i bele sa pazljivo odabranim
tonovima crvene. Svaka ima LCD TV, minibar, telefon, cen-
tralnu klimu, sef, fen i besplatnu Wi-Fi konekciju.

Enterijer prizemlja nosi pecat klasi¢cnog retro stila
prilagodenog potrebama savremenog doba. U njegovom
sastavu nalazi se kafe bar i 4 la carte restoran sa izuzetnom
selekcijom jela domacde i internacionalne kuhinje. Na tom
nivou su i soba za masazu i teretana, kao i konferencijska sala
sa oko 50 mesta, idealna za poslovne susrete. Na radost gosti-
ju, prostrana hotelska terasa i atraktivna basta u upotrebi su
tokom ¢itave godine.

Zato vas pozivamo da, ako jo$ niste, svakako posetite Hotel
Central Park - prepoznatljiv po kombinaciji tradicionalnog
gostoprimstva, modernog uredenja hotela i li¢ne posveéenosti
svakom pojedina¢nom gostu! Bice to sigurno dozivljaj za
pamcenje, a va$ povratak u Trebinje i ovaj hotel osobenog
$arma - postace vasa dobra navika.
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The authentic ambience of Trebinje is enriched with
a new 4 * hotel Central Park, in the end of 2017. It
is a luxury hotel situated in a building with a very
significant history and tradition, built in 1894, shortly
after the arrival of the Austro-Hungarian monarchy to
these areas, in the academicism architectural style
that dominated the second half of the 19th century.
The same style is found in all major European capitals
such as Vienna and Prague. The authentic appearance
of the building is preserved during its restoration.

The hotel offers a high quality stay in the luxurious,
spacious rooms, decorated in retro style with modern
elements. There are 42 accommodation units, from
standard rooms to comfortable suites. Decor consists
of neutral tones of gray and white, with refreshed
touch of carefully selected red. All rooms are
equipped with LCD TV, mini bar, telephone, central air
conditioning, safe, hair dryer and free Wi-Fi
connection.

The ground floor interior carries a classic retro style
adapted to the needs of the modern era. Within it is a
cafe bar, a la carte restaurant with an exceptional offer
of both domestic and international cuisine, then a
massage room and gym. For business meetings, there
is a conference room with about 50 seats.

To the delight of guests, the hotel has a spacious
terrace which is being used throughout the year.

Therefore, we invite you to visit Hotel Central Park -
known for the combination of traditional hospitality,
modern hotel design and personal dedication to each
individual guest. It will be a memorable experience,
and your return to the town of Trebinje and this hotel
of special charm — will become your good habit.

www.hotel-centralpark.com

| UXURY = IN RETRO
STYLE WITH MODERN
CLEMENTS
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PRVI INKLUZIVNI* HOTEL U SRBUJI

VRNJACKI,VRABAC”

e Ve

izuzetan u razlicitosti

Inkluzivni Hotel i Restoran ,Vrabac” je inovativni alat za socijalnu inkluziju,
promociju i integraciju vunerabilnih socijalnih grupa, koji je u Vrnjackoj Banji
otvoren pocetkom marta ove godine, kao prvi ove vrste u Srbiji i Sire. Hotel
je realizovao Edukacioni centar iz Leskovca, u saradnji sa lokalnim akterima i
partnerima.

THE FIRST INCLUSIVE* HOTEL IN SERBIA

VRNJCI'S "VRABAC™
pt'onal in diversity

—-—:ﬁ_-:_-__%’
nclusive -

Hotel and Restaurant “Vrabac” (Sparrow) is
. innovative tool for social inclusion, promotion
~ and integration of vulnerable social groups, which was =
opened in Vrnjci spa at the beginning of March this year, as the *
first of its kind in Serbia and wider. The hotel is the project of the
Educational Centre from the town of Leskovac, in the
cooperation with the local partners.

* Inkluzija - Proces ukl

gelicitim oblikom invalidnosti u $to aktivnije i ravnopravnije ucestvovanje u drustvu.
* Inclusion — The process o

vomiLlg people with different forms of disability in the most active and equal participation in society. ...-""-H e,
T—

e
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najmladih smestajnih objekata u Vrnjackoj Banji, ali ne

samo zato $to je tek nedavno otvoren, ve¢ i zato $to su u
njemu zaposleni u vecini vrlo mladi [judi. Ovaj neveliki hotel
ima samo devet apartmana, ali zato njegov restoran moze da
primi 80 osoba, dok na galeriji moze da se smesti jo$ 40. Od
dodatnih sadrzaja, tu je sala za sastanke sa 25 mesta, kao i
otvoreni bazeni sa mineralnom vodom za odrasle i decu. Gosti
imaju privilegiju da borave na izuzetnom mestu sa kojeg se pro-
stire prekrasan pogled na padine Goca.

Prvi inkluzivni hotel u Srbiji - hotel ,Vrabac® jedan je od

www.turistickisvet.com

efirstinclusive hotel in Serbia - the hotel “Vrabac”is one of the
youngest accommodation facilities in Vrnjci spa, not just
because it was recently opened, but it also employs very young
people. This small hotel has only nine suites, but its restaurant can
accommodate up to 80 people, while another 40 can be accommo-
dated on the gallery. Additional facilities include a meeting room
with 25 seats as well as outdoor swimming pools with mineral water
for both adults and children. Guests have the privilege to stay at an
exceptional place from which a beautiful view of the Goc¢ slopes
extends.

POSVECENOST PROMOCUI SOCUJALNE INKLUZLJE

Prema re¢ima Igora Stajica, izvrSnog menadzera Edukacinog
centra, pored toga $to je hotel svojevrsni inovativni alat za soci-
jalnu inkluziju socijalno marginalizovanih grupa stanovnistva,
on istovremeno mora da posluje na ekonomski zdravim osno-
vama kako bi usluga koju pruza bila odrziva. Stoga je program
Hotela ,Vrabac® postavljen kao korelacija dva paralelna i neza -
visna procesa — socijalnog i poslovnog, sa nezavisnim misijama,
vizijama i ciljevima.

- Socijalna misija je razvoj jedinstvenog kapaciteta za promoci-
ju socijalne inkluzije i uticaja na promene u drustvu u odnosu

COMMITMENT TO THE PROMOTION OF SOCIAL INCLUSION

According to Igor Staji¢, the executive manager of the Educational
centre, in addition to being a kind of innovative tool for social
inclusion of socially marginalized population groups, it must
simultaneously operate on economically sound grounds in order to
make the service provided sustainable. Therefore, the program of
the hotel was set up as a correlation between two parallel and
independent processes - social and business, with independent
missions, visions and goals.

—The social mission is the development of a unique capacity for the
promotion of social inclusion and the impact on changes in society
in terms of accepting diversity and correct acceptance of disability.
We are committed to 100% promoting the employment of socially
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PRVI INKLUZIVNI HOTEL U SRBUI

na prihvatanje razlicitosti i ispravnog prihvatanja invalidnosti.
Mi smo posveceni 100% promovisanju zaposljavanja socijalno
marginalizovanih grupa, kratkih lanaca nabavke, proizvoda
socijalnog preduzetni$tva, proizvoda malih ruralnih gazdinsta-
va i promovisanju umetnosti. U svemu tome ucestvuje pet
ciljnih grupa sa kojima radimo: mladi, osobe sa invaliditetom,
ruralno stanovnistvo, nekvalifikovana radna snaga i Zene. Hotel
»Vrabac® ¢e koristiti svoju strategiju, osoblje i sisteme kako bi
svakom gostu pruzio dovoljno razloga da po¢ne da veruje u
izvrsnost u razli¢itosti, da s viSe postovanja tretira i primeti
razlicite i aktivno zagovara socijalnu inkluziju. Nase socijalne
vrednosti su jak temelj i defini$u ko smo, izdvajaju¢i nas od
konkurencije.

Osnova vizije budu¢nosti proisti¢e iz slogana ,lzvrsnost u
razli¢itosti jer ,Vrabac“ nudi snaznu dru$tvenu posvecenost
unutar svakog ponudenog proizvoda ili usluge, uvek nastojeci
da nadmasimo ocekivanja, posebno ona koja su pod uticajem
predrasuda. Nema izostavljenih. Svako zasluzuje svoju Sansu i
mi gradimo mesto koje ¢e ponuditi moguénosti za napredak
onih koji imaju hrabrosti da probaju. Mi radimo sa prirodom i
postujemo je. Razmisljamo o Zivotnoj sredini, a kada kupujemo
sirovine ili nudimo svoje proizvode i usluge, uvek smo svesni da
smo deo prirode - isti¢e Igor Stajic.

CARSTVO DOBRE HRANE

Sto se tice poslovne misije, hotel ,Vrabac“ pruza svim gostima
sjajno iskustvo nude¢i vrhunski proizvod, izuzetnu uslugu i
lepo okruzenje. Hotelski restoran je pravi izbor za jela sa rostilja
- poznati leskovacki brend. Ali, u ponudi su i brojni ekskluzivni
specijaliteti: kozja stelja, sirmijumska kobasica sa bademom i

marginalized groups, short supply chains, social entrepreneurship
products, small rural household products and the promotion of art.
We work with the five target groups: young people, people with
disabilities, rural population, unskilled labour and women. Hotel
“Sparrow” will use its strategy, personnel and systems in order to
provide each guest with enough reasons to start believing in
excellence in diversity, to respect more and notice the different ones
and actively promote social inclusion. Our social values are a strong
foundation and define who we are, separating us from the
competition.

The basis of the vision of the future stems from the slogan
"Excellence in diversity" because “Vrabac” offers a strong social
commitment within every offered product or service, always trying
to outperform expectations, especially those under the influence of
prejudice. No one is left out. Everyone deserves his chance and we
build a place that will offer opportunities for the progress of those
who have the courage to try. We work with nature and we respect it.
We are thinking about the environment, and when we buy raw
materials or offer our products and services, we are always aware
that we are a part of nature - says Igor Stajic.

THe EMPIRE OF Goob Foob

As for the business mission, the hotel “Vrabac” provides all the
guests with a great experience offering a superior product,
exceptional service and a beautiful environment. The hotel
restaurant is the right choice for grilled dishes - the famous
Leskovac brand. But there are also a number of exclusive
specialties: goat “stelja’, Sirmium sausage with almonds and
aromatic herbs, Srem’s “kulen u kati**” which matured for six
months in grain, beefsteak from Pester, cow milk cheese with
sremush from Stara planina, salty sheep and goal milk cheese from
Stara planina, healthy breads enriched with aromatic herbs and
seeds... — a real empire of excellent home-made food!




THE FIRST INCLUSIVE HOTEL IN SERBIA

: PREVAZILAZENJE OCEKIVANJA 3
: - Ponasamo se kao odgovorni vlasnici koji uvek nastoje da
“zadovolje ali i prevazidu olekivanja. Delujemo kao tim,
: posveceni jedni drugima, povezani poverenjem i odanoséu. :
- Odnosimo se jedni prema drugima i prema svim nasim sarad- :
i nicima - sa dostojanstvom i postovanjem. Postenje, eticko :
i ponaSanje i integritet su osnovne karakteristike naseg :
- poslovnog ponasanja. I to je jedan od vainih faktora naseg :
‘ uspeha - naglagava Zeljko Plavsi¢, ¢lan UO EDC-a. :

OVERCOMING EXPECTATIONS H
—We act as responsible owners who always try to satisfy but also
to exceed expectations. We act as a team devoted to each other,
linked by trust and loyalty. We treat each other and all our
i associates - with dignity and respect. Honesty, ethical behaviour
and integrity are the basic characteristics of our business behav- :
iour. And this is one of the important factors of our success -
emphasizes Zeljko Plavsi¢, member of the EDC’s board of
¢ directors. :

aromati¢nim biljem, sremski kulen u kati** koji dozreva u Zitu Sest meseci,
junedi biftek sa Pestera, kravlji sir sa sremusem sa Stare planine, salamureni
ov¢iji i kozji sir sa Stare planine, beskvasni hlebovi oplemenjeni aromati¢nim
biljem i semenjem... - pravo carstvo izvanredne domace hrane!

Osim perfektne hrane sa proverenih i neafirmisanih farmi, gosti u Restoranu
»Vrabac“ imaju prliku da piju zanatski izradene sokove ili piva, vina iz malih
lokalnih vinarija i to iz ekoloski ¢iste sredine.

— Svesni smo da je ovo veliki izazov i da ¢e biti mnogo borbe da izuzetnost u
razlicitosti bude odrziva. Radimo par meseci i veoma smo sre¢ni $to gosti iz
naSeg hotela odlaze prezadovoljni, narocito kvalitetom hrane, i gotovo
redovno se vracaju da probaju nesto sto prethodno nisu stigli. To nas ohrabru-
je i podrzava nase uverenje da izvrsnost u razlicitosti ima budu¢nost, dodaje
Stajic.

Na pitanje koliko su zadovoljni dosadasnjim poslovanjem, na$ sagovornik
kaze da se jo$ uhodavaju, ali da su dosadasnji gosti iz zemlje i inostranstva puni
pozitivnih utisaka. Za unapredenje ima dosta prostora a i potrebe. Tako je
letnja basta sa 200 mesta ve¢ u planu.

** Kata - Prirodni omotac tj. slepo crevo svinje koje sluzi za pravljenje kobasica, u ovom slucaju
kulena.
** Kata — Natural cover, i.e. pig's appendix used to make sausages, in this case kulen.

In addition to the perfect food from the approved and
less-known farms, guests at the "Vrabac" Restaurant
get the opportunity to drink home-made juice or beer,
wine from small local wineries, from ecologically clean
environment.

— We are aware that this is a great challenge and that
there will be a lot of struggle to make the difference in
diversity sustainable. We work for a couple of months
and we are very happy that guests leave our hotel very
satisfied, especially with the quality of food, and they
almost always return to try something new. This
encourages us and supports our belief that the
excellence in diversity has a future - adds Stajic.

When asked how satisfied they are with the current
business, our interlocutor says that they are still
learning, but that the guests from the country and
abroad are full of positive impressions. There is
plenty of space and needs for improvement. Thus,
the summer garden with 200 seats is already in the
plan.

Author:
Marina Stankovic¢ Jankovi¢
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OBRAZOVNO-KULTURNI CENTAR ,,VUK KARADZIC", TRSIC

U SLUZBI KULTURE | TURIZMA

Kada je pre nepune dve godine, odlukom Ministarstva prosvete, nauke i tehnoloskog razvoja, u Trsic¢u - zavicaju
oca srpske pismenosti, otvoren Obrazovno-kulturni centar “Vuk Karadzi¢’, svima je bilo jasno $ta je vizija osnivaca,
ali je danas jos jasnije da je s ovim modernim centrom i Loznica i Srbija dobila ustanovu iz koje izlaze ne samo
obrazovaniji i bolji ljudi, borci za o¢uvanje nacionalnog identiteta, vec¢ i pravi ambasadori nase zemlje Sirom sveta.
Sa ovim centrom, koji predstavlja jedan atraktivni, multifunkcionalni smestajni objekat, obogacena je
istovremeno i turisticka ponuda i Trsi¢a i Loznice.

When, less than two years ago, with the decision of the Ministry of
Education, Science and Technological Development, Education

| N T |—| E S E R\/ | C E and Culture Centre “Vuk Karadzi¢” was opened in the village of
Trsi¢ — a birthplace of the founder of Serbian literacy, it was clear
what the founder's vision is, but it is even more clear today that the
O I: C U |_T U R E A N D town of Loznica and Serbia got the institution where not only
more educated and better people, the fighters for preserving
TO U R | S M national identity come out of, but the real Ambassadors of our
country, as well. With this centre, which is an attractive,
multifunctional accommodation facility, the tourist offer of the
village of Trsi¢ and the town of Loznica is also enriched.
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EbucATION AND CULTURAL CENTRE ,VUK KARADZIC”, TRSIC

do realizacije, krajem 2017. u Trdi¢u je, odlukom

Ministarstva prosvete, nauke i tehnoloskog razvoja,
otvoren jedinstveni Obrazovno-kulturni centar ,,Vuk Karadzi¢*
s ciljem da postane mesto koje ¢e okupljati mlade ljude spremne
da negujudi i Stite¢i svoj jezik i pismo, rade na ocuvanju
nacionalnog identiteta.

Posle gotovo pet godina, koliko je trebalo da prode od ideje

- Organizovanjem radionica, kampova, terenske prakse,
nau¢nih skupova - vezanih za izucavanje istorije srpske
knjizevnosti, folkloristike, kulturnog nasleda, kao i srpskog
jezika i cirilicnog pisma, osnazivanjem i li¢ne i kolektivne svesti
o svojim korenima — mladi ljudi iz zemlje ali i iz sveta, u ovom

www.turistickisvet.com

realization, at the end of 2017 in the village of Trsi¢, with the

decision of the Ministry of Education, Science and
Technological Development, a unique Education and Culture Centre
"Vuk Karadzi¢" was opened with the aim to become a place
gathering young people who are willing to nurture and protect their
language and letter, working to preserve national identity.

n fter nearly five years, the time elapsed from the idea to

- By organizing workshops, camps, field exercises, scientific events —
related to the study of the history of Serbian literature, folklore,
cultural heritage, as well as the Serbian language and Cyrillic letter,
empowerment and personal and collective awareness of their roots
- young people from the country and abroad successfully fulfil the
founder’s vision in this centre, according to the Aleksandra Puri¢,
Acting Director.

centru, prema re¢ima Aleksandre Puri¢, vr$ioca duznosti
direktora, uspesno ostvaruju viziju osnivaca.

Mo orec

S druge strane, izgradnja OKC ,Vuk Karadzi¢“ u Trsicu -
turistickom mestu od nacionalnog znacaja, reen je donekle i
problem nedostatka smestajnih kapaciteta. Tokom Vukovog
sabora, najvece kulturne manifestacije u Srbiji, u Trsi¢ se sjati
oko 100.000 turista koji ranije nisu imali gde da spavaju. Tako se
njihov boravak u Tr$i¢u svodio na jednodnevni izlet, umesto bar
na vikend ili koji dan vide, a turisticka privreda i opstinski
budzet po tom osnovu ostajali uskraceni za znacajna sredstva.

On the other hand, by the construction of ECC “Vuk Karadzi¢” in the
village of Trsi¢ — tourist destination of national importance, was
partially solved the problem of lack of accommodation. During the
Vukov sabor, the biggest cultural event in Serbia, around 100.000
tourist come to Trsi¢ so these people had no place to stay before.
Thus, their stay in Tri¢ was reduced to a one-day excursion, instead
of at least a weekend or more, and the tourist economy and munici-
pal budget on this basis remained deprived of significant funds.

MODERN, IN HARMONY WITH NATURE
With the construction of the Educational and Cultural Centre “Vuk
Karadzi¢” — modern facility on 3.100 square meters, offering 40

leto 2019 TURISTICKI SVET 9265




OBRAZOVNO-KULTURNI CENTAR VUK KARADZIC”, TRSIC

MODERNO, U SKLADU S PRIRODOM

Sa izgradnjom Obrazovno-kulturnog centra ,Vuk Karadzi¢® -
modernog zdanja na 3.100 kvm, sa 40 smestajnih jedinica i
ukupno 144 lezaja, mnogo toga se promenilo nabolje. Objekat je
planiran za dacki turizam, pa otuda i veci broj viSekrevetnih
soba, §to nimalo ne uti¢e na kvalitet smestaja. Naprotiv, pred-
stavlja prednost u bavljenju omladinskim i porodi¢nim turiz-
mom, to je i njihov poslovni cilj. Sobe su komforne, savremeno
opremljene, svaka ima svoje kupatilo u rangu hotela sa 3 ili 4%,
sve je besprekorno ¢isto i uredno, uklju¢ujuéi i javne prostore
objekta, ¢iji su zidovi puni umetnickih slika. A za to i sve drugo,
zasluzno je samo 15-oro zaposlenih, izuzetno ljubaznih i predu-
sretljivih fjudi.

Objekat je, inace, raden od prirodnog materijala - uglavnom
drvo i kamen, a svojim arhitektonskim reSenjem potpuno je

accommodation units and a total of 144 beds, many things have
changed for the better. The facility will be used for student tourism,
hence a larger number of multi-bed rooms, which does not affect
the quality of accommodation. On the contrary, it is an advantage in
dealing with youth and family tourism, which is their business goal.
The rooms are comfortable, modernly equipped, each has its own
bathroom in the ranking of a 3 or 4 * hotel, everything is perfectly
clean and neat, including the public spaces of the building, the walls
of which are full of artistic paintings. And there are only 15 kind and
friendly employees who take care of everything.

The building is usually made of natural materials - mostly wood and
stone, and its architectural solution is completely integrated into the
environment, with which it builds a unique natural entity, with full
respect of the principles of "green construction".

- The entire investment is worth 360 million Dinars, says the director
Puri¢. The 60 % was financed by the local government’s budget and
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EbucATION AND CULTURAL CENTRE ,VUK KARADZIC” TRSIC

uklopljen u sredinu, s kojom gradi jedin-
stvenu prirodnu celinu, uz puno postovanje
principa ,,zelenog graditeljstva®

Citava investicija - kaze direktorka Purié,
edna je 360 miliona dinara, od ¢ega je 60 %
irano iz budzeta lokalne samouprave a
finansiralo Ministarstvo prosvete,
ehnoloskog razvoja. Inace, u Trsicu,
turu iz Loznice ima svoje vajate
su muzeji jezika i pisma, Kuca
ova spomen kuca i muzeji za
a umetnickih kolonija. Sve je to
S opf‘#ﬁn u jednu celinu sa novim
rom, tako da svi medusobno saraduju i
1a nista tematski ne odskace. Uraden je sjajan
posao i napravljen kompleks koji pruza obilje
S jim posetiocima.
g~ P dine odrzano je tokom leta 5
1 I radionica, folkloristicki kamp,
okom Vukovog sabora u posetu su dosli
lavisti iz citavog sveta, pevale su se tradi-
_cionalne srpske pesme, igrala kola... Bilo je
mladih iz c¢itave Srbije, a nekoliko i iz
Republike Srpske. Ove godine ocekuje se da
¢e ih biti mnogo vise.

ViSOK KVALITET, CENE - PRIHVATLJIVE

- Posto nauka nije profitabilna, moramo i
s'?.mi da zaradujemo, ali je olaksavajuce to Sto
ne moramo da jurimo profit — kaze direktor-
kia, dodajuci da su od osnivaca dobili dozvolu
da rade na komercijalnoj osnovi, ali po vrlo
prihvatljivim cenama (lezaj u 3-krevetnoj
sobi, — 1.320 dinara, u 5-krevetnoj - 990,
dorucak je 300 dinara, a 60 dinara boravi$na
taksa). U tome e im svakako biti od koristi
vrlo moderna, dobro opremljena kuhinja i
restoran. Kapacitet kuhinje je 500 obroka
dle\lﬁo, $to je, kazu, za sada sasvim dovoljno.
ve kongresne sale, kapaciteta 50 i 80 mesta,
internet sala, ucionica i veliki holovi i terasa
d iE’zavog objekta koji mogu dobro da se

iskoriste kad zatreba, recimo za timbildinge i
radionice u prirodi — bi¢e vrlo upotrebljivi

tifunkcion; fitni centri. Njihovu
p upotpunice, na inicijativu direktorke,
biblioteka, stacionirana
mnostvom knjiga za Ciju ée
uzeno resorno Ministarstvo.

' 1eta, vellka

N0, PO istom principu, u najavi
ovakvih centara u Srbiji. Prvi

Beloj Crkvi.
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40% was financed by the Ministry of
Education, Science and Technological
Development. In addition, the Culture
Centre from the town of Loznica has its
own facilities in the village of Trsi¢:
Language and Letter Museum, the House
of writers, memorial house of Vuk
Karadzi¢ and museums for exhibits from
art colonies. All this was to be donein one
whole with the new centre, so that
everyone cooperates with each other
and that nothing stands out of the
theme. A great job was done and a
complex that provides plenty of content
to its visitors was made.

Last year, during summer there were 5
fantastic workshops, folklore camp, and
for the Vukov sabor, Slavic scholars came
from all over the world, and they have
sung traditional Serbian songs, danced
folklore dances... There were young
people from all over Serbia, and a few
from the Republic of Srpska. This year, it is
expected to be much more.

HIGH QUALITY AND ACCEPTABLE PRICES

- Since science is not profitable, we have
to make money on our own, but it's
liberating that we don't have to make
profit — says director, adding that the
founders granted them permission to
work commercially, but at reasonable
prices (bed in 3-bed room - 1.320 Dinars,
in 5-bed room - 990, breakfast costs 300
Dinars, and residence tax costs 60 Dinars).
In this, they will certainly benefit from a
very modern, well-equipped kitchen and
restaurant. The capacity of the kitchen is
500 meals per day, which, they say, is
enough for now. Two congress halls, with
the capacity of 50 and 80 seats, internet
room, classrooms and large halls and
terraces along the whole building that
can be used well when needed, for
example, for teambuilding and
workshops in the nature- will be very
usable multifunctional profit centres. At
the initiative of the director, their offer will
be completed, already this summer, by a
large library, in several places, with a
number of books which will be supplied
by the line Ministry.

As we find out, by the same principle,
they announced the opening of six other
centres in Serbia. The next will be located
in the town of Bela Crkva.

Author: Lj. Rebronja
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P s
- ; . . ~ompanija Pionir doo jedan je od vodeéih
. . Kp'roizvodaéa konditorskih proizvoda na jugu
- v - Evrope, ¢ije ime viSe od 100 godina predstavlja sinonim za tradiciju
"f" i vrhunski kvalitet.

Ako pitate: u ¢emu je klju¢ njenog uspeha, odgovor je - u stalnom fokusu na razvoj i
usavrSavanje procesa koji obezbeduju neprikosnoveni kvalitet proizvoda, a po njima je
- kompanija Pionir prepoznatljiva ve¢ ¢itav jedan vek! Neprestanim inovacijama proizvodnog
asortimana, Pionir postavlja nove trendove na trzistu i stice nove potrosace. Njegova najnovija inovacija
su Bonno premium kremovi, proizvodi vrhunskog kvaliteta u ¢etiri neodoljiva ukusa: le$nik, seckani lesnik,
. badem i pistaci. Tajna bogatog i punog ukusa lezi u ¢injenici da svaki krem sadrzi ¢ak 20% jezgrastog voca. Sa
‘ Bonno premium kremovima re¢ dezert dobija potpuno novi smisao, a njihov ukus otkriva nove dimenzije
' apsolutnog uZivanja.
i Stvarajuci Bonno kremove vrhunskog kvaliteta, Pionir svim pravim sladokuscima poklanja idealne poslastice za
‘ trenutke koji bi trebalo da budu zaista posebni. Jer, Bonno kremovi su i kreirani za one koji Zele samo najbolje od

Zivota, za one koji ne pristaju na manje od onog sto zasluzuju!

P

Bonno premium kremovi - samo za prave hedoniste!
; % ¥ = —— i i -
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specijalnim gastronomskim dogadajima, u prilici da se

upoznaju i uzivaju u umecu vrhunskih Sefova. Medu tim
inspirativnim susretima je i poseban Gastro show serijal ,,5A
soba predstavlja kulinarsku umetnost, u kome su ucesnici neki
od regionalno najistaknutijih predstavnika novog talasa kuli-
narskih majstora i vinskih kreatora. Svestran i pre svega istancan
ugostiteljski koncept ove sve popularnije beogradske oaze (koji
je zapravo nastavak kultnog sarajevskog koncept prostora
,Cetiri sobe gospode Safije*), u¢inio je ,,Petu sobu, za kratko
vreme, nezaobilaznom adresom i za sve odvazne sladokusce,
spremne na eksperiment, nezaboravna iskustva i upoznavanje
sa aktuelnim trendovima.

Sve cedce, prestonicki hedonisti su, zahvaljuju¢i raznim

Drugo izdanje gastro serijala je u Beograd dovelo hrvatskog
master $efa Marina Rendic¢a, vlasnika i glavnog kuvara
najboljeg zagrebackog restorana ,,Bistro Apetit, ovencanog sa
tri kapice (Gault Millau ga je ocenio sa 16/20). U njegovoj
dvadesetogodisnjoj profesionalnoj biografiji stoji da je treniran
u elitnim evropskim restoranima sa dve i tri MiSelinove
zvezdice(¢uvena ,Noma“ - Kopenhagen,“Arzak® - San
Sebastijan, ,,Enoteca Pinchiorri“ - Firenca...), da je u¢io od naj-
sjajnijih svetskih Sefova (Joan Roca, Rene Redzepi...), da su nje-
govu kreativnost i inovativnost prepoznali znalci i hedonisti sa
svih meridijana, kao i kriticari od New York Timesa do
Feinscheckera. Sa svojim prvim restoranom ,Pepenerom® u
Novigradu primljen je u prestizno evropsko udruzenje kuvara
»Jeunes Restaurateurs d Europe”.

Kuvanje je za njega i nacin Zivota i strast, kojoj se predaje u pot-
punosti.

Beogradskoj publici je predstavio svoje mediteranske favorite
sljubljene sa izborom izuzetne ponude hercegovacke vinarije
“Vukoje”. Vizuelno raskosan utisak i postignuti balans ukusa,
inace najzahtevniji ¢in u gastronomiji — bio je pravi praznik za
o¢iinepcal

« Da li vam je ovo prvo gostovanje u Beogradu?

- Nije, bio sam mnogo puta, ali se uvek iznova rado vra¢am.
Kuhao sam u Hyatt-u, dva puta sam radio prezentaciju, budud¢i
da sam zastitno lice Kenwood kuhinjskih aparata. Uprili¢io sam
jedan zatvoren ivent za svoje stalne klijente u Narodnoj bibliote-
ci, gde smo tom prilikom instalirali kuhinju. Bilo je i nekih
privatnih zabava na kojima sam ucestvovao. Ali je ovo prvi
nastup otvoren za javnost.

UZIVAM U 1ZVORNOM
« Pratite li nasu gastro scenu? Cemu tesko odolite kad ste ovde?

- Naravno da pratim, imam tu i kolege i prijatelje. Medu njima
je meni vrlo drag Igor BeloSevi¢ (restoran ,,Avala®), zasigurno
jedan od najboljih $efova te generacije. Uzivam u onom §to je
izvorno, sa ¢im Beograd treba da se predstavlja, a to je posto-
vanje tradicije na jedan moderan nacin, koji zadrzava ukuse i jos
ih poboljsava. Jedem rostilj, tartar biftek, meso uglavnom...

www.turistickisvet.com

special gastronomy events, have the opportunity to meet

and enjoy the art of supreme chefs. Among these inspiring
encounters is the special Gastro show series “5A room presents
culinary art” in which some of the region's most prominent
representatives of the new wave of culinary masters and wine
makers take part. The versatile and above all the refined restaurant
concept of this increasingly popular Belgrade oasis (which is in fact
the continuation of the famous concept space in Sarajevo “Four
Rooms of Mrs. Safija“), has quickly made this “Fifth room”, inevitable
address for all fans of quality food, ready to experiment with tastes,
for unforgettable experiences and getting acquainted with current
trends.

More often, the capital’s hedonists, thanks to the different

The second edition of the gastronomic series was brought to
Belgrade by the Croatian MasterChef Marin Rendi¢, the owner and
the head chef of the best restaurant in Zagreb “Bistro Apetit’,
awarded with three caps (Gault Millau rated it with 16/20). In his
twenty-year professional biography he says that he was trained in
elite European restaurants with two and three Michelin stars (famous
“Noma” - Copenhagen, “Arzak” - San Sebastian, “Enoteca Pinchiorri” -
Florence..), learned from the brightest world chefs (Joan Roca, René
Redzepi...), that his creativity and innovation were recognized by all-
meridian scholars and hedonists, as well as critics from the New York
Times to Feinschecker. With his first restaurant "Pepener" in
Novigrad, he was admitted to the prestigious European association
of chefs “Jeunes Restaurateurs d Europe”.

For him, cooking is a way of life and passion, to which he is entirely
committed.

He presented to Belgrade’s audience his Mediterranean favourites
with the selection of the excellent offer of the "Vukoje" winery from
Herzegovina. Visually sumptuous impression and achieved balance
of taste, otherwise the most demanding act in gastronomy — was a
real treat for the eyes and palates!

- Is this your first visit to Belgrade?

- No, I've been many times, but | am always happy to come back. |
cooked at Hyatt, | had presentations two times, since I'm a promo
face for Kenwood kitchen appliances. | also organized a private event
for my loyal clients in the National library, where we installed the
kitchen for the purposes. There were also some private parties |
participated in. But this is the first performance open to the public.

| ENJOY THE TRADITIONAL
- Are you following our gastronomic scene? What is it difficult to resist
when you are here?

- Of course I follow it. | have colleagues and friends here. Among them
is very dear to me Igor Belosevi¢ (restaurant “Avala”), certainly one of
the best chefs of this generation. | enjoy what is traditional, with what
Belgrade should be presented, which is the respect of tradition in a
modern way, which preserves the tastes and improves them. | eat
barbecue, tartar steak, meat mostly... You have good food, although
two, three days is enough (laughter), because it's heavy.

- You started your independent career in Istria. It is widely recognized as

an exceptional gastronomic destination, which is largely based on
tradition.
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Imate dobru hranu, mada dva, tri dana mi je sasvim dovoljno
(smeh), posto je teska.

« Svoju samostalnu karijeru zapoleli ste u Istri. Ona je uveliko pre-
poznata kao izuzetna gastro destinacija, koja svoju ponudu
ummnogome zasniva na tradiciji.

- Da, pocetak uspeha vezan je za Novigrad i moj prvi restoran
»Pepenero”. On je danas zatvoren, jer nisam Zeleo da isti brend
prenosim u Zagreb, iako sam po njemu postao poznat. Brzo su
usledile sjajne reakcije i priznanja: Gault Millau nam je dao
najvisu ocenu u Istri, ,limeout™ nas je tada proglasio najboljim
restoranom u Istri, a u ,,Istria gourmet®-u smo bili top restoran.
Trudilo se i ulagalo...

Istra je na gastronomskom glasu zahvaljujuéi velikom radu i
trudu turisticke zajednice i Istarske Zupanije. Imala je izuzetnu
potporu i ozbiljno stratesko razvijanje turizma, pa je dolaskom
stranih medija dobila vetar u leda i samim tim krenula krupnim
koracima napred.

o Sledite li tradiciju u svom radu?

- Tradiciju postujem, ona mi je sve. Ne mogu je zaboraviti.
Vra¢am se u proslost i secam se onih okusa iz detinjstva, kad
sam bio mali i Zelim ih ponovo. U mojoj obitelji se jela riba, vise
nego meso, koje je bilo skuplje, a djed je bio ribar. Za mene je i
miris kruha ta tradicija, na primer. Vrlo mi je vazan. Uvek moj
dan u restoranu pocinje upravo njegovim pravljenjem. Danas
koristim moderne tehnike kuhanja, koje nam olaksavaju prav-
ljenje i poboljavaju taj tradicionalni ukus, kao i nacin
prezentacije.

o Ipak, ne odricete se novih tendencija. Koliko primenjujete
moderne, aktuelne trendove u postavci svog menija?

- Medu prvima sam prihvatio avangardnu kuhinju, a bilo nas je
tada mozda tek nekoliko. U medijima se ustalio taj naziv
molekularna, iako je jedan od njenih tvoraca i mojih mentora -
Huan Marija Zak (Juan Marie Zak) imenuje potpuno drugacije!
Buduc¢i da sam i Sef i vlasnik restorana, za mene je najbitnije da
se gost vraca. A kad sam razmisljao zbog ¢ega bi dolazio iznova?
Pa to bi sigurno bilo zbog okusa.

« Kako biste definisali svoj stil?

- Namirnica mora da ima ¢ist okus. Tehnikama kuvanja vladam
vrlo dobro, neki kazu da sam u tome jedan od najboljih. Znam
zadrzati okus namirnica. Moj stil je avangardan, ali uvek sa
daskom Mediterana. On me jednostavno opisuje. Tako sam
roden u Karlovcu, na kopnu, moj otac i djed su otocani -
Bracani, iz Supetra. Od malih nogu sam na moru i jeli smo ribu,
najbolju! A koja je najbolja? ,,Samo ona sveza“, kako bi rekao
moj djed. Ose¢am veliku ljubav prema mediteranskom nasledu
iz koga crpim inspiraciju i sa kojim bi trebalo da privla¢imo
druge.

BE DIFFERENT OR DIE"

« Kad udete kao gost u neki restoran da li mozete da zanemarite
profesionalno procenjivanje i na sta posebno obraéate paznju?
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-Yes, the start of success is related to Novigrad and my first restaurant
"Pepenero”. Today, it is closed, because | did not want to transfer the
same brand to Zagreb, although | became known because of it.
Quick reactions and acknowledgments followed: Gault Millau gave
us the highest rating in Istria, "Timeout" declared us the best
restaurant in Istria at that time, and in "Istria gourmet" we were the
top restaurant. We have made efforts and invested...

Istria is known as a gastronomy destination thanks to the great work
and effort of the tourist organization and the Istria County. It had
exceptional support and a serious strategic development of tourism,
so with the arrival of foreign media it got wind at the back and thus
made a big step forward.

- Do you follow tradition in your work?

- I respect tradition, it means everything to me. | cannot forget it. | go
back in the past and remember those childhood tastes and | want
them again. My family ate fish more than meat, which was more
expensive, but my grandfather was a fisherman. For me, the smell of
bread is that tradition, for example. It's very important to me. My day
at the restaurant starts with making the bread. Today | use modern
cooking techniques, which make it easy to prepare and improve this
traditional taste, as well as the way of presentation.

« However, you do not give up new tendencies. How much do you use
modern, current trends in your menu setting?

-  was among the first to accept the avant-garde cuisine, and there
may have been only a few of us at that time. In the media stayed that
term molecular, although one of its creators and my mentors - Juan
Marie Zak calls in completely differently!

Since | am the chef and the owner of the restaurant, for me it is most
important that a guest returns. And when | thought about why he
would come again? Well, that would certainly be for the taste.

« How would you define your style?
-The ingredient needs to have a clean taste. Cooking techniques are
very good, some say that | am one of the best in this. | can keep the

taste of food. My style is avant-garde, but always with the dash of the
Mediterranean. It simply describes me. Although | was born in
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- Imao sam priliku da budem deo tima danskog restorana
»Noma, koji je Cetiri godine proglasavan najboljim na svetu
i tamo sam naucio najvaZniju stvar: §ta je ono $to te Cini
boljim ili druga¢ijim? To su detalji. Tamo sam treniran da ih
vidim. Isto tako veoma mi je bitna, u poslovnom i privatnom
zivotu - energija. Trudim se da $irim podsticajnu energiju u
poslovnom okruzenju, jer moji saradnici ne treba da
»odraduju smenu®, ve¢ treba da su sretni $to su deo tog tima,
i to mora biti jace od svega! A kad udete u restoran moze biti
puno detalja koji vas isti¢u i razlikuju od drugih. Ja se drzim
onog ,,Be different or die“ (Budi drugaciji ili umri, odustani).
Vazno je da gost oseti energiju, jer ona daje impresiju, taj
vazan - prvi utisak.

« Sta je sve potrebno da bi jedan restoran postao vrhunski?

- Potrebno je puno rada i puno odricanja. Treba preziveti, to
je najteze. Svaki dan je stresan — krece u 7 ujutru, od dizanja,
razgovora telefonom, odlaska na trznicu... Ja volim u svom
restoranu sudjelovati od pocetka u pripremi. Volim i¢i u
nabavku, odabrati namirnice i voditi svoj tim tako da moraju
sve to znati... Priprema ¢ini velik procenat onoga kako ¢e dan
poceti, ali i zavrsiti. Imamo meeting (dogovor) pre rucka, to
je nesto $to sam preuzeo od ,Nome", da vidimo ko su nam
gosti. Imamo odli¢an program, sistem rezervacije, koji prati

Karlovac, on the mainland, my father and grandfather are islanders —
from Brac¢, Supetar. | grew up by the sea when | was a child and we
ate fish, the best fish! And which is the best? “Only fresh one’, as my
grandfather used to say. | feel great love for the Mediterranean
heritage from which | draw inspiration and with which we should
attract others.

,»BE DIFFERENT OR DIE”
- When you enter as a guest in a restaurant, can you ignore the
professional assessment and what do you pay special attention to?

- | had the opportunity to be the part of the team of Danish
restaurant "Noma", which has been declared the best in the world for
four years and | learned the most important thing there: what is it
that makes you better or different? These are details. | was trained
there to see them. Energy is also very important for me, in business
and private life. | am trying to expand incentive energy in a business
environment, because my associates should not "do the job', but
they should be happy that they are part of that team, and it must be
stronger than everything! And when you enter a restaurant, there
can be many details that distinguish you from others. | stick to “Be
different or die” It is important that the guests feel the energy,
because it gives the impression, the important first impression.

- What it takes to become a top restaurant?

- It takes a lot of work and a lot of renunciation. To survive, that is the
hardest thing. Every day is stressful - it starts at 7 in the morning, from
lifting, talking on the phone, going to the market... I like to take part
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goste i uvodi ih u kompjuter. I kad ste drugi put dosli kod
nas, a rezervisali ste preko istog broj telefona ili mejlom,
znamo kako ste prvi put reagovali. Bitno nam je da pratimo
gosta, njegove Zelje i zahteve... Mi smo tu za njega i uvek
¢emo biti, pokusati da mu uvek udovoljimo. Najvise radimo
sa degustacijskim menijima, ,,a la cart® nam je 20% poslo-
vanja. Degustacijski zahtevaju preciznost, odli¢nu
pripremu... Sve mora biti u tajmingu i to je vrlo stresan
posao, psihi¢ki mnogo vise nego fizicki.

« Svi restorani u kojima ste sticali iskustvo, vestinu i znanje su
ovenéani Michelinovim zvezdicama i to sa viSe njih, Sta one
predstavljaju za vas?

- Zvezdica je priznanje za tvoj rad, to je na$ kuharski oskar. Ja
nikad necu raditi za nju, ve¢ najbolje $to mogu i za svog
gosta. Mi danas imamo Michelinovu preporuku, ove godine
nam je zvezdica izmakla. Gault Millau nam je dodelio
najbolju ocenu u Zagrebu, dobili smo tri kapice. To je, kad bi
uporedivali, viSe od jedne zvezdice. Tako je nismo dobili,
redili smo da idemo napred, jo§ ja¢im tempom, pre svega
zbog sebe.

Moy POTPIS JE: RAGU OD SIPE

« Zivimo u doba u kom su vizuelni doZivljaji dominantni.
Koliko je u savremenoj gastronomiji i modernom ugostiteljstvu
vazna estetika?

- Ja volim boje. Vrlo su mi bitne. Boja stvara prvi dojam.
Tanjir koji stize na sto je nesto $to ti predstavlja$ i $to gost
vidi, zato je smatram vaznom. Oduvek sam Zeleo da slikam
po tom tanjiru, da on bude ne$to omamljujuce i ,Zivo’, da
privuce svakog gosta. Nekad je to prepustanje kreiranju
¢inilo da zaboravim na ono $to je podjednako vazno, a to je
okus. Danas okus mora biti savrSen, tanjir uvek mora biti lep,
jer to je standard.

o Status vrhunskih kuvara se promenio i planetarno... Oni su
postali vrlo popularni zahvaljujuéi medijima, razlicitim
angazmanima.. .U vasem portfoliju osim menadZerskog posla,
stoji da radite i ketering, pravite kuvarski Sou, interaktivne
demonstracije, da radite kao konsultant, a bili ste i ekspert za
hranu u tv emisijama ,,Masterchef “ i ,,Grill Boss®. Da li se zbog
svega toga osecate kao zvezda? Umetnik?

- Ne, smatram se kreativcem, drugacijim... Zahvalim se
svaki dan kad se probudim ziv i zdrav, sam sebi (smeh).

« ,Sto je mesto gde putovanje pocinje i gde se istraZuju novi
ukusi hrane...“ pise na sajtu ,,Bistro Apetita’; koji je nastao pre
manje od dve godine. Sta biste preporucili u svom restoranu?

- Moj potpis, $to se pokazalo i dokazalo u komunikaciji sa
publikom i $to svi kriticari obavezno pomenu kad pisu o
meni da se mora probati, je ragu od sipe, sa palentom od
bosiljka i pjenom od Grana Padana. Meni je svako jelo
autorsko. Nemamo puno jela, oko petnaest, koja menjamo.
Ne slazem se sa menjanjem menija, ve¢ jela i to u odnosu na
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in my restaurant from the beginning in preparation. | like going
shopping, picking groceries and running my team so they have to
know everything... Preparation makes a big percentage of how the
day will start and finish. We have a meeting before lunchtime; it's
something | took from “Noma’; to see who our guests are. We have
an excellent program, reservation system, which traces guests and
puts them in the computer. And when you came to our restaurant
the second time and you have booked through the same phone
number or email, we know how you reacted the first time. It is impor-
tant for us to follow the guest, his wishes and demands... We are
here for them and we will always be, we will try to please them. We
work most with tasting menus; a la carte is 20% of our business.
Tasting requires precision, excellent preparation... Timing is every-
thing and it's a very stressful job, mentally much more than physical.

- All the restaurants in which you have acquired experience, skills
and knowledge have Michelin stars, what do they represent for
you?

- The star is an acknowledgment for your work, it's our Cooking
Oscar. | will never work for it, but for a guest, the best | can. We
have Michelin's recommendation today, this year we lost our star.
Gault Millau gave us the best score in Zagreb, we got three caps.
That is, if you compare, more than one star. Although we did not
get it, we decided to go ahead, even stronger, first of all for
ourselves.

MY SIGNATURE DISH IS: CUTTLEFISH STEW
- We live in a time where visual experiences are dominant. How
important is aesthetics in modern gastronomy and modern catering?

-1love colours. They are very important to me. Colour creates the first
impression. The plate you put on a table is something that you
represents and what guest sees, so | find it important. | have always
wanted to paint on the plate, to make it into something
mesmerizing and “live’, to attract each guest. Sometimes this
creating experience made me forget what is important, and that is
the taste. Today, taste must be perfect, the plate must always be
beautiful, and that is the standard.

- The status of top chefs has changed also planetary... They have
become very popular thanks to the media, various engagements. In
your portfolio, besides managerial work, you say that you do catering,
cooking shows, interactive demonstrations, consulting, and you were
food expert in TV shows "MasterChef" and "Grill Boss" Do you feel like a
star for all this? An artist?

- No, | consider myself to be creative, different ...  am grateful when
| wake up in the morning live and well (laughter).

- A table is place when journeys begin and where new tastes are being
discovered ...” stands of the webpage of “Bistro Apetit, which was
founded less than two years ago. What would you recommend in your
restaurant?

- My signature dish, which was proven by the guests, and what all
critics necessarily say when they write about me, is cuttlefish stew,
with basil palenta and Gran Padan mousse. This is my creation. We do
not have a lot of dishes, around fifteen and we change them. | do not
agree with changing the menu, but eating it in relation to nature,
because | want to use every food when it is best - when it has the
best taste!
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prirodu, jer svaku namirnicu Zelim da koristim kad je najbo -
lja - onda kad ima najbolji okus!

« Koliko kuvate van restorana?

- Kuvam manje nego pre pet ili deset godina. Sve vise Zelim
biti u njemu. Svaki dan se tu dokazujem. To me drzi da radim
i opstajem 1 volim jo$ vise, ne Zelim da taj plamen nestane u
meni! Danas kuvam viSe, a biram gde Zelim biti i gde se
pojavljujem. Privatno kuvam vrlo malo. Moja supruga kaze
da ne Zeli da ¢isti kuhinju iza mene! Retko sam kod kuce.

- How often do you cook outside the restaurant?

-1 cooked less than | used to do five or ten years ago. | want to spend
more time in the restaurant. There, | prove myself every day. It keeps
me working and loving even more, | do not want that flame inside
me to diminish! Today | cook more, and | choose where | want to be
and where | appear. | cook a little bit privately. My wife says she does
not want to clean the kitchen after me! I'm rarely at home.

Author: Jelena Mili¢
Photo: Promo

leto 2019 TURISTICKI SVET 9275




WELLNESS TRENDOVI

KAD
POSTANE EKSTREMAN

Zivot savremenog ¢oveka ispunjen je nezdravim navikama koje loe uti¢u na celokupno zdravlje - od provodenja
previse vremena ispred ekrana (bilo na poslu ili kod kuce) u prostorima sa mnosto zagadivaca u vazduhu, do nezdrave

ishrane... Kao reakcija na ovakav nacin Zivota, pojavili su se novi wellness poklonici koji Zele da svoje telo i um odvedu
na neocekivano ekstremna mesta.

BECOMES EXTREME
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WELLNESS TRENDS

vati se na plazi ili pored bazena, uzivati u opustaju¢im spa

tretmanima ili joga vezbama. Umesto toga, oni traze jedin-
stvene izazove u stilu ,prezivljavanja“ u prirodi, dostizanja nivoa
kondicije kakvu imaju profesionalni sportisti i izlaganja tela
ekstremnoj hladno¢i.

Za mnoge istinske poklonike wellness-a, viSe nije “cool” izleza-

WELLNESS RATNICI

Britanska kompanija za luksuzna putovanja ,,Black Tomato®, osmi-
slila je program “Get Lost’, kreiran kao iskustvo koje putnike vodi
daleko izvan zone komfora i to po ceni od 30.000 funti. Putnici
zapocinju pripreme za putovanje ¢ak 6 meseci unapred, kako bi se
$to bolje prilagodili teskim fizickim i mentalnim izazovima koji ih
ocekuju, a priprema Cesto podrazumeva i ucenje vestina za preziv-
ljavanje. Istrenirani wellness ratnici sami biraju teren, koji moze biti
polarna oblast, dzungla, pustinja, planina ili odredena obala, a zatim
se upustaju u pravi test preZivljavanja (uz naravno nekoliko uput-
stava). Kreatori ovog programa tvrde da ovakvi ,,odmori®
transformisu ljude i fizicki i mentalno, i da ih oslobadaju svako-
dnevnih briga.

—
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the beach or by the pool, enjoy relaxing spa treatments or

yoga exercises. Instead, they are looking for unique
challenges, like “surviving” in nature, reaching fitness level of a
professional athlete or exposing the body to extreme cold.

For many true wellness fans, it's no longer "cool" to relax on

WELLNESS WARRIORS

The British luxury travel company "Black Tomato" designed the
Get Lost program, created as an experience that drives travellers
far beyond the comfort zone at a price of 30,000 pounds.
Travellers start preparing for the journey as early as 6 months in
advance, in order to better adapt to the difficult physical and
mental challenges that await them, and preparation often
involves learning survival skills. The well-trained wellness
warriors themselves choose the terrain, which can be a polar
area, a jungle, a desert, a mountain or a certain shore, and then
enter the true survival test (with several guidelines, of course).
The creators of this program claim that such "breaks" transform
people physically and mentally, and free their minds from daily
problems.

_aill
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WELLNESS TRENDOVI

BITI NEPOBEDIV

Wellness ratnicima se mogu nazvati i oni koji se upustaju u fitness
rezime nalik onima koje praktikuju profesionalni sportisti. Na
primer, americka kompanija ,,BodyHoliday“ osnovala je ,WellFit“
rizort, u kojem treninge drze razli¢iti olimpijski sportisti - od
plivaca, veslaca, atleti¢ara, ¢ak i NFL $ampiona. Sve viSe fitness
klubova nudi trening programe u kojima obecavaju da ¢e korisnici
imati kondiciju profesionalnih sportista ili nude prvoklasne elitne
metode vezbanja. Zasto je to vazno savremenom ¢oveku? Spoznaja
da smo uspeli da postignemo ne$to $to nam se ranije cinilo
nemoguéim (da istr¢imo maraton, preplivamo velike duzine,
popnemo se na tesko dostupan planinski vrh...), dovodi do toga da
se osecamo ,mocnije’, mentalno snaznije i nepobedivo, te stoga
spremnije za suocavanje sa svakodnevnim stresom.

LEDENO SPA DOBA

Da li je izlaganje temperaturama ispod 0°C slede¢i veliki trend?
Trominutni boravak u kabini rashladenoj do minus 130°C mozda
zvudi kao nemoguca misija za ¢oveka, ali to je, zapravo, trend koji
postaje sve prisutniji u spa centrima, kao rezultat podizanja svesti o
benefitima koje hladno¢a ima na nase telo. Naime, tretman pod
nazivom krioterapija ima brojne prednosti $irokog spektra - od
poboljsanja raspoloZenja, preko smanjenja bolova, posebno usled
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To BE UNBEATABLE

Wellness warriors can also be those who go into fitness regimes
similar to those practiced by professional athletes. For example,
the American company “BodyHoliday” has established a
"WellFit" resort where training is held by various Olympic
athletes, from swimmers, rowers, sprinters and even NFL
champions. There is an increasing number of fitness clubs that
promise their members will have the strength and agility of
professional athletes or offer elite fitness exercises. Why is it
important to a modern man? The cognition that we managed to
achieve something that previously seemed impossible to us (to
run a marathon, swim long-distance, climb to the hardly
accessible mountain peak), makes us feel "more powerful’,
mentally stronger and unbeatable, therefore ready to deal with
everyday stress.

ICE SPA AGE

Is exposing your body to sub-zero temperatures a next big
trend? A three-minute-long stay in a space cooled to minus
130°C may sound like mission impossible for a man, but it is
actually a trend that is becoming more common in spa centres,
due to raising awareness of the benefits that the cold has on our




starenja zglobova, do brzeg oporavka nakon vezbanja, te ¢ak i lepseg
spoljnog izgleda.

Krioterapija je posebno popularna medu sportistima jer
poboljsava snagu, performanse i izdrZljivost, i pomaze u
eleminisanju mle¢ne kiseline. Zato ubrzava oporavak nakon
napornih vezbi i smanjuje bolove, ¢ak i one uzrokovane
artritisom. Za sve vecu primenu ove terapije u spa centrima,
pored benefita na zdravlje, zasluzni su i benefiti na lepotu jer
uti¢u na podmladivanje koze. Naime, niske temperature sti-
muli$u proizvodnju kolagena, smanjuju pojavu bora i suzavaju
pore. Ukoliko se koristi zajedno sa aktivnim kozmetickim
proizvodima, krioterapija moze da unapredi obnavljaju¢u
sposobnost koze, vrati joj elasti¢nost, meko¢u i mladalacki sjaj.
Vredi probati, ¢ak i ako to podrazumeva trominutno ,,smrzava -
nje“ u ledenoj kabini. Naravno, kao $to se ,necemo skuvati u
sauni na 90°C, ni ovde se ne¢emo zalediti na minus 130°C, jer pri
tako niskim temperaturama u kabini nema vlage, pa nema ni
osecaja ekstremne hladnoce. Ipak, da bi se zastitili delovi tela iz
kojih se krv prvo povlaci, koriste se zastitne maske, rukavice, stit-
nici za bradavice i prikladna obuca. Lagana muzika ima zadatak
da korisnike opusti i oslobodi suvi$nih misli.

Terapija hladnoc¢om ima dugu primenu u istoriji medicinskog
le¢enja, a prvi put se pominje 400. godine p.n.e. kada je Hipokrat
koristio kao tretman protiv bolova. U 19. veku, Sebastian Kneipp
lansirao je svoju Kneipp metodu, ¢ija je sustina u izlaganju ekstre -
miteta hladnoj vodi, sto se kao metod koristi i danas u mnogim spa
centrima i termalnim kupatilima.
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body. Namely, a treatment called cryotherapy has many benefits
of a wide spectrum, from improving mood through pain
reduction, especially due to aging of the joints, to a faster recov-
ery after exercise, and even a more beautiful exterior look.
Cryotherapy is particularly popular among athletes as it
improves strength, performance and durability, and helps
eliminate lactic acid. It therefore speeds up recovery after
strenuous exercises and reduces pain, even those caused by
arthritis. In addition to health, beauty benefits are also causing
more and more spa centres to use it, because cryotherapy
affects the rejuvenation of the skin. Namely, low temperatures
stimulate the production of collagen, reduce the appearance of
wrinkles and narrow the pores. If used together with active
cosmetic products, cryotherapy can improve the skin's renewing
ability; restore its elasticity, softness and youthful glow. It's
worthy to try, even if it means a three-minute-long “freezing” in
the ice cabin. Of course, as we are not “cooked” in the sauna at
90°C, we will not be “frozen” on minus 130°C because at such low
temperatures in the cabin there is no moisture, so we do not
have the feeling of extreme cold. However, in order to protect
the parts of the body from which the blood is first retrieved,
protective masks, gloves, warts protectors and suitable footwear
are used. Music is often used to take people minds off excessive
thoughts.

Cold therapy has a long history in medical treatments, first
mentioned 400 years BC by Hippocrates as a method of treating
pain. In the 19th century, Sebastian Kneipp popularised the
Kneipp Method, which uses cold on the extremities — a method
still used today in many spas and thermal baths.

Author: Marija Obradovi¢
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SVEDSKA METODA MASTERCARE® Masterc-ar-e
Swedski sistern za brigu o ledima

CAROBNJAK KOJI
OSLOBADA OD BOLA

540 miliona! Zaista toliko?
Jeste, to je prosecan broj ljudi u razvijenim drzavama, koje, prema studiji objavljenoj u renomiranom medicinskom ¢asopisu “Lanset’,
pogada bol u donjem delu ki¢me, §to je vode¢i uzrok invaliditeta $irom sveta.

Da li ste u poslednje vreme osetili umor ili bol u ledima? Ako jeste, niste jedini.
Bol u ledima je sve prisutnija pojava i najvise se ignorise kao nesto sto “prolazi viemenom’, a ignorisanjem problem se ne umanjuje.

Kod 70% ljudi intenzivan bol u donjem delu leda najavljuje hroni¢ne bolove i ozbiljnije deformitete, $to se ¢esto ignorise.
Diskus hernija jedna je od najces¢ih bolesti kicmenog stuba, treca u svetu po udestalosti i moze da dovede ¢ak do invalidnosti,

nekontrolisanog mokrenja i drugih neuroloski problema. Prema brojnim studijama, operacija je poslednje resenje, i to uspesno
samo u 30% slucajeva.

KAKO SVE TO 1ZBECI NA VREME?

SVEDSKA MASTERCARE® METODA ZA LECENJE
I PREVENCJU BOLOVA U LEPIMA JE — RESENJE

Svedska metoda lecenja pomocu Mastercare® sprave je
medicinski testirana, nau¢no potvrdena i priznata metoda za
rehabilitaciju, prevenciju i ja¢anje misica vrata, ki¢me i kolena.
Razyvili su je u saradnji sa fizijatrima tako da vezbe koje se rade
na spravi u potpunosti odgovaraju fizionomiji i potrebama
ljudskog tela.

Cak 71% korisnika Mastercare® metode otkazalo je zakazanu
operaciju kicme! MILORAD CAVIC, poznati plivat;
Uz pomo¢ ovog $vedskog sistema za brigu o ledima otklanja se e b stemlkoristi od 2011

iSijas, skolioza, “zamor u ledima’, artritis, diskus hernija, bol u MILORAD CAVIC. renowned swimmer

.....

is using Mastercare® system since 2011.
naglog pokreta glave.

Statistika vodena od 1987. godine pokazuje da je gotovo 71%
korisnika Mastercare® metode otkazalo zakazanu operaciju
ki¢me.

Sve bolja ponuda Wellness usluga u hotelima i banjama
Danas je Wellness i Spa ponuda u porastu. Trazi se nesto bolje,
nesto efikasnije, jer svako zna da je investicija u sebe i u odrza-
vanje svog zdravlja najpametnija odluka u svakom smislu. Biti
zdrav je, ipak, najvece bogatstvo.
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MASTERCARE® — THE SWEDISH BACK FUDOKAN
CARE SYSTEM ‘

THE METHOD

FORA .
PAIN-FREE

LIVING

540 millions! Really?

Yes, this is the average number of people in developed
countries, who, according to a study published in the
renowned medical journal, "The Lancet', are affected
by the lower back pain, which is the leading cause of
disability around the world.

Have you recently experienced tiredness or back
pain? If you have, you are not the only one.

Back pain is an ever more present phenomenon and most
ignored one like it is something that "passes over time;'
but ignoring this problem does not make it go away.

»Moje iskustvo sa Mastercare®
 sistemom je veoma pozitivno.
- Ljudi i atleticari Sirom sveta bili su
 iznenadeni da sam uspeo da se
‘ vratim u profesionalnu plivacku
karijeru nakon operacije ki¢me.

s 2 doka e Mastrar "Masterca re is made for karate!”
z ' Prof. Dr. Ilija Jorga

.My experience with the Mastercare®
i system is very positive. People and
i athletes around the world were sur-
prised to see me return to my profes-
i sional swimming career after a spine
i operation.

I'm living proof that Mastercare®

14

: works!

"

www.mastercare.co.rs



http://mastercare.co.rs/

Mastercar-e

Swvedski sistemn za brigu o ledima

Bolovi u ledima (hernija diska, isijas, artritis i dr.)

Lower back pain (herniated disc, sciatica, arthritis, etc.)

Mastercare® u sportu

Proveren sistem Kkoriste mnogobrojni poznati i
uspesni sportisti Sirom sveta, pa i iz Srbije. Zna se
da u sportu uvek dolazi do naprezanja misi¢nih
struktura i ligamnata, kao i zglobova i ki¢menog
stuba.

Mastercare® sistem je danas prilagoden Siroj
populaciji

U pocetku je Mastercare® koristilo iskljucivo
struéno medicinsko osoblje u klinikama, ali su
Svedani kasnije napravilili nekoliko izmena da bi
mogli da ga koriste i pojedinci — samostalno i
bezbedno u kancelarijama ili kod kuce.
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In 70% of people, the intense lower back pain is announcing chronic pain and
more serious deformities, which are often not taken seriously.

A herniated, or slipped, disk is one of the most common and painful
conditions of the spine and the third in the world by frequency. It can even
lead to disability, uncontrolled urinary tract function and other neurological
problems. According to numerous studies, surgery is the last solution and it
is successful only in 30% of cases.

How CAN ALL THIS BE AVOIDED IN TIME?

THE SOLUTION IS MASTERCARE®, THE SWEDISH BACK CARE SYSTEM
- BACK AND JOINT PAIN PREVENTION TREATMENT METHOD -

Mastercare® — The Swedish Back Care System is medically tested, and its use
scientifically proven and a recognized method for rehabilitation and
prevention. It is also used for strengthening muscle groups of the neck,



Kompanije su svesne da covek vredi najvise
Svetski poznata imena kao §to su Volvo,
Electrolux, Ikea i sl. su kompanije koje godinama
obezbeduju mogucénost “relaks” tretmana sa siste-
mom Mastercare® u toku radnog vremena.
Dokazano je da su zaposleni posle opustanja
smireniji i mnogo koncentrisaniji na svoj posao, a
to znadi i produktivniji. Ovo je kombinacija koja
korisnicima smanjuje bolovanje, donosi zdravlje i
bolju kondiciju na duzi period.

Da je Mastercare® efikasna metoda, potvrduju i
nasi brojni partneri i saradnici u svetu i kod nas,
kao $to su opste bolnice, klinike, ordinacije
fizikalne i sportske medicine, fizioterapeutske
ambulante, klubovi, instituti, fakulteti itd.

- "Mastercare® je zaista jedna vanredna sprava.
Rasterecuje organizam, $to je specijalno vazno u
i nasem sportu - karateu, gde su prisutne te '
 snazne kontrakcije i potisci. Mastercare® je jako '
koristan i neophodan u svakom karate klubu i
- ambulanti."
: Prof. dr Ilija Jorga

"Mastercare® is truly an extraordinary device. It
 relieves the body of physical tension, which is
 especially important in our sport - karate, where '
éthese powerful contractions and compressionsé
‘are present. Mastercare® is very useful and
- necessary in every karate club and clinic." '

Univ. Prof. Dr. Ilija Jorga, MD, PhD :

Dodatne informacije za profesionalnu ili li¢nu upotrebu

Mastercare® sistema:

www.mastercare.co.rs , info@mastercare.co.rs

Moguca je i saradnja s inostranstvom.
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spine and knees. The system and its method have been developed in
cooperation with medical doctors so the exercises, which are being per-
formed with Mastercare®, fully correspond to the physiognomy and the
needs of the human body.

As much as 71% of users of the Mastercare® method have had their
scheduled spinal surgery canceled!

With the help of this Swedish back care system, conditions like sciatica,
scoliosis, arthritis, herniated disc, muscle pain, shoulder, neck and lumbar
muscle fatigue and chronic lower back pain and injuries due to sudden
head movement (car accident) are eliminated.

Statistics conducted since 1987 have shown that 71% of users of the
Mastercare® method have had their scheduled spinal surgery canceled.

Ever improving offers of Wellness programmes in hotels and spas
Today, Wellness and Spa offers are on the rise. The guests are always after
something better, something more efficient, because everyone knows that
investing in oneself and maintaining one’s health is the smartest decision in
every sense. Being healthy is, in every perspective, the greatest asset.

Mastercare® in sports

This medically recognized system is used by many well-known and
successful athletes from all around the world, including Serbia. It is well
known that in sports there are always great forces present which bring pres-
sure to muscular structures and ligaments, as well as joints and spine itself.

The Mastercare® system now tailored to the needs of wider population
In the beginning, Mastercare® was used exclusively by professional medical
staff in clinics, but the Swedes made several changes later on, which
allowed it to be used by non professional individuals - independently and
safely at the office or at home.

Companies are aware the person comes first in business
World-renowned names such as Volvo, Electrolux, Ikea and alike are those
companies that have been providing the possibility of relaxing treatments
with Mastercare® for their employees during working hours for many years
now. It has been proven that the employees feel more calm and are much
more concentrated on their work after their session, which resulted in them
being more productive. This combination reduces workers’ sick leave days
and brings them health with better overall fitness for a long time.

It has been confirmed by our numerous partners and associates around the
world, including Serbia, among which there are general hospitals, clinics,
offices of physical and sports medicine, rehabilitation clinics, sports clubs,
institutes, universities, etc. that Mastercare® really is most effective method.

FOR MORE INFORMATION on personal and professwnal
: use of Mastercare® system, contact us on: :

www.mastercare.co.rs , mfo@mastercare.co. rs
Cooperation with foreign countries is also possible.
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U KRALJEVIM CARDACIMA SPA - KOPAONIK

POzDRAV ZIVOTNO
ENERGLJI!

Leto nas uvek obraduje najlepsim darovima i ispred nas postavlja bezbroj razli¢itih moguénosti da se povratkom priro-
di, posvetimo negovanju svog zdravlja, da se vratimo u samo srce svoga centra. Aktivan odmor je ve¢ odavno pravi
izbor. Zato oni hotelijeri koji razumeju potrebe svojih gostiju, osim leSkarenja, hedonizma, plivanja, uZivanja u
gastronomskim delicijama, slobodnog vremena za regeneraciju svake celije - osmisljavaju i posebne programe,
zahvaljujudi kojima se sa odmora vraca opusteno, napunjenih baterija, sa vise korisnih znanja i plemenitih vestina. Jedan
sjajan primer takve brige o gostima je program nastao u saradnji hotela Kraljevi ¢ardaci SPA na Kopaoniku i Wellness
Akademije Peda Filipovi¢, kreiran u slavu Zivota i zdravlja, a pod nazivom ,Pozdrav Zivotnoj energiji u Kraljevim
¢ardacima SPA’, koji ove godine ocekuje svoju petu generaciju polaznika od 7. do 14. jula.

(GREETINGS TO LIFE ENERGY!

Summer always brings us joy with the most beautiful gifts and puts in front of us countless different possibilities to
return to nature, dedicate to health nourishment, and return to the heart of our core. Active vacation has long been
the right choice. There are hoteliers who understand the needs of their guests, and in addition to lounge moments,
hedonism, swimming, enjoying gastronomy delights, free time for the regeneration of each cell - design special
programs thank to which we return from the holiday feeling relaxed, energized, with more useful knowledge and
noble skills. The great example of such care for guests is the program created in the cooperation of hotel Kraljevi
Cardaci SPA on the Kopaonik mountain and Wellness Academy Peda Filipovi¢, designed to celebrate life and health,
under the title of “Greetings to life energy at Kraljevi cardaci SPA, which this year expects its fifth generation of
students from July 7th to 14th.




AT KRALEVI CARDACI SPA — KOPAONIK

SPA‘, namenjen je svima koji su zainteresovani za putovanje
do sredista duse, sa puno ljubavi, bez obzira na pol, godine,
znanja i iskustva iz oblasti masaze, joge, tehnika relaksacije. ..

Program »Pozdrav Zzivotnoj energiji u Kraljevim cardacima

Poznato je da nam je svakodnevnica puna stresa i da ostavlja zapise,
kako u na$oj dusi, tako i na telu i muti nam misli. Prepoznati opa-
snosti koje mogu da ugroze nase najvece bogatstvo - zdravlje,
odagnati ih i ne dozvoliti da ostave zapise ni u jednom delu nas,
glavni je zadatak svakog antistres programa, pa i ovog u Kraljevim
¢ardacima SPA. Pored tehnika koje nas uée kako da se vratimo u
centar bozanske harmonije dusa-um-telo, ukljucene su i one koje sa
ljubavlju primenjujemo na sebi da bismo se negovali, spojili sa le-
potama prirode i razmenili najlepsi energetski zapis sa vodom, vaz-
duhom, suncem, travom, zemljom, oblakom... u hotelu koji vibrira
energijom, koju su u svaki njegov deo utkali njegovi idejni tvorci.

UZIVANJE — U UCENJU | UZ UCENJE

Tokom osmodnevnog druzenja upoznatemo se sa slede¢im
tehnikama:

- Ai chi (energija ljubavi) japanskog autora Jun Konna. Najblize bi
bilo pribliziti ga kao thai chi u vodi. Ovaj izuzetan program daruje
sjajne efekte kada se primenjuje u prirodi i u spoljnom bazenu
wellness centra ,,Kraljevih ¢ardaka SPA"

- Refleksologija stopala - pomaze u oslobadanju razlicitih tegoba.
Oni koji nauce kako da stimuliSu refleksne zone na svojim stopali-
ma i osete blagodeti ove tehnike, poZelece da i svojim bliznjima po-
klone nezaboravne, dragocene antistres trenutke ali i trenutke
uzivanja.

- Jutarnje i vecernje nanosenje krema na lice - sa efektom
razbudivanja, pripreme za dan, tonizacije, sa antiage efektom,
»brisanjem" zapisa dana i umirivanjem koze pred pocinak... Sve to
obogati¢emo posebno kreiranom jutarnjom i vecernjom samo-
masazom lica, vrata i skalpa, u koju su utkani elementi
refleksoterapije lica i kompletan progam ¢e biti obogacen limfnom
samodrenazom lica - da se ublaze podo¢njaci, otecenost lica, negu-
je svezina koze i dotok kiseonika u nju.

www.turistickisvet.com

esigned for those who are interested in travelling to the

centre of the soul, with lots of love, regardless of the sex,

age, skills and experience in the field of massage, yoga,
relaxation techniques. ..

The program “Greetings to life energy at Kraljevi ¢ardaci SPA",
d

Itis known that our everyday life is full of stress and leaves traces,
both on our souls and on our bodies and it clutters our minds.To
recognize the dangers that can threaten our biggest treasure —
our health, avoid them and don't let them leave traces in any
part of us, is the main task of every anti-stress program, and thus
also this one, at Kraljevi cardaci SPA. In addition to the
techniques that teach us how to return to the centre of the
divine harmony of the soul-mind-body, there are also
incorporated those that we apply with love in order to be
nourished, connected with the nature beauties and to exchange
the most beautiful energy trace with water, air, sun, grass, earth,
cloud... at the hotel that vibrates the energy, embedded in each
of its part by the owners.

ENJOYING — IN LEARNING AND WHILE LEARNING
During the eight-day gathering we will get acquainted with the
following techniques:

- Ai chi (love energy) by the Japanese author Jun Konn. The best
way to describe it is as thai chi in water. This extraordinary
program has great effect when applied in nature or in outdoor
swimming pool of the wellness centre , Kraljevi ¢ardaci SPA".

- Foot Reflexology - helps in relieving various disorders. Those,
who learn how to stimulate reflex zones on their feet and feel the
benefits of this technique, will wish to give their loved ones
unforgettable, precious anti-stress moments as well as moments
of enjoyment.

- Morning and evening skin cream application - with the
effect of awakening, preparing for the day, toning with anti-age
effect, deleting the day's traces and resting the skin before the
bed... All this enriched with a specially created morning and
evening face, neck and scalp self-massage, in which elements of
face reflex therapy is embedded and a complete program will be
enriched with face lymphatic self-drainage - to soften the eye
bags, swelling of the face, nourish the freshness of the skin and
the inflow of oxygen into it.

AT

e N T

S LT




U KRALJEVIM CARDACIMA SPA - KOPAONIK

- Progresivna relaksacija - je dobrodosla u svakodnevnom zivotu.
Vodenje kroz Dzekobsonov sistem progresivne relaksacije uz
elemente joga disanja bice carolija koju je moguce nastaviti i kod
kuce, zahvaljujuci audio cd-u koji ¢e dobiti svaki uc¢esnik programa.
- Autorska SHI- THAI tehnika WAPF - je kombinovani tretman
japanskog $iacu i tradicionalne thai masaze. Primenjuje se holisti¢ki
pristup u ucenju o energetskim meridijanima i akupresurnim
tackama, o znacaju istezanja svih meridijana... Prakti¢no Ce se uditi
i vezbati kompletan SHI - THAI ritual u prirodi. Za edukaciju SHI-
THALI tretmana, svi uesnici dobice i sertifikat WAPE

MIRis! | DODIRI SRBUE

Tim terapeuta wellness centra ,,Kraljevi ¢ardaci SPA, sve ucesnike
programa obradovace sa dva detox masazna rituala, ukljucena u
cenu aranzmana, koje sam kreirao u sklopu selfness koncepta
»Spoznaj samoga sebe’, koji se tu ekskluzivno primenjuje i zivi. Sve
vreme boravka moci ¢e da se koriste svi sadrzaji wellness centra -
bazen, sauna, parno kupatila, slana soba. ..

Kao i svake godine do sada, domacini su pripremili za sve ucesnike
programa i izlet iznenadenja, na kojem ¢e se zajednicki raditi
tehnike opustanja i ponavljati nauceno. Bice svakako i dovoljno slo-
bodnog vremena za druzenje i individualne aktivnosti.

Tokom ucenja, druzenja i odmaranja, koristice se ulja iz nove kolek-
cije WAPF "Wellness touch of Serbia" — prirodna, s mirisima maline
i grozda, borovnice, smokve i posebno lekovitog smilja. Bi¢e to
dobar nac¢in da pokazemo kako aromaterapiju i fitoterapiju
mozemo ukljuciti u svakodnevni Zivot.

Rezervacije i vise informacija o programu u slavu Zivota i zdravija -
»Pozdrav Zivotnoj energiji®
www.kraljevicardaci.com/aranzmani/5407/

Dobro dosli!
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- Progressive relaxation - is welcomed in everyday life. Guiding
through the Jacobson's system of progressive relaxation with
the elements of yoga breathing will be the magic that can be
continued at home, as well, thanks to the audio CD which will be
given to each participant.

- Author SHI - THAI technique WAPF - is a combined treatment
of Japanese shiatsu and a traditional thai massage. The holistic
approach to learning about energy meridians and acupressure
points, the importance of stretching of all meridians is applied...
Practicly the entire SHI - THAI ritual in nature will be trained. For
the SHI - THAI treatment education, all participants will receive
the WAPF certificate.

SMELLS AND TOUCHES OF SERBIA

The team of therapists of the wellness centre “Kraljevi cardaci
SPA” will treat all participants of the program with two detox
massage rituals, included in the price of the package, which |
designed within the selfness concept “Get to know yourself”,
exclusively applied here. All the facilities of the wellness centre
can be used throughout the stay - swimming pool, sauna, steam
bath, salt room...

As every year, the hosts are going to prepare a surprise excursion
for all program participants, during which they are going to work
together on the relaxation techniques and repeat what they
have learned. There will be enough free time for socializing and
individual activities.

During learning, socializing and relaxing, the oil from the new
collection WAPF "Wellness touch of Serbia" will be used - natural,
with raspberries and grapes, blueberries, figs and especially
medicinal herbs. It will be a good way to show how we can
incorporate aromatherapy and phytotherapy into everyday life.
Reservation and more information about the programme
“Greetings to life energy”:
www.kraljevicardaci.com/aranzmani/5407/

Welcome!
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JUBILEJ: 70 GODINA INSTITUTA “DR SiMO MILOSEVIC” U IGALU
v
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JUBILEE: 70 YEARS OF THE INSTITUTE “DR SImO MILO§-E_VLC"-IN THE TOWN OF IGALO

THE PRIDE OF THE M@E{TENEGRO
HEALTH TOUFQSP?I

Institut za fizikalnu medicinu, rehabilitaciju i reumatologiju "Dr Simo Milosevi¢" A.D. Igalo ubraja se u najvece i najpo-
znatije institucije za multidisciplinarno banjsko lecenje na Balkanu, zahvaljujuéi konstantnom unapredenju postojecih
i uvodenju novih programa lecenja i rehabilitacije, kao i redovnog profesionalnog usavriavanja njihovog medicinskog
osoblja, tokom ¢itavih 70 godina poslovanja. Zacetnik je moderne fizikalne i preventivne medicine, rehabilitacije, tala-

soterapije i wellness-a i postao je jedan od glavnih medunarodnih centara za rehabilitaciju dece, odraslih i starih osoba.
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Institut Igalo
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The institute for physical medicine, rehabilitation and rheumatology“Dr Simo Milosevi¢”in the town of Igalo is one of the biggest and
the most recognizable institutions specialized in multidisciplinary spa treatment in the Balkans, thanks to the constant development
of existing and introduction of new treatment programs and rehabilitation, as well as regular professional training of their medical
staff, during the 70 years of business. It has started modern physical and preventive medicine practice, rehabilitation, thalasso-

therapy and wellness and it has also become one of the main international centres for a rehabilitation of children, adults and seniors.
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JUBILEJ: 70 GODINA INSTITUTA “DR SiMO MILOSEVIC” U IGALU

turistickih ustanova u regionu sa 70 godina dugom tradicijom i

prepoznatljivos¢u $irom sveta. Otvoren je 1949. godine kao banjsko i
Klimatsko leciliste, u to vreme prakti¢no na ledini, na prostoru koji se danas
zove Stara banja. Ubrzo nakon toga “Jankovi¢a” hotel adaptiran je u stacionar,
izgradeni su objekti za fizikalnu terapiju i le¢iliste je preimenovano u Zavod
za fizikalnu medicinu i rehabilitaciju. Sledi izgradnja decijeg odeljenja i
Mediteranskog zdravstvenog centra koji je zavrsen 1982. godine. Pri Institutu
je 1976. godine osnovana Visa fizioterapeutska $kola, koja je 2004. godine
unapredena u Fakultet primijenjene fizioterapije, a sada je organizaciona
jedinica Medicinskog fakulteta Univerziteta Crne Gore.
Danas, Institut Igalo, kako ga popularno zovu, predstavlja ogroman
zdravstveno-rekreativni kompleks, i po kvadraturi i raskosnom bogatstvu
prostora. Ima 412 smestajnih savremeno opremljenih smestajnih jedinica, sa
prostranim balkonima, ve¢inom s pogledom na more, kao i dve konferenci-
jske sale kapaciteta do 300 mesta i 6 drugih sala, kapaciteta 30 - 100 mesta —
idealnih za kongresni turizam i organizaciju velikih dogadaja. U sastavu
Instituta je sportsko-rekreativni centar sa: sportskim bazenom (33x25m),
saunom, stonim tenisom, salom za male sportove, fitness kabinetom,
kuglanom, terapijskim prostorom... Laboratorija, beauty centar, velika
izlozbena galerija i jo§ mnogo toga — samo je deo ponude Instituta, koji jo$
uvek moze da se pohvali i ogromnim restoranom sa ¢ak 700 mesta ali i
veoma atraktivnim Nacionalnim restoranom sa intimnijom atmosferom za
manji broj gostiju. Uz to, Institut je dobio na upravljanje i Titovu vilu, u
neposrednoj blizini Instituta, koja jo§ uvek predstavlja jednu od
najintrigantnijih turistickih atrakcija u ovom delu Crne Gore.

Institut “Dr Simo Milosevi¢” u Igalu jedna je od retkih zdravstveno-

USPEH UPRKOS IZAZOVIMA

Institut “Dr Simo Milo$evi¢’, prepoznatljiv po le¢enju reumaticara, rehabi-
litaciji pacijenata posle povreda i sa neuroloskim, kardioloskim i respirator-
nim oboljenjima, nakon sedam decenija poslovanja uprkos tesko¢ama, ost-
varuje dobre poslovne rezultate, uvodi nove programe lecenja i rehabilitacije,
obnavlja opremu, neguje nau¢no-istrazivacki rad i $iri se na nova trzista.
Igalo se specijalizovalo za rehabilitaciju kroz modernu, banjsku i isto¢njacku
medicinu. Wellness turizam se razvio zahvaljuju¢i banjskoj terapiji, antistres

e institute “Dr Simo Milo3evi¢” in the town of Igalo is
T;ne of rare treatment-tourism institution in the region
with  70-year-long tradition and world-wide
recognition. It was opened in 1949 as a spa resort, at the
time on a wasteland, today known as Old spa. Shortly
thereafter, "Jankovic" hotel was adapted into the stationary,
facilities for physical therapy were built and the health
center was renamed to the Institute of Physical Medicine
and Rehabilitation. Then, the construction of the children's
department and the Mediterranean Health Centre followed
and was completed in 1982. In 1976, the Institute of
Physiotherapy was established at the Institute, which was
upgraded to the Faculty of Applied Physiotherapy in 2004
and now it is the organizational unit of the Faculty of
Medicine of the University of Montenegro.

Today, the Igalo Institute, as it is popularly called, represents
a huge health-recreational complex, both in terms of size
and luxurious space. It has 412 well-equipped
accommodation units, with spacious balconies, most of
which overlook the sea, as well as two conference rooms
with capacity of up to 300 seats and 6 other halls, with a
capacity of 30-100 seats — ideal for congress tourism and
organization of major events. The Institute has a sports and
recreational centre with: a pool (33x25m), a sauna, table
tennis, smaller sports hall, a gym, a bowling alley, a therapy
space... Laboratory, beauty centre, large exhibition gallery
and much more - is just a part of the Institute’s offer, which
still has a huge restaurant with an intimate atmosphere for
a smaller number of guests.

SUCCESS DESPITE CHALLENGES
The institute “Dr Simo Milo3evi¢’, recognizable by the
treatment of rheumatism, rehabilitation of patients after

1




i fitness programima, taiciju, jogi i drugim alternativnim terapija-
ma. I medicinski turizam je prisutan u Institutu u vidu estetske
hirurgije, estetske i preventivne stomatologije.

Najbrojniji i najdugotrajniji gosti i pacijenti su korisnici
crnogorskog Fonda zdravstva, a potom NorveZzani, Holandani,
Svedani i Nemci. Pacijenti iz Norveske koji, inace, u Igalo dolaze
vec¢ 42 godine, zahvaljujuci posebnom ugovoru o lec¢enju o trosku
njihove drzave, borave u Drugoj fazi Instituta koja je po kvalitetu
smestaja bolja od prve. Do sada ih je boravilo vise od 50.000, a
posebno ih privladi princip “individualna terapija svima’, koja
podrazumeva visokopersonalizovanu uslugu, prvenstveno te-
rapeuta, koju norveski pacijenti obozavaju, ali je u Norveskoj vise
ne mogu dobiti.

CEKAJUCI PRIVATIZACUU

- Pred Institutom su veliki izazovi, kao i o¢ekivana privatizacija ali
osnovni cilj se ne menja: sacuvati i unapredivati osnovnu de-
latnost - fizikalnu medicinu i rehabilitaciju, istakla je dr Gordana
Rajovi¢, direktorka Instituta, na akademiji povodom obelezavanja
70 godina ove zdravstvene ustanove.

Dr Rajovi¢ je istakla da je ono ¢ime se rukovode u radu svih 70
godina - primena prirodnih lekovitih faktora u kombinaciji sa
metodama savremene medicine, pri ¢emu se nuzno prati
tehnoloski napredak i unapreduju uslovi za primenu terapija i
boravak pacijenata, ali i sprovodi edukacija 607 stalno zaposlenih
ijo$ stotinak sezonskih radnika.

- Prevencija, leCenje i rehabilitacija ¢itavog niza oboljenja i sprem-
nost ljudi da putuju radi odrzavanja i o¢uvanja zdravlja, kao i
mogucnost da im se to pruzi na visokom nivou, zahvaljujuci
tradiciji i renomeu Instituta “Dr Simo Milo$evi¢” je perspektiva
koja se nikako ne bi smela dovesti u pitanje — naglasila je dr
Rajovic.

injuries and with neurological, cardiac and respiratory diseases, after
seven decades of business despite the difficulties, achieves good
business results, introduces new programs of treatment and
rehabilitation, restores equipment, fosters scientific research and
spreads to new markets.

The Institute specializes in rehabilitation through modern, spa and
eastern medicine. Wellness tourism has developed thanks to spa
therapy, anti-stress and fitness programs, tai chi, yoga and other
alternative therapies. And medical tourism is present at the Institute
in the form of aesthetic surgery, aesthetic and preventive dentistry.

The most numerous and long-lasting guests and patients are
beneficiaries of the Montenegrin Health Fund, followed by the
Norwegians, the Dutch, the Swedes and the Germans. Patients from
Norway who have been coming to Igalo for 42 years, thanks to a
special treatment contract on the cost of their country, stay in the
Second Phase of the Institute, which is better than the First
according to the quality of accommodation. So far, more than 50,000
Norwegians have come, and they are particularly attracted by the
principle of "individual therapy for everyone', which means a highly
personalized service, provided primarily by the therapists, which
Norwegian patients adore, and they can't get that kind of service in
Norway anymore.

WAITING FOR PRIVATIZATION

-There are great challenges for the Institute, as well as the expected
privatization, but the basic goal has not changed: to preserve and
improve the basic activity — physical medicine and rehabilitation,
said dr Gordana Rajovic director of the Institute at the Academy on
the occasion of marking 70 years of this healthcare institution.

Dr Rajovic¢ stressed that they are guided in the 70 years-long
work by the application of natural healing factors in
combination with methods of modern medicine, whereby it is
necessary to follow technological advancement and improve
the conditions for the application of therapy and stay of
patients, and also education of 607 permanent employees and
about 100 more seasonal workers.

- The prevention, treatment and rehabilitation of a whole range of
illnesses and the willingness of people to travel to maintain and
preserve health, as well as the possibility of providing them with a
high level of service, thanks to the tradition and reputation of the
Institute “Dr Simo Milosevi¢” is a perspective that should never be
brought in question —dr Rajovi¢ pointed out.
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http://vrnjackabanja.gov.rs/

150 godina gradi svoj brend u zdravstvenom turizmu,

ubrzano se priprema za novu turisticku sezonu. Zavrsava
se kruzni tok i parterno uredenje kod novog hotela Tonanti 5%,
koji je i pre nego sto je otvoren rasprodat do avgusta meseca.
Velikim kapitalnim investicijama ali i autenticnim detaljima,
Vrnjackoj Banji udahnut je mondenski duh. A sve to zahvaljujudi
naporima koje je lokalna samouprava ulozila u prethodnom pe-
riodu kako bi resila mnoga pitanja od vaznosti za dalji razvoj
Banje: sredivanje infrastrukture, rekonstrukciju Promenade,
Letnje pozornice i Setalista, izgradnju vodopada i fontana, stav -
ljanje u funkciju autobuske stanice i pronalazenje investitora za
vrnjacke hotele. Konacno, vreme je za investicije u izgradnju
turistickih sadrZaja i osmisljavanje Sarenolike ponude za turiste,
ali i za podizanje standarda i kvaliteta usluge, kao i kreiranje
marketingkog nastupa Vrnjacke Banje, $to je bila glavna tema
sastanka vrnjackih ugostitelja pred pocetak sezone a na
inicijativu predsednika Opstine Bobana Purovica.

Harizmatiéna kraljica kontinentalnog turizma, koja ve¢

SAMPION LOKALNOG RAZVOJA

Danas Vrnjacka Banja ima uredenu komunalnu infrastrukturu,
Centralni banjski park, povr$ine 60 ha, sa vise od hiljadu stolet-
nih stabala i dve stotine raznovrsnih biljaka, medu najlep$im je
parkovima u Srbiji, kao i Japanski vrt, drugi takav u Srbiji
Zahvaljujudi investitorima, stari-novi hoteli sa vise od 100 milio-
na evra investicija, predstavljaju novo turisticko poglavlje

www.turistickisvet.com

building its brand in health tourism for 150 years, is preparing for

anew tourist season. Soon the construction of a roundabout and
plateau in front of a new hotel Tonanti 5*will be finished, and it has
been sold out until August before the official opening. With great
capital investments as well as with authentic details, Vrnjci spa has got
the fashionable atmosphere. All this happens thanks to the efforts
made by the local self-government in the previous period to solve
many issues of importance for the further development of the Spa:
infrastructure, reconstruction of the Promenade, summer stage and
promenades, construction of waterfalls and fountains, putting into
operation the bus station and finding investors for hotels in Virnijci spa.
Finally, it is time for investments in the construction of tourist facilities
and the development of a variety of offers for tourists, but also for
raising the standards and quality of service, as well as creating a
marketing performance of Virjci spa, which was the main topic of the
meeting of the local caterers before the beginning of the season, and
at the initiative of the President of the Municipality Boban Burovic.

The charismatic queen of continental tourism, which has been

CHAMPION OF LOCAL DEVELOPMENT

Today Vrnjci spa has a landscaped infrastructure, the Central park of
60 hectares with more than a thousand of hundred-year-old trees and
two hundreds plants, is among the most beautiful parks in Serbia, as
well as the Japanese garden, second of its kind in Serbia. Thanks to
investors, newly redecorated old hotels with more than 100 million
Euros of investments represent the new tourist chapter of Vrnjci spa.
After thirty years, with the investment of over 80 million dinars, the
Promenade, with its waterfall, arranged facades, a mosaic setting of
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Vrnjacke Banje. Nakon trideset godina, investicijom od preko 80
miliona dinara vrnjacka Promenada, sa svojim vodopadom,
sredenim fasadama, mozai¢nom postavkom vise od 10.000
kvadrata behaton kocki i hortikulturom, potpuno je promenila
imidz ,,stare dame“. Rekonstruisana je i Letnja pozornica.

Realizovane investicije i vidljivi rezultati posledice su organizo-
vanog timskog rada lokalne vlasti. Za samo pet godina Vrnjacka
Banja je postala centar interesovanja ne samo lokalnog
stanovni$tva, ne samo okruzenja, ve¢ i mnogo Sire. U prosloj
godini zabelezen je rast od 40% stranih turista u odnosu na
prethodni period. Unapreden je rad opstinske Uprave. Lokalna
administracija Vrnjacke Banje izdala je prvu elektronsku dozvolu
u Srbiji, primenila rad u E upravi, prvi u Srbiji dobili su dozvolu
za funkcionisanje i rad Autobuske stanice. Vrnjacka Banja je
osvojila nagradu za $ampiona lokalnog razvoja. Pohvale su stigle
i od Ministarstva gradevinarstva i infrastrukture, kao i od
Predsednice Vlade Republike jer je Vrnjacka Banja prva Opstina
u Srbiji koja je uradila adresni registar stanovnika. Kako su
Vrnjcani navikli da Banja uvek bude na tronu, stalno pomeranje
granica je nesto $to se od lokalne vlasti naprosto ocekuje.

SVIIGRAJU ZA ISTI TIM

Za nepune dve godine, Vrnj¢ani su na svom putu u ispisivanju
nove turisticke istorije stekli i nove partnere. Danas svi igraju za
isti tim. Tim Vrnjacke Banje. A granice i ciljevi se stalno pomer-
aju. Samo u toku prosle i ove godine u Vrnjackoj Banji su
zapocete hotelske investicije u vrednosti od gotovo 80 miliona
evra i to: otvaranjem novih hotela ,,Fontana®, ,Zepter, ,,Slatina,
»Banbus® i ,Tonanti®, a u toku naredne godine hotela ,,Park, dru-
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more than 10,000 squares of behaton blocks and horticulture, has
completely changed the image of the "old lady”. The Summer stage
has also been reconstructed.

The realized investments and visible results are the consequences of
the organized team work of the local government. In just five years,
Vimjci spa has become a center of interest not only for the local
population and the environment, but much more than that. In the
past year, growth of 40% of foreign tourists has been recorded, in
relation to the previous period. The work of the municipal
administration has been improved. The local administration of Vrnjci
spa has issued the first electronic license in Serbia, applied the work in
E administration, and has been granted a license for the functioning
and operation of the Bus station for the first time in Serbia. Vrnjci spa
has won the award for the local development champion.
Compliments arrived from the Ministry of Construction and
Infrastructure as well as from the Prime Minister of the Republic of
Serbia because Vrnjci spa has been the first Municipality in Serbia to
do the address register of residents. As the locals are used to the fact
that Vrnjaci spa is on the throne, the constant movement
development is something that is expected from the local authorities.

EVERYONE IS PLAYING FOR THE SAME TEAM

In less than two years, Vrnjci spa residents have made new partners,
being on their way to write a new tourism history. Today, everyone is
playing for the same team. It is the team of Vrnjci spa. And the
boundaries and goals are constantly moving foreword. For two years
now in Vrnjci spa has started hotel investments almost 80 million
Euros worth: new hotels “Fontana’, “Zepter”, “Slatina”, “Banbus” and
“Tonanti” have been opened, and next year the opening of hotel
“Park’, the second part of the hotel, Vrnjci bath and hotel “Merkur
Palas” are expected to open. The present Hindus confirmed that the



VRNJCI SPA — EXPECTING NEW TOURISM SEASON

: BANJSKE ZANIMLJIVOSTI :
© U nekada$njem vrnjackom hotelu ,,Mon Repo“ smestaj je trebalo rezervisati po :
i nekoliko meseci unapred. :
¢ @ Sedamdesetih godina, Vrnjacka Banja je imala viSe od 130 milionera. :
i ® Sedamdesetih godina, zgrada novog Merkura je proglasena za najbolje arhitek- :
: tonsko resenje u Srbiji (autori: Milo$ Konstatinovi¢ i Dimitrije Ivancevic). :
© Godine 1990. u Vrnjackoj Banji su odrzane “Igre bez granica’ u kojima su
i ulestvovale Spanija, Italija, Portugalija, San Marino, Francuska i Jugoslavija.

e Dobrica Cosi¢ je 1965. u okviru Vrnjackih kulturnih svecanosti pokrenuo :
© Vrnjacku jesen.
i ® Vrnjatku Banju posecivali su knez Milo§ Obrenovi¢, kraljevska porodicag
© Karadordevi¢ je redovno provodila leto u Banji, Josip Broz Tito koji je postavio :
i ikamen temeljac fabrike mineralne vode “Vrnjci”.
e Vrnjackim parkovima Setali su Ivo Andri¢, Desanka Maksimovi¢, Mira :
: Aletkovié, Danilo Bata Stojkovi¢, Dragan Nikoli¢, Bata Zivojinovic’, Milorad
¢ Pavi¢, Milivoje Zivanovié...
o Bogdan Bogdanovi¢, nekadasnji gradonacelnik Beograda, napravio je spomen :
i park na Popini.
o Godine 1984. Dusan Ckrebié, predsednik Srbije otvorio je Zamak kulture u
© Vrnjackoj Banji. f

gog dela hotela ,,Zepter®, vrnjackih termi i hotela ,,Merkur Palas® Da
interesovanje za ulaganje u kontinentalni turizam i Vrnjacku Banju ne je-
njava, potvrdili su svojim prisustvom i Indijci.

Zdravstveni turizam predstavlja osnovu ukupne turisticke ponude
Vrnjacke Banje, koja je oduvek bila sinonim za zdravlje, le¢enje i rehabi-
litaciju. Medicinske usluge, koje se danas pruzaju u okviru specijalizovane
ustanove ,Merkur®, uz primenu terapije prirodnog lekovitog faktora,
estetske medicine, kao i welness i spa programa, stalno se usavr$avaju. Alj,
osim zdravstvenog, u Vrnjackoj Banji razvio se i bogat sportski i kulturno-
manifestacioni turizam.

Proglog leta Vrnjc¢ani su ugostili nekoliko sportskih kampova: tradicionalni
rukometni kamp Andree Leki¢, ko$arkaski kamp Crvene zvezde,
rukometni kamp Ratka Mitrovi¢a i kamp vodenih sportova ,,Number one*
Nikole Radena. U Vrnjackoj Banji se u dve smene organizuju i fudbalski
kampovi Crvene zvezde. Sportski kampovi su rezultat strateskih planova
i ciljeva rukovodstva opstine Vrnjacke Banje za razvoj sportskog turiz-
ma. Stvaranjem uslova, izgradnjom sportskih hala, terena i balon hala,
stekli su se uslovi za realizaciju brojnih sportskih desavanja, ali i
priprema vrhunskih sportskih reprezentacija.

Zato je danas Vrnjacka Banja u svakom smislu turisticko mesto broj
jedan i mesto Prve turisticke kategorije u Srbiji, kao jedina banja kojoj je
ovaj status priznat, uz Beograd, Novi Sad, Kopaonik i Zlatibor. U 2018
godini, Vrnjacka Banja je kao deveta clanica pristupila i Asocijaciji
Rimskih evropskih banja

ao jedina banja iz Srbije i jedina iz ovog dela

www.turistickisvet.com

INTERESTING FACTS
- @ In the former hotel “Mon Repo” rooms had to be booked several :
. month in advance. :
i @ In the'70s, Vrnjci spa had more than 130 millionaires. :
- » In the '70s, the new Merkur’s building was awarded as the best :
i architecture solution in Serbia (authors: Milo$ Konstatinovi¢ and
i Dimitrije Ivancevic).
i @ In 1990, "Games Without Borders" were held in Vrnjci spa where :
i Spain, Italy, Portugal, San Marino, France and Yugoslavia took part.
: @ In 1965, Dobrica Cosi¢ founded the “Vrnjacka jesen” within the
. Vmjdi cultural festivities.
i @ Vrnjci spa was visited by Prince Milos Obrenovic, the royal family

Karadjordjevic regularly spent their summer holidays here, and :

Josip Broz Tito who laid the cornerstone of the mineral water :

factory "Vrnjci"
o Ivo Andri¢, Desanka Maksimovi¢, Mira Aleckovi¢, Danilo Batag

Stojkovi¢, Dragan Nikoli¢, Bata Zivojinovi¢, Milorad Pavi¢, Milivoje :
: Zivanovi¢... walked through the parks
i ® Bogdan Bogdanovi¢, former the Mayor of Belgrade, created the :
¢ memorial park in Popina.
o In 1984, Dusan Ckrebic, the President of Serbia opened the Castle :

of culture in Vrnjci spa. :

interest in investing in continental tourism and Vinjci spa doesn't stop.

Health tourism represents the basis of the total tourist offer of Vinjci
spa, which has always been a synonym for health, treatment and
rehabilitation. Medical services provided today within the specialized
institution "Merkur", with the application of natural healing therapy,
aesthetic medicine, as well as wellness and spa programs, are
constantly improving. But besides health, Vjci spa has developed
rich sports and cultural-manifestation tourism.

Last year, Vrnjci hosted several sports camps: traditional handball
camp Andrea Leki¢, basketball camp of Red Star, handball camp Ratko
Mitrovi¢ and water sports camp "Number one" by Nikola Raden.
Football camps of the Red Star are organized in two shifts in Virnjci spa.
Sports camps are the result of the strategic plans and goals of the
management of the municipality of Vrnjci spa for the development of
sports tourism. By creating conditions, building sports halls, terrain
and balloon hall, conditions have been created for the realization of
numerous sports events, as well as preparing top sports teams.

That is why today Vrnjci spa is a tourist place number one in every
sense and of the First Tourist category in Serbia, being the only spa
with this status next to Belgrade, Novi Sad, Kopaonik and Zlatibor. In
ciation of Roman European Spa as the




JOSANICKA BANJA

o$anicka Banja je jedno od balneolosgkih naselja sa
}najtoplijom vodom u Evropi (77° C). Neposredna
blizina Kopaonika, blagotvorna voda, prijatna nad-
morska visina i klima, kao i dobre saobracajne veze -
dobra su osnova za razvoj turistickog mesta u kojem
je citava priroda u sluzbi zdravlja.

Za lekovite vode JoSani¢ke Banje znali su jo$
Rimljani, a u njihovom blagotvornom dejstvu uzivali
su i Turci. Zahvaljujuéi realizaciji projekata uredenja
banjskog parka, izgradnji keja, rekonstrukeiji Starog i
Novog kupatila, kao i izgradnji Blatnog kupatila -
JoSanicka Banja postala je atraktivna destinacija za
lecenje mnogih oboljenja, ali i za pripremu sportista,
odmor i rekreaciju. Obelezene pesacko-biciklisticke
staze idealne su za ljubitelje prirode i avanturiste koji
zele da se upoznaju sa skrivenim lepotama ovog dela
planine. A tradicionalno gostoprimstvo domacina i
bogata ugostiteljska ponuda u kojoj dominiraju
autenti¢ni specijaliteti ovog kraja, izvor su istinskog
uzivanja koje se dugo pamti.

Bas kao i prica o istoriji Banje, njenom kulturnom
nasledu i obi¢ajima, koju ne treba propustiti. Treba
znati da je u stvaranju njene istorije ucestvovalo
mnogo slavnih ljudi. A neki od njih, kao $to su
Milunka Savi¢ i srpski patrijarh German - tu su i
rodeni.
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osanicka Banja is among the balneological
Jsettlements with the warmest water in Europe (77°
Q). Its location near Kopaonik, beneficial water,
pleasant altitude and climate, as well as good traffic
connection — are the starting point for the destination’s
development where nature is in the service of health.

The Romans were first introduced to the medicinal
waters of Josanicka Banja, and their beneficial effect
was also used by Turks. The realization of the project for
an arrangement of a spa park, the construction of quay,
the reconstruction of the Old and New Baths, the
construction of the Muddy bath makes Josanicka
Banja an attractive destination for the treatment of
diseases, the preparation of athletes, a vacation and
recreation area. The walking-bicycle paths provide the
opportunity for nature lovers and adventurers to get
introduced with the hidden beauty of this part of the
mountain. The gastronomic offer that provides
unavoidable specialties in the restaurants and the
kindness of the host will be unforgettable and will
provide true enjoyment.

Like the story of Banja’s history, its cultural heritage and
customs, that should not be missed. It is important to
stress out that many famous people participated in the
creation of its history, and some of them, such is
Milunka Savi¢ and the Serbian patriarch German -
were born here.

Nemanjina 1/2

36350 Raska

036/738 670, 036/5471-333
www.raskaturizam.rs
www.lovekopaonik.com
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ZA RAZVOJ TURIZMA NAJVAZNIJE:

KREIRATI NOVE
TURISTICKE PROIZVODE

Da.je kreiranje novih zanimljivih proizvoda, u stvari
hajvazniji zadatak turistickih organizacija, kao i da je
udruzivanje potencijala destinacija: danas uslov za
razvoj turizma, porucio' je ministar trgovine, turizma i
telekomunikacija Rasim Ljaji¢ ucesnicima jubilarnog
10. Turistickog foruma u Baniji Koviljaci. A znamo li Sta
je zaista turisticki proizvod kako bismo ga razvijali -
pitanje je na koji smo potrazili.odgovor u Turistickoj
organizaciji Srbije.

FOR THE DEVELOPMENT OF TOURISM THE MOST IMPORTANT IS TO:

CREATE NEW TOURIST PRODUCTS
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That the creation of new interesting products is in fact the
most important task of the tourist organizations, and that
the pooling of potentials of several destinations today is a
condition for the development of tourism, was confirmed
by Rasim Ljaji¢, the Minister of Trade, Tourism and
Telecommunication to the participants of the jubilee 10th
Tourism Forum, held in Banja Kovilja¢a. Whether we really
know what a tourism product is in order to develop it -
the question the answer to which we looked for in the
Tourist Organization of Serbia.




obnovljenom zdanju Kur-salona u Banji Koviljaci,

Rasim Ljaji¢, ministar trgovine, turizma i telekomu-
nikacija u Vladi Republike Srbije, istakao je da, zahvaljujuci
izuzetno dobrim rezultatima u poslednjih pet godina (rast 110 -
114 % godisnje), Srbija viSe nije turisticki potencijal, ve¢ ozbiljna
turisticka destinacija i dodao:

Usvom obracanju ucesnicima 10. Turistickog foruma u

- Dobra vest je da Ce se taj trend rasta nastaviti i sledec¢ih godina,
ali ne istim intenzitetom i tempom. Da bi taj rast bio sto veci a
konkurentska prednost na trzi$tu znacajnija, neophodno je
kreirati nove turisticke proizvode. Jer, da biste ne$to promovisali
i prodali, morate prvo da proizvedete, da stvorite zanimljiv
proizvod koji ¢e privudi turiste. A taj posao je u nadleznosti
upravo turistickih organizacija! Turizam,

www.turistickisvet.com

renovated Kur-salon building in Banja Koviljaca, Rasim Ljaji¢, the

Minister of Trade, Tourism and Telecommunications in the
Government of the Republic of Serbia, pointed out that, thanks to
very good results in the last five years (110-114% annual growth)
Serbia is no longer a tourist potential but a serious tourist destination
and added:

-The good news is that this growth trend will continue in the coming
years, but not at the same intensity and pace. In order to keep the
growth as big as possible and the market competitiveness more
significant, it is necessary to create new tourist products. That is
because, in order to promote and sell something, you must first
produce; then you have to create an interesting product that will
attract tourists. And that is the task for tourism organizations. At the

same time, we will not be able to develop tourism if

I n his address to the participants of the 10th Tourism Forum in the

takode, ne¢emo mo¢i da razvijamo ako je svaka
opétina, svako naselje - turisticka destinacija za
sebe. Potencijali moraju da se udruzuju, desti-
nacije treba da se ukrupnjuju. Upravo zato,
definisali smo za sada 5 turistickih destinacija
koje su lokomotiva razvoja srpskog turizma -
Beograd, Novi Sad, Kopaonik, Zlatibor,
Vrnjacka Banja, a nas cilj je da u naredne dve
godine dobijemo jo$ 5 destinacija koje ¢e vudi
nas$ turizam. To je trend u svetu, pa se sada ve¢ i
o Evropi govori kao o jednoj turistickoj
destinaciji — porucio je resorni ministar, isticuci
da je TOS dosta ucinio na transformaciji rada
turistickih organizacija i da to samo treba dalje
unapredivati.

A $ta u Turistickoj organizaciji Srbije kazu na
temu turistickih proizvoda i destinacija, saznali
smo u razgovoru sa Ljiljanom Cerovi¢, Sefovicom Sluzbe
razvoja turisticke ponude. I evo $ta smo saznali.

PROIZVODI DEFINISANI STRATEGLIOM

- Sta su to turisti¢ki proizvodi od posebnog znadaja za razvoj
turizma, jasno je definisano Strategijom razvoja turizma u Srbiji
do 2025. godine. Ima ih 11 - kaZe Ljiljana Cerovi¢, i to su: 1)
poseta gradovima; 2) manifestacije/dogadaji; 3) planinski tu -
rizam; 4) SPA & Wellness u banjama/zdravstveni turizam; 5)
tematske rute; 6) ruralni turizam; 7) nauticki turizam; 8) sastan-
ci, podsticajna putovanja, konferencije i izlozbe/dogadaji (MICE
turizam); 9) kulturno naslede; 10) specijalni interesi i 11)
tranzitni turizam. U Strategiji se, takode, navodi da je za
obezbedivanje kvalitetnog razvoja i unapredenja kvaliteta
turistickih proizvoda, kao i njihove promocije na domacem i
inostranom turistickom trzi$tu, potrebno ostvariti stalnu sarad-
nju i koordinaciju sa brojnim institucijama, organizacijama i
udruzenjima, kao i lokalnim turistickim organizacijama.

Tako kaze Strategija, a u praksi se Cesto turisticka destinacija vidi
kao turisticki proizvod, pa otuda i dilema. Planinski turizam, na
primer, ili banjski turizam kao proizvod, podrazumeva
specifi¢ni sadrzaj na tom mestu, u bilo koje godis$nje doba. Ali

every municipality, every settlement is a tourist
destination for itself. Potentials must be united, as
well destinations. That is why we have defined 5
tourism destinations that are the drivers of the
development of tourism in Serbia — Belgrade, Novi
Sad, Kopaonik, Zlatibor, Vrnjacka Banja and our goal
is to create 5 more destinations in the next two years
that will drive our tourism. That's a global trend, so
even the Europe is referred as one destination - said
the minister in charge, who pointed out that TOS has
done a lot to transform the work of tourist organiza-
tions and that it needs to be further improved.

And what the Tourist Organization of Serbia has to
say on the topic of tourism product and destinations
we found out from Ljiljana Cerovi¢, the head of the
Tourism Offer Development office at TOS. And here's
what we found out.

PRODUCTS DEFINED BY THE STRATEGY

- A tourism product of special importance for the development of
tourism is clearly defined by the Tourism Development Strategy in
Serbia by 2025. There are 110f them - says Ljiljana Cerovi¢, and these
are: 1) city-break; 2) events; 3) mountain tourism; 4) SPA & Wellness
/health tourism; 5) theme routes; 6) rural tourism; 7) nautical tourism;
8) meetings, incentive trips, conferences and exhibitions/events
(MICE tourism); 9) cultural heritage; 10) special interest trips 11)
transit tourism. It is also stated in the Strategy that in order to ensure
the quality development and improvement of the quality of tourism
products, as well as their promotion on the domestic and foreign
tourist market, it is necessary to achieve constant cooperation and
coordination with numerous institutions, organizations and
associations, as well as local tourist organizations.

This is what the Strategy says, and in practice, a tourist destination is
often perceived as a tourist product, hence the dilemma. For
example, mountain tourism or spa tourism as a product means
specific content at that place, at any season. But if, for example,
Zlatibor is treated as a tourist product, then we say it is, in fact, a
destination that has a rich offer of diverse content.

When it comes to rural tourism as a product, today it means
accommodation with a host in a natural environment, domestic
food, various activities, a tour of cultural and historical heritage,
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ako, recimo, Zlatibor tretiramo kao turisticki proizvod, onda, u stvari,
govorimo o destinaciji koja ima bogatu ponudu raznovrsnog sadrzaja.

Kada je re¢ o ruralnom turizmu kao proizvodu, to danas podrazumeva
smestaj kod domadina u prirodnom ambijentu, domacu hranu, razne
aktivnosti, obilazak kulturno-istorijskog nasleda, voznju bicikla,
pesacenje, planinarenje... Jo$ pre 20 godina tako je seoski turizam videla
Slavka Nedeljkovi¢, rodonacelnica seoskog turizma u Srbiji — kaze
Ljiljana Cerovié. - Njen koncept je podrazumevao da domadinstva ili
mali hoteli daju smestaj, a da ¢itava zajednica bude ukljucena tako $to
¢e neko da proizvodi hranu, neko drugi suvenire, lokalna TO ili agen-
cija da ponudi za svaki dan neke izlete, obilaske kulturnog nasleda,
razne sportske aktivnosti ili organizuje razne radionice ($to se dodatno
placa) itd. Na taj nacin bi se stvorilo vi$e radnih mesta, a zadatak TO bi
bio da sve aktivnosti i uc¢esnike objedini. Posle toliko godina pojavio se
koncept veoma slican Slavkinom, pod nazivom ,slow adventure®
(»-lagana avantura®), koji je na 10. Turistickom forumu predstavila Sara
Bellshow iz Irske.

TRAZI SE DOZIVLIA)

- Rekla bih da smo sa brojem turista koji smo dostigli, dosli do nivoa
kada su nam vazni turisticki sadrzaji i kada taj nivo podrazumeva bolju
organizovanost i saradnju svih koji rade u turizmu na jednoj destinaciji
ali i ostalih (razni ponudadi, organizacije, udruzenja...). Da bi to bilo
moguce, potrebno je da razumeju sustinsku stvar: da turista viSe ne
trazi destinaciju, on trazi doZivljaj! Sto je prica o dozivljaju koji se nudi
- zanimljivija (marketingki koncept ,storytelling), turista ce pre
izabrati destinaciju. Narocito ako postoji moguc¢nost da bude i aktivno
ukljucen u neki dobro osmisljeni dogadaj i zajedno sa ostalima dozivi
nesto neobicno, autenti¢no, nesto $to drugde nije moguce — naglasava
Ljiljana Cerovi¢ i dodaje:

- Inace, od svih turistickih proizvoda, u Srbiji se najviSe razvija poseta
gradovima i manifestacije, koje su ve¢ postale brend. Ima ih oko 900 u
na$em kalendaru. RH centri su uspeli da razviju svoju ponudu i zato i
jeste povecan broj turista u banjama. Tematske rute su posecene ali njih
osmisljavaju agencije. Ruralni turizam se mudi, jer se niko njime ne bavi
organizovano. Kad je u pitanju kongresni turizam, mislim da smo
na$im aktivnostima na pozicioniranju Srbije kao turisticke destinacije,
prevazili raniju losu sliku. A kulturno naslede zapravo nije proizvod,
ve¢ deo svakog proizvoda.
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cycling, hiking... Even 20 years ago Slavka Nedeljkovi¢, the
founder of rural tourism in Serbia saw rural tourism as such —
says Ljiljana Cerovic. - Her concept implied that households or
small hotels provide accommodation, and that the entire
community is involved in the production of food, souvenirs, a
local TO or an agency to offer day trips, visits to cultural
heritage, and various sports activities or organizing various
workshops (which are additionally paid), etc. In this way, more
jobs would be created, and the TO task would be to unite all
activities and participants. After many years a concept similar
to Slavka’s called,,slow adventure “appeared, presented by Sara
Bellshow from Ireland at the 10th Tourist Forum.

PEOPLE WANT AN EXPERIENCE

- | would say that with the number of tourists we gained, we
reached the level when we find tourism content to be
important and that level implies better organization and
cooperation of all those who work in tourism in a destination,
as well as others (various suppliers, organizations,
associations...). To do this, they need to understand the
essential thing: that a tourist no longer seeks a destination, but
seeks an experience! What is the story of the experience
offered - more interesting (the marketing concept of
"storytelling"); the tourist will choose a destination before.
Especially if there is a possibility to be actively involved in a
well-thought-out event and, together with others, it
experiences something unusual, authentic, something that is
not possible elsewhere - points out Ljiljana Cerovi¢ and addes:

Otherwise, from all tourist products, city-breaks and events are
being developed most. They have become a brand of their
own. There are about 900 events in our calendar. Rehabilitation
centres have managed to develop their offer and that is why
there is an increased number of tourists in the spas. Theme
routs are visited, but they are designed by agencies. Rural
tourism is struggling because no one is dealing with it in an
organized way. When it comes to congress tourism, | think that
our activities on positioning Serbia as a tourist destination have
exceeded the previous bad image. And cultural heritage is not
actually a product, but a part of every product.

Author:
Ljiljana Rebronja
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STAZAMA SLOVENSKE MITOLOGIJE
U ZAGRUAJU SOKOBANJE

Na konkursu koji je pocetkom godine raspisalo urednistvo sajta www.serbianadventures.com na temu "5 idealnih
dana za odmor u Srbiji', kako bi podstaklo obogacivanje turisticke ponude Srbije kreativnim programima, od 50-tak
pristiglih programa, tek je 30-tak zadovoljilo uslove da budu predstavljeni na ovom sajtu, a od njih izabrano - 16
najlepsih. Svi ovi programi su dostupni za online rezervisanje preko www.serbianadventures.com, a za neke je bilo
moguce koristiti i vaucere resornog Ministarstva, pa je njihova cena bila samo 1.000 din!

Priznanje za najbolji i najkreativniji turisticki program odmora u Srbiji, pripalo je programu Stazama slovenske
mitologije u zagrljaju Sokobanje - koji kombinuje wellness, aktivni turizam i mitologiju, a koji je u ime Specijalne
bolnice,Banjica” u Sokobaniji, predstavio autor programa Milan Boskovi¢, upravnik. Evo $ta kaze.

THE BEST NEW TRAVEL PROGRAM:

THE PATHS OF OLD SLAVIC MYTHOLOGY
IN THE EMBRACE OF SOKOBANJA

In order to encourage the enrichment of the tourism offer of Serbia with creative programs there was a competition,
announced by the editorial office of www.serbianadventures.com with the theme of "5 ideal days for a holiday in
Serbia" at the beginning of this year. Out of around 50 signed up programs, only 30 ones satisfied the conditions to be
presented on this website, and then 16 most beautiful ones were selected. All these programs are available for online
reservation at www.serbianadventures.com, and for some it was possible to use the vouchers of the relevant Ministry,
so their price was only 1.000 dinars!

The program of the Paths of Old Slavic mythology in the embrace of Sokobanja, which combines wellness, active
tourism and mythology, was awarded as the best and most creative holiday program in Serbia, and now was presented
by the author of the program Milan Boskovi¢, the manager of the Special Hospital "Banjica" in Sokobanja on behalf of
his institution. Here's what he says.




NAJBOLJI NOVI TURISTICKI PROGRAM:

»Stazama slovenske mitologija u zagrljaju Sokobanje“ je
adrenalinsko-avanturisticki program koji kombinuje hotelski i
wellness program Sokobanje, prirodne lepote i slovensku mitologi-
ju u jedno. Nesto sasvim novo na nasem turistickom trzistu.

Novi sadrzaji i aktivnosti su nesto $to stalno pripremamo i nudimo
nasim gostima u objektu SB “Banjica”>. Cilj nam je da dodatnim
sadrZajima za razlicite strukture gostiju, njihov boravak gostiju
ucinimo jedinistvenim, interesantnim i upecatljivim. Ve¢ godina-
ma svakog dana organizujemo pesacke $etnje ili autobuske ture sa
nasim vodi¢ima i to za sve goste hotela. Jednom nedeljno se orga-
nizuje piknik u etno restoranu na planini Ozren, koji je osmisljen i
kao ,,poligon“ za neke stare sportske discipline, poput bacanja
kamena sa ramena, navlacenja konopca, skoka u dalj... I ne miru-
jemo. Stalno osmisljavamo nove programe.

U Sokobanji jo$ uvek ima mnostvo lepih izletista i vidikovaca do
kojih turisti nikada i ne dodu, pa sam odlucio da napravim program
koji ¢e obuhvatiti ture na ovim nesvakidasnjim ali prelepim desti-
nacijama, koje same po sebi ostavljaju bez daha. U to sam ukljucio
slovensku mitologiju, jer veéina toponima u okolini Sokobanje
prakticno i poti¢e direktno iz ove mitologije (Vidin - Svetovid,
Moravica - Morena, Vlasina - Veles, Devica -Devana, Leskovik -
Lesnik, Kalinovica - Kalina...). IstraZuju¢i, pronasao sam mnogo

prica i legendi vezanih za ovaj kraj proZetih temom slovenske
mitologije. Tako je napravljen spoj netaknute prirode, prica i legen-
di koje su nam jo§ nase bake pricale, a danas su zaboravljene.
Rezultat je: ekskluzivna ponuda za lokalitet Sokobanje sa destinaci-
jama i stazama koje su nesto novo za goste i sa pricama i legendama
iz slovenske mitologije koje niko od vodi¢a do sada nije ispri¢ao.
Program obuhavata wellness i Aqua park u Sokobanji, pozori$nu
predstavu ispred ,Grudanjske vodenice", kao i veCeru sa tamburi-
cama ali i zurku na Zupan plazi, uz logorsku vatru i gitaru i jos
dosta interesantnih aktivnosti. Setnje jesu malo “jace’, ali predeli
kroz koje se prolazi i mesta koja su cilj ovih tura, uvek visestruko
nagrade one koji do njih stignu. Prizori neverovatne lepote i
zanimljive, misti¢ne price nasih vodica, pune adrenalina, u¢esnike
programa vode direktno u svet bajki.

Ako je turizam dozivljaj, oni koji sa nama krenu Stazama slovenske
mitologije - ponece iz Sokobanje ne samo mnostvo neponovljivih
fotografija i pregrst prelepih prica, vec i uspomenu za ceo zivot.
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“The Paths of Old Slavic mythology in the embrace of Sokobanja” is an
adrenalin-adventure program that combines hotel and wellness
program of Sokobanja, natural beauty and Old Slavic mythology. It is
something completely new on our tourist market.

New contents and activities are something that we constantly prepare
and offer to our guests in the facility SH “Banjica” Our goal is to make
additional contents for different guest structures, make their stay
unique, interesting and memorable. For many years we have been
organizing walking tours or bus tours with our guides on a daily basis
for the hotel guests. Once a week we organize a picnic in the ethno
restaurant on the Ozren Mountain, which is also designed as a
"polygon"” for some of the old sports disciplines, such as throwing
stones from the shoulders, pulling the rope, long jump... And we do
not stand still. We are constantly designing new programs.

In Sokobanja there are still many beautiful picnics and sightseeing
spots to which tourists never come, so | have decided to make a
program that will include tours in these unusual and beautiful,
breathtaking destinations. To this | have added the Old Slavic
mythology, because most of the toponyms around Sokobanja
practically originate directly from this mythology (Vidin — Svetovid,
Moravica - Morena, Vlasina — Veles, Devica - Devana, Leskovik -
Lesnik, Kalinovica — Kalina...). Investigating, | found many stories and
legends related to this region with the topics of the Old Slavic

mythology. A combination of untouched nature, stories and legends,
told by our grandmothers, and now are forgotten, have been made.
The result is: an exclusive offer for the Sokobanje site with
destinations and trails that are something new for guests and with
stories and legends from the Old Slavic mythology that none of the
guides have told so far.

The program includes wellness and Aqua Park in Sokobanja, a theatre
performance in front of the “Grudanjske vodenice’, as well as a dinner
with music and a party on Zupan beach, by the camp fire and guitar
music and many interesting activities. Walks are slightly “harder’, but
the areas we go through and that are the final destinations, are worth
a little struggle. The scenes of incredible beauty and interesting
mystical stories of our guides, full of adrenaline, take the program
participants directly to the world of fairy tales.

If tourism is an experience, those who step with us on the Path of the
Old Slavic mythology will take from Sokobanja many one-of-a-kind
photographs, plenty beautiful stories and a memory for a lifetime.
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LEGENDA 0 Mokosi

Jedna zanimljiva tura ,,Grudno - Sveti Randel - Troroga“ pocinje
sa poznatog izletiSta Grudno, gde moze da se vidi Ripaljka -
jedan od najve¢ih vodopada u Srbiji, a zavr$ava se na izletitu
Kalinovica kod Kalininih izvora. Prati je mno$tvo zanimljivih
mitskih prica i legendi. Evo jedne vezane za slovensku boginju
Mokosu.

,Od Tatomirovog grada do izletidta Sveti Randel prolazi se
bajkovitim stazama kroz $umu. Pored staze e se ukazati
nekoliko malih zemljanih kuéica. Ove kucice su po narodnom
verovanju mesta gde se pojavljuje Babaroga ili Baba Jaga, kod
Slovena - Mokosa (majka bogova). Moko$a je u slovenskoj
mitologiji boginja prelja, zastitnica Zena i boginja plodnosti.
Prema legendama, u ovakvim kudicama se ukazivala Zenama
kako prede svojim ¢arobnim iglama od brekinje. Ako bi se devo-
jka ubola na Mokosinu iglu, pala bi u san sve dok je ljubav njenog
Zivota ne poljubi. Na kipovima je predstavljana kao stara, sa
velikom glavom i dugim rukama, ili kao straina nakaza sastav -
liena od raznih Zivotinja. Zbog izgleda se veruje da je to zlo
bozanstvo, pa odatle i strah od nje, tj. od Babaroge ili Baba Jage.
Kaznjavala je lenje Zene a bila zastitnik vrednih. Odredivala je
sudbinu Zena.

Inade, za drvo pod nazivom brekinja (vrlo retka i specificna
vrsta), stari Sloveni su verovali da je ¢arobno i da je majka svog
ostalog drveca (pa se odatle veruje da ono predstavlja Mokosu,
majku svih bogova). Srbi veruju da je Isus Hrist razapet na drve-
tu od brekinje. Ovo drvo se smatra prokletim, pa se njeni plodovi
ne jedu svezi a samo drvo se ne sece. Od njenih grana po
verovanju nije dozvoljeno praviti nista osim sitnih alata za tkanje,
predenje i magiju (Mokosa boginja tkanja). Zabranjeno je bacati
i najmanje drvce brekinje u vatru jer se veruje da ¢e onome ko to
uradi - izgoreti ku¢a. Od brekinje se po verovanju prave ¢arobni
$tapici...”

THE LEGEND OF MOKOSA

One interesting tour “Grudno - Sveti Randel - Troroga” starts from
the famous picnic area Grudno, from where it is possible to see
Ripaljka — one of the biggest waterfalls in Serbia, and ends at the
picnic site Kalinovica near Kalinini springs. There are many
interesting myths and legends related to this area. Here is one
about the Old Slavic goddess Mokosa.

,On the road from the Tatomirov grad to the picnic area Sveti
Randel you pass along magical forest trails. By the trail there are a
few small houses made of clay. Legends say that these houses are
the place where Bogeyman appears, among the Old Slavic folk
known as — Mokosa (the mother of gods). According to the Old
Slavic mythology, Mokosa is the goddess of knitting women,
protector of women and fertility goddesses. According to the
legends, in these houses a woman that knits with her magical
needles made of brekinja appears. If a girl stables on Moko3a’s
needle, she falls asleep and wakes up only when the love of her
lives kisses her. On statues she is shown as an old woman with
large head and long arms, but also as a horrible freak made of
different animals. Because of her look it is believed that she is an
evil goddess, so people are afraid of her. She punishes lazy and
protects hard-working women. She determines the fate of
women.

Otherwise, a tree called brekinja (very rare and specific plant) is
believed to be magical and the mother of other trees by the Old
Slavic (so it is believed it represents Mokosa, the mother of all
gods). The Serbs believe that Jesus Christ was crucified on a
brekinja tree. This tree is considered to be damned, so its fruits are
not eaten fresh, and the tree itself is not cut down. It is not
permitted by belief to make anything of its branches, except the
fine tools for weaving, knitting and magic (Mokosa the goddess of
knitting). It is forbidden to throw away even the smallest branches
into the fire, and if anyone did that, their house would burn. It is
believed that magic sticks are made of brekinja...”
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RESENJE ZA ,,OKUPACIJU” DESTINACIJE

SPORE AVANTURE: POMOC U
PROMENI ISKUSTVA POSETILACA

Na jubilarnom 10. Turistickom forumu, koji je ove godine odrzan pocetkom maja u Loznici, odnosno u Banji Koviljadi,
jedna od centralnih tema bila je novi evropski turisticki proizvod - “slow adventure”. O ovom proizvoduiili, pre, konceptu
koji predstavlja moguce resenje za “overtourism” - sve ozbiljniji problem koji ve¢ pogada popularne turisticke desti-
nacije, govorila je Sara Mair Bellshaw, projekt menadzer na West Highland College UHI, u Skotskoj, koja je i sama
ucestvovala u njegovom kreiranju. lako Srbija jos uvek nije u opasnosti u kakvoj su Dubrovnik, Pariz ili Barselona, dobro
je znati kako je moguce na vreme spreciti da do toga uopste dode, jer su posledice - nesagledive. Evo sta za Citaoce
Turistickog Sveta o novom proizvodu/konceptu “slow adventure” kaze Sara Mair Bellshaw.

ada novinari izveStavaju o, recimo Barseloni i
B Amsterdamu, njihov fokus je sve ¢eS¢e na danas veoma
elnom problemu pritiska koji turizam vrsi na neke
od najpopularnijih  svetskih  turistickih  destinacija.
~Overtourism® je termin koji se sve cesc¢e koristi u medijima za
opisivanje nivoa ekoloskih i socijalnih pretnji po lokalno
stanovni$tvo na tim popularnim lokacijama. Isto vazi i za uda-
Jjene i ruralne predele, kao $to je Isle of Skye u Skotskoj, gde
problem nije nuzno vezan za preveliki broj turista, ve¢ za veliku
koncentraciju posetilaca na odredenim mestima, Sto je
najprimetnije tokom sezone. Tome se moze dodati i pitanje $ta
radite kada posecujete ta mesta?. Prelep prirodni predeo
sigurno privlaci turiste, ali samo zaustavljanje radi selfija pre
nego $to predete na neko drugo mesto na vasoj listi, tesko se
moze nazvati posetom, zar ne?

Na nekim od mesta/destinacija koja su danas popularna i koja
nazalost dobijaju lo$ publicitet zbog naglog rasta turistickih
poseta, primecuje se da broj turista nije bio mnogo visi u 2018.
godini. Koncentracija na putevima i najpopularnijim lokaliteti-
ma je primetna, iako broj posetilaca ne mora uvek da bude vedi.
Stoga mozemo da zaklju¢imo da se ljudi koji posecuju desti-
naciju na kojoj se nalaze popularni lokaliteti, ponasaju po istim
~ Sablonima: idu na ista mesta, provode malo vremena na tim
‘mestima, potencijalno trofe i manje novca u lokalu zbog
cinjenice da se tu previse ne zadrzavaju, jer nastoje da posete $to
viSe mesta sa svoje liste tokom jednog putovanja. Na kraju, sve
se vise ljudi ponasa na taj nacin, cesto zahvaljuju¢i moci
drustvenih medija i dobrim marketinskim kampanjama.

SLOWADVENTURE:

FLPING T@

CHANGE VISREIR
FXPERIENCE

At the jubilee 10th Tourist Forum, held this year in May in
Loznica, i.e. in Banja Koviljaca, one of the main topics was the
new European tourism product - slow adventure”. About this
product, or better said, concept that is a possible solution for
“over-tourism”- n increasingly serious problem already affect-
ing the popular tourist destinations, spoke Sara Mair
Bellshaw, Project Manager at West Highland College UHI,
Scotland, who participated in its creation. Although Serbia is
still not at risk as Dubrovnik, Paris or Barcelona, it is good to
know that it is possible to prevent it from occurring at all in
time, because the consequences are unimaginable. Here's
what says Sara Mair Bellshaw for the readers of the Turisticki
Svet about the new product/concept of “slow adventure”.




SOLUTION FOR THE CROWDED DESTINATION

Ukoliko je jedan od problema nacin na koji se turisti ponasaju
na popularnim turistickim mestima, klju¢ za kreiranje odrzivije
buduc¢nosti za ta mesta i potencijalno za sektor turizma global-
no, je u promeni ponasanja posetilaca. Investicije u prikladnu
infrastrukturu su vazne, ali da li je odrzivo resenje samostalna
mera? Verovatno nije. To je kratkoro¢no resenje za postojeci
problem. Potrebno je da mesta, tj. destinacije razvijaju
dugoroc¢ne planove odrzivog upravljanja turizmom, u saradnji
sa zajednicama i lokalnim organizacijama. Takode, treba da se
promeni nacin na koji se turisti ponasaju na mestima koja su
nam dragocena, mestima koje smatramo domom. Ukoliko
odlu¢imo da privuc¢emo turiste na prvom mestu, onda moramo
i da ih podstaknemo da se duze zadrze, da posec¢uju manje po-
znate i manje zagusene predele i da iskuse destinaciju u svim
vremenskim periodima, tokom svih sezona, povezujudi se sa
mestom kroz aktivnosti i sa ljudima koji tamo Zive i rade.

Turizam ,,sporih avantura“ (slow adventure ili ,,soft adventure®)
moze da doprinese privlacenju turista u manje poznate predele
i moze da promeni nacin na koji se turisti ponasaju na
popularnim turistickim lokalitetima. Pojam ,,slow adventure* se
pojavljuje u nauénim radovima dvojice akademika (P. Varley i T.
Semple), sa University of the Highlands and Islands (UHI) u
Skotskoj, koji su predlozili resenje za uzurbani stil Zivota ljudi,
podsti¢udi ih da uzivaju i iskuse okolinu sporijim tempom.
Nasuprot masovnom turizmu koji $teti destinaciji, spori avan-
turisti uzivaju u divljim mestima i povezuju se sa lokalnim
stanovni$tvom, kroz price i hranu. To se dopada bogatim
urbanim potrosacima i zadovoljava njihov apetit za
programima i pricama o osamljivanju i bezanju iz grada,
sveprisutnim u popularnim medijima.

»Spora avantura“ se razvila kao marketinski koncept u
nedavnom transnacionalnom projektu, koji je vodio University
of the Highlands and Islands (UHI), a finansirao Interreg
Europe’s Northern Periphery and Arctic program.
Omogucavanje saradnje lokalnih biznisa, regije S$irom
Skandinavije, Irske i Velike Britanije razvile su Sirok spektar
proizvoda ,,sporih avantura®: od Setnje i voznje kajaka u Skot-
skoj do voznje bicikla i boravka u sauni u Finskoj. Centar za
rekreaciju i istrazivanje turizma i drugi partneri sada zele da
razviju ,,spore avanture® u ,pokret” koji ¢e podstaci biznise sa
drugih destinacija i regiona da razviju svoje
jedinstvene  odrzive
turisticke proizvode.

Nakon razgovora sa
preduzetnicima,

www.turistickisvet.com

hen journalists report about, say Barcelona and

Amsterdam, their focus is increasingly on today's very

current problem of pressure that tourism is making on
some of the world's most popular tourist destinations. Dubbed ‘over-
tourism; the term has been used in popular media to describe the
scale of the threats to the environmental and social fabric of local
communities in these prime locations. The same is true in remote
and rural areas, such as on the Isle of Skye in Scotland, where the
problem is not necessarily one of too many tourists, per se, but rather
the over-concentration of visitors at honeypot sites, most notably in
the peak seasons. To add to this would also be the question of ‘what
do you do? when at these sites. A beautiful natural landscape
inevitably attracts visitors, but a mere stop and selfie before moving
on to the next site on the bucket list can hardly be called a visit. Can
it?
Some of the places that are now known as honeypot sites and that
unfortunately received negative publicity because of the sharp
increase in visitor numbers have reported that numbers were not
necessarily higher in 2018. The concentration on roads and key sites
has been noted, however the number of visitors aren’t necessarily
always higher. It seems therefore that people who Vvisit the
destinations where the honeypot sites are located are following the
same patterns. People seem to be going to the same sites, spending
less time in a place, potentially spending less money locally because
of the fact that they spend less time there, and because they are
trying to visit too many places (completing that bucket list is a must
it seems) in one holiday or trip. Ultimately, more and more people
are behaving in the same way, quite often because of the power of
social media and successful marketing campaigns.

If one of the main issues is about the way in which people behave in
popular tourism sites, the key to creating a more sustainable future
for these sites, and potentially for the global tourism sector, is to
change visitors’ behaviour. Investment in suitable infrastructure is
important, but is it a sustainable solution as a stand-alone measure?
Probably not. It's a short-term solution for a current problem. We
need places (or in tourism terms, destinations) to develop long-term
sustainable tourism management plans in collaboration with
communities and local organisations. We also need to change the
way in which visitors behave in the places that we cherish, the places
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SOLUTION FOR THE CROWDED DESTINATION

turoperaterima, marketing poslenicima medunarodnih
dogadaja i turistima, jasno je da su ,.spore avanture® postale mar-
keting brend koji zadovoljava potrebe traznje za autenti¢nijim
iskustvima. One, takode, prepoznaju da divlji i ruralni predeli
imaju mnogo toga da ponude van sezone - i ¢ini se da su turisti
poceli da prihvataju ¢injenicu da je kasno prolece ili jesen pravo
vreme za posetu evropskim destinacijama.

Nastanak ovih turistickih alternativa ne nastoji da smanji broj
turista u Evropi. Privlace¢i visokoplatezne turiste, ,,spore avan-
ture” vode turiste izvan dobro poznatih staza u divlje i manje
poznate predele. I nasuprot Zelji da ‘projure kroz Evropu ili Skot-
sku’ - zar i onako nemamo dovoljno zurbe u svakodnevnom
Zivotu? — ovde je re¢ o navodenju ljudi da uspore, ostanu malo
duZe na destinaciji, nau¢e nesto novo i puste da price, a ne selfiji
govore o njihovim iskustvima.

Ukoliko biste zeleli da iskusite sporu avanturu u Norveskoj,
Islandu, Finskoj, Svedskoj, Irskoj, Severnoj Irskoj i Skotskoj,
posetite www.slowadventure.org. Za kompanije, destinacije i
zajednice zainteresovane za razvoj ,sporih avantura“ u svom
regionu, kontakt je: Sara Mair Bellshaw, Centar za rekreaciju i
istrazivanje turizma, UHI, Skotska.
sara.bellshaw.whc@uhi.ac.uk.

www.turistickisvet.com

that we call home. If we decide to attract visitors in the first place
then we also need to encourage them to dwell longer, to visit the
less well-known and less-congested areas, and experience the place
in all its timeframes, in all seasons, by actually connecting with the
place through an activity, and with the people who live and work
there.

‘Slow adventure’ tourism could help to attract people to less
known areas and could change the way in which visitors behave
in the popular tourism spots. Slow adventure derives from an
academic paper by two academics (PVarley & T.Semple), from the
University of the Highlands and Islands (UHI) in Scotland, who
suggested an antidote to people’s frenetic urban lives,
encouraging people to enjoy and experience the outdoors at a
slower pace. Rather than mass tourists scratching the veneer of a
destination, slow adventurers immerse themselves in wild places
and engage with local people, stories and food. It appeals to an
affluent urban consumer base and captures a customer appetite
demonstrated by the many bushcraft or escape programmes and
stories in popular media.

“SLOW ADVENTURE” SOON AS A “MOVEMENT"”

Slow adventure was developed as a marketing concept in a recent
transnational project, which was led by the University of the
Highlands and Islands (UHI) and co-financed by Interreg Europe’s
Northern Periphery and Arctic programme. Facilitating the
collaboration of local businesses, regions across Scandinavia, Ireland
and the UK have developed a wide range of slow adventure
products, from foraging and kayaking in the Scottish Highlands to
cycling and sauna in Finland. The Centre for Recreation and Tourism
Research, UHI and other partners are now looking to develop slow
adventure as a ‘movement’ that will encourage businesses from
other destinations and regions to develop their own unique
sustainable tourism products.

It is clear from discussions with businesses, tour operators,
marketing bodies at international events, and with visitors, that
slow adventure is a marketing brand that does capture the current
consumer appetite for more authentic and immersive
experiences. And slow adventure recognises that wild and rural
landscapes have so much to offer in the cooler seasons - and
more visitors appear to be waking up to the fact that the shoulder
months such as late spring or the autumn in European
destinations are, in many ways, the time to visit.

The creation of these tourism alternatives is not trying to reduce the
number of tourists to our shores. While also appealing to a more
affluent consumer, slow adventure seeks to take people off the well-
trammelled tourist trail into the wilder and less developed areas. And
rather than the rush to ‘do Europe’ or‘do Scotland’— do we not have
enough haste in our everyday lives? - it's about getting to people to
slow down, stay a while, learn something new and let stories, not
selfies, narrate people’s experience of a country.

If you would like to experience a slow adventure in Norway, Iceland,
Finland, Sweden, Ireland, Northern Ireland and Scotland, please visit
www.slowadventure.org. For businesses, destinations and
communities interested in developing slow adventures in their
regions, please contact Sara Mair Bellshaw at the Centre for Recreation
and Tourism Research, UHI, Scotland sara.bellshaw.whc@uhi.ac.uk.
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S Overtourism - samo jo$

jedna nova engleska re¢ koja ce se lako
odomaciti kod nas, ili neSto Sto ocekuje i Srbiju u
budu¢nosti? Ova kovanica oznacava pojavu prekomernog turizma - goruci
problem sa kojim se suocavaju zemlje sa vrlo popularnim turisti¢kim destinacijama, poseb-
no u Evropi. Prevelika koncentracija turista na odredenim destinacijama postala je nezaobilazna tema u
svetskoj turistickoj industriji, dok se kod nas o tome malo zna i govori, osim u stru¢noj javnosti. To je i razumljivo jer Srbija
tek pokusava da iskoristi svoj turisticki potencijal, ali se postavlja pitanje da li ve¢ sada treba razmisljati o tome kako
izbeci negativan uticaj masovnog turizma na lokalne zajednice i sredine. Jer, taj uticaj moze biti takav da potpuno
obesmisli Zivot u njima i time narusi delikatnu spregu arhitektonske celine, geografskih odlika, s jedne, i lokalne
atmosfere i nacina Zivota, s druge strane, tako vaznu za turizam.

grad, ali da ima ono ne$to — atmosferu, dusu i

gostoprimljive i otvorene ljude. Upravo su to,
pored istorijskih i kulturnih znamenitosti i prirodnih
lepota, glavni aduti glavnog grada i cele Srbije. Svedoci
smo i da se popularne turisticke destinacije u Srbiji
ubrzano razvijaju i menjaju, bilo da je re¢ o gradovima,
banjama ili planinskim centrima, kako bi se odgovorilo
na potraznju i privukao veéi broj turista. Koliko se to
planski radi druga je tema, ali vidimo da se otvaraju novi
hoteli, da na popularnim lokacijama nicu kafiéi,
restorani i radnje sa suvenirima, dok broj turista iz
godine u godine raste. Prema podacima Republickog
zavoda za statistiku, u 2018. godini u Srbiji boravilo je
ukupno 3,4 miliona turista, $to je za 11% vise u odnosu
na 2017. godinu. Od toga, oko polovina su bili strani tu -
risti, a 1,1 miliona turista posetilo je Beograd. U prosloj
godini ostvareno je ukupno 9,336.103 nocenja, 12% vise
nego 2017. godine, dok je, prema prvim procenama,
turizam doneo devizni priliv od oko 1,3 milijardu evra.

Koliko ste puta ¢uli da Beograd mozda nije najlepsi

Zelja da se konaéno iskoristi turisti¢ki potencijal zemlje
i razvije turizam kao vazna privredna grana je sasvim
razumljiva i reklo bi se da Srbija u tome hvata zalet. Za
sada postojeca infrastruktura moze da izdrzi rastuci
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UR\ Overtourism — is it a
N T Q new English word that will soon be
W \/\E very common here, or something that can be

expected in Serbia in the future? This word defines the

phenomenon of excessive tourism — a big problem that countries with popular

tourism destinations, especially those in Europe face with. Excessive concentration of tourists in

certain destinations has become an indispensable topic in the world of tourism industry, while in our country

little is known and spoken, except in the professional public. This is understandable because Serbia is only trying

to capitalize on its tourism potential, but the question whether we should now think about how to avoid the

negative impact of mass tourism on local communities and the environment arises. For, this influence can be

such to completely obscure the life in them and thus undermine the delicate balance of the architectural whole,

the geographical features, on one hand, and the local atmosphere and lifestyle so important for tourism, on the
other hand.

most beautiful city, but that it has something - an atmosphere, a

soul, and hospitable and opened people? These are precisely the
main attractions of the capital city and all of Serbia, in addition to
historical and cultural sights and natural beauties. We are also witnessing
that the popular tourist destinations in Serbia are rapidly developing and
changing, whether its cities, spas or mountain centres, in order to
respond to demand and attract more tourists. How much of this is
planned is another thing, but we see that new hotels are open, that in
popular locations there are no bars, restaurants and souvenir shops,
while the number of tourists grows from year to year. According to the
Statistical Office of the Republic of Serbia, in 2018, there were a total of
3.4 million tourists in Serbia which is an increase of 11% in comparison to
2017. Of this, about half were foreign tourists, and 1.1 million tourists
visited Belgrade. Last year, a total of 9,336,103 overnights was made, 12%
more than in 2017, while according to initial estimates, tourism brought
foreign exchange inflows of about 1.3 billion Euros.

I Iow many times have you heard that Belgrade may not be the

The desire to finally exploit the tourist potential of the country and
develop tourism as an important economic branch is quite
understandable and we could say that Serbia is catching up with it. For
now, the existing infrastructure can withstand the growing influx of
tourists and maybe Serbia is still far from excessive tourism. But what
would happen if the number of tourists became so large that, for
example, it is no longer possible to live in the most attractive parts of
Belgrade for the sake of expensive and crowded places, that it can no
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FENOMEN PREKOMERNOG TURIZMA

priliv turista i mozda je Srbija jo§ daleko od
prekomernog turizma. Ali $ta bi se desilo da broj turista
postane toliki da, na primer, viSe nije moguce Ziveti u
turisticki najatraktivnijim delovima Beograda zbog
skupoce i guzvi, da se viSe ne moze ni prici istorijskim
znametnostima bez ¢ekanja u dugim redovima, niti
pronaci obucara koji bi vam popravio cipele, dok po Savi
i Dunavu sve vrvi od prepunih turisti¢kih brodova zbog
kojih ptice beze sa Velikog ratnog ostrva.

Muke DUBROVCANA

Ovako nesto su ve¢ iskusili stanovnici Dubrovnika koji
je 1 prosle godine oborio rekorde sa 1,2 milion dolazaka
i 4,1 miliona nocenja. To su podaci sistema za prijavu i
odjavu turista eVisitor Hrvatske turisticke zajednice, u
koje nije ukljucen i nauticki turizam. Medutim, dok
statisticke brojke u oblasti turizma rastu, one
demografske ukazuju na alarmantan trend. Prema
popisu sprovedenom za potrebe Zavoda za obnovu
Dubrovnika, u istorijskom jezgru grada zivi 1.557
stanovnika, za Cetvrtinu manje u odnosu na popis
stanovni$tva iz 2011. godine, a pritom je tre¢ina gradana
starija od 65 godina.

Ovaj trend ukazuje na opasnost da grad ne izgubi samo
vitalnost, ve¢ i autenti¢nost, zbog ¢ega se u jednom
trenutku nad njim nadvila opasnost da ostane bez

92114 TURISTICKI SVET leto 2019

longer come to historical sites without waiting in long lines, nor find a
shoemaker to have your shoes repaired, while there are many boats on the
Sava and the Danube making birds to fly away from the Veliko ratno ostrvo.

DUBROVNIK RESIDENTS’ TROUBLES

This is something that has already been experienced by the inhabitants
of Dubrovnik, who recorded records with 1.2 million arrivals and 4.1
million overnight stays last year. These are the data of the eVisitor Tourist
and Registration Authority of the Croatian Tourist Board, which does not
include nautical tourism. However, while statistical figures in the field of
tourism are growing, those demographic points have an alarming trend.
According to the census conducted for the needs of the Dubrovnik
Reconstruction Institute, 1.557 inhabitants live in the historical core of
the city, a quarter less than the 2011 census, with a third of citizens aged
65 and over.

This trend points to the danger that the city not only loses vitality but
also its authenticity, which at one point was overwhelmed by the danger
of being left without UNESCO's World Heritage status. Thus, as the
experts point out, UNESCO protects, besides the monuments, the
culture and authentic way of life, as well. The inhabitants of Dubrovnik,
clustered between tourists who rushed from the land and sea, or cruis-
ers, began to compare their city with Disneyland.

Although the wider area of the city is marked by the opposite trend -
immigration due to higher employment opportunities, this situation can
be very bad for tourism. At the beginning of 2018, the CNN ranked
Dubrovnik third in 12 destinations in the world to be avoided. And
unfortunately it wasn't the only one.



THE PHENOMENON OF OVER-TOURISM

statusa svetske bastine UNESCO. Jer, kako isticu stru¢njaci,
UNESCO, osim spomenika, §titi kulturu i autenti¢an nacin
zivota. Dubrovcani, ste$njeni izmedu turista koji hrle sa
kopna i mora, odnosno kruzera, poceli su da svoj grad
porede sa Diznilendom.

Iako $ire podru¢je grada belezi i suprotan trend -
doseljavanje zbog ve¢ih moguénosti za zaposljavanje, ovak-
vo stanje moze biti vrlo loSe i za turizam. Americka TV
mreza CNN je pocetkom 2018. godine uvrstila Dubrovnik, i
to na tre¢em mestu, u 12 destinacija u svetu koje treba izbe-
gavati. I u tome, nazalost, nije bila usamljena.

MANJI BROJ TURISTA — BOLJA USLUGA — NOVI PRIHODI

U pokusaju da se nade resenje kako dubrovacki turizam ne
bi postao zrtva sopstvenog uspeha, u februaru prosle godine
gradske vlasti predstavile su trogodis$nji akcioni plan ¢iji
naslov dovoljno govori - ,Respect the city“ (Postuj grad).
Ovaj plan treba da, pre svega, doprinese odrzivom razvoju
grada tako $to e objediniti i razvoj turizma, upravljanje
istorijskim jezgrom i druge vazne aspekte za funkcionisanje
grada.

Plan sadrzi kratkoro¢ne, srednjoro¢ne i dugoro¢ne mere, a
optimalna distribucija posetilaca trebalo bi da se dostigne
2020. godine. Neke hitne mere su ve¢ donete: od ove
turisticke sezone ogranicen je broj kruzera na dva dnevno -
pre neku godinu desavalo se da pristane i sedam kruzera.
Broj posetilaca sa kruzera je ogranic¢en na 5.000 u jednom
danu, dok je UNESCO kao gornju granicu postavio 8.000
posetilaca. Gradske vlasti odludile su i da u danima kada
pristaju kruzeri, izletnicki autobusi ne ulaze u grad. Medu
dugoro¢nim ciljevima je izgradnja kanalizacionog sistema, a
grad planira i da podrzi razvoj IT sektora kako bi svoju
privredu ucinio raznovrsnijom i mladima pruzio $ansu da
pokrenu svoj biznis.

Neka osnova ideja jeste da se ide na kvalitet usluge naustrb
broja turista. Ogranic¢avanje broja turista sigurno ¢e uticati
na prihode, §to moze izazvati nezadovoljstvo medu lokalnim
preduzetnicima, ali gradske vlasti ra¢unaju na pobolj$anje
kvaliteta usluge i boravka zbog Cega e gosti ostajati duze,
$to Ce stvarati nove prihode.

GLOBALNI PROBLEM

Nazalost, Dubrovnik nije usamljen u ovome ni u Hrvatskoj
ni u svetu, ve¢ samo primer u nasem blizem okruzenju.
Venecija, ¢iji se broj stanovnika sveo na 55.000 sa oko
175.000 pocetkom 1950-ih, takode bije bitku sa kruzerima.
O kojim je razmerama re¢, dovoljno govori podatak da
»kraljicu Jadrana“ godi$nje poseti oko 22 miliona ljudi. Sa
sli¢cnim problemima se suocava i Barselona, ali i mnogi
drugi gradovi i zemlje u svetu.

Iza ovog turistickog fenomena stoji ¢injenica da su danas
putovanja finansijski i logisticki pristupacnija i da vise ljudi

www.turistickisvet.com
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FENOMEN PREKOMERNOG TURIZMA

moze da priusti sebi da otputuje negde bar jednom
godisnje. U svetu oko 1,3 milijarda turista putuje godis -
nje u inostranstvo, ali problem je $to vedina njih zeli da
obide ista mesta — svetski poznate destinacije poput
Pariza ili Kineskog zida. Prema podacima agencije za
istrazivanje  trziSta  Juromonitor  interne$enal
(Euromonitor International), 46 odsto turista odlazi na
samo 100 destinacija u svetu i taj trend e se verovatno
nastaviti.

Lokalne vlasti nastoje da na razli¢ite nac¢ine smanje pri-
tisak turista na neka mesta. Tako, pored ogranicenja
broja kruzera, vlasti Venecije uvode taksu za sve pose-
tioce u toku dana u visini od 2,5 do 10 evra, u zavisnosti
dalije sezona ili ne. Sli¢nu taksu najavljuju i dubrovacke
vlasti za turiste koji stizu kruzerima i to od 2021. godine.

Medutim, nije sve u taksama i organic¢enjima. Vlasti
Venecije su 2017. pokrenule kampanju #EnjoyRespect -
Venezia u okviru koje su turistima date preporuke i
pravila i usmereni su na znamenitosti Venecije koji nisu
toliko poznate. Turisti se, izmedu ostalog, mole da se ne
zaustavljaju na mostovima i obavestavaju da stepenice
crkava, mostovi, bunari i obale kanala nisu mesta za
piknik. Sli¢ne kampanje doprinose boljem informisanju

LESS TOURISTS — BETTER SERVICE — NEW INCOMES

In an effort to find a solution to how Dubrovnik tourism would not
become a victim of its own success, in February last year, city authorities
presented a three-year action plan whose title speaks for itself - "Respect
the city" This plan should, first and foremost, contribute to the
sustainable development of the city by integrating the development of
tourism, the management of the historical core and other important
aspects for the functioning of the city.

The plan contains short-term, mid-term and long-term measures, and
optimal distribution of visitors that should be reached by 2020. Some
emergency measures have already been made: since this tourist season,
the number of cruisers has been limited to two per a day — couple of
years ago there were even 7 cruisers in the port at the same time. The
number of visitors from the cruiser is limited to 5,000 in one day, while
UNESCO has set up 8,000 visitors as the upper limit. City authorities have
decided that in the days when cruise lines arrive, excursion buses do not
enter the city. Among the long-term goals is the construction of a
sewage system, and the city plans to support the development of the IT
sector in order to make its economy more diverse and give the youth a
chance to start their business.

The basis of the idea is to go to the quality of service at the expense of
the number of tourists. Restricting the number of tourists will surely
affect the revenue, which can cause dissatisfaction among local
entrepreneurs, but the city authorities count on improving the quality of
service and stay, which will keep the guests staying longer, which will
generate new incomes.




THE PHENOMENON OF OVER-TOURISM

i promeni svesti turista, §to je druga strana novc¢ica
turistickog sveta. Koliko god su vlasti i drugi akteri
odgovorni za razvoj turizma, toliko i turisti treba da
po¢nu da se odgovornije ponasaju - da pre svega
uvazavaju napore da se u$tede voda ili energija, zastiti
biodiverzitet i postuje lokalna kultura.

ODGOVORNI ILI ODRZIVI TURIZAM

I tu, na globanom nivou, nastupaju razli¢ita
medunarodna nacela i dokumenti, poput Opsteg etickog
kodeksa turizma Svetske turisticke organizacije
(UNTWO) iz 1999. godine ili Dekalaracije iz Kejptauna
kojom je 2002. godine definisan odgovorni turizam kao
turizam koji ,,¢ini mesta boljim za zivot i boljim za
posete®. Sustina je da se omogudi odrziv razvoj turizma u
smislu da donosi ekonomske koristi i prijatno turisticko
iskustvo, ali bez negativnih ekonomskih, socijalnih i
ekoloskih posledica. Pritom, svi treba da preuzmu odgov-
ornost - od operatora, hotelijera, vlasti, od lokalnog
stanovnistva i turista.

I da se vratimo na Srbiju koja tek treba da se izbori za veci
broj turista u ovom delu Evrope, i viSe muku muci sa
neplanskom gradnjom, loSom infrastrukturom i ad hoc
merama nego sa negativnim uticajem velikog broja
turista. Ali, neke pouke bi ve¢ sada mogla da izvuce iz
iskustva razvijenih turistickih zemalja: turisticke desti-
nacije ne smeju se posmatrati samo kao resurs, a kvalitet
zivota lokalnog stanovni$tvo i okoline zanemarivati, ne
treba samo ulagati u marketing, ve¢ i u kvalitetno uprav-
ljanje, ne sme se razmisljati kratkorocno ve¢ dugorocno i
ne treba stavljati sve na kartu turzima u razvoju neke
zajednice. Jer, kada isrcpite neki resurs, on se tesko
obnavlja, a kad turisti odu i prode sezona, ko ¢e ostati?

www.turistickisvet.com

GLOBAL PROBLEM

Unfortunately, Dubrovnik isn’t the only one, neither it is the case only in
Croatia. It is just the nearest example. Venice, the population of which has
risen to 55,000 with about 175,000 in the early 1950s, is also fighting
against cruisers. The proportions of the problem are best shown by the
fact that the “Adriatic queen” is annually visited by around 22 million
people. Barcelona, as well as many other cities and countries in the
world, is facing similar problems.

Behind this tourist phenomenon is the fact that today travel is financially
and logically more accessible and that more people can afford to travel
somewhere at least once a year. In the world, about 1.3 billion tourists
travel abroad annually, but the problem is that most of them want to go
to the same places — world famous destinations like Paris or the Great
Wall of China. According to market research agency Euromonitor
International, 46 percent of tourists go to only 100 destinations in the
world and this trend is likely to continue.

Local authorities try to reduce the pressure of tourists in some places in
different ways. Thus, in addition to limiting the number of cruisers, the
Venice authorities introduce a fee for all visitors during the day in the
amount of 2.5 to 10 Euros, depending on the season. A similar fee is
announced by the Dubrovnik authorities for tourists arriving by cruisers
from 2021.

However, taxes and limitations are not the only solution. In 2017, the
authorities of Venice launched the #EnjoyRespectVenezia campaign in
which recommendations and rules were given to tourists and were
directed to the sights of Venice that are not so familiar. Tourists, among
other things, are asked not to stop at bridges and informed that
staircases of churches, wells and canals are not a picnic area. Similar
campaigns contribute to better information and change of tourists'
awareness, which is the other side of the coin of the tourist world. As
much as the authorities and other actors are responsible for the
development of tourism, tourists should also start to behave more
responsibly - first, to respect efforts to save water or energy, protect
biodiversity and respect local culture.

RESPONSIBLE OR SUSTAINABLE TOURISM

And here, on the global level, various international principles and
documents are in place, such as the General Code of Ethics of Tourism of
the World Tourism Organization (UNTWO) of 1999 or the Cape Town
Declarations, which defines responsible tourism as a tourism in 2002 that
"makes places better for life and better for visits". The essence is to enable
the sustainable development of tourism in the sense that it brings
economic benefits and a pleasant tourist experience, but without
negative economic, social and ecological consequences. At the same
time, everyone should take responsibility - from operators, hotel
operators, authorities, locals and tourists.

And to return to Serbia, which still must compete for more tourists in this
part of Europe, and struggles with unplanned construction, poor
infrastructure and ad hoc measures more than with the negative impact
of a lot of tourists. But some lessons can already be learned from the
experience of some developed tourist countries: tourist destinations
must not be viewed only as a resource, and the quality of life of the local
population and the environment shouldn’t be neglected, we shouldn’t
invest only in marketing, but in a quality management as well, we
shouldn't think short term but in the long run and we don't need to
consider only tourism when developing a community. The question is -
when you exhaust a resource, it is difficult to regenerate it, and when

tourists go and the season finishes, who will stay?
Author: Maja Poznatov
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UKRUPNJAVANJE ATRAKCIJA NA DUNAVU KAO DESTINACLI

SNAZAN IMPULS GLOBALNOJ
KONKURENTNOSTI

Zahvaljujudi aktivnostima Dunavskog centra za kompetenciju, Dunav se kao destinacija ubrzano razvija na turistickoj
mapi Evrope. Sta se sve preduzima da se ukrupnjavanjem atrakcija na destinacijama u zemljama kroz koje protice
Dunav - poveca njihova konkurentnost na globalnom turistickom trzistu i kakva je buduénost ovog projekta, otkriva
Boris Camernik, generalni sekretar Dunavskog centra za kompetenciju.

ako od Dunava napraviti jednu novu veliku
B destinaciju na turistickoj mapi Evrope, koja ¢e biti

interesantna ¢ak i za prekomorska trzista, u fokusu
je Dunavskog centra za kompetenciju - organizacije koja se
bavi razvojem i promocijom odrzivog turizma na Dunavu i
to ne samo u Srbiji, ve¢ u svih 10 drzave kroz koje Dunav
protice.
- Svi znamo - istice generalni sekretar ove organizacije
Boris Camernik, da je Evropa jo$ uvek turisticka destinacija
broj 1, ali se, nazalost, ve¢ vrlo brzo moze desiti da izgubi
svoju prednost zbog novih destinacija koje se pojavljuju na
trziStu. Zato je upravo ukrupnjavanje destinacija, odnosno
ukrupnjavanje atrakcija na destinacijama nacin da se odrzi i
postigne veca konkurentnost na globalnom turistickom
trzistu.
TVRDAVA - MOTOR TURISTICKOG RAZVOJA DESTINACLJE
Golubacka tvrdava je odlican primer kako se rekon-
strukcijom jedne zapustene tvrdave, kroz koju je 100 godina
prolazio asfaltni put, stvara destinacija koja danas privlaci
gotovo 50.000 turista godi$nje, a ve¢ tokom ove godine
ocekuje se da tvrdava moze da privuce i 100.000 turista, $to
je ogroman potencijal ne samo za tvrdavu kao lokaciju, ve¢
i za Golubac i ¢itavu njegovu okolinu.

A POWERFUL
IMPETUS
FOR GLOBAL
COMPETITIVENESS

Thanks to the activities of the Danube Centre for
Competence, the Danube as a destination is rapidly
developing on the tourist map of Europe. What is being done
to consolidate the attractiveness of destinations in the
countries through which the Danube flows - to increase their
competitiveness in the global tourism market and
what is the future of this project, reveals

Boris Camernik, Secretary

General of the Danube

Centre for Competence.



THE BINDING OF ATTRACTIONS ON THE DANUBE AS A DESTINATION

U vreme kada se sve ¢e$ce govori i o ,,over tourism“-
u, kao ozbiljnom problemu nekih evropskih de-
stinacija, logi¢no pitanje je: moze li Golubac da pod-
nese toliki broj turista? Odgovor je jednostavan:
Golubac mora sam da krene da razvija svoje
kapacitete.

- Ne treba zaboraviti - naglasava Camernik, da je
kompletna rekonstrukcija Tvrdave tokom pet godina
iznosila 6,6 miliona evra, a radove je finansirala
Evropska unija, preko Austrijske razvojne agencije. To
je ozbiljna investicija koja bi sada trebalo da bude
motor turistickog razvoja ¢itavog kraja. Za ocekivati je
da ¢e privatni sektor odreagovati i investitori prepo-
znati $ansu za biznis, pre svega u ugostiteljstvu.
Izgradnja hotela, hostela, restorana, kafea..., i atrakcija
kakva je Golubacki grad, sigurno bi motivisali turiste,
koji su sada bukvalno u tranzitu kroz Golubac, da se
duze zadrze u mestu, a od toga bi, definitivno,
profitirala ¢itava zajednica.

Novi TURISTICKI PROIZVOD

Primer Golubacke tvrdave ukazuje da su tvrdave na
Dunavu u Srbiji, prema re¢ima direktora Dunavskog
centra za kompetenciju, vrlo zanimljive i predstavljaju
odli¢an turisticki proizvod za ciji razvoj su oni kao
organizacija vrlo zainteresovani. Pored Golubacke
tvrdave, u Srbiji je i Ramska tvrdava, Beogradska,
Petrovaradinska, tvrdava u Bacu, Smederevu i
Fetislam u Kladovu. Taj novi proizvod ima veliki
kapacitet i mogao bi lako da se valorizuje i predstavi
primarno kao proizvod za lokalno trziste i okolne
drzave, ali i da se promoviSe na prekomorskim
trzi$tima. Za obnovu ovih tvrdava potrebna su ogrom-
na sredstva, ali treba znati da ni$ta, pa ni savr$ena
obnova tvrdave ne garantuje posetu turista. U sustini,
mnogo zavisi upravo od nacin na koji se tvrdava inter-
pretira i predstavlja. A to zahteva da se stalno radi na
razvijanju turistickog proizvoda da bi se iz godine u
godinu odrzavala njegova aktuelnost. Jednom redju,
tvrdava je hardware a software je ta interpretacija -
uvek po neki novi sadrzaj u okviru tvrdave. To
podrazumeva i upotrebu novih tehnologija, kao $to su
izmenjena realnost, animacije, 3D projekcije...

- Ve¢ od septembra ove godine - otkriva Boris
Camernik, pocinje novi projekat, takode finansiran od
strane EU, koji ¢e sprovoditi Nemacka razvojna
agencija. Taj projekat ¢e imati vise slojeva, a radice se
na obnovi dela tvrdave Smederevo, dela tvrdave
Fetislam u Kladovu i Rajackih pimnica, kao i na
izgradnji vizitorskog centra na Feliks Romulijani.

www.turistickisvet.com

Europe, which will be interesting even for overseas markets, is in the

focus of the Danube Centre for Competence - an organization that is
engaged in the development and promotion of sustainable tourism on the
Danube, not only in Serbia, but in all 10 countries through which the Danube
flows as well.
-We all know - says the Secretary General of this organization Boris Camernik,
that Europe is still a tourist destination number 1, but unfortunately, it can
very quickly happen to lose its advantage due to new destinations appearing
on the market. That is why the binding of destinations, i.e. the binding of
attractions on the destinations is a way to sustain and achieve greater
competitiveness in the global tourism market.

THE FORTRESS — THE ENGINE OF DESTINATION’S TOURISM DEVELOPMENT

The Golubac fortress is a great example of how through the reconstruction of
a deserted fortress through which the asphalt road has passed for 100 years,
creates a destination that attracts almost 50,000 tourists annually, and this
year it is expected to attract 100,000 tourists, which is a huge potential not
only for the fortress as a location, but also for Golubac and its entire
surroundings.

At the time when we often speak about the over-tourism as a serious problem
of some European destinations, the logical question would be: can Golubac
accommodate such a number of tourists? The answer is simple: Golubac has
to begin developing its own capacities.

- We should not forget - said Camernik, that the complete reconstruction of
the Fortress during these five years has amounted to 6.6 million euros, and the
works have been financed by the European Union, through the Austrian
Development Agency. This is a serious investment that should now be the
engine of the tourism development of the whole region. It is to be expected
that the private sector will respond and investors recognize the opportunity
for business, primarily in the catering industry. The construction of hotels,
hostels, restaurants, cafes ... and attractions such as the Golubac fortress,
would surely motivate tourists, who are now literally in transit through
Golubac, to stay longer in the city, and of this, definitely, the whole community
would benefit.

I Iow to make the Danube a new big destination on the tourist map of

THE NEW TOURISM PRODUCT

The example of the Golubac fortress indicates that the fortresses on the
Danube in Serbia, according to the director of the Danube Centre for
Competence, are very interesting and represent an excellent tourist product,
the development of which they are very interested in as an organization. In
addition to the Golubac fortress, there are also the Rams Fort, Belgrade,
Petrovaradin, the fort in Ba¢, Smederevo and Fetislam in Kladovo. This new
product has great capacity and could be easily valued and presented
primarily as a product for the local market and surrounding countries, but also
to promotion in overseas markets. The reconstruction of these fortresses
requires enormous resources, but it should be known that nothing, even the
perfect restoration of the fort, guarantees the visit of tourists. In essence, much
depends on the way the fortress is interpreted and represented. And this
requires that we constantly work on the development of a tourist product in
order to maintain its current status from year to year. In a word, the fortress is
hardware and software is that interpretation - there should always be some
new content within the fortress. This includes the use of new technologies,
such as augmented reality, animations, 3D projections...

- Since September this year - reveals Boris Camernik, a new project, also
financed by the EU, has been launched, which is going to be implemented by
the German Development Agency. This project is going to have several
stages, and is going to work on the reconstruction of the part of the fortress
Smederevo, the part of the fortress Fetislam in Kladovo and Rajacke pimnice,
as well as the construction of a visitor centre on Felix Romuliana.

leto 2019 TURISTICKI SVET 92119

Author: Lj. Rebronja




PRAVA EVROPSKA PRESTONICA MLADIH

slobodnim duhom, sofisticiranim idejama i kosmopolit-

skim stavom. To je grad koji golica mastu i ne ostavlja
ravnodus$nim, u kom se mladi sre¢u, upoznaju, zblizavaju i saradaju.
Grad koji ispirise, u kom se udi, stvara, napreduje, povezuje. Grad u
kojem svaki mlad ¢ovek ima pravo na svoj glas; glas koji ¢e se cuti i
razumeti.

Novi Sad pulsira energijom mladih, njihovom kreativno$cu,

I upravo to je razlog $to se Novi Sad pozicionirao kao mesto susre-
ta mladih u regionu. Mladi su zavredili znacajnu paznju lokalne
vlasti i postali populacija kojoj se treba obracati na poseban nacin.
Turisticka organizacija Grada Novog Sada (TONS) prepoznala je
njihovu kreativhu snagu, Zelju da pomeraju granice i prihvataju
nove izazove, kao i da se integri$u u evropske turisticke tokove. Zato
TONS dodatno podstice i bodri razvoj omladinskog turizma kroz
veliku regionalnu kampanju za mlade. U vremenskom okviru od
$est meseci, na drustvenim mrezama bice prikazano 17 kratkih
filmica sa predlozima kako doZiveti energiju mladih. Stavise, nova
internet platforma (www.novisad.travel) nudi poseban segment sa
ponudom za mlade, za one koji se tako osecaju, pa ¢ak i za najmlade
posetioce (3-12 godina) u pratnji svojih roditelja.

Kao grad mladih, Novi Sad je u potpunosti zasluzio titulu
Omladinske prestonice Evrope, titulu koju dodeljuje Evropski
forum mladih ¢iji je cilj osnazivanje politike mladih i doprinos
jacanju evropskog identiteta kroz razlicite aktivnosti. Svake godine,

92120 TURISTICKI SVET leto 2019

E UROPEAN
CAPITAL OF YOUTH

ovi Sad pulses with energy of young people, their
Ncreativity, free spirit, sophisticated ideas and

cosmopolitan attitude. It is a city that evokes imagination
and leaves no one indifferent, where young people gather, meet,
get together and work together. It is the city that inspires, where
people can learn, create, develop and connect. The city in which
every young man has the freedom to speak; knowing he will be
heard and understood.

And that is exactly why Novi Sad has positioned itself as a meet-
ing place for young people in the region. The young have earned
considerable attention from local authorities and have become
a population to be addressed to in a special way. The Tourist
Organization of the City of Novi Sad (TONS) recognized their
creative strength, the desire to move borders and accept new
challenges, and to integrate themselves into the European
tourism trend, as well. That is why TONS additionally encourages
and promotes the development of youth tourism through a
major regional youth campaign. Within a six-month time frame,
social networks will feature 17 short films with suggestions on
how to experience the energy of young people. Moreover, the



jedan evropski grad dobija priliku da
pokaze svoje inovativne ideje, projekte i
aktivnosti koje daju glas mladima i
podsti¢u njihovo ucesée u drustvu i svim
aspektima gradskog Zivota. Klju¢no je da
mladi ljudi budu ravnopravni u
odludivanju i imaju moguénost da uti¢u na
drustveni, ekonomski i politi¢ki zivot grada
u kojem zive. Da bi se to ostvarilo, inicijati-
va Omladinske prestonice Evrope nastoji
da podrzi i mlade Jjude i grad.

Inace, Omladinska prestonica Evrope Novi
Sad (#OPENS2019) je savez udruzenja koji
zajedno sa svojim partnerima sprovodi
programske aktivnosti. Od gradske infra-
strukture do kulturnih i obrazovnih pro-
grama i demokratskog kreiranja politike,
do kraja 2020. godine, grad ¢e biti obojen
OPENS bojama. Ve¢ postojece gradske
sadrzaje OPENS tim dodatno obogacuje i
podsti¢e mlade na ukljucivanje u razli¢ite
aktivnosti, kao i da se kroz rad na sebi i
unapredivanje znanja i zivotnih vestina
ukljuce u sve $to gradski zivot podrazume-
va.

Stize leto, doba godine kada Novi Sad u
potpunosti zavibrira i postaje jedna velika
agora. Niz dogadaja na otvorenom u centru
i u drugim delovima grada okupljaju
domacu publiku ali i sve viSe inostranih
gostiju. Od EXIT-a preko Dana Brazila i
Festivala boja do Festivala uli¢nih sviraca i
jesenje najvece regionalne Medunarodne
konferencije u oblasti turizma i hotelijer-
stva (MEKST), Novi Sad zabavlja i
ukljucuje, edukuje, rekreira i inspirise.
Poseban znacaj ima Omladinski sajam
OPENS YOUTH FAIR, manifestacija koja
se odrzava neposredno pred EXIT festival,
kada Novi Sad postaje centar okupljanja
mladih iz celog sveta. Exit Tim, Turisticka
organizacija Grada Novog Sada u saradnji
sa OPENS organizacijom, Fondacijom
»Novi Sad 2021 i brojnim sportskim i
plesnim organizacijama, svojim udruze -
nim snagama podizu Novi Sad na noge.
Letnji ritam grada svakako prija svima,
daje energiju i, ono $to je najvaznije: ¢ini da
se u njemu svi ose¢aju mladi.
Tekst i foto: Turisticka organizacija
Grada Novog Sada

www.novisad.travel

new internet platform (www.novisad.travel) offers a special segment with the offer for
young people, for those who feel so, and even for the youngest visitors (3-12 years old)
accompanied by their parents.

As the city of youth, Novi Sad fully earned the title of the Youth Capital of Europe, a title
awarded by the European Youth Forum aimed at empowering youth policy and
contributing to the strengthening of European identity through various activities. Every
year, a European city has the opportunity to showcase its innovative ideas, projects and
activities that give voice to young people and encourage their participation in society and
all aspects of urban life. It is crucial for young people to be equal in decision-making and
have the ability to influence the social, economic and political life of the city they live in. In
order to achieve this, the initiative of the Youth Capital of Europe aims at supporting both
young people and the city.

Otherwise, the Youth Capital of Europe Novi Sad (# OPENS2019) is a federation of
associations that, together with its partners, implements program activities. From city
infrastructure to cultural and educational programs and democratic policy making, by the
end of 2020, the city will be painted with OPENS colours. The existing city content OPENS
team additionally enriches and encourages young people to engage in various activities,
and to take part in urban city life though self development and development of
knowledge and life skills.

The summer is coming, the time of the year when Novi Sad is completely vibrant and
becomes one big agora. A series of outdoor events in the centre and in other parts of the
city bring together domestic audiences and more and more foreign guests. From EXIT
through the Day of Brazil and the Festival of Colours to the Street Music Festival and the
biggest regional International conference in the field of tourism and hospitality (MIEKST)
held in autumn, Novi Sad entertains and involves, educates, recreates and inspires.
Particular importance is given to the Youth Fair OPENS YOUTH FAIR, an event that takes
place just before the EXIT festival, when Novi Sad becomes the centre of youth gathering
from around the world. Exit Team, the Tourist Organization of the City of Novi Sad in
cooperation with OPENS organization, the Foundation "Novi Sad 2021" and numerous
sports and dance organizations, with joint forces get Novi Sad on its feet. The summer
rhythm of the city is certainly good for everyone, it gives energy and, most importantly: it
makes everyone feel young.

Text and photo: The Tourism Organization
of the City of Novi Sad
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NA PUTU “VOJVODANSKE PROLECNE RAPSODIJE”

/OV GOSTOUUBIVE RAVNICE

Zvali su nas da nam pokazu, a onda i mi da pokazemo
¢itaocima ili gledaocima Sta Backa Palanka, Kikinda i
Zrenjanin  nude namerniku ili slucajniku tokom
predstojeceq leta, kako bi se i onog sledeceg tu nadao. | da
znate, ima Sta...

ravih kro$nji, a zimi bajkoviti beli svetlu-

cavi snezni svod od grana 400 stabala
srebrnog jasena, duda, lipa, kao i
americkog koprivi¢a. Kolaju price da su
koprivi¢i dar predsednika Vudrou
Vilsona, prijatelja Mihaila Pupina,
zahvaljuju¢i kome je Ulica generala
Drapsina u Kikindi, kao 22. po redu,
dospela na listu od 50 najlepsih ulica na
svetu.

Sada je to tunel od razigranih zelenih trepe-

A

Ovo je samo jedna od bezbroj pric¢a i aneg-

dota koju je vesela novinarska druzina, uz
pomo¢ kamera i blokova, sredinom maja zabelezila
na studijskom putovanju ,,Vojvodanska prole¢na rapsodija“
Ljubazni domacini iz Turisticke organizacije Vojvodina proveli su
nas kroz Backu Palanku, Kikindu i Zrenjanin, nastoje¢i da nam
pokazu ono $to bi rado pokazali svakom turisti.

PALANCANI ZIVE NAPOLJU

A ima li boljeg pocetka od Muzeja piva i pivare koju je jo$ pre 125
godina kupio grof Lazar Dunderski u Celarevu, odmah posto je
kupio ve¢u pivaru u Zrenjaninu. Danas ona odli¢no radi u sastavu
velike kompanije Carlsberg, a uskoro se ocekuje i ponovno
pokretanje proizvodnje piva u vecoj pivari. Setnja kroz ovaj muzej je
svojevrstan romanti¢ni vremeplov kroz starinske nacine proizvod-
nje i skladiStenja piva, upotpunjen i Muzejom piva u okviru
Zrenjaninske pivare, gde su sacuvane ogromne posude u kojima se
pivo kuvalo, takozvane varione. Naravno da put piva nije mogao da
zapocne bez degustacije ovog hladnog penusavog napitka, uz taze
vojvodanske kiflice koje se tope u ustima.

Steta $to nismo mogli u renovirani dvorac Dunderski, odmah “iza
¢oska’, videli smo ga samo spolja, okruzenog parkom, kao $to je,
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THE CALL OF
HOSPITABLE
PLAINS

They called to show us, so we
could show to our readers or
viewers what the towns of
Backa Palanka, Kikinda and
Zrenjanin have to offer during

the upcoming summer, for

tourists to return next year. And
believe me, there are many things
to see...

NN

winter a fairy white glittering snowy vault from a

branch of 400 trees of silver ash tree, mulberry, linden
and American hackberry. There are stories telling that hackberry
trees were the gift from the president Woodrow Wilson, a friend
of Mihail Pupin, thanks to which General Drapsin Street in
Kikinda, as the 22nd in a row, has reached the list of the 50 most
beautiful streets in the world.

N ow it is a tunnel of playful green floral treetops, and in

This is just one of the countless stories and anecdotes that
cheerful group of journalists recorded, with the help of cameras
and notebooks, in the beginning of May on the study trip
“Vojvodina’s spring rhapsodies” The friendly hosts from the
Tourist Organization of Vojvodina walked
of Backa Palanka, Kikinda and Zrenjal

they would show to every to

PALANKA'S RESID LIVE OUTSI
And is ther er start t
brewery which was bought by
Celarevo moreft]
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ON THE ROAD OF “VOJVODINA'S SPRING RHAPSODIES”

uostalom, cela Backa Palanka. Kazu da Palancani Zive napolju, u
svojim parkovima prirode, a narocito oko Dunava. Ponose se
rezervatima prirode Bagremara i Karadordevo, parkom prirode
Tikvara, delom nacionalnog parka Fruska gora i parkom oko
Celarevskog dvorca. Presre¢ni su dok nam pokazuju predivne
besplatne plaze Bager i Tikvarsku, prvu izmedu ostalog $to moze
da primi i plovila sa dubljim gazom, ne propustaju¢i da istaknu
ni njenu ¢ardu sa ribljim specijalitetima, a drugu zbog Cetiri pla-
tana stara viSe od sto godina i barskog ¢empresa koji raste samo
ovde. Jezero na kome su plaze uvek je proto¢no i ¢isto zbog
nekoliko kanala koji ga povezuju s Dunavom.

Krajem svakog avgusta, sa ovih plaza, nekad s jedne, nekad
s druge, omamljuje miris kuvane ribe, posto je to vreme za
Zlatni kotli¢ koji ne sme da se propusti. Ko na Kotli¢u nije
viden, dzabe se i rodio. Sada je za to bilo rano, ali ne i za
“belu flotu” labudova, koji samo §to nam nisu jeli iz ruke. I
Cetiri zadticena stogodi$nja platana bila su na svom mestu.
Oni ne mrdaju nigde, kao ni barski ¢empres.

A u nadaleko ¢uvenoj ergeli Karadordevo koja datira jo$ iz
1880. godine, do¢ekao nas je upravnik Nebojsa Zlatanovic,
vrlo raspoloZen za sve moguce price o ovom aristokratskom
rezidencijalnom objektu u kojem se, najcesc¢e u tajnosti, kro-
jila istorija ovih prostora. Uz drzavnike nekako idu dobri
konji i lov, pa je tako i sudbina ove ergele bila mesovita, u
zavisnosti od politickih prilika. Pored fijakera, kocija i

q tno Sor (juli), Dunavski bal (pocetak jula), Ihndan u Celarevu (2 3
g pozorista za decu i mlade i palanack1 Dunav FEST (druga polovma avgusta).

indsko leto (avgust) Mamut FEST (drugi vikend u septembru), Dani ludaje, |
)esma ljubav zove” (oktobar)...
) .. Orlovat)), Franc List (jun - Ecka kastel), Sremcevi dani (poslednji vikend juna), :
dne ruke (jul), Dani piva (avgust)... H

www.turistickisvet.com

a larger brewery in Zrenjanin? Nowadays it works well within the
Carlsberg company, and it is soon expected to resume production of
beer in larger brewery. Walking through this museum is a kind of
romantic time machine through the old ways of producing and
storing beer, completed by the Beer Museum within the Zrenjanin
Brewery, in which are kept the huge vessels where beer was cooked.
Of course, the beer tour could not start without tasting this cold,
sparkling beverage, along with freshly made Vojvodina's rolls, that
melt in the mouth.

Unfortunately, we couldn't visit the renovated Dunderski Castle, just
around the corner, and we only saw its exterior surrounded with
park, just like the entire Backa Palanka. It is said that Palanka’s
residents live outside, in its nature parks, especially around the
Danube. They are proud of the nature reserves of Bagremara and
Karadordevo, Tikvara Nature Park, part of the Fruska gora National
Park and the park around the castle. They are very happy to show us
beautiful beaches Bager and Tikvarska, the first because it can
accommodate deep-sea vessels, not failing to point out its fish
restaurant, and the other because of four planetrees over a hundred
years old and swamp cypress that grows only here. The lake with its
beaches is clean thanks to the several canals that connect it to the
Danube.

At the end of August every year, from one of these beaches, the
beautiful smell of cooked fish spreads, because it is the time of the
Zlatni kotli¢ event that should not be missed. There was a flock of
white swans, which were very friendly. There were also four
hundred-years-old planetrees. They are not going anywhere and
nether do swamp cypresses.
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NA PUTU “VOJVODANSKE PROLECNE RAPSODIJE”

"\ Kaggdoydevo

: KoTLIC ZA GINISOVU KNJIGU 5
: Kotli¢ koji Palan¢ani najvi$e pamte uprili¢en je za pravoslavnu Novu 2001.
: godinu, kada je riba kuvana u takozvanom Ginisivom kotlicu iz koga je te
‘ ledene no¢i nahranjeno 12.000 dusa. Eto tako, dvojica entuzijasta zainatila
 se da naprave najve¢i kotli¢ na svetu, pa sad na plazi Bager stoji to ¢udo od :
£ 4,000 kubika, pre¢nika 2,5 metra. Kazu da je tada potroseno vise od 1.700
: kg ribe, 150 kg luka, 1.600 litara vode, 300 1 kuvanog paradajza, a to je
 veslima mesalo dest kuvara koji su morali da se popnu na skele. Lep pri-
i zor za zamigljanje i pripovedanje turistima, ali podvig viSe nikada nije
i ponovljen. Ko bi to opet! :

e M\

|——-—F -
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At the well-known horse stable Karadordevo, dating
from the 1880, we were welcomed by the manager
Nebojsa Zlatanovi¢, ready to tell us many stories
about this aristocracy residential facility in which,
most often in secret, was written the history of this
region. Statesmen are always followed by good
horses and hunting, so the fate of this stable was
mixed, depending on the political circumstances. In
addition to horse carriages and horse equipment, at
the Museum of the stable there is an interesting
Guests book containing many world-famous
people, as well as the Book of horses in which the
most famous races can be found. The stable is
currently managed by the Ministry of Defence, so
we heard, these are good times. The racetrack was
renovated, the audience stand was built, and they
founded one more racing event to be held at the
end of September — the Serbian Army Cup.

“SOVEMBAR"” ON THE TOWN’S SQUARE

It's no coincidence that at the entrance of the town
of Kikinda there is an owl monument, and that here
November is called Sovember (the pun on words,
sova is a Serbian word for owl). For unknown
reasons, the colonies of these otherwise inseparable
birds have been nesting in canopy trees on the town
square for the last twenty years, with the highest
number of 726 owls. They come here from all over
the world in November, stay for the winter, and go
away in March. Inexplicable, but fascinating. A
perfect tourist attraction.

The favourite promenades of Kikinda’s residents are
the Blandas park and the Old Lake, created by the
accumulation of the former Galacka River. The
construction of the bridge connecting the lake with
the Recreational Centre complex is soon to be
finished. And there are football fields, athletic
stadiums, tennis courts, outdoor and indoor pools,
small terrains for football, basketball, volleyball...
We believe in the claim that it is unique in Serbia.

Unique is also the mammoth called Kika, whose
remains of skeleton, half a million years old, found on
the local ground, stand in the glazed "cage" of the
National Museum, while the replica in natural size
rises in the courtyard. Otherwise, what makes this
museum also interesting is the fact that it used to be
a former courtroom and prison, and for some time
even a prison and museum. Therefore, as the lovely
director Lidija Milasinovi¢, said, it is a bit of a prob-
lem to make out of this terrifying building with many
small windows a friendly space for visitors. So, they
use incentives such as fee tickets or the possibility to
rent a bicycle if you pay 150 Dinars for the ticket.

THERE WILL BE BEER IN BECKREK, AS WELL
The town of Zrenjanin, also called Beckerek or
Petrovgrad, welcomed us with its imperceptible



konjske opreme, u Muzeju ergele veoma je zanimljiva
Knjiga utisaka u koju su upisana mnoga svetski
poznata imena, kao i mati¢na Knjiga konja u kojoj se
mogu nadi najpoznatije rase. Ergela se trenutno nalazi
pod upravom Ministarstva odbrane, pa kako ¢ujemo,
u toku su neki bolji dani. Renoviran je hipodrom i
izgradene su tribine, a za kraj septembra uveden je jo$
jedan trkacki dan — Kup Vojske Srbije.

SOVEMBAR NA GRADSKOM TRGU

Nije slu¢ajno $to na ulazu u Kikindu stoji spomenik
sovi i §to ovde novembar zovu sovembar. Iz
nepoznatih razloga kolonija ovih inace nedruzelju-
bivih ptica poslednjih dvadesetak godina gnezdi se u
krosnjama na gradskom trgu, gde je najvise izbrojano
726 sova. Iz celog sveta stignu ovde u novembru, pre-
zime, a u martu kud koja. Neobjasnjivo, ali
fascinantno. Savr$ena turisticka atrakcija.

Omiljena $etali$ta Kikindana su park Blanda$ i Staro
jezero, nastalo akumulacijom nekada$nje reke
Galacke. Kada smo mi tuda $etali bilo je pitanje dana
kada ¢e biti zavr§en mosti¢ (sada verovatno postoji)
koji jezero treba da spoji sa jo$ jednim ponosom
Kikindana - kompleksom Rekreacionog centra. A tu
nema cega nema: fudbalskih terena, atletskih sta-
diona, teniskih terena, bazena na otvorenom i
zatvorenom, malih terena za fudbal, kosarku, odboj-
ku... Verujemo u tvrdnju da je jedinstven u Srbiji.

Jedinstvena je i mamutica Kika, ¢iji ostaci skeleta, stari
pola miliona godina, pronadeni u ovdas$njem gli-
nokopu, stoje u zastakljenom “kavezu” Narodnog
muzeja, dok se u dvori$nom prostoru uzdize replika u
prirodnoj veli¢ini. Inace, ovaj muzej zanimljiv je i po
tome $to je nekada bio sudnica i zatvor, jedno vreme
¢ak simultano zatvor i muzej. Zato je sada, kako rece
simpati¢na direktorka Lidija Milasinovi¢, problem da
se od tog zastrasujuceg zdanja sa mno$tvom malih
prozora napravi neki “frendli” prostor za posetioce. Pa
se to radi pomocu tu i tamo besplatnih ulaznica ili
praksom da se uz kupljenu kartu od 150 dinara moze
iznajmiti bicikl za taj dan.

BICE PIVA | U BECKREKU

Zrenjanin, Beckerek, Petrovgrad, kako se kome vise
dopada, docekao nas je svojom neprolaznom lepo-
tom, arhitektonski i duhovno duboko ukompono-
vanom u bogatu istoriju grada, ali i nezavisno od te
istorije. Mio prizor: na prostranom Trgu slobode,
medu decom koja se loptaju i rolaju (uzrged budi
receno, prelepom decom), dve vrlo vremes$ne i podgo-
jene prije, upravo su poskakale sa svojih bicikala iz



https://vojvodinaonline.com/

¢ijih korpi viri zeleni$, pa potanko razvezle pricu.
Smeju li se, smeju! Onda se jednim hitrim “hop” opet
nadose na svojim sedi$tima, mahnuse jedna drugoj i
kud koja.

To je Beckerek.

Isti onaj Beckerek koji se jako raduje pivu, onom svom
zrenjaninskom koje se trenutno peni u Celarevu pod
okriljem Carlsberg-a, a ovde se turistima pokazuje samo
variona - da vide kako se nekad kuvalo pivo.
Zrenjaninci su ¢vrsto resili da svoju renomiranu i pedi-
griranu pivaru izvuku iz nekog besmislenog dremza i
ponovo pokrenu — SVE. Pa ako je stara pivara mogla da
radi od 1745. do 2007. godine, valjda nije nemoguce
ponovo je osposobiti! Cujemo da je napravljen ugovor
sa Carlsberg-om, a to valjda nesto znaci. Bez valjda.
Bice pivaaa, bic¢e peneee!

Sta nam jos nudi Beckerek? Svasta. Konkretnije “barski
vuk” Milivoj Puti¢ Puta, koji nas je, na svoj duhoviti,
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: ZEMLJA NA ZEMUJI TERRA :
Kao $to je u prostoru Narodnog muzeja bio zatvor, na prostoru Muzeja :
: TERRA u Kikindi bila je kasarna. Ovo umetnosti posve¢eno mesto, na :
 otvorenom i zatvorenom, prirodni je nastavak Internacionalnog simpoz-
 fjuma skulpture u terakoti TERRA kroz koji je za 35 godina proslo oko
£ 450 umetnika iz zemlje i sveta koji su ovde ostavljali svoje radove. A od :
 pre godinu i po dana ne treba da brinu - izabrani radovi udomljeni su na
 najlepsi moguéi nacin. Ulazak u ovaj umetni¢ki produhovljeni prostor,
- gde se horizontalna sirova zemlja raduje onoj vertikalnoj, ispecenoj,
i rukom oblikovanoj, pravi je estetski Sok. Bas kao i ulazak u staklom :
- opasan enterijer Muzeja, ili u Atelje sa peci za monumentalne skulpture
 visoke i do 2,5 metra. :

Carska bara




ali i edukativni nadin, turistickim brodi¢em “Carska
bara” proveo kroz ovaj barsko-mocvarni eko sis-
tem u kome je voda visoka pola metra, a mulj

tri i u koji ¢ovek relativno retko zalazi.

Udinio je sve da se tu opet jednoga dana

vratimo i vidimo kornjacu kako se
sunca, ¢ak je i preplanula na sun-
cu, kako rece Puta, dozivimo
“ludacku avanturu” dok
brodié, sa fascinantnih

Zrenjanin

6,5 km na sat sece opasnu krivinu, saznamo ono §to inace
nikada ne bismo znali o biljkama, pticama, vodozemcima i
celokupnom lancu ishrane tamo gde je ¢oveka ponajmanje,
ali, nazalost, nije sasvim iskljucen.

A Beckerek ima i ljudski rezervat, mnooooogo glasniji,
pravo savr$enstvo od niza intriga aristrokratskih pokoljenja
vezanih za Kastel u E¢koj, nedavno renoviran i spreman da
ugosti i zahtevnije turiste. Najbitnija dva istorijska momen-
ta na kojima opstaje ovaj Kastel u velelepnom parku sa
fontanom, su prvi javni nastup devetogodi$njeg vunderkin-
da Franca Lista pod ovim krovom i nocenje Franca
Ferdinanda pre nego $to je po$ao u Sarajevo na ni$an
Gavrilu Pricipu. A o tome $ta se sve ovde dogadalo pre i
posle toga, najbolje je pitati Ervina Gazdaga, entuzijastu
istrazivaca i pisca knjige o manje-viSe tragi¢noj sudbini
banatske aristokratije pod krovom Kastela.

Zrenjanin i

Muzej grada \'
™

o

Zrenjanin

beauty, architecturally
and spiritually  deeply
embedded in the rich history
of the town, but also
independently of that history. Nice
picture: on the vast Sloboda square,
among the children playing, two elderly
and chubby ladies have just hopped of their
bikes carrying vegetables and started to chitchat.
And they laugh, a lot! Then they quickly hopped on
their bikes again, waved to each other and went away.
That is Beckerek.
That same Beckerek loves beer so much, the one from
Zrenjanin, that is made in Celarevo by the Carlsberg, and they
show tourist here only the old cooking process. People in Zrenjanin
have firmly decided to get their renowned and pedigreed brewery
from some meaningless snooze and restart — EVERYTHING. So, if an
old brewery could work from 1745 to 2007, it might not be
impossible to re-start it. We hear that a deal has been made with
Carlsberg, and that might mean something.
What else does Beckerek offer? Many things. More precisely, Milivoj
Puti¢ Puta, in a witty and educational way, with his tourist ship
“Carska bara’, took us through swamp eco system in which water is
half a meter high, and the mud three meters high, where people
rarely go. He did everything he could in order for us to return here
one day just to see a turtle sunbathe, experience “crazy adventure”
while the ship, with the fascinating speed of 6,5 km per hour cuts the
dangerous curve, and found out what we didn’t know about plants,
birds, amphibians and the entire food chain where people are rare
but unfortunately still present.
Beckerek also has a human reserve, much louder, a real perfection of
a series of intrigues of aristocratic descendants related to the Castle
in Ecka, recently renovated and ready to accommodate even more
demanding tourists. The most important two historical moments on
which this castle standing in a magnificent park with a fountain are
the first public appearance of the nine-year-old Franz Liszt under this
roof and the over-night stay of Franz Ferdinand before he went to
Sarajevo and got assassinated. And about what was going on here in
the past, it's best to ask Ervin Gazdag, an enthusiastic researcher and
author of the book on the tragic fate of the Banat aristocracy under

the roof of the castle.
Author: Radmila Tamindzi¢

Photo: Promo Vojvodina
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GOLF TURIZAM: ELITNI TURISTICKI PROIZVOD

SRBIJA POTENCIJALNA
GOLF DESTINACIA?

Jedan od rastucih trendova na global-
nom nivou u poslednjih deset godina je
sve vece interesovanje za investicije u
golf, s ciliem da se poveca broj inostranih
posetilaca i prihod od turizma, pa broj
prvoklasih golf terena raste iz godine u
godinu. Neki do najboljih terena na svetu
mogu se naci u Evropi, Severnoj Americi i
Aziji, a sve je viSe vise golf terena i u Africi,
gde je, na primer, samo u Keniji, za svega
nekoliko godina izgradeno ¢ak osam pro-
fesionalnih golf terena.

AT i 3 ‘_
92128 TURISTI

One of the growing trends on the global level in the
last ten years is an increasing interest in golf
investments, in order to increase the number of foreign
visitors and tourism revenues, and the number of first-
class golf courses is growing year after year. Some of
the best courses in the world can be found in Europe,
North America and Asia, and there are more and more
golf courses in Africa, where, for example, in Kenya
eight professional golf courses have been built in just a
few years.

"
" SERBIA AS A
POTENTIAL

. GOLE-BESTINATION?




GOLF TOURISM: ELITE TOURISM PRODUCT

praktikuju profesionalni igradi ili rekreativci, generise

viSe od 25 miliona turistickih kretanja godisnje.
Priblizno 80 miliona ljudi igra golfi to najviSe u SAD-u i Kanadi,
dok vi$e od 5 miliona golfera dolazi iz Evrope.

Golf generise oko 20 milijardi dolara godi$nje i bilo da ga

Postoji oko 32.000 golf terena u 140 zemalja $irom sveta.
Popularne destinacije za golf turizam su Spanija, SAD, Kanada i
Portugal. Vise od polovine svih terena na svetu nalazi se u SAD-u,
dok je u Evropi oko 6.000 terena. Ipak, pojavljuju se i nove de-
stinacije, poput Malezije, Egipta, Meksika i Kine, koje predstav -
ljaju veliku konkurenciju tradicionalnim golf trzistima jer

nude kvalitetno golfing iskustvo po povoljnim
cenama. Juzna Afrika, Turska i Dubai,
takode polako wulaze na listu
najpopularnijih destinacija za
golf turiste.

PROFIL PROSECNOG
GOLFERA

Prilikom izbora desti-
nacija za odmor in-
spirisan golfom va-
zni su slede¢i fak-
tori:  dostupnost
(npr. direktni le-
tovi), cene aran-
Zmana, kvalitet golf
terena i hoteli (od 4
do 5 zvezdica).

Golf turisti generalno
pripadaju visoj i visokoj
ekonomskoj klasi, vazan im
je luksuz, blago su konzer -
vativni po prirodi i ¢esto putuju sa
partnerom ili grupom prijatelja. Na
osnovu godina i nivoa znanja golfa postoje
Cetiri tipa golf turista: pocetnici; junior golferi (kojih

u Evropi najvide ima u Nemackoj, Svedskoj, Francuskoj,
Engleskoj i Spaniji); golferi kojima je to sekundarna turisti¢ka
aktivnost (pa se cesto pored golfa na odmoru bave i drugim
sportskim aktivnostima poput jedrenja, plivanja, voznje bicikla
i pesacenja), kao i aktivnostima vezanim za hranu i kulturu;
senior golf igraci od kojih 56 odsto ima vise od 50 godina, a
procenjuje se da Ce se taj procenat najverovatnije popeti na 66
odsto do 2020! Oni imaju novac i Zelju da putuju, te su svakako
pozeljni kao turisti. Veoma cene dobru uslugu, komfor i
kvalitetnu hranu.

Velika Britanije ima najviSe registrovanih golfera u Evropi.
Britanci su, takode, i najces¢i golf turisti, posle njih dolaze
Skandinavci (najces¢e Svedani i Danci) i Nemci. Trzista sa
najveéim rastom golf turizma su Holandija (+8%), Slovacka
(+4%) i Letonija (+4%).

www.turistickisvet.com

practiced by professional or recreational players, it causes more

than 25 million tourists to travel per year. Approximately 80
million people play golf, mostly in the United States and Canada,
while more than 5 million golfers come from Europe.

—I—he golf generates about $ 20 billion annually and whether it is

There are about 32,000 golf courses in 140 countries around the
world. Popular destinations for golf tourism are Spain, USA, Canada
and Portugal. More than half of all courses in the world are found in
the United States, while in Europe there are about 6,000 courses.
Nevertheless, new destinations, such as Malaysia, Egypt, Mexico and
China, are emerging, which represent a major competition for
traditional golf markets as they offer quality golfing experience
at affordable prices. South Africa, Turkey and Dubai
are also slowly entering into the list of the
most popular destinations for golfers.

PROFILE OF AN AVERAGE GOLFER

The following factors are impor-

tant when selecting destina-

tions for golf-inspired holi-
days: availability (eg direct

flights), package prices,
golf course quality and
hotels (from 4 to 5 stars).

Golf tourists belong toa
higher and high econo-
my class, luxury is very
important to them, are
mildly conservative by
nature and often travel
with a partner or group of
friends. Based on the age
and levels of golf knowledge
there are four types of golf
tourists: beginners; junior golfers
(if from Europe, they mostly come
from Germany, Sweden, France, England
and Spain); golfer who play this sport as a
secondary tourist activity (often combined with
other sports activities, like sailing, swimming, cycling and hiking),
and gastronomy and cultural activities; senior golf players, 56
percent of whom are more than 50 years old, and it is estimated that
this percentage will likely climb to 66 percent by 2020! They have the
money and the desire to travel, and are certainly desirable as tourists.
They highly appreciate good service, comfort and quality food.

Great Britain has the most registered golfers in Europe. The British are
also the most popular golf tourists, followed by Scandinavians
(mostly Swedes and Danes) and Germans. The markets with the
highest growth of golf tourism are the Netherlands (+ 8%), Slovakia
(+4%) and Latvia (+ 4%).

WHERE IS SERBIA IN ALL THIS?

Golf as a tourism product was recognized in 2016 in the Tourism
Development Strategy of the Republic of Serbia 2016-2020. In Serbia
there are officially only two golf courses: one in Belgrade and the
other in Vojvodina, in the municipality of Zabalj. Both courses have 9
holes, or tracks, while the standard for the world's courts is 18 holes.
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GOLF TURIZAM: ELITNI TURISTICKI PROIZVOD

GDE JE TU SRBLJA?

Golf kao turisticki proizvod prepoznat je tek 2016. godine u
Strategiji razvoja turizma Republike Srbije 2016-2020. godine. U
Srbiji zvani¢no postoje samo dva golf terena: jedan u Beogradu, a
drugi u Vojvodini, u opstini Zabalj. Oba terena imaju po 9 rupa,
odnosno staza, dok je standard za svetske terene 18 rupa.
Predsednica Golf kluba ,Centar* u Zablju Milica Osap istice da je
vojvodanska ravnica idealna za razvoj golf ponude u Srbiji. Zato su
se, kaze ona, odlucili da svoj teren upotpune sa dodatnih 9 staza, $to
¢e ga uciniti prvim najve¢im golf terenom u Srbiji sa 18 staza, kako

nalazu svetski standardi. To dalje otvara mogu¢nost za organizaciju
medunarodnih turnira, privlacanje veceg broja profesionalnih
golfera, te i razvoj ovog vida sportskog turizma u Srbiji.

Turistika organizacija opétine Zabalj nastoji da kroz saradnju sa
Golf klubom promovise golf kao turisticki proizvod, koji je defi-
nisan u toj regiji i usvojenim Programom razvoja turizma AP
Vojvodine od 2018 do 2022.
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The president of the Golf Club "Centar" in Zabalj, Milica Osap
points out that the Vojvodina plain is ideal for the development
of golf tourism in Serbia. That's why, she says, they decided to
complete their course with an additional 9 tracks, which will
make it the first and the biggest golf course in Serbia with 18
tracks, as required by world standards. It further opens the
possibility to organize international tournaments, attract more
professional golfers, and to develop this type of sports tourism in
Serbia.

The Tourism Organization of the Municipality of Zabalj strives
through cooperation with the golf club to promote golf as a

BAR A
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tourist product, which is defined in the region and adopted by
the Tourism Development Program of Vojvodina from 2018 to
2022.

- If we look at world statistics when it comes to golf tourism, we
can say that we have quite a chance to position ourselves as a
golf destination. We started the project “With golf through the




GOLF TOURISM: ELITE TOURISM PRODUCT

- Ako pogledamo svetsku statistiku kada je u pitanju golf turizam,
moze se re¢i da imamo poprili¢ne $anse da se pozicioniramo kao
golf destinacija. Zapoceli smo i projekat ,,Golfom kroz region’, gde u
5 zemlja - Crna Gora, Slovenija, BiH, Hrvatska i Rumunija,
promovisemo ne samo golf, ve¢ i sve ostalo $to opstina Zabalj nudi.
Ono §to, takode, ide u prilog razvoju turizma je ¢injenica da se
nalazimo u blizini velikih emitivnih centara - Novog Sada i
Beograda, kao i u blizini autoputa - Koridora 10, blizu nam je i
aerodrom, a prednost je sve veci broj low cost letova ka Beogradu —
objasnjava Marija Cupi¢, direktorka TOO Zabalj.

NEDOSTATAK SMESTAJNIH KAPACITETA
Golferi u Zabalj najées¢e dolaze iz okruZenja: iz Crne Gore, BiH,
Slovenije, Hrvatske, ali i iz Nemacke, Turske i Rusije.

- Prosecno kroz turnir bude najmanje 10-ak igraca iz inostranstva,
ali tokom nedelje stalno dolaze iz Ceske, Austrije, Madarske,
Slovenije. Veliki broj golfera dolazi iz Hrvatske, s obzirom da tek u
Zagrebu postoji jedan teren, pa je nekima blize

da dodu kod nas. Crna Gora nema svoj

www.turistickisvet.com

region’, where in five countries - Montenegro, Slovenia, Bosnia
and Herzegovina, Croatia and Romania - we promote not only
golf, but also everything else that the municipality of Zabalj
offers. What also contributes to the development of tourism is
the fact that we are in the vicinity of large emission centers - Novi
Sad and Belgrade, as well as in the vicinity of the highway -
Corridor 10, there is also an airport, and the advantage is the
increasing number of low cost flights to Belgrade - explains
Marija Cupié, director of TOO Zabalj.

THE LACK OF ACCOMMODATION FACILITIES
Golfers from the region usually come to Zabalj: from
Montenegro, BiH, Slovenia, Croatia, but also from Germany,
Turkey and Russia.
- During tournaments on average of at least 10 players come
from abroad, but during the week they come from the Czech
Republic, Austria, Hungary and Slovenia. A large number of
golfers come from Croatia, since there is only one course in
Zagreb, and for some of them it is closer to come here.
Montenegro doesn't have a course, which
is why even the Montenegrin

teren, zbog Cega se ¢ak i crnogorsko
prvenstvo odrzava kod nas - istice
Milica Osap.

Golferi dolaze u najvecem
broju tokom trajanja tur -
nira i zadrzavaju se dva do
tri dana. Ko¢nicu za veci
razvoj  golf  turizma,
odnosno duzi boravak
golfera u ovom kraju pred-
stavlja nedostatak odgova-
raju¢ih smestajnih kapa-
citeta. Odsedaju u Zre-
njaninu, udaljenom 12
km, a oni zahtevniji traze
smestaj u Novom Sadu. S
obzirom da golferi uglavnom
ne putuju po destinaciji nego
provode dan na terenu, vazno im je
da smestaj bude $to blizi. Zato su se
Celinici Golf kluba ,Centar odlucili na
izgradnju apart hotela i apartmanskog naselja u samom
kompleksu, ¢ija bi izgradnja najverovatnije trebalo da poc¢ne
sledece godine.

Phagto: Milos Takac

U zZelji da golf turistima bude $to interesantniji boravak u
Vojvodini, Turisticka organizacija Zablja osmislila je tematsku
turu ,,Put sira i meda®, koja okuplja lokalne proizvodace i njihovu
ponudu kvalitetnih proizvoda. U golf klubu postoji i mini info
centar gde svi zainteresovani mogu da vide ponudu i turisticke
sadrzaje u okolini, pa igraci ¢esto odu kolima do susednog mesta,
obidu neko gazdinstvo, park prirode, ali vole da uzivaju i u
sadrzajima Novog Sada, Zrenjanina i svemu onome $to
Vojvodina ima da ponudi.

championship is held in our country
- says Milica O3ap.
The golfers mostly arrive dur-
ing the tournaments and
stay for two or three
days. The barrier for the
greater development
of golf tourism or a
longer stay of golfers in
this region is a lack of
adequate accommoda-
tion facilities. They usu-
ally stay in Zrenjanin, 12
km away, and those
who are more demand-
ing look for accommo-
dation in Novi Sad.
Since golfers generally
do not travel across a
destination but rather spend
their time on the course, it s impor-
tant to them the accommodation to
be nearby. That's why the owners of the
Golf Club "Centar" decided to build apart-hotels and apartment
complexes in the complex, whose construction is most likely to
start next year.
In order to make a more interesting stay for golfers in Vojvodina,
the Tourist Organization of Zabalj has designed a theme route
,The road of cheese and honey“which brings together local
producers and their offer of quality products. In the golf club
there is a mini info center where all interested tourists can see
the offer and tourist facilities in the surroundings, so the players
often go to the neighboring places, visit some farms, nature
parks, but they also enjoy the contents of Novi Sad, Zrenjanin
and all that Vojvodina has to offer.
Author: Marija Obradovic
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VOJVODINA, U SUSRET LETU
U BECEJU, NA DESNOJ OBALI TISE:

irnom vojvodanskom gradi¢u kakav je Becej, pre-
l | punom zelenila, posetioci mogu da uzivaju u Setnji
olistalim ulicama, kao i centralnim gradskim trgom koji
krase zaduzbina baronice Eufemije Jovi¢, velelepna zgrada
gradske kuce i dva sakralna objekta - crkva Svetog Georgija i
crkva Uznesenja Marijinog. Kako je Becej kulturni centar ovog
dela Vojvodine, ima gradsko pozoriste, biblioteku, istorijski arhiv,
likovnu galeriju, kao i dva muzeja — dovoljno razoga za pasioni-
rane postovaoce umetnosti i kulture da posete ovaj grad i istraze
sva kulturna i druga bogatstva koje skriva.
Za ljubitelje prirode i zagovornike aktivhog odmora, tu je
mnostvo vodenih tokova koji ¢ine pravo bogatstvo Beceja. Reka
Tisa, koja lagano sece ravnicu, i na ¢ijoj obali ima zanimljivih
ugostiteljskih objekata, predstavlja pravu oazu mira i uzivanja.
Tisa je odvajkada vazila za reku bogatu ribom, pa od nje i danas
domaci ugostitelji pripremaju najukusnije riblje specijalitete
koje obavezno treba probati. Recnom bogatstvu svakako dopri-
nosi i postojanje insekta vodenih cvetova - Tiskog cveta, koji se
svakog juna pojavljuje na povrsini, nakon tri godine provedenih
kao larva na re¢nom dnu. - Tada nasa reka cveta, a posetioci taj
‘‘‘‘‘ ogu jedino jo$ da dozZive na reci Jang Ce Kjang u Kini
jja Karapandyi¢, direktor Turisticke

<anal, u duzini od 22 km, i uliva
> Tise juzno od Beceja. Krunu vezivanja
 stara brodska prevodnica koju mestani
ovu Slajz. Prevodnica je izradena u
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SAMO OPUSTENO!

Becej je jedno romanti¢no panonsko mesto, koje se smestilo na desnoj obali reke Tise, na najvecoj krivini koju panon-
ska lepotica pravi u Srbiji. U istoriji se prvi put pominje 1091. godine, dok je ceo srednjovekovni period vezan za tvrdavu
koja je bila bastion i carinarnica mnogih velikih kuéa. Danas Becej predstavlja multietnicki grad, privredno, drustveno i
kulturno srediste Srba i Madara u ovom delu Vojvodine, ali i drugih naroda. Kao najveca potiska opstina, Becej je
protkan mnogim prirodnim i kulturnim znamenitostima od kojih svaka prica svoju pricu.

JUST RELAX!

The town of Becej is a romantic place, settled on the right
bank of the Tisa River, on the biggest curve that Pannonian
beauty makes in Serbia. In history, it was mentioned for the
first time in 1091, while the entire medieval period was linked
to the fortress which was the bastion and the customs house
of many large houses. Today, Becej is a multi-ethnic city, eco-
nomic, social and cultural centre of Serbs and Hungarians in
this part of Vojvodina, but also of other nations. As the largest
municipality on the Tisa River bank, Becej has many natural
and cultural sights, each of which tells its story.

walk along the streets, as well as the central square of the city that

decorates the endowment of the baroness Eufemija Jovi¢, the
magnificent building of the town house and two sacral buildings -
the Church of St. George and the Church of the Assumption of Mary.
As Becej is a cultural centre of this part of Vojvodina, it has a city theatre,
a library, a historical archive, an art gallery, and two museums -
enough reason for the passionate worshipers of art and culture to
visit this city and explore all the cultural and other treasures it hides.

In a quiet town of Becej, filled with greenery, visitors can enjoy a

For nature lovers and advocates of active holidays, there are many
water courses that make up the real fortune of the town of Becej. The
Tisa River, which cuts the plain slightly, and on whose coast there are
interesting catering facilities, is a real oasis of peace and enjoyment.
The Tisa has always been valid for a river rich in fish, and even today
domestic caterers prepare that fish and make the most delicious fish
specialties that must be tasted. The richness of the river is
certainly also contributed by


https://www.tobecej.rs/

VOJVODINA, EXPECTING SUMMER

t www.tobecej.rs

IN THE TOWN OF BECEJ, ON THE RIGHT BANK OF JE TISA RIVER —

birou Ajfela. Gradnja je zavr$ena 1900. godine po
planovima Hajnca Alberta, austrougarskog vojnog
inZenjera. Kapije prevodnice su pokretane na
elektricni pogon, strujom koju je proizvodila
hidrocentrala, po ¢emu je ova brana bila jedna od
najsavremenijih u to vreme. Danas je to spomenik
kulture od izuzetnog znacaja za Republiku Srbiju i kao
takav, uz dvorac Fantast, predstavlja biser turisticke ponude
opstine Becej.

FANTAST - DVORAC IZ MASTE BOGDANA DUNDERSKOG

Malo je ljudi koji mastu mogu da pretvore u stvarnost. Jedan od
takvih bio je Bogdan Dunderski, pripadnik najbogatije porodice
u Vojvodini s kraja XIX i pocetka XX veka. Na svom imanju,
koje se prostiralo na preko 2.600 jutara zemlje, sagradio je, usred
ravnice, dvorac iz maste - Fantast.

Kompleks dvorca prostire se na oko 65 ha i obuhvata, pored
dvorca, i ergelu, kapelu gde je sahranjen Bogdan Dunderski,
mali kastel i park sa jezerom. Dvorac danas raspolaze sa pet
dvokrevetnih soba i dva apartmana, i jos pet dvokrevetnih soba
u depandansu, a ima i dve svecane sale opremljene stilskim
namestajem. Fantast je pravo mesto za razne proslave, seminare
i tim bildinge, idealno za povratak u neka davna zaboravljena
vremena. Osim u prelepom ambijentu, posetioci ¢e sigurno uzi-
vati u bogatoj gastronomskoj ponudi vojvodanskih jela i vina.
Kapela na jezeru gradena je neposredno nakon izgradnje
zamka, pocetkom dvadesetih godina proslog veka u neovizantij -
skom stilu. Ikonostas je oslikao akademski slikar Uros Predic,
veliki prijatelj Bogdana Dunderskog.

Citavom duzinom kompleksa proteze se ergela. U konjusni -
cama gosti mogu da vide ¢uvena grla kao $to su: Honoured

the existence of an insect of water flowers - Tiski
cvet, which appears on the surface every June, after
three years as a larva on the river bed. — Then our
river flourishes, and besides in Serbia, visitors can
experience this phenomenon on the Yangtze River in
China - proudly says Nemanja Karapandzi¢, director of
the Tourism organization of Becej.

AN OLD SHIP GATE - SLAJZ

Through the town of Becej also passes the Great Backa canal, in a
length of 22 km, and enters the slow part of the Tisa River south of
Becej. The crown of the connection of the canal and the Tisa is an old
ship gate called by the residents Slajz. The gate was made at the Eiffel
Bureau. The construction was completed in 1900 according to plans
by Heinz Albert, an Austro-Hungarian military engineer. The gates
were powered by electric power, produced by the hydroelectric
power plant, and this dam was one of the most modern ones at the
time. Today it is a cultural monument of great importance for the
Republic of Serbia and as such, with the Fantast castle, is the pearl of
the tourist offer of the municipality of Becej.

FANTAST — THE CASTLE FROM BOGDAN DUNBERSKI'S IMAGINATION

Few people can turn imagination into reality. One of these was
Bogdan Dunderski, a member of the richest family in Vojvodina from
the end of the XIX and the beginning of the 20th century. In his
estate, which spanned over 2,600 acres of land, he built, in the
middle of the plain, a fantastic castle - Fantast.

The complex of the castle extends to about 65 ha and includes,
beside the castle, a farm, a chapel where Bogdan Dunderski is
buried, a small castle and a park with a lake. The castle now has five
double rooms and two apartments, and five more double rooms in
the new building, and there are also two festive rooms equipped
with stylish furniture. Fantast is the right place for various celebra-
tions, seminars and team building, ideal for returning to some old
forgotten times. Besides a beautiful ambience, visitors will certainly
enjoy the rich gastronomic offer of Vojvodina's dishes and wines.
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U BECEJU, NA DESNOJ OBALI TISE

guest, Trinidad i Soaring Falcon. Uz pomo¢ iskusnih
instruktora - trenera moguce je i jahanje, voznja kocijama, a
zimi voznja saonicama u predivnom ambijentu snegom
pokrivene ravnice.

Dvorac je okruzen parkom, sa uredenim stazama za $etnju, a
odnedavno, u sklopu dvorskog kompleksa funkcionisSe i mini
zoloski vrt!

ZUTA VODA KAO SIMBOL GRADA

Jedan od zaititnih znakova Beleja su ,,Zuti bunari, odnosni
arterski bunari sa mineralnom vodom iz kategorije natrijum-
hidro-karbonatskih hipotermi. Zuti bunar na ,,Pogaci- central-
nom gradskom trgu, najstariji je bunar takve vrste u Beceju.
Izgraden je 1904. godine a busio ga je ¢uveni bunardzija iz
Madarske Karolj So$. U narednim godinama, Sos je na jos neko-
liko lokacija u gradu izbusio bunare. Jedan od bunara izbusio je
na sopstvenom imanju i tako udario temelje lekovite Jodne
banje u Beceju.

Bunari sa ,,zutom vodom® su medu najve¢im simbolima grada i
prava su turisticka atrakcija. Uz njih obavezno ide legenda o
putnicima namernicima koji su posle prve popijene ¢ase ,,zute
vode“ - zauvek ostajali u Beceju! Istina ili ne — proverite sami...

A GDE ODSESTI?

Becejci, mirni, tihi i gostoljubivi ljudi, rado do¢ekuju goste i znaju
da im ugode. I zato, izmedu ostalog, ve¢ ovog leta treba posetiti
Becej. Ako pitate gde odsesti, preporu¢ujemo neki od mnostva
finih objekata u privatnom vlasnistvu, od kojih izdvajamo neko-
liko.

Villa Via

The chapel on the lake was built right after the castle was built in the
early 1920s in a neo byzantine style. Iconostasis was painted by
academic painter Uros Predi¢, a great friend of Bogdan Dunderski.

The horse stable expands throughout the whole length of the
complex. In the stables visitors can see famous horses such are:
Honoured guest, Trinidad and Soaring Falcon. With the help of
experienced instructors - trainers it is also possible to ride, ride the
carriage, and in winter ride the sleds in a beautiful ambience with
snow covered plains.

The castle is surrounded by park, with arranged walking paths, and
recently, as part of the complex, a mini zoo is also available!

YELLOW WATER AS A SYMBOL OF THE TOWN

One of the trademarks of Becej are "Yellow Wells", the respective
artificial wells with mineral water from the category of sodium
hydrocarbon hypothermia. The yellow well on ,Pogaca” - the
central town’s square, is the oldest well of its kind in Becej. It was
built in 1904 and it was drilled by the famous Hungarian
bureaucrat Karolj Sos. In the following years, So$ drilled wells at
several other locations in the town He drilled one of the wells on




Villa Via (becej-hotel.com) je hotel sa 3*. Nalazi se u mirnoj ulici
na samo 250 m od centra grada i 500 m od sportskog centra
“Mladost’, a raspolaze: zatvorenim i otvorenim bazenima, tere-
tanom, saunom, teniskim terenima, halom za rukomet,
kosarku, odbojku i druge sportove. Sve sobe su komforne,
veoma lepo opremljene, sa stilom. Imaju sopstveno kupatilo,
TV sa kablovskom mrezom, kao i Wireless internet visokog
protoka.

Club 4 rooms (club4.co.rs) je u uzem centru Beceja, u neposred-
noj blizini sportskog centra - idealan za smestaj sportista na
pripremama ili takmicenjima. Svaka smestajna jedinica je kli-
matizovana, ima TV i WiFi.

Bl Sportivo (blsportivo.com) ispunjava sve uslove za smestaj
sportskih ekipa ali i za goste koji zele da se odmore u mirnom
delu centra grada. Svaka soba opremljena je sa krevetima
visokog kvaliteta, kupatilom, TV-om i besplatnim internetom.
Objekat ima i natkrivenu bastu, koja u letnjem periodu sluzi za
uZivanje i odmor.

www.tobecej.rs

his own property and thus struck the foundations of the medicinal
Jodna Spa in Becej.

Yellow water wells are among the biggest symbols of the town and
are a true tourist attraction. They are followed by the legend of
traveller who, after taking the first glass of the, yellow water” - stayed
forever in Becej! True or not - check for yourself...

AND WHERE TO STAY?

Becej residents are peaceful, quiet and friendly people, who love
having guests and know how to please them. And that's why,
among other things, Becej should be visited this summer already. If
you don’t know where to stay, we recommend one of the many fine
privately-owned properties.

Villa Via (becej-hotel.com) is a 3* hotel. It is located in a quiet street
only 250 m from the town centre and 500 m from the sport centre
"Mladost". It has: indoor and outdoor swimming pools, gym, sauna,
tennis courts, handball, basketball, volleyball and other sports. All
rooms are comfortable, very nicely furnished, with style. They have
their own bathroom, TV with cable network, and high-speed
Wireless Internet.

Club 4 rooms (club4.co.rs) is in the centre of Becej, near the sports
centre - ideal for accommodating athletes on preparations or
competitions. Each accommodation unit is air-conditioned, has TV
and WiFi.

Bl Sportivo (b/sportivo.com) meets all conditions for accom-
modation of sports teams, but also for guests who want to restin a
quiet part of the city centre. Each room is equipped with high
quality beds, bathroom, TV and free internet. The building also has
a covered garden, which in the summer period serves for
enjoyment and rest.

Dvorac Fantast
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VOJVODINA, U SUSRET LETU
Novi BECEJ, NA LEVOJ OBALI TISE:

OPSTINA U KOJOJ
USPEVAJU LALE

Na samo petnaestak kilometara od BecCeja, ali na levoj obali Tise, nalazi se Novi Becej, Ciji stanovnici s ponosom isticu da
su blagosloveni, jer se nalaze u Banatu, jedinstvenom prostoru na kojem uspevaju Lale, a naravno i Sose. Cini ih
ponosnim i to sto je pre ¢ak 231 godinu austrougarski car Franc Jozef Novom Beceju dodelio status grad. To je povlacilo
mnoge beneficije, poput odredenih carinskih olaksica ili, na primer, izgradnje zastitnog bedema duz Tise, koji i danas,
kao da je tek podignut, svedoci i o kvalitetu ondasnjih radova ali i o snazi kojom Bogorodica, zastitnica Novog Beceja,
Cuva i grad i ljude od naoko mirne ali mocne, siroke reke u ¢iji nasip je, nekim ¢udom ili greskom projektanta, usao
davno i toranj sa crkve posvecene Uspenju Presvete Bogorodice. Velika Gospojina odavno se praznuje kao gradska
slava, ali ve¢ 26 godina odrzavaju se i Velikogospojinski dani — manifestacija koja po broju programa, ucesnika i
posetilaca sve vise li¢i na,banatski Egzit"”.

Just fifteen kilometres away from the town of Becej,

I . | I—I E M U N |C| PAL' | Y | N on the left bank of the Tisa River, there is the town of

Novi Becej, whose inhabitants proudly say that they
« )) are blessed because they live in Banat, a unique area
\/\/ H | C H A LAS G RO\/\/ on which“Lala and Sosa grow”. They are also proud of
the fact that 231 years ago the Austro-Hungarian
[ Emperor Franz Joseph gave to Novi Becej the status
of a town. It provided many benefits, such as certain
'y duty exemptions or, for example, the construction of
a protective rampart along the Tisa River, which even
today, as if it has just been raised, testifies to the
quality of the works of that time as well as the power
that Virgin Mary, the protector of the town of Novi
Becej, protects the town and its people from the
seemingly still but powerful, wide river in whose
embankment has éntered the tower from the church
dedicated to¥the Assumption of the Blessed Virgin
Mary, long time ago. The holiday “Velika Gospojina”
G EE—— =has long.been celebrated as the town’s holiday, and
the “Velikogospojinski dani” festival has also been
celebrated for 26 years. It's the event that year after
year looks more like the Banat’s Exit festival by the
number of programs, participants and visitors.
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VOJVODINA, EXPECTING SUMMER
THE TOWN OF NovI BECEJ,
ON THE LEFT BANK OF THE TISA RIVER

signal da niste probali ,banatski frustuk® i tako

propustili najbolji deo pri¢e o dobroj domacoj hrani koja
se priprema u svakoj ku¢i u Banatu. Zato se u organizaciji
Turisticke organizacije opstine Novi Becej turistima ovaj obrok
sluzi u prirodi, na balama slame i tako od tradicionalnog
obroka, sa mnogo mesnih dakonija, pita, strudli i vruceg belog
hleba, pravi nezaboravna turisti¢ka atrakcija.

! ko pitate: po ¢emu je poznat Novi Becej, bice to odmah

*fy www.novi-becej.travel

f you ask: what is the town of Novi Becej best known for, it will be

the signal that you haven't tasted Banat'’s breakfast and thus have

missed the best part of the story of good home-made cuisine,
prepared in every house in Banat. That's why, in the organization of
the Tourist Organization of the Municipality of Novi Becej, this meal
is served to tourists in nature, on bales of straw, making the
unforgettable tourist attraction out of the traditional meal,
comprised of many meat delicacies, pies, strudels and fresh baked
white bread.

TiSA - REKA LJUBAVI

I nije to jedino nezaboravno u Novom Beceju, mestu ,,rodenom*
usred ravnice, na levoj obali Tise, u ¢ijoj se arhitekturi, kulturi i
nacinu zivljenja jos uvek ose¢a austrougarski stim. Siroka, naoko
mirna reka, opasana s jedne strane dugackim, lepo uredenim
nasipom, punim cveca, na kojem Novobe(:ejci u raznim
aktivnostima provode najve¢i deo vremena tokom godine, a
narocito leti, obi¢no sredinom juna postaje tragi¢no popriste
ljubavne strasti malog Tiskog cveta — koji posle tri godine Zivota
u re¢nom mulju, izlazi na povr$inu da odigra svoj svadbeni ples.
Posle oplodenja, koje se desava u vazduhu, i Zenka i muzjak
umiru, prekrivajuci reku svojim telima poput belog pokrova.
Ovaj neobicni, ali neverovatno lep prirodni fenomen - poznat
kao cvetanje Tise, traje nekoliko dana, a desava se samo na Tisi i
to u Novom Beceju, Beceju, Senti i Kanjizi, a viden je jo§ samo
u Kini na reci Jang Ce Kjang. U Novom Beceju koji se pretvara
u veliko srce, odvija se najromanti¢nija manifestacija u Srbiji —
Tisa reka ljubavi. Slavi se ljubav, a grad je prepun muzike, smeha,
igre, dobrih vibracija... Stotinama upaljenih svecica $alju se

- o LR

A
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TISA — THE RIVER OF LOVE

And it is not the only unforgettable experience in the town of Novi
Becej, a place "born" in the middle of the plain, on the left bank of
the Tisa River, the town in the architecture, culture and lifestyle of
which the Austro-Hungarian spirit is still felt. A wide, generally quiet
river, surrounded on one side by a long, beautifully decorated
embankment full of flowers, in which locals spend most of the time
during the year, and especially during summer, usually in mid-June
people can see the tragic love scene of the small insect Tiski cvet -
which, after three years of life in a river sludge, comes to the surface
to play their wedding dance. After the fertilization which occurs in
the air, both the female and the male die, covering the river with
their bodies like a white cover. This unusual, but incredibly beautiful
natural phenomenon - known as Tisa Flowering, lasts for several
days, and only occurs in the Tisa River in the towns of New Becej,
Becej, Senta and Kanjiza, as well as in China on the Yangtze River. In
the town of Novi Becej which turns into a big heart, the most
romantic manifestation in Serbia takes place - Tisa, the river of love.
Love is celebrated, and the town is full of music, laughter, games,
good vibrations... Messages of love are sent by hundreds of burning
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poruke ljubavi... Tih dana i no¢i svi su zaljubljeni, a oni koji to
nisu, dodu u Novi Becej da se zaljube. Poziv je, kazu, otvoren.

Leti se, inace, itav grad i desavanja u njemu, uglavnom spusta-
ju na reku. Najvaznije aktivnosti su tada: kupanje, plivanje,
nauticki sportovi, pecanje... Za divno ¢udo, u Novom Beceju
nema splavova — restorana, ali svaka veca ili bogatija porodica
ima svoj splav ili ¢amac na kojem uziva tokom leta. Ve¢ sada na

Tisi ima oko hiljadu plovila, a priobalje se prosiruje za jo$
stotinjak, pa izgleda da vec treba ozbiljnije razmisljati o privezi-
$tu, poput onog u Apatinu, dok je u planu i jedan pristan za vece
brodove, $to bi, kako kaze Sasa Dujin, direktor Turisticke

Velikogospojinski dani
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candles... During those days and nights everyone s in love, and those
who are not, come here to fall in love. As they say, you are invited.

During summer, the entire city and events in it mostly come down to
the river. Then, the most important activities are: bathing, swimming,
nautical sports, fishing... Surprisingly, there are no restaurants on
water in the town of Novi Becej, but every bigger or richer family has
its own raft or boat. So far, there has been around thousand boats on
the Tisa River, so it seems that one should seriously think about a
berth, such as the one in the town of Apatin, while the larger marina
for bigger boats is in plans, which would, according to Sasa Dujin,
director of the Tourism organization of Novi Becej Municipality,
contribute the entire destination to turn to active tourism business.




THE TOWN OF Novi BECEJ, ON THE
LEFT BANK OF THE TISA RIVER

organizacije opstine Novi Becej, doprinelo da se citava desti-
nacija orijenti$e ka aktivnom bavljenu turizmom.

Gotovo svakog vikenda u Novom Beceju se nesto desava, ali
Velikogospojinski dani su, ipak, najveca letnja manifestacija,
koja po broju programa, ucesnika i posetilaca sve vise li¢i na
»banatski Egzit“. OdrZzava se tradicionalno od 22. do 25. avgus-
ta, dok se 27. avgusta Velika Gospojina slavi kao zvani¢na grad-
ska slava. Ove godine organizatori se ozbiljno ostre, pa ve¢ sada
treba zaokruziti u kalendaru ove datume i rezervisati vreme.
Ono sto mozda moze da bude problem u Novom Beceju je
smestaj. Za one mlade duhom preporucujemo savremeno
opremljeni hostel, sa 6 soba i ukupno 44 lezaja, u ¢ijem sastavu
je i multifunkcionalna, tehni¢ki dobro opremljena sala sa 100
mesta, kojim upravlja Turisticka organizacija. Jedini hotel u
gradu je “Tiski cvet”3*, sa 90 lezaja, u kojem su upravo u toku
radovi na izgradnji bazena sa termalnom vodom i wellness cen-
tra. Hotel ima sopstvenu busotinu lekovite termalne vode, kazu
- odli¢nog kvaliteta, pa ¢e se zavr$etkom tog centra i Novi Becej
upisati na kartu vojvodanskih spa destinacija.

Slano Kopovo

There is a kind of happening every weekend in the town of Novi
Becej, but the Velikogospojinski dani is the biggest summer festival,
that year after year looks more like the Banat's Exit festival by the
number of programs, participants and visitors. It is traditionally held
from August 22nd to 25th, while on August 27 Velika Gospojina is
celebrated as an official town's holiday. For this year, organizers have
had big preparations, so you should book your attendance on time.

What may be a problem in Novi Becej is accommodation. For those
young people we recommend a modern equipped hostel, with 6
rooms and a total of 44 beds, within there is also a multifunctional,
technically well equipped hall with 100 seats, managed by the
Tourist Organization. The only hotel in town is “Tiski Cvet” 3%, with 90
beds, and the construction of a swimming pool with thermal water
and wellness centre is in progress. The hotel has its own well of
healing thermal water, they say - of excellent quality, so after the
completion of the centre, the town of Novi Becej will be on the map
of Vojvodina'’s spa destinations.

HipDEN TREASURES IN Novi BECEJ'S SURROUNDING

Those who decide to explore Vojvodina this summer will discover
many interesting things in Novi Becej's surrounding. Here's what can
be found.

- The last remain of the Pannonia Sea - the Nature Reserve Slano
Kopovo, about ten kilometres from Novi Becej on the road to Novo
MiloSevo, the last water oasis in which, whatever it may dry up, it
always has salty water and medicinal mud. The reserve is a natural
habitat of rare birds, such as crane. In the reserve there is a visitor
centre, there are also 7-10 accommodation units, and bunkers are
being built for photographing and bird watching.

- Alittle further to the north there are the ruins of Araca, a 13th-cen-
tury Benedictine abbey, which represents a cultural and historical
monument of the first order. In 1551 the Araca was rebuilt in the
fortress. That same year, during the siege of Becej, it was surrendered
to the Turks without a fight. They burned it and since then the mag-
nificent building has not been restored. Every year the Tourism
organization of Novi Becej Municipality organizes its famous event
there - Medieval Picnicin Araca (this year in June 22nd), which revives
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NovI BECEJ, NA LEVOJ OBALI TISE

SKRIVENA BLAGA NOVOBECEJSKOG ATARA

Oni koji se ovog leta upute u istrazivanje Vojvodine, u
novobecejskom ataru otkrice mnogo zanimljivosti o kojima
mozda i ne sanjaju. Evo $ta se sve ovde krije.

+ Poslednji ostatak Panonskog mora - rezervat prirode Slano
Kopovo, udaljen desetak kilometara od Novog Beceja na putu
ka Novom Milo$evu, poslednja vodna oaza u kojoj, kako god da
presusi, uvek ima slane vode i lekovitog blata. Rezervat je
prirodno staniste retkih prica selica, kao $to su zdralovi. U rezer-
vatu je vizitorski centar, ima i 7-10 smestajnih jedinica, a upravo
su u izgradnji i bunkeri za nesmetano fotografisanje i posma-
tranje ptica.

» Malo severnije su rusevine Arace, benediktinske opatije iz 13.
veka, koja predstavlja kulturno-istorijski spomenik prvog reda.
Godine 1551. Araca je prepravljena u tvrdavu. Iste godine, za
vreme opsade Beceja, bez borbe je predata Turcima. Oni su je
spalili i od tada velelepno zdanje viSe nije obnavljano.
Novobecejska turisticka organizacija svake godine u tom pro -
storu organizuje poznatu manifestaciju - Srednjovekovni piknik
na Aradi (ove godine 22. juna), koja oZivljava pri¢u o srednjem
veku. Veoma je zanimljiva jer okuplja vitezove iz Rumunije,
Srbije i Madarske, koji ucestvuju u atraktivnom muzickom i
kulinarskom programu.

Muzej “Kotarka”

the story of the middle ages. It is very interesting because it gathers
knights from Romania, Serbia and Hungary, who participate in an
attractive music and culinary program.

- Those searching for museums will be surprised by Vladimir
Glavas's house in Vranje, a wealthy lawyer and great charity, which




THE TOWN OF Novi BECEJ,
ON THE LEFT BANK OF THE TISA RIVER

» Oni koji tragaju za muzejima, bice iznenadeni kuc¢om
Vladimira Glavasa, u Vranjevu, bogatog advokata i velikog
dobrotvora, koja predstavlja etno kuc¢u jedne bogate gradanske
porodice s kraja 19. i pocetka 20. veka kakva se drugde ne moze
videti. U Novom Milo$evu se nalazi zavi¢ajni muzej “Kotarka”-
u objektu koji pripada ambijentalnoj celini dvorca grofofske
porodice Karaconji. Muzej “Zeravica” - privatni muzej gene-
racija kolekcionara porodice Zeravica — od dede Milivoja do
unuka - Cedomira Zeravice, zvani¢nog regionalnog servisera
Bosch-ovih proizvoda, koji je najposveceniji kolekcionarstvu.
Muzej, zvani¢no otvore 1991. godine, ima fantasti¢nu zbirku
izuzetno vrednih parnih masina, ¢ak 140 traktora, medu kojima
je najstariji marke “Hart parr” iz 1920. godine, i vise od 300
poljoprivrednih i drugih masina, dok je na galeriji muzeja,
povrsine 1.600 kvadrata, prikazano oko trideset starih zanata, a
pratecu kolekeciju ¢ine automobili, motocikli i mopedi, pa ¢ak i
stara decija kolica. U okviru muzeja je i postavka posvecena
porodici Popov, iz koje je potekao Dusan Popov - za koga se
tvrdi da je po njemu nastao lik DZemsa Bonda. Kao pasionirani
kolekcionar, preko puta ovog muzeja Cedomir Zeravica je
zapoceo izgradnju muzeja proslavljenog kosarkaskog trenera
Ranka Zeravice, svog strica. Uz muzej ¢e biti i kosarkaski teren,
aideja je da se ¢itav projekat oplemeni i edukativnim programi-
ma, poput seminara za koSarkaske trenere... Inace, u Muzeju
Zeravica svake godine se organizuje i jedinstvena tematska
manifestacija “Zalazak u svitanje’.

I eto, stigosmo do kraja pri¢e o samo deli¢u onoga $to ovog leta
moze da se vidi i dozivi u Novom Beéeju, u kojem, kad se bolje
razmisli, sve nekako vuce na romantiku. Zato ¢e od tri staze
zdravlja, jedna svakako biti staza ljubavi, a Robinzonovo ostrvo
- raj za zaljubljene i nepopravljive romanticare.

A leto se zahuktava. Sose ve¢ spremaju svoj poznati banatski
frustuk. Uzgred, i u Beceju se pusi: kuva se odli¢na riblja ¢orba.
A vi sad gledajte gde Cete: na levu ili desnu stranu Tise?!

d www.novi-becej.travel

represents the ethno house of a wealthy civilian family at the end of
the 19th and early 20th centuries that couldn’t be seen anywhere
else. In Novo MiloSevo there is the local museum "Kotarka" - in the

building belonging to the ambience of the castle of the count family
of Kara¢onji. Museum "Zeravica" - private museum of the generation
of collectors of the Zeravica family - from grandfather Milivoje to
grandson - Cedomir Zeravica, the official regional service provider of
Bosch products, which is the most dedicated collector. The museum,
officially opened in 1991, has a fantastic collection of extremely
valuable steam engines, as many as 140 tractors, among which is the
oldest brand “Hart parr” from 1920, and more than 300 agricultural
and other machinery, while at the museum’s gallery of 1.600 square
meters, there are about thirty old crafts and the accompanying
collection consists of cars, motorcycles and mopeds, and even old
baby carriages. Within the museum, the exhibition is dedicated to
the Popov family, from which Dusan Popov originated- the man
who was the inspiration for James Bond character. As a passionate
collector, beside this museum, Cedomir Zeravica started building a
museum of celebrated basketball coach Ranko Zeravica, his uncle.
By the museum there will also be a basketball court, and the idea is
to enrich the whole project with educational programs, such as
basketball trainers' seminars... In addition, at the Zeravica Museum
each year, a unique theme event “Zalazak u svitanje”is organized.

And here, we reached the end of the story about only a fraction of
what this summer can be seen and experienced in the town of Novi
Becej, where, when you think better, everything somehow resem-
bles a romance. That is why, from three paths of health, one will sure-
ly be the path of love, and Robinson Island - a paradise for lovers and
irreparable romantics.

And summer is near. Women are already preparing their famous
Banat's breakfast. By the way, the town is also the place of excellent
fish soup. And it's up to you to decide where to go: on the left or the
right bank of the Tisa River?!

Author:
Ljiljana Rebronja
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ruises by gullets, the replicas of the
ancient fishing ships, is becoming
very popular alternative to standard




GULET CRUISES

ozZete li da zamislite kako sedam dana hodate bosi po
Méistoj, mekanoj palubi od tikovine, dok vam topli juzni

vetar pomera tanku pamué¢nu kosulju ili majicu i hladi
vas...I iako je napolju 30°C, vi to ne osecate pod tendom od
kvalitetnog pamuka iz Anadolije. Da se kupate u toplom tirkiz-
nom moru na kojoj god plazi zelite, da spavate, ako vam se pro-
hte, na udobnim dusecima pod beskrajnim zvezdanim nebom i
tako sacekate izlazak sunca iznad Egeja, uvek na drugom mestu.
I tako nedelju, dve ili vi$e dana, koliko pozelite.

PLIVANJE UZ MIRIS EUKALIPTUSA

Sve to nudi krstarenje Egejom i razudenom obalom Turske, od
Marmarisa preko Fetija i ponovo do Marmarisa. U duzini od
oko 100 kilometara na slikovitim, nekada ribarskim, danas
udobnim replikama drevnih drvenih brodova - guleta. Na
¢itavom brodu je 6 — 8 dvokrevetnih kabina (sa toaletima i tuse-
vima), ne luksuzno $irokim, ali u njima ¢ete provoditi i najma-
nje vremena. Jer, kapetani koji znaju obalu ,kao svoj dzep’,
kuvar i jedan- dva mornara ¢e vas odvesti u, tvrde jedrilicari,
najlepse uvale Mediterana. Posada je tu da bi gosti doziveli ne-
zaboravno leto i mirnu obalsku plovidbu. Od uvale do uvale, u
predelima koje ste vidali samo na kadrovima svetski poznatih
umetnika fotografije, na, najslikanijem delu obala Turske.
Prepuna borove $ume, eukaliptusa, cveca raznih boja, uz
stenovite ili pes¢ane uvale, plaze sa vodom ,,te¢nog kristala’, bice
vade, u jutarnjim casovima, uvece ili u natoplijem delu dana.

www.turistickisvet.com

deck for seven days, while the warm southern wind moves a

thin cotton shirt and cools you... And although it is a 30°C
outside, you don't feel that under the awning of quality cotton from
Anadolia. To swim in the warm turquoise sea wherever you want, to
sleep, if you feel like doing so, on comfortable mattresses under the
endless stellar sky and wait for the sunrise above the Aegean sea,
never at the same place, for a week or two, or as much as you like.

Can you imagine yourself walking barefoot on a clean, soft teak

SWIMMING WITH THE SCENT OF EUCALYPTUS

All of this can be experienced on the Aegean Sea cruise in Turkey,
from Marmaris to Fethiye and back to Marmaris, on about 100
kilometres long cruise on picturesque cosy replicas of the ancient
wooden ships — Gulet. On the ship there are from 6 to 8 twin bed
cabins (with bathrooms), not luxuriously wide, but you will spend
least of your time in them. For, experienced captain, a chef and one
or two sailors will take you, as some sailors claim, to the most
beautiful Mediterranean bays. The crew is there to make the guests
experience an unforgettable summer and peaceful coastal
sailing.The forests full of pine trees, eucalyptus, colourful flowers, by
the rocky or sandy shores, crystal water beaches, will be yours in the
morning and evening or in the hottest period of the day. There is no
strict navigation plan, but only a general route. Everything else
depends on you. No cruising is the same, because the trip plan is
decided momentuously. If there are too many ships on some of the
famous beaches, you can go to many others. From one bay to
another, you choose the place to have dinner, lunch or breakfast. As
if you are Wall Street milliner or an oil businessman from Russia, on a




Nema strogog plana plovidbe, ve¢ samo okvirna marsruta. Sve
ostalo zavisi od vas. Nijedno krstarenje nije isto, jer se o planu
putovanja odlucuje u trenu. Ako je na nekoj poznatoj plazi i
¢uvenoj uvali, ,previse” brodova, odlazi se u drugu, kojih je na
stotine na ovom delu obale. Iz zaliva u zaliv; iz jedne lepote u
drugu, birate mesta gde cete da vecerate, rucate ili doruckujete.
Kao da ste milioner sa Vol Strita ili gasni tajkun iz Rusije, na pri-
vatnoj jahti, a mala, vesta i uvek nasmejana posada tu samo za
vas. Da ispuni sve Zelje za hranom, pi¢em, koktelima, sjajnim
turskim ali i drugim vinima. A hrana je letnja, mediteranska,
prepuna plodova mora, maslina, ¢itavog carstva salata ali i
rodtilja, kebaba... Mozete da pecate, dok se drugi kupaju,
spustice za vas ¢amac i pokazati vam koji je deo uvale dobar za
ribolov. Uhvatite li ribu, o¢istie je i pomo¢i vam da je spremite
uz perSun, ruzmarin ili kako ve¢ Zelite. Ako se Citavom drustvu
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private yacht, and small, skilled and always smiling crew is only at
your service. And you will eat light, Mediterranean cuisine, filled with
sea food, olives, many salads, and barbeque.... You can go fishing,
while others swim, they will put you in a boat and show you the best
place to catch a fish. If the group especially likes a bay or beach, the
captain will anchor the gulet in it. On the shore they will light the fire,
bring the barbeque and guitars, and make the unforgettable party.
Tired of swimming, food, sunshine or drinks, you will go to sleep on
the mattresses or in your cabin, while the crew will silently clear
everything. In the morning you will be served coffee and breakfast
on the back or front deck, under awning, as if they were not awake
until late night hours.

There are also scheduled stays in Marmaris, on departure and return,
then in Fethiye, near Olu Deniz, famous and officially since last year,
the most beautiful Meditrranean beakh, in irderto check the night




GULET CRUISES

(a posle dva dana plovidbe svi postajete ,,drustvo’!) posebno
svidi neka uvala i plaza, kapetan ¢e usidriti gulet u toj, samo
,»vasoj” uvali. Na obali ¢e vam zapaliti vatru, izneti rostilj i ¢ak
doneti gitaru, napraviti nezaboravnu zurku, ili izneti mali
muzicki stub i pustati vasu muziku, za ,,bi¢ parti” koji ste vidali
samo u filmovima. Umorni od plivanja, hrane, sunca ili pica,
oti¢i Cete da spavate na dusecima ili u svoju kabinu, dok ce
posada sve necujno pospremiti. Ujutro ¢e vam servirati kafu i
dorucak na zadnjoj ili prednjoj palubi, pod tendom, kao da nisu
ni bili budni do kasnih no¢nih sati.

Predvidena su i stajanja u Marmarisu, na polasku i povratku,
potom u Fetijama, kraj Olu Deniz, cuvene i zvani¢no, od prosle
godine, najlepse plaze Mediterana, kako bi proverili i no¢nu
zabavu u diskotekama Turske. Zastace i ako pozelite da vidite,
potopljeni grad Miru i Kekove, da se oprobate u kanjoningu
reke Saklikent, posetite anticki grad Efes ili neki drugi lokalitet
ili kulturno istorijski spomenik. Mozete ucestvovati u bacanju
mreze, ribarenju, razvijanju starinskih jedara od pamuka i
dakrona, raditi najobi¢nije poslove na brodu sa posadom.
Mozete da Citate, slikate, meditirate i uZivate u nezaboravnim
pejzazima kamenitih i Sumovitih obala kraj kojih cete ploviti.

-Citave grupe prijatelja, ve¢ godinama letuju na istim brodovi-
ma, sa kapetanima i posadama koje ih neretko i posete u
Beogradu preko zime. To radimo ve¢ drugu deceniju i ljudi ne
samo da se vracaju na gulete ve¢ se grupe i potraZnja neprestano
uvecavaju - kaze Zoran Arsenovi¢ direktor Kontikija.
Povratnici, iskusno, ne nose vise u koferima salonske cipele a ni
dame vecernje toalete i visoke potpetice koje nemaju gde da
obuku. Ve, stvari za uzbudljiv, nesvakidasnji, pomalo sportski
nacin letovanja, koji kosta koliko sedmodnevni aranzman u
hotelu sa tri zvezdice. Osim, $to na krstarenju imate pun pan-
sion sa tri sveza mediteranska obroka dnevno i nezaboravno
letovanje koje cete zasigurno ponoviti. Naravno, ako jos uvek u
vama ima sportskog, mladalackogduba

www.turistickisvet.com

entertainment in Turkey's discotheques. It will also be a delight if you
want to see the submerged city of Myra and Kekova, to try out the
canyon of the Saklikent River, visit the ancient city of Ephesus or
some other locality or a cultural historical monument. You can
participate in fishing, sailing, doing the most common jobs on a ship
with the crew. You can read, take pictures, meditate and enjoy the
unforgettable landscapes of the rocky and wooded shores.

- Groups of friends have been spending their vacation on these ships
for years. And we have been doing this for twenty years and people
always want to come back on gulets and the demand is ever
growing — says Zoran Arsenovi¢, the director of the Kontiki. At the
cruise you have a full board with three fresh Mediterranean meals a
day and an unforgettable holiday that you will surely repeat. Of

_course, if you still have a sporting, youthful $pirit in you.
)
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CRNOGORSKE PLAZE
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uga svega nesto viSe od 300 kilometara, crnogorska obala jedinstvena je i prepoznatljiva u svijetu. Od sjevera ka jugu vjesto se
transformise iz pjescanih plaza u stjenovite hridi, iz kamenih ponti u bistro podmorje... i nikoga ne ostavlja ravnodusnim. ..
Od Herceg Novog do Ulcinja diskretno se smjenjuju razliciti pejzazi, ne otkrivaju¢i bas sve o¢ima znatizeljnika... Mnoga skrovita mje-
sta tajanstvenog Bokokotorskog zaliva nisu izlozena o¢ima javnosti i do njih se moze do¢i samo ako vam ih otkriju mjestani. .. Pjes¢ane
plaze Budve ponudi¢e vam nezaboravan odmor, uZivanje uz kasne zalaske sunce, dnevne i no¢ne zurke na pijesku... U Ulcinju mozete
izabrati ti$inu na obalama Bojane ili aktivni odmor uz ekstremne vodene sportove - wind i kite surfing na Velikoj plazi. ..

Da bi ozivjelo ekonomske aktivnosti na crnogorskoj obali i usmjerilo ih ka stvaranju novih vrijednosti i sadrzaja na plazama, ali i o¢uvalo
divlju ljepotu obale, osnovano je Javno preduzec¢e Morsko dobro, sa sjedistem u Budvi.

Tako je upravo zahvaljuju¢i Morskom dobru, ali i saradnji sa nevladinim sektorom, medunarodnim institucijama i preduzetnicima cije
vizije su se oslanjale na iskustva razvijenijih zemalja, ne zanemarujuéi pritom prirodne specifi¢nosti, Crna Gora je sacuvala i unaprijedi-
la ponudu na plazama, izgradila nove luke i lukobrane, zastitila hridi, grebene, us¢a rijeka koje se ulivaju u more...

I jo$ nesto: od ove godine na crnogorskoj
obali uvedena je tipizacija plaza, drago -
cjena za odabir pravog mjesta za uzivanje
u suncu i moru. Pa, bilo da je to
porodi¢no, izletni¢ko, adrenalinsko,
liekovito, ,party ili pak ,pet friendly*
kupaliste - izbor je na vama!

Za savrsen odmor na nekoj od skrivenih
plaza Boke ili na predivnim pjescanim
plazama Budve, Bara i Ulcinja - bice vam
od pomoéi nova aplikacija Enjoy
Montenegro Coast: Offline Guide za
Andproid uredaje — vas pouzdani offline
vodi¢ na Crnogorskom primorju.

Dobro dosli!
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ust over 300 kilometres long, the Montenegrin coast is unique and
Jrecognizable in the world. From the north to the south, it transforms
skillfully from sandy beaches to rocky cliffs, from rocky headlands to
clear underwater... and leaves nobody indifferent...

From the town of Herceg Novi to the town of Ulcinj it discreetly
changes the landscapes, without revealing all the things to the eyes of
the curious... Many hidden places of the mysterious Boka Bay are not
exposed to the eyes of public, and can only be reached with the help
of the locals... Sandy beaches in the town of Budva offer an
wnforgettable holiday, enjoying late sunsets, day and evening parties
on the sand... In the town of Ulcinj you can choose between the peace
and silence on the coasts of the River Bojana and active holiday with
extreme water sports — wind and kite surfing on the Velika plaza...

Public enterprise Morsko dobro, based in the town of Budva, was founded in order to revive economy activities on the Montenegrin coast and
direct them towards creating new values and content on the beaches, while preserving wild beauty of the coast, as well.

It was precisely thanks to the Morsko dobro, and the cooperation with the non-governmental sector, international institutions and entrepreneurs
whose visions relied on the experience of more developed countries, without neglecting the natural specificity, Montenegro has preserved and
improved the offer on the beaches, built new ports and breakwater, protected the reefs, crests, the mouths of rivers that flow into the sea...

And one more thing: starting from this year standardization of beaches, precious for choosing the right place to enjoy sun and sea was
hcorporated on the Montenegrin coast. So, you can choose among family, picnic, adrenalin, healing, party or pet friendly beaches!

For a perfect vacation on one of the hidden Boka beaches or on the beautiful sandy beaches of Budva, Bar and Ulcinj - you will find helpful a new app
Enjoy Montenegro Coast: Offline Guide for Android devices - your reliable offline guide on the Montenegrin coast.

Welcome!
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Tivat, the town that exudes uniqueness, is a place from which everyone will surely bring a multitude of
beautiful memories. For, it has kept all the authentic treasures of coastal life: Mediterranean gastrono-
my tradition, habits, culture, relation to the rich cultural and historical heritage, emblems of Boka...

=
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nodi postao svjetski prepoznata destinacija, koja i ove

godine obecava uzbudljivo Jjeto. Bice to brojni dogadaji
i desavanja, iza kojih odgovorno stoje Turisticka organizacija
Tivta, Porto Montenegro, Lustica Bay, Centar za kulturu Tivat,
JU Muzeji i galerija, Opstina Tivat i brojni drugi partneri grada,
zahvaljujuci kojima Tivat s pravom nosi epitet Event destinacija
Crnogorskog primorja, gde se godiSnje izvede vise od 200
raznovrsnih, veoma sadrzajnih i kvalitetnih: kulturnih,
zabavnih, gastronomskih, sportskih i drugih manifestacija.

Od $armantnog primorskog grada, Tivat je gotovo preko

NEZABORAVNO KULTURNO LJETO

Svaka od njih ima svoju publiku i znacaj. Festival performera In
Art, na primer, jedinstveni je internacionalni dogadaj koji se
svake godine odrzava u drugoj polovini jula u Tivtu. Okuplja
brojne uli¢ne performere iz raznih krajeva svijeta kroz brojne
akrobacije i razlicite vrste uliéne umjetnosti. Neobican je i Tivat
World music festival, sredinom septembra, takoder interna-
cionalnog karaktera, koji okuplja jubitelje etno melosa iz cijelog
svijeta. Ljeto u Tivtu se pamti i po Tivatskim ljetnim festama ili
Ljetu dobrog ukusa — sa mno$tvom koncerata koje odrzavaju
poznate regionalne muzicke zvijezde, uz razlicite tematske
veceri kao $to su sajmovi i gastro prezentacije - namjenjene
svim posjetiteljima Tivta, ba$ kao i karnevalske svecanosti. Tako
¢e seigosti i domaci tri puna dana u junu zabavljati i veseliti pod
okriljem IT Ljetnog Internacionalnog karnevala!

A da je Tivat bio i ostao grad kulture, govori festival pozorisnog
teatra — Purgatorije, koji se ve¢ godinama odrzava u ovom gradu
i predstavlja pravi kulturni izazov za sve po$tovaoce teatra u ljet-
njem izdanju. Purgatorije su centar i obrnuto - centar desavanja
je na Purgatorijama u Tivtu. Ovogodi$nje 14. po redu na
scenama u Tivtu okupice 7 takmicarskih predstava iz cijele
regije, po¢ev od Kazalista Ulysses i ZKM iz Zagreba sa
Euripidovom Bakhe, preko Satirickog Kerenpuha sa Ustavom
republike Hrvatske, Gledalis¢a Koper, Slovenskog gledalisca

www.tivat.travel

almost overnight into globally recognized destination, prom-

ising one more exciting summer. Many events and happen-
ings organized by the Tourism Organisation of Tivat, Porto
Montenegro, Lustica Bay, Culture Centar Tivat, PI Museums and
Galleries, the Municipality of Tivat and many other partners are
going to take place, thanks to which the town of Tivat proudly bears
the epithet of the Event destination of the Montenegrin coast, where
more than 200 highly quality cultural, entertainment, gastronomy
and sports events are held during a year.

Once being the charming coastal town, Tivat developed

UNFORGETTABLE CULTURAL SUMMER

Each event has its audience and importance. For example, the Festival
of performers In Art is a unique international event, held every year in
July. It gathers many street performers from the different parts of the
world, through various acrobatics and various types of street art. The
international Tivat World Music Festival is also unusual, held in mid-
September, which gathers fans of ethno melodies from the whole
world. Summer in the town of Tivat is known for the Tivat Summer
Festivities or the Summer of Good Tastes — with many concerts of
famous regional music stars, different theme evenings, such as fairs
and gastronomy presentations — for all visitors of Tivat. And there is
also the Il Summer International Carnival which brings fun and joy to
both, visitors and hosts, lasting for three days in June!

The theatre festival Purgatorije, held for many years in this town,
representing the real cultural challenge for all theatre fans during
summer, shows that Tivat has been and remained the town of
culture. Purgatorije is the centre and vice versa - the centre of
happening is at the Purgatorije in Tivat. This year, for the 14th time, it
will gather 7 competing performances from the whole region, start-
ing from the Ulysses Theater and ZKM from the town of Zagreb with
Bakhe by Euripid, across the Satiri¢ni Kerenpuh Theater with the
play Ustav republike Hrvatske, the Koper Theater, the Slovenian
Theater Trieste and the Istarsko National Theater with the play
Barufe; Krvave svadbe by the Grad Theatre Budva and SNT Novi
Sad, Kapital by Carl Marks, and Zetski dom Cetinje and
Jugoslovensko narodno pozoriste (Yugoslav National Theatre) from
Belgrade with the play Zasto je poludio gospodin R. The program
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TIVAT - SVJETSKA DESTINACIJA SA PRIMORSKIM SARMOM

Trst i Istarskog Narodnog-Scene Nova Gorica sa Barufama; Krvavih svadbi - Grada
teatra Budve i SNP Novi Sad, Kapitala - Karla Marksa, te Zetskog doma sa Cetinja i
Jugoslovenskog narodnog pozorista iz Beograda sa Zasto je poludio gospodin R.
Sve ¢e uokviriti uz dva mjuzikla Pozorista na Terazijama - 28. i 30. juna: Cikago i
Zona Zamfirova. Od 12. jula razigrava se i Festival plesnog teatra triptithom
Sablazan Sv. Florijana, Bolero i Sto te nema u izvodenju Balkan Dance
¢ an Pl. Zajc iz Rijeke. Na programu su, takoder, Prostor
tef te atra Beograd, kao i premijera Bozanskog

0 Marturano i Hasanaginica Jagosa
na:Purgatorijama, a nakon-9 .
e i, na plazi Lustica
cu i odrasle, na

Obna

IF.
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NG TRAT S DE RGN ko inchedes bao musicals of the Poeorfte
Parto Montenegro je prepoznat, ne samo kao hiksuzno nauticko naselie, ved i kao na Terazijama = June 28 and 30; Chicago
mjesto dobre energije, zahvaljujuéi brojnim koncertima, izlothama, lifestyle and Zona Zamfirova. From July 12 starts

the Dance Theatne Festival with the tiptych
Sablazan u dodini 5v. Florijana, Bolero and
Sto te nema performed by the Balkan
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ma koje se organdzuju tokom W dana juna, juka | augusta su Taternaciosalnd Fashlon P, Zaikc from the town of Rijeka, The peoram
Festival § Superwine 7.0 - mijesto za okupjanje lubitelja vina, kao | mnogi kvalitetni also includes Prostor za revoludju and
muzitki dogadaji svjetski poenatih muzidkih imena, sportski i drugi dogadaii. Carevao novo odelo - Bitef Theatre Belgrade,
Luitica Bay je novi dragulj Tivta koji je Tivtu donijeo mnoétve defavana - izlogbi, YR as W prarriane of Bobarald rasty

the Zagreb’s Dance Centre, Filomena

modndh revifa § tematski osmddjenth d:‘!ﬂ,ﬂd:]kl popiit festivala Fall coloes, food Marturano and Hasansginkes by 13008
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! &m' jtdr{'nj.L renjenja, ali i igranja F-'-'"H'] ili } Mediterano - by Erol Kadfic on the Luitica
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KAMPING INDUSTRIJA U EKSPANZLI

SRBIJA JOS UVEK “NEVINA
KAMP DESTINACIJA

lako je u svetu kamping industrija uveliko u ekspanziji, u nasoj zemlji koja za to ima ogroman potencijal, ova grana tur-
izma je jo$ uvek nedovoljno afirmisana. Trenutno, Srbija ima 41 kamp, s tim $to ni u jednoj baniji u Srbiji ne postoji auto-
kamp, jer je i posledniji u Ovcar banji ugasen.

a vreme kamping turizma u Srbiji tek

dolazi, iako je on u svetu ve¢ uve-

liko stekao verne poklonike, sa
sigurnos¢u tvrdi Vladimir Pumié iz
Kamping asocijacije Srbije, sudeci
prema podacima kojima ova asoci-
jacija raspolaze.
- Poslednjih 15 godina koliko smo
¢lanovi Kamping asocijacije Evrope,
ova oblast dozivljava neprekidni rast u
svetu. Cinjenica je da je sve vise
proizvodaca pokretnih kuéica za odmor,
prikolica, kampera, trejlera, brako
prikolica, Satora, vrea, primusa i razno-
raznog pribora za udobniji boravak u prirodi.
Kraj vode, na planini, pored jezera, usamljenih
rukavaca, re¢nih ostrva od najfinijeg peska, smestaju se leti : . A=
¢itave porodiceili grupe prijatelja i uzivaju u odmoru u prirodi, f-_‘xparTS{on globally, th!s branch of tourlsm. bl
najéedce daleko od urbanih sredina. I sve ih je vide, insufficiently popular in our country despite the
§to je ohrabrujuée - kazuje Pumic. - huge potential. Currently, Serbia has 41 campsites,
Hajking, planinarenje, ciklo with no motor-camp in Serbia’s spas, as the last one
kamping - oblasti su u koji- in Ovcar Banja is closed.
ma vidimo $ansu za
ekspanziju
turizma u
Srbiji.

ht.l m#‘“'

SERBIA IS STILL
A VIRGIN”
CAMPING

DESTINATION

Although the camping industry is largely in




CAMPING INDUSTRY IN EXPANSION

Tu su biciklisticke rute kao $to je ,,Euro velo $est’, pa kampovi u
Zapadnoj i Isto¢noj Srbiji, uz Dunav, potom veliki gradovi Novi
Sad, Beograd.... koji bi trebalo da budu tranzitni kampovi. Po
broju kampova vidi se da se stvari ,,ubrzavaju”. Sada ih ima 41 i
svake godine ih je po 3-4 vise, otprilike 10 odsto godisnje.
Doduse, mnogi se i zatvore, jer nema dovoljno brzog obrta sred-
stava, ma kako mala ulaganja bila u pocetku.

U tranzitnom kampingu bismo mogli da budemo jedna od
vodecih zemalja u Evropi, ali ne koristimo mnogo te pred-
nosti, pogotovu na koridorima 7 i 10. Pumi¢ kaze da je
dovrsio projekat po kojem bi uz svaku NIS-ovu benzinsku
pumpu bio postavljen i mali tranzitni kamp, ali to nije
zazivelo.

-Kamping bi trebalo da bude ozbiljan prioritet u strategiji
razvoja turizma, jer smo tranzitna zemlja - nagladava
Pumi¢. - Mogli bismo da otvaramo kampove na lepim
mestima na$e zemlje i da svako domacinstvo moze da bude

www.turistickisvet.com

claims with certainty that the time of camping tourism in

Serbia is jet to come, although it has already gained many
fans across the world, according to the data that this association
has.

Vladimir Pumi¢, from the Serbia Camping Association,

- For the past 15 years, as we are members of the European
Camping Association, this branch has been recording constant
growth globally. It is evident that there are more and more
manufacturers of holiday homes, trailers, campers, caravans,
tents, sleeping bags and various accessories for a more
comfortable stay in nature. By the water, on the mountain, by
the lake, on the river islands with the finest sand, families or
groups of friends find their place to stay and enjoy their holiday
in nature, often far away from urban areas. And there are more
and more of them, which is encouraging - says Bumic. - We see
the chance for tourism expansion in Serbia in hiking, mountain
climbing, cycle camping. There are bicycle routes such as “Euro
Velo six’, then campsites in the West and East Serbia, by the
Danube, also large cities of Novi Sad, Belgrade.... which should
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KAMPING INDUSTRIJA U EKSPANZLI

: KUCE NA TOCKOVIMA

Od sredine 20. veka, ekspanzijom automobilske ali i industrije
 putovanja, kuce na tockovima (kamperi i trejleri), postale su'
i popularne na ¢itavoj planeti. To nisu samo klasi¢ni kamperi ili :
: prikolice, nego prava mala luksuzna carstva za putovanje na
 tockovima u kojima moze i da se Zivi. Mogu da se parkiraju pored
: jezera, na plazi, brdu s kojeg puca pogled na grad, reku ili dolinu.
- Nenad Andri¢ iz Rume, zaljubljen u kuce na tockovima, godina-
- ma je putovao sa porodicom a onda otvorio svoju malu ,ergelu” :
- sjajnih trejlera, poznati ,,Etno- kamp” Andri¢ kraj Rume, ¢uven i
 na tranzitnoj auto-kamping mapi Evrope. Sada izdaje ali i prodaje

: ove sjajno uredene kuéice na tockovima.

- KaZe da je potraznja iz godine u godinu sve veéa i da se ljudi :
- odlu¢uju na kupovinu ovih malih luksuznih vila na to¢kovima
 pred penziju, reseni da ostvare snove i putuju svetom, sa kuéom na
: to¢kovima. Mladi svet uglavnom iznajmljuje ove prose¢no osam '
i metara duga luksuzna vozila. Iznajmljivanje u $picu letnje sezone :
 kosta oko 120 evra na dan, u zavisnosti od modela i stepena luk- :
 suza koji Zelite da imate. Izvan pune sezone cena je niza, a u cenu
 su ukljuceni plin i sva ¢iscenja pre i posle zavrsenog najma. Odlaze
‘ljudi i po mesec — dva na odmor: do mora, na ostrva Greke ali i
: kod nas, na reke, jezera... Radunica je prosta, ako na odmor pode
- Cetiri do $est osoba, to je neuporedivo jeftinije od klasi¢nog agen-
: cijskog aranzmana. Novi kamperi kostaju oko 50 hiljada evra ali
 imaju dugogodisnju garanciju i ljudi koji ih kupe za sebe, nikada

¢ ih ne prodaju, ve¢ samo menjaju za vece.

: HOUSE ON WHEELS :
i From the middle of the 20th century, the expansion of
i automotive and travel industries, wheelhouses (campers and :
: trailers) have become popular across the globe. These are not :
¢ just classic campers or trailers, but a real little luxury empires :
 for travelling on wheels, in which people can live. They can be :
: parked next to the lake, on the beach, on the hill with the :
: view of the city, river or a valley. Nenad Andri¢ from the town :
: of Ruma, in love with the houses on wheels, travelled for :
i years with his family, and then opened his small “stable” for
i great trailers, popular,,Ethno- camp” Andri¢ near the town of :
: Ruma, also well-known on transit auto-camping map of
: Europe. Now, he is leasing and also selling these nicely :
i decorated houses on wheels.
: He says that year after year demand is growing and people :
: decide to buy these small luxury villas on wheels just before :
: they retire, determined to fulfill their dreams and travel the :
: world, with the house on wheels. Younger people usually
i rent these on average eight-meter long luxury vehicles. :
i Renting in the peak season costs about 120 Euros per day,
: depending on the model and degree of luxury. Outside the :
: season the price is lower, and it includes the gas and cleaning :
i before and after the lease. People leave for a month or two on
i vacation: to the sea, to the Greek islands, but travel through :
: Serbia, as well... The calculator is simple, if four or six people :
i go on vacation, it is incomparably cheaper than a classic :
i travel agency’s package. New campers cost about 50
i thousand Euros, but they have a long-term guarantee, and
i people who buy them for themselves, never sell them, but :
i only change for bigger ones. 5




CAMPING INDUSTRY IN EXPANSION

kamp odmaraliste. Mi nemamo more ali imamo
jezera, planine, banje... Nazalost, trenutno ni u
jednoj banji u Srbiji nemamo auto-kamp, jer je i
poslednji u Ov¢ar banji ugasen.

Cini se, ipak, da se sve svodi na privatnu inicija-
tivu, mada se nasi ljudi izgleda jo$ uvek ne
usuduju da krenu u ovaj posao, koji ne zahteva
velika ulaganja, a moze da donese ve¢i prihod od
izdavanja soba.

- Ekoloski je prihvatljivije da se pored jezera,
reke, na planini ili na nekom vidikovcu izgradi
kamp, nego hotel, restoran, pansion ili
odmarali$te — kaze Pumi¢. - Brzi je povrat inve-
sticije, a rizici nisu preveliki. Svi ljude koje smo
vodili na putovanja po Sloveniji i Hrvatskoj da
vide kako se to kod njih radi, zapoceli su sa
kamping turizmom. U Sloveniji se otvaraju kam-
povi kraj reka i jezera, na planinama, kao u
Nemackoj. Bitno je da nasi ljudi shvate da inves-
ticija u kamp ne moze da se vrati za godinu dana,
vec je to dugoroc¢ni projekat. Mi smo u svetskim
okvirima ,vrdzin (nevina) destinacija’, jer kod
nas kamping jo§ uvek nije industrija, ve¢ dozivljaj
grupe i pojedinaca na atraktivnim mestima u
prirodi. Svi oni koji su boravili kod nas, odusev-
ljeni su prirodom i gostoljubivim domacéinima
koji su ih osvojili za sva vremena. Zato se i
vrac¢aju. Ali moramo da im napravimo mesta da
imaju gde da se vrate i da dovedu prijatelje.
Idealni su mali kampovi za do 30 —40 turista, a ne
od 100 ili vise, jer to nije cilj Srbije kao vrhunske
kamperske destinacije - naglasio je Vladimir
Dumic.

www.turistickisvet.com
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be transit campsites. The number of camps shows that things are
"accelerating". There are now 41 of them and each year there are 3-4 more,
about 10% annually. However, many are closed, because turnover of funds
isn't fast enough, no matter how small investment could be at the
beginning.

In the transit camping we could be one of the leading countries in Europe,
but we do not use much of this advantage, especially on Corridors 7 and
10. Bumi¢ says he has completed a project that would set up a small transit
campsite with each NIS petrol station, but that has not been carried out yet.

- Camping should be a serious priority in the tourism development
strategy, because we are a transit country - emphasizes Bumic. -
We could open campsites in the beautiful places of our country and every
household could be a camping resort. We do not have sea but we have
lakes, mountains, spas... Unfortunately, we don’t have a motor-camp in
any spa in Serbia, as the last one in Ovcar Banja is closed.

It seems, however, that everything comes down to a private initiative,
although our people seem to still not dare to set up this business, which
does not require large investments, and can generate higher revenue than
the rooms leasing.

- Itis more environmentally acceptable to build a camp next to the lake, the
river, on a mountain, than a hotel, restaurant or a resort — says Bumic. - The
ROl is faster, and risks are not that high. All the people we took to Slovenia
and Croatia to see how they do it, started with camping tourism. In
Slovenia, campsites are opened by rivers and lakes, in the mountains, as in
Germany. It is important that our people realize that the investment in
camping cannot be returned in a year, but it is a long-term project. If we
look a global picture, we are still a ,virgin destination”, because in our
country camping still doesn't exist as an industry, but as a group or
individual experience in the attractive places in nature. All those who
stayed with us were delighted with nature and hospitable hosts. That's why
they're coming back. But we need to make a place for them to come back
and bring their friends. Small campsites for up to 30 —40 tourists are ideal,
and not for 100 or more, because this is not the goal of Serbia as a top
camping destination — emphasized Vladimir Bumic.

Author: D.K.-I.
Photo: Serbian Camping Association
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iOVinarka Ines Novacic, rodena je

tUdije istorije i knjizevnosti zavrsila

] POZnate TV stanice - ABCNews i NYC, a
poslednjih pet godina radi za CBS News. Putuje
po svetu i snima razne price. Za Turisticki Svet
pri¢a o svom Zivotu putnika od malih nogui o
svojoj uspesnoj novinarskoj karijeri. Otkriva da
je proputovala vise od 40 zemalja i kaZe da
svako putovanje ima svoj sarm ali i teskobe.
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INTERVIEW:

INES NovACIC, . CBS NEws .

GALAPAGOS

THE FAVOURITE

DESTI o‘ 'a\J_:

Belgrade, studied history and literature in DaBlin,
and then she moved to New York. She’s worked for
famous TV stations — ABC News and NYG, and ove

the last five years she has been working for the
CBS News. She travels around the world and
records various stories. She speaks for the Turisticki

Svet about her traveller’s life from the young age

and about her successful career in journalism. She
reveals that she has visited more than 40 countries
and says that each trip has its own charm but also

the difficulties.
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- Rodena sam u Beogradu, a kad sam bila sasvim mala,
pocetkom 90-ih, preselili smo se u Peking. Moj deda Aleksandar
(Sasa) Novaci¢ radio je godinama kao dopisnik Tanjug-a iz
Kine.

Iz Pekinga se selimo na Kipar, u Limasol, gde kre¢em u vrti¢, pa
u Skolu. Moje detinjstvo na obali mora - bilo je divno. I§la sam u
$kolu koju sam mnogo volela i bila vredan dak, pravi mali “Stre-
ber”. Kad sam imala devet godina vratili smo se u Beograd, na
nepunih godinu dana. Tada sam naucila i ¢irilicu.

Ali vec sa 10 godina preselila sam se u Irsku, u Dablin i tamo
sam ostala do posle fakulteta. Studirala sam istoriju i knjizevnost
na Trinity College Dublin (specijalizacija Francuska revolucija
i Americka kultura, politika i sociologija u 20. veku). Za vreme
fakulteta, preko leta sam staZirala u Nacionalnom Institutu za
demokratiju u Vasingtonu.

Dva meseca nakon zavr$etka cetvrte godine fakulteta, iz Dablina
odlazim za Njujork. Tu sam zavrsila master rad - radio-doku-
mentarac, koji sam kasnije prodala BBC-ju. Master je trajao
godinu dana, tokom kojih sam staZirala na TV stanici NY1.

« Koji je bio Vas prvi zvanicni posao u novinarstvu?

- Prvi posao sam dobila u irskim novinama The Irish Times.
Kad sam se preselila u Njujork, postala sam njihov dopisnik iz
Amerike i nastavila da piSem za njih jo$ nekoliko godina nakon
zavrSenog Mastera.

PROPUTOVALA VISE OD 40 ZEMALJA!
« Sada ve¢ pet godina radite za CBS News. Sta je tacno vas posao?

- Bavim se rezijom i produkcijom dokumentaraca. Svakog
meseca emitujemo jedan ili dva filma od po pola sata. Putujem
po svetu i snimam razne price. Teme su nam uglavnom
poluavanturisticke. Moram da priznam da volim da piSem,
volim ljude i volim da putujem...

Putovala sam kroz dZzungle, Zivela na brodovima oko
Galapagosa, po Africkom kontinentu... Snimali smo reportazu
o Severnokorejskoj kulturi van njenih granica... Tim nam je
mali: moj kolega reporter Adam, urednik Yasu i ja. Nas troje
smo zapoceli serijju i trenutno smo usred snimanja druge
sezone. Za sada imamo Sest ljudi u timu. Adam i ja smiSljamo
ideje, ja pronalazim sagovornike, organizujem putovanja i sni-
manja, a kad sve to zavr§imo, smiSljam i piSem scenario.
Ponekad snimam sama, ponekad imam i direktora fotografije.
Proputovala sam viSe od 40 zemalja, a u SAD mi je ostalo jo$
samo 7 drzava da obidem, pa da kazem da sam videla celu
Ameriku!

o Da li ste oduvek znali da Cete biti novinar?

- Kad sam bila mala Zelela sam da budem glumica. Medutim
kad sam sa osam godina upisala ¢asove glume i krenula da
igram u predstavama, shvatila sam da najvi$e volim da budem
onakva kakva jesam, a ne da glumim druge osobe. Nekako je
prirodno doslo do moje odluke. Kao da sam nesvesno sklopila

www.turistickisvet.com

- | was born in Belgrade, and when | was quite young, in the early
90's, we moved to Beijing. My grandfather Aleksandar (Sasa) Novacic¢
worked for years as the Tanjug correspondent from China.

From Beijing, we moved to Cyprus, to Limassol, where | went to
kindergarten, and then to school. My childhood on the seashore was
wonderful. | went to a school that | loved very much and | was a hard-
working pupil, a real little "nerd". When | was nine years old, we
returned to Belgrade for a full year. Then | learned Cyrillic letters.

But already at 10, | moved to Ireland, to Dublin, and | stayed there
until after college. | studied history and literature at Trinity College
Dublin (Specialization French Revolution and American Culture,
Politics and Sociology in the 20th Century). During the college, |
spent the summer as an intern at the National Institute for
Democracy in Washington.

Two months after the end of the fourth year of college, | moved from
Dublin to New York. | finished my masters there - a radio
documentary, which | later sold to the BBC.The master lasted for a year,
during which | was working as an intern at the NY1 TV station.

« What was your first official job in journalism?

-1got my first job in an Irish newspaper The Irish Times. When I moved
to New York, | became their correspondent from America and contin-
ued to write for them a few years after | had finished the masters.

VISITED MORE THAN 40 COUNTRIES!
- You've been working for CBS News for five years now. What exactly is
your job?

- | am directing and producing documentaries. Every month we
broadcast one or two films of half an hour. | travel around the world
and record various stories. The themes are mostly semi-avant-garde.
| have to admit that | like to write, | love people and | like to travel...

I've travelled through the jungles, lived in the ships around
Galapagos, across the African continent... We have recorded a
report on North Korean culture outside its borders... Our team is
small: my colleague reporter Adam, editor Yasu and me. The three of
us started the series and we are currently in the middle of the
shooting of the second season. For now, we have six people in the
team. Adam and | are conceiving ideas, | find my interlocutors, |
organize trips and shootings, and when we finish it all | design and
write a script. | sometimes record by myself, but | have a director of
photography. I've travelled to more than 40 countries, and in the US,
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NTERVJU: INEs NovAci .

plan karijere koja moze da sadrzi sve $to volim - da u¢im, da
putujem, da upoznajem ljude, da piSem i pravim price,
koriste¢i svoje licne snage: snalazljivost, znatiZelju, znanje
jezika i sposobnost da vrlo malo spavam. A imam puno
energije!

Nikada, pa ni na pocetku karijjere nisam imala tremu, uvek
uzbudenje. Utila sam velikom brzinom. Moj idol je
Gertrude Bell, prva Zena diplomata, takode Lara Croft.
Nekako se uvek tako i postavljam.

« Kako izgleda vas Zivot u Njujorku - jedan radni dan?

- Radni dan je uvek drugaciji: putujem pola meseca, nekada
i ¢esce. Kada sam kod kuce u Njujorku, onda ili radim od
kuce ili idem po gradu na razne sastanke. Ako pripremam
scenario ili pokazujem Sefici plan snimanja filma, onda
idem u kancelariju, blizu Central Parka. Zivim u Bruklinu u
Vilijamsburgu i mnogo volim svoj kraj. Kad ustanem, a to je
uvek oko 6h ujutru, idem ili na jogu ili na balet/ples, u sport-
skom centru blizu mog stana. Imam omiljeni kafi¢ i juice
bar, pa nakon 6 godina u ovom kraju imam utisak da sam u
Bruklinu kod kuce.

Ako sam vikendom u Njujorku, izlazim: Brodvej, koncerti,
restorani, volim da idem u bioskop, narocito u bioskop-
restoran, u kojem mogu, uz film i kokice, da uzivam u casi
omiljenog vina (Malbec). Obozavam ovde “brunch” kulturu
iidem bar jednom nedeljom sa drustvom na bran¢ kad sam
kod kuce.

Ali volim i da putujem na toplija mesta vikendom kad god
stignem: u Majami, na Karibe ili u Los Andeles.
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I still have only 7 countries left to visit, so | could say that I've seen the
entire Americal

- Did you always know that you would be a journalist?

- When | was young, | wanted to be an actress. However, when | was at
the age of eight, | entered the acting classes and started playing in
performances; | realized that | liked the most to be myself, and not to play
other people.

Somehow, my decision was made naturally. As if | unconsciously
completed a career plan that could contain everything | loved - to learn,
to travel, to meet people, to write and to make stories, using my personal
strengths: resourcefulness, curiosity, language skills and the ability to
sleep very little. And | have a lot of energy!

Hardly ever, and not even at the beginning of my career, did | have any
shame, always excitement. | learned fast. My idol is Gertrude Bell, the
first woman diplomat, and also Lara Croft. That is how | act.

- What does your life in New York look like — one work day?

- My work day is never the same: | travel half a month, sometimes even
more often.When I'm at home in New York, then | either work from home
or go to town for various meetings. If | prepare a script or have to show
the shooting plan to my boss, then | go to the office, near the Central
Park. I live in Brooklyn in Williamsburg and | love my neighbourhood.
When | get up, and it's always around 6 am in the morning, | go either to
yoga or ballet / dance, in a sports centre near my apartment. | have a
favourite café and juice bar, so after 6 years in this aria | have the
impression that Brooklyn is home.

If I'm in New York at weekend, | go out: Broadway, concerts, restaurants,
| like going to the cinema, especially in the cinema-restaurant where |
can enjoy a glass of favourite wine (Malbec), alongside film and popcorn.
| love the "brunch" culture here and | go at least once a week with my
friends to a brunch when I'm at home.



INTERVIEW: INES NovACI¢, CBS NEws

SVAKO PUTOVANJE IMA SVOJ SARM ALI | TESKOBE

« Koje biste destinacije i hotele izdvojili kao
najlepse?

- Galapagos je, iskreno, najlepsa desti-
nacija na kojoj sam bila. Imala sam
priliku da idem na ostrva na koji-
ma niko nikad nije bio, osim
jedog ili dva naucnika.
Neverovatna priroda. I ostrvo
Kauai na Havajima je prelepo.
U Pekingu mi je ostao u se¢anju
Chao hotel, a u Tokiu Hyatt. U

Zimbabveu sam boravila u
hotelu Nesbitt Castle u gradu
Bulawayo. Bila sam i u mnogim
lepim hotelima u Majamiju: Art
Basel, South Beach, St. Regis...
Mada, vise volim da odsednem
kod poznanika i prijatelja kad god
mogu, jer tako je autenti¢nije.

Generalno, svako iskustvo je drugacije.
Svako putovanje ima svoj Sarm, takode i
teskobe. To je verovatno za mene najuzbudljivije,
kao i u mom poslu: da je uvek nesto novo, drugacije
i neocekivano. Zadovoljna sam $to, uz puno rada i

truda, mogu da ostvarim svoje snove. Pre 30. godine Zivota
imam ne samo omiljeni posao, nego i “lifestyle” o kome sam
oduvek sanjala.
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But | also love to travel to warmer places on weekends
whenever | get the chance: to Miami, Caribbean
islands or Los Angeles.

EACH TRIP HAS ITS OWN CHARM AND DIFFICULTIES
- Which destinations and hotels would you
name as the most beautiful?

- Galapagos is, frankly, the most
beautiful destination I've ever
been to. | had the opportunity to
go to theisland where nobody was
ever, except for one or two
scientists. The incredible nature.
And Kauai Island in Hawaii is

beautiful. In Beijing | loved Chao
hotel, and in Tokio Hyatt hotel. In
Zimbabwe | stayed at the Nesbitt
Castle Hotel in Bulawayo. I've been
in many nice hotels in Miami: Art
Basel, South Beach, St. Regis ...
Although, | prefer to stay with
acquaintances and friends whenever
| can, because it is more authentic.

Generally, each experience is different.
Every trip has its own charm and difficulties. It's
probably the most exciting for me, as in my work:
it's always something new, different and unexpected.

| am pleased that, with a lot of work and effort, | can
realize my dreams. Being less than 30 years old, | have not

only a favourite job, but also a "lifestyle" that | have always dreamt of.

Author: Marina Bulatovic¢
Photo: Private archive
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NEPAL — DRzZAVA
MNOGIH LEPOTA

Promovisuci svoju zemlju Sirom sveta kao destinaciju za avanturu, luksuz i jos
mnogo toga, Vlada Republike Nepal aktivno poziva turiste da upravo njihovu
zemlju stave na sam vrh liste destinacija koje obavezno treba posetiti u 2020.
godini. Postoji mnogo razloga za to, ali, oni koji su imali priliku da posete ovu
¢arobnu zemlju sa mnostvom boja, uveriée vas da je Nepal boZanstven kad god
da odete - samo treba otici!

NEPAL - THE COUNTRY
OF MANY BEAUTIES

The Government of Nepal is putting a special emphasis on
encouraging travellers to visit Nepal in 2020, promoting it
around the world as a destination for adventure, luxury
and everything in between. There are many reasons to
visit Nepal this year, but those who have had the
opportunity to visit this magnificent, colourful country will
convince you that Nepal is divine whenever you go - you
just need to go there!
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Pogled na goru Ama Dablam (6.812 m) iz hrama Tjangboce (3.876 m),

jednog najpoznatijih hramova u Nepalu !

View at Ama Dablam (6.812 m) from Thyangboche monastery (3.876 m), -
one of the most famous monasteries of Nepal

Biserl UNESCO-VE SVETSKE BASTINE
Nepal je velika zemlja, puna iznenadenja i lepota. Zvani¢no, na
UNESCO-voj listi svetske bastine su Cetiri lokacije koje se
nalaze u Nepalu, ali samo jedna od ovih lokacija (dolina
Katmandua) uklju¢uje sedam zona spomenika! Ukupno, na
popisu ima 10 lokacija, dok je 15 drugih na listi ¢ekanja.

BIRAJTE: AUTENTIENO ISKUSTVO ILI LUKSUZ?
Veliki broj turista Zeli da u Nepalu dozivi autenti¢no iskustvo,
nesto potpuno posebno, zbog ¢ega se odlucuju da se upoznaju
sa lokalcima, da licno upoznaju njihove navike i nacin zivota. ] : Mo =
A to je najlakse doziveti u udaljenima selima u planinama. ' g L= B
Kraljevi Nacionalni Park Citvan je prvi A
nacionalni park u Nepalu koji je zastitio
izumiranje nosoroga
(priznata UNESCO svetska bastina)
Royal Chitwan National Park is the first
national park in Nepal to prevent the
extinction of rhinos (recognized by
UNESCO World Heritage Site)

Nasuprot tome, Katmandu,
glavni grad Nepala, ima veoma
bogatu turisticku ponudu. Oni
koji traze luksuz, u ekskluziv -
nim hotelima svetski poznatih
brendova, ovde mogu racu -
nati, u pravom smislu, na kra -
ljevsku uslugu!

FESTIVALI, BOJE, SLONOVI...

Festivali su nesto $to bi trebao
da dozivi svaki turista. U
Nepalu postuju sve religije i
verovanja, pa svako moze da
nade nesto interesantno, pod

UNESCO WOoRLD HERITAGE SITE

Nepal is a great country full of surprises
and beauty. Officially there are four
UNESCO World Heritage Sites in Nepal,
but only one of these locations (the
Kathmandu Valley) includes seven

uslovom da ostane malo duze. Kraljevi Nacionalni Park Citvan (utociste slonova) - monument zones. The full list of Nepal's
Veéina ljudi, ipak, dolazi zbog Radoznao slonié koji Zeli da se mazi UNESCO World Heritage Sites consists of
planina. Vecito beli vrhovi Royal Chitwan National Park (Elephant Sanctuary) - 10 locations and there are 15 others on
impozantni su sami po sebi, sa Curious baby elephant wanting to get a cuddle the waiting list.
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koje god tacke ih ugledate. Ipak, izlazak sunca na Himalajama predstav-
lja nesto predivno, dozZivljaj koji se ni sa ¢im ne moze uporediti. Nepal je
veoma reljefna drzava sa mnogo brda, dolina i vegetacije, a pokrajina je
toliko zivopisna, obojena najlep$im bojama, da nijedna fotografija nije
dovoljno verodostojna. Dzungle su iskustvo za sebe, pogotovo Citvan
park na jugu drave, prema granici sa Indijom. Zivotinjsko carstvo je
prebogato razli¢itim vrstama ptica, riba, a ima i krokodila, tigrova,
nosoroga i slonova. Kao najefikasnije transportno sredstvo kroz sumu,
svakako treba koristiti slonove. Sa visine od oko 4 metra, divlja macka ili
nosorog izgledaju mnogo lepse.

Velike povrdine drzave, ne samo dzungle, ve¢ i podrucje visokih Himalaja,
zasti¢ene su kao nacionalni parkovi i predstavljaju veliko bogastvo ove zemlje,
u kojem ¢e, na sre¢u, mo¢i da uzivaju i buduce generacije.

MAJMUNI | TELEFONI

Naravno, nisu sve zivotinje prisutne samo u nacionalnim parkovima,
mnogo vrsta ih ima i van $ume, u gradovima. Najpoznatiji su njihovi
radoznali i vrlo brzi majmuni, koji narocito vole turiste sa pametnim
telefonima i torbicama punih smokija i ostalih dragocenosti. Najvise ih
ima u Katmaduu i Pokari, tamo gde je vise turista koji ne poznaju pravi
majmunski karakter.

RELIGUA, KULTURA | HRANA

Nepal je u najveéem procentu hinduisticka drzava (vise od 80%) i na sve
strane se mogu videti njihovi simboli. Pre nego $to je Nepal postao republika,
bio je jedina hinduisticka kraljevina na planeti. Posto je ovaj deo sveta poznat
po rodenju Bude, u drzavi ima oko 9% budista, koji takode ostavljaju svoj
pecat u bogatoj istoriji Nepala, njegovoj kulturi i iskrenosti.

92164 TURISTICKI SVET leto 2019

€

Majmuni su uvek spremni da s vama podele $ta god

Monkey familiy is always happy to receive attention and goodies
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Peace International Tours & Travel je jedna od Peace International Tours & Travel is one of the
vodec¢ih i uglednih turisti¢kih agencija sa sedistem "'.";;- A E leading & reputed travel agencies based in
u Katmanduu, glavnom gradu Nepala. Sa 35- w INTERNATIONAL Kathmandu, the capital of Nepal. With 35 years of

Tavem. (71 1 experience in the tourism industry, we have been
able to make an unfathomable mark of our own and
it is the return of satisfied customers that speaks for
us.

godi$njim iskustvom u turistickoj industriji,
uspeli smo da ostvarimo san mnogih - povratak
zadovoljnih klijenata koji su nasi najbolji promo-
teri.

Sta nas razlikuje od drugih? Tokom godina stek-
li smo ozbiljno iskustvo u radu s velikim grupama,
ali i individualnim planinarskim turama u svim
himalajskim zemljama — Nepalu, Tibetu, Butanu i
Indiji. Osmisljavamo ture po meri i Zeljama klije-
nata.

What makes us different? Today we have grown to
handle a large volume of tourists, incentive groups,
international conferences and seminars. We have
also been operating considerable volume of groups
as well as FITS to all Himalayan countries: Nepal,
Tibet, Bhutan and India. We provide value package
travel services personalized according to your wants

Imamo visokomotivisane, posvecene, dobro and desires.

edukovane kadrove, koji govore vise jezika, sa
jakim menadzerskim ve$tinama, sa visegodi$njim
iskustvom u industriji putovanja, koji ¢e vam
pomodi da upoznate Nepal i uzivate opusteno u
nezaboravnom iskustvu.

We have highly motivated, dedicated, well trained,
multilingual staffs with strong management skills,
backed by several years of experience in the travel
trade industry. Our team will assist you to explore
Nepal and treasure the most memorable experience.

We are true believers of responsible travelling which
is why we observe strict operation guidelines and
constantly upgrade our services for the safety of our
guests. Our tour and trek itineraries are the outcome
of our extensive research, careful planning and work-

Mi istinski verujemo u odgovorna putovanja,
zbog Cega se pridrzavamo strogih smernica poslo- M. Sarbottam L. Shrestha
vanja i stalno usavrSavamo svoje usluge kako bi
nasi gosti bili Sto bezbedniji. Nase ture i trekinzi su

rezultat nadeg opseznog istraZivanja, pazljivog "ﬁ ing experience to give you the real feel of an enjoy-
planiranja i dugogodi$njeg radnog iskustva kako able holiday.
bismo vam pruzili pravi ose¢aj ugodnog odmora. < Peace International Tours & Travel Agency from

Agencija Peace International Tours & Travel iz ‘5 Nepal is interested to connect with business part-
Nepala trazi poslovne partnere u Srbiji za vizsit i qu ners in tourist industry to organize travels to
20202z

organizovanje turistickih putovanja u Nepal, ot Nepal, Bhutan, Tibet, India and other Asian coun-
Butan, Tibet, Indiju i druge azijske zemlje. tries.

Vise informacija: www.peace-intl.com ili Please feel free to contact us via:
mail@peace-intl.com.np mail@peace-intl.com.np or www.peace-intl.com

AN AUTHENTIC HOMEY EXPERIENCE OR PURE LUXURY?
A large number of tourists want to experience the authentic and the up-close experience of this country, and therefore decide to meet with the
local people to find out more about their habits and the way of life. The easiest way to experience this is in the remote villages up in the mountains.

On the contrary, in the city of Kathmandu, of course, there is also a very rich tourist offer for those who seek luxury among the world's best-known
hotel chains, where they will treat you like a celebrity.

FESTIVALS, COLOURS AND ELEPHANTS

Festivals are something that every tourist should experience. They respect all religions and beliefs, so you can find something interesting for
yourself, too, if you stay a little longer. But of course, most people visit Nepal for the mountains. The white peaks are impressive by themselves,
from whichever point you gaze upon them, therefore the sunrise in the Himalayas is something that is literally breathtaking. Since Nepal is a
country of many altitudes, they have many hills, valleys and plains full of lush and green vegetation all around you. The colours are so vivid, that
no photo does them justice. The jungles are an experience for themselves, too, especially the Royal Chitwan National Park in the south of the
country toward the border with India. The animal species’list is rich in different varieties of birds, fish, and there are also crocodiles, tigers, rhinos,
elephants any many more. For transportation means, as the most efficient transport through the forest, we certainly recommend elephants - from
a height of about 4 meters, a wild cat or rhinoceros looks much friendlier.

Large areas of Nepal, not only jungles but also the areas of the high Himalayas are protected as national parks and they are really a great asset to
this country. Luckily, these beauties will also be experienced by the future generations.
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Istorijska Budanat Stupa, Katmandu
- priznata UNESCO svetska bastina

Historical Boudhanath Stupa,
Kathmandu - recognized UNESCO
World Heritage Site

H.-._“I.hl-l--l—l-*-l-l- -
[ T I LN LA
._._...!l...-u..il..-t--i--'ll"“"'

y < Cuveni Lumbini - mesto budistickog hodocasca i kraj rodenja
Bude (priznata UNESCO svetska bastina)

The famous Lumbini - the place of the Buddhist pilgrimage and
the birthplace of Lord Buddha (recognized by UNESCO World
Heritage Site)

MONKEYS AND SMARTPHONES

Of course, not all animals are to be seen in the national parks
alone, many species live outside the forests, in the populous
cities. One of them is definitely the fast and the curious
monkeys, who especially love tourists with smartphones and
bags full of snacks. The little ones are mostly present in the
Capital of Kathmadu and Pokhara, where larger numbers of
tourists are flocking to and need to experience what the
monkey business is all about.

RELIGION, CULTURE AND FOOD

Nepal is a country predominantly devoted to Hinduism (more
than 80%), so you can see their symbols all around.
Interestingly, until it became a republic, Nepal was the only
Hindu kingdom in the world. Since this part of the world is
also known for the birth of The Buddha, there are about 9% of
the Buddhists in the country as well, who also leave their own
foot print in the Nepal's reach history, culture and sincerity.

Do you enjoy delicious food? Spicy perhaps? Then Nepal is a
great destination for you. Many people think that the
Nepalese food is like Indian or that it is even the same thing.
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Volite da jedete? A ljuto? Onda je Nepal prava destinacija za vas.
Mnogi misle da je nepalska hrana poput indijske ili da je ¢ak
jedno isto. Ali nije, a to moze da primeti samo neko ko voli da
isprobava specijalitete. Pirina¢, aromati¢ni, raznobojni zaini sa
svezim povréem koje se “razmele’ na mno$tvu tanjira — je
lokalna kuhinja u koju Cete se zaljubiti.

DRAGO KAMENJE | NAKIT

Ali mozda hrana nije nesto sto vas inspirise. Mozda $oping? Ima
li $ta da se kupi tamo? Ima, naravno: kapa, $alova, ¢arapa od vune
jaka i kvalitetnih zimskih jakni. Ima i mnogo lepih stvari od
kasmira i svile. Velika je i ponuda letnjih stvari. Inace, ima i
Cajeva, tibetanskih posuda, ru¢no radenih predmeta od drveta i
koze, dragog i poludragog kamenja, raznih suvenira i nakita,
umetnickih predmeta... Za svakog po nesto.

ISTORIA ILI PRIRODA?

Nepal ima nekoliko zanimljivih istorijskih znamenitosti, kul-
turnih znamenitosti, muzeja koje vredi videti. Ne moze da se
uporeduje sa Londonom, Parizom ili Njujorkom, ali zato se i
dolazi u Nepal. Sve vise je i rekreativaca, koji vole da dozive
prirodu na $to viSe nacina. Kombinacijama razli¢itih
avanturistickih sportova nema kraja, a za one koji su hrabri i Zele
nesto obojeno adrenalinom - izbor je fantasti¢an. Cist vazduh,
vetar u kosi dok se spustate ziplajnom brzinom od ¢ak 150 km/h
i vristite od radosti - su indikatori da sve ide po planu.

KoLiko PUTA SE IDE U NEPAL?

Ja sam bio pet puta jer je Nepal prosto neverovatan. Ljudi su
neverovatni. Ljubazni, otvorenog srca, ¢istih misli. Kazu da se u
Nepal dolazi zbog planina, ali se vraca zbog ljudi.
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But this is not the fact, and only someone willing to try more
specialties can notice it. Rice, aromatic and colourful spices with fresh
vegetables boasting from many plates are the local cuisine you will
fall in love with.

PRECIOUS STONES AND JEWELLERY

But perhaps food is not something that is up your alley, maybe it's
shopping. You might be wondering if there is anything to buy in
Nepal. Of course there is: hats, scarves, socks made from jak wool
fabric, and also high-quality brands winter jackets. And of course,
there are many nice and beautiful things made from cashmere and
silk, plus lots from the summer collections. There are many varieties of
tea to find, famous Tibetan bowls, wooden, stone and leather
handicrafts, precious and semi-precious stones, various souvenirs and
jewellery, art, something for everyone’s taste.

HisTory oR NATURE?

Nepal has several interesting historical sites, cultural sites, museums,
which are worth seeing. They can not be compared to cities like
London, Paris or New York, but that's why we go visit Nepal! There are
more and more visitors who would like to experience nature in as
many ways as possible. The combinations of different adventurous
sports are endless, and for those who have the courage and want
something adrenaline-packed, the choice is fantastic! Clean air,
feeling the wind in your hair as you release yourself down the zip-line
with the speed of up to 150 km/h, screaming with joy, these are the
indicators that everything is going according to plan.

How MANY TIMES DOES ONE GO TO NEPAL?

I have visited it many times already simply because Nepal is incredible.
The people are incredible. They are kind, open hearted and always
smiling. They say that you come to Nepal for the mountains, and

return for the people.
peop J.G.

Sloboda & priroda, letenje sa padobranom (paraglajding)
Freedom & nature, parachute flying (paragliding)

TURISTICKI SVET 92167

leto 2019




-
P

Dva sata avionom, deli nas od jedne od najlepsih zemalja Afrike. S
razlogom ga svrstavamo u dragulj ovog kontinenta. Tunis je avan-
tura. Od Sidi Bu Saida do povratka u drevnu proslost, ova zemlja ¢ ce

vag gaterati da joj se ponovo vratite. | hocete, sigurno..
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We are only two hours away from one of the most beautiful countries in Africa. We have a good reason to name it the jewel of this
continent. Tunisia is an adventure. From Sidi Bou Said all the way back to the ancient past, this country will make you go back to it

again. And you sure will.

Sipi Bu SAID
Tuniski Santorini — pomislicete i sami kada zakoracite u ovaj
poznati plavo-beli gradic.

Lagana jutarnja Setnja u mesecu ramazanskog posta predstavlja
posebno uzivanje, jer nema guzve i mozete na miru da se
prepustite bojama i ¢arima ovog posebnog mesta koje se nalazi
na samo 20 km od glavnog grada, Tunisa.

U Sidi Bu Saidu postoje tri vidikovca sa kojih se pruza pogled na
tirkizno plavo more i $armantne kudice, lokale belih fasada i
plavih vrata i prozora. Svaki prizor odiSe duhom Mediterana.

Pogled na Sidi Bu Said je kao da gledate u najlepsu umetnicku
sliku. Ovaj gradi¢ ¢e vas oboriti s nogu. Velika drvena plava
vrata ukraSena ornamentima, radnje sa ruc¢no radenim
predmetima, kafi¢i i bogata flora, samo su neki od prizora koji
¢e vam oduzeti dah. Postaje jasno zasto je ,,safir Mediterana“ bio
izvor inspiracije brojnim svetskim umetnicima.

U gradicu je Ziveo i baron Rudolf Derlanzer, francuski slikar i
muzikolog specijalizovan za arapsku muziku. Njegova kuca je
pretvorena u muzej u kojem se nalazi Centar arapske i medi-
teranske muzike. Tamo se tokom cele godine odrzavaju kon-
certi, izlozbe i druga desavanja koja posecuje na stotine hiljada
ljudi.
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Sipi Bou SaD
Tunisian Santorini — you might think to yourself when you step into
this well-known blue and white town.

An easy morning stroll during the month of Ramadan is a special
delight, it isn't crowded and you can enjoy the colors and the charms
of this special place in peace. Sidi Bou Said is situated only 20 km
away from the capital city of Tunis.

There are three places with panoramic views in Sidi Bou Said, from
which you can see the turquoise blue seas and charming little
houses as well as shops painted in white with blue windows. Each
and every sight carries the spirit of the Mediterranean.

Looking at Sidi Bou Said is like looking at the most beautiful piece of
art. This little town will leave you breathless. The big blue wooden
doors decorated with ornaments, shops with handmade souvenirs,
cafes and rich flora are only some of the sights that you will be
delighted with. It becomes clear why ,the Sapphire of the
Mediterranean” became the source of inspiration to numerous
artists from all over the world.

Baron Rudolf d’Erlanger, a French painter and musicologist that
specialized in Arabic music had lived in this town. His house is turned
into a museum with the Centre of Arabic and Mediterranean Music.
That is the venue of many concerts, exhibitions and other events are
organized all over the year which hundreds of thousands of people
attend.



GRAD TuNis

Glavna ulica u novom delu grada Tunisa, Avenija Habib
Burgiba, vrvi od turista i lokalaca. Iako je vreme posta ima i
restorana koji rade.

Na pocetku ulice nalazi se statua Habiba Burgibe, rodonacelnika
Republike. Prvi predsednik Tunisa jaSe na konju i rukom
pokazuje u pravcu hiljadugodi$nje medine, starog gradskog jez-
gra Tunisa koje se nalazi pod zastitiom Uneska.

U Aveniji Burgiba, nalaze se vazni spomenici koji se smatraju
arhitektonskim biserima grada, poput Sahat-kule ili tuniskog
Big Bena, Katedrale Svetog Pavla, zgrade Francuske ambasade i
starog gradskog pozorista.

Sa poslednjeg sprata hotela ,,El Hana International®, prostire se
pogled na jos jednu zilu kucavicu grada sa ljubicastim drvore-
dima. To je ulica Kartaz.

I Tunis ima svoju Trijumfalnu kapiju (Port De France). Nalazi se
na kraju pomenute avenije, koja je uredena u evropskom stilu i
odise uzurbano$¢u 21. veka. Kapija je poput vremeplova - vraca
nas deset vekova u proslost, u staru medinu.

Nepregledni sukovi, mirisi, boje, za¢ini i duh Orijenta su ono $to
vas okruzuje u staroj medini. Srda¢ni i radoznali prodavci
pozitivno reaguju kada ¢uju da smo iz Srbije i pozdravljaju nas
na srpskom jeziku. TuniSani, stari i mladi, upoznati su sa
istorijskim i kulturnim vezama izmedu nasa dva naroda.

Ukoliko se umorite od dugih $etnji po sokacima medine,
svratite u lokalni kafe i iznenadicete se spontano$¢u konobara
koji vam, dok pijete svoju kafu, donose urme, breskve, kolacice
i druge poslastice.

Tunis je dobro povezan sa mestima u iroj okolini, tako da se za
svega dvadeset minuta mozete na¢i u drugom gradu. Za prevoz
se najcesce koriste taksiji i tzv. luazi (minibusevi). Vozaci cekaju
da se luazi napune putnicima i potom ih voze na odrediste po
fiksnoj ceni, koja je veoma niska.

www.turistickisvet.com

Avenija Habib Burgiba, Grad Tunis

Avenue -Habib Bourguiba, Tunisg!
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THe CiTy oF Tunis

The main street in the new part of Tunis, Avenue Habib Bourguiba, is
always crowded with tourists and locals alike. Even though many
people are fasting during Ramadan, there are restaurants that are
open.

At the beginning of the street you can find the statue of Habib
Bourguiba, the founder of the Republic. The first president of Tunisia
is riding a horse and pointing with his hand towards the thousand-
year-old Medina, the old city center, another site protected by
UNESCO.

Very important monuments, considered to be the architectural
pearls of the city are located along the Bourguiba Avenue, such as
the Tunisian Big Ben, St Paul’s Cathedral, the building of the French
Embassy and the old city theatre.

Kartagina / Carthage

-




PuTtopis / TRAVELOGUE

Katedrala Svetog Luja, Kartagina From the top floor of the El Hana International Hotel,
St Louis Cathedral, Carthage the view stretches to yet another important site in the
city with purple trees — Carthage Avenue.

Tunis has its own Arc de Triomphe (Port de France). It is
situated at the end of the aforementioned avenue
with architecture in the European style which still
manages to give a sense of 21st century busy living.
The Gate is like a time machine - it turns you back in
time for ten centuries, into the old Medina.

Endless souks, the smells, colors, spices and the spirit of
the Orient all surround you in the old Medina. The
welcoming and curious sellers have a positive reaction
upon finding out that we come from Serbia and greet
us in Serbian language. Tunisians, young and old,
know about the historical and cultural relations
between our two peoples.

In case you get tired from long walks along the narrow
streets of the Medina, stop by a local cafe and you will
be surprised with the spontaneity of the waiters that
keeps bringing you dates, peaches, cookies and other
treats, while you're drinking your coffee.

Tunis is well-connected to other places in Tunisia, so
you can reach another city in as little as twenty
minutes. When it comes to transportation people
usually use taxis and louages (type of a minibus). The
louage drivers wait for the vehicle to fill up with
passengers and then transport them to their
destinations at very low fixed prices.

Velika dzamija, grad Sus
The Great Mosque, Sousse




KARTAGINA

Na arheoloskom nalazi$tu Kartagina,
nalaze se ostaci drevne Kartagine. Nju je
prema predanju osnovala feni¢anska
princeza Elisa, odnosno Didon, kako se
navodi u rimskim spisima. U sklopu
nalazista je i muzej sa rimskim mozaicima
i drugim artefaktima.

Fenicani su bili vrsni trgovci i moreplovci.
Osnovali su mocno carstvo koje je dugo
vladalo vodama isto¢nog Mediterana. U
Punskim ratovima, Rimljani su unistili
Kartaginu i na ruevinama stare preston-
ice provincije Ifrikija izgradili novu pre-
stonicu koja je nosila isto ime - Kartagina.
Sa kartom za muzej Kartagine mozete
posetiti i druge lokalitete koji sadrze
ostatke iz rimskog perioda, kao $to su
Antonijeva kupatila, amfiteatar ili
pozoriste. Uz doplatu mozete dobiti i
stru¢no vodenje kroz (itavo arheolosko
nalaziSte i ¢uti neverovatne pri¢e o
komandantu Hanibalu Barki i njegovom
umecu ratovanja.

Medina, grad Sus
Medina, Sousse

o T e
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Medina, Mahdija
Medina, Mahdia

CARTHAGE

The remains of the old Carthage can
be found at the archeological site of
Carthage. It was reportedly
founded by the Phoenician princess
Elissa, or Didone, as is stated in
Roman transcripts. Within the site,
there is a museum with roman
mosaics and other artifacts.

The Phoenicians were excellent
tradesmen and sailors. They
founded a powerful empire that
governed the Eastern Mediter-
ranean for a long time. During the
Punic wars, the Romans had
destroyed Carthage and in ruins of
the old capital of Ifrigiya built a new
capital city with the same name -
Carthage.

Buying a ticket for the Museum, you
can also visit other sites with
artifacts from the Roman period,
such as Anthony’s baths, the
Amphitheatre or the Theatre. With
some additional costs, you could
get a guided tour through the
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GRAD Sus

Sus je jedan od najstarijih gradova Tunisa. Podignut je na mestu
stare feni¢anske kolonije, Hadrumetum. Koristio je Hanibalu
Barki kao glavna baza u Drugom punskom ratu. Ovaj grad na
obali, bio je i ostao vazna luka i trgovacki centar u kome danas
ljudi Zive od ribarstva i turizma.

T

\

S obzirom na svoj strateski i geografski polozaj, Sus je bio izlozen
brojnim opasnostima koje vrebaju sa mora. Problem su pred-
stavljali i pirati koji su bili veoma aktivni u ovom delu
Mediterana. To se odrazilo na arhitekturu grada Susa, tako da
on predstavlja prototip primorske ratne arhitekture iz ranog
islamskog perioda.

medini svedodi

Nekoliko gradevina u
impozantnom stilu. To su Tvrdava Ribat koja je sluzila i kao
utvrdenje i kao verski objekat i Velika dzamija u Susu, kao i
Tvrdava Kasba. U njoj se nalazi Arheoloski muzej u kojem se
nalaze najbolje o¢uvani rimski mozaici u Tunisu.

staroj ovom

MAHDUA
Mahdija, ljupki grad na isto¢noj obali Tunisa, o¢arace vas svojim
plazama i kristalno ¢istim morem.
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entire

archeo-

logical site

and hear amazing

stories about Hannibal

Barca and his warship tech-
niques.

THE CITY OF SOUSSE

Sousse is one of the oldest cities of Tunisia. It has been built on the
remains of an old Phoenician colony, Hadrumetum. Hannibal Barca
used it as his main base during the Second Punic War. This coastal
city was and still is an important port and a trade center where
people today live of fishing and tourism.

Considering its strategic and geographic position, Sousse was




utodiste od svakodnevne guzve i stresa. Od lokalaca smo saznali
da mnogi Tuni$ani kupuju posede u ovom gradu kako bi s vre-
mena na vreme mogli da pobegnu iz svoje uzurbane sredine i
opuste se.

Stanovnici ovog uljuljkanog luckog grada, uglavnom se bave
ribarstvom. Zanimljivo je da se i dalje bave svojim tradicional-
nim zanatima, kao $to su vezenje i tkanje tepiha i draperija, koje
mozete videti kako vise na zidovima kuc¢a u starom gradskom
jezgru.

Mahdija je je osnovana u 10. veku kao prva prestonica
Fatimidskog halifata. Danas iz ovog perioda mozemo videti
utvrdenu kapiju Skifa el Kahla, koja se nalazi na samom ulazu u

Odmah se da primetiti da je ovo jedna mirna oaza koja pruza
medinu, kao i Veliku fatimidsku dzamiju.

Utvrdenje Burdz el Kebir, koje je u proslosti branilo Mahdiju od
Spanaca, pirata i drugih koji su bacali pohlepne poglede prema
poluostrvu Kap Afrika, izgradeno je u 16. veku. Sa njenog vrha
se mogu videti ostaci stare fatimidske luke, usecene u stenu, koja
potice jo$ iz feni¢anskog perioda.

EL DZem - AFRICKI KOLOSEUM

Na listi Uneskove svetske bastine, nalazi se jos
jedan istorijski biser Tunisa - rimski

amfiteatar u El Dzemu.

Smatra se da je tre¢i po veli¢ini u
svetu, odmah posle onog u Rimu i
Kapui. Procenjeno je da moze da
primi oko 35.000 gledalaca.
Prilicno je dobro ocuvan, a
arena i podzemni prolazi,
ostali su skoro netaknuti.
Izgraden je u potpunosti od
kamenih blokova i bez
temelja, zato se smatra da je
sagraden po uzoru na rimski
Koloseum.

Danas se u areni Africkog kolo -
seuma odrzava Medunarodni festival

simfonijske muzike El Dzem, kao i
koncerti klasiéne muzike, koji su narocito
poseceni.

Prepustite se zemlji koja se odlu¢no protivi unifromnosti
raznoliko$¢u svojih boja, predela i karaktera. Svratite u ovaj dom
toplih i srda¢nih ljudi koji ¢e vas uvek docekati sa osmehom,
lepom reéju i posluzenjem, a ispratiti nadom za ponovnim sus-
retom.

Posetite Tunis.

Vise o Arapskom kulturnom centru na: www.akc.rs. Put u Tunis
¢lanovima Arapskog kulturnog centra, omogucila je Turisticka
agencija Sunline Travel.

www.turistickisvet.com

exposed to numerous dangers from the sea. The pirates were very
active in this part of the Mediterranean. It affected the architecture of
Sousse, so it represents a prototype of the maritime war architecture
in the early Islamic period.

Several buildings in the old Medina testify of this magnificent style.
They are the Ribat Fortress that served as a fort as well as a religious
object, the Great Mosque of Sousse and the Kasbah Fortress with the
Museum of Archeology, that contains some of the best kept Roman
mosaics in Tunisia.

MAHDIA
Mahdia, a lovely city on the eastern coast of Tunisia, will captivate
you with its white sand beaches and crystal clear sea.

One can immediately notice that this is a peaceful oasis that provides
a sanctuary from everyday traffic and stress. The locals told us that
many Tunisians buy houses in this city so that they could escape
from their busy environment from time to time and relax.

The inhabitants of this dreamy port city are mostly fishermen. It is
interesting that they are still practicing their traditional crafts, such as
embroidering and carpet making, which can be found hanging in
houses in the old part of the city.

Mahdia was founded in 10 century AD as the first capital of the
Fatimids' Caliphate. Dating from that period is the Skifa al-Kahla
fortified gate, found on the very entrance of the Medina, as well as
the Great Fatimid Mosque.

The Burj al-Kabir fortress that has defended Mahdia from the
Spaniards, pirates and others who craved to invade Cap Africa penin-
sula in the past, was built in the 16th century. From the top of the
fort, you can see the remains of the old Fatimid port, carved in rock
that dates all the way back to the Phoenician era.

EL JEm — THE AFRICAN COLOSSEUM
There is another historical pearl of Tunisia on the UNESCO World
Heritage List - the Roman amphitheater in El Jem.

It is considered to be the third largest amphitheater in the world,
right after the ones in Rome and Capua. It has been estimated that it
can receive up to 35,000 spectators. It is very well preserved while
the arena and other underground passages have remained almost
intact. It was built entirely out of stone blocks without foundations,
which is why it is considered to be built according to the model of
the Roman Colosseum.

Nowadays, the African Colosseum Arena represents the venue for
the International Symphonic Music Festival of El Jem as well as
concerts of classical music that are very highly attended.

Let yourself enjoy in the country that decisively opposes uniformity
with the diversity of its colors, landscapes and character. Come by
into this lovely home of warm and friendly people who will always
welcome you with a smile, a nice word and something to eat and
walk you off with the hope of another encounter.

Visit Tunisia.
More on the Arabic Cultural Centre at: www.akc.rs. The trip to Tunisia

for the members of the Arabic Cultural Centre was made possible by
Sunline Travel Agency.

Text: Visnja Jovancevic, Arabic Cultural Centre
Photos: Maja Lukovic, Arabic Cultural Centre
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PUTOPIS: MAROKO - LEPOTA ZIVOTA U INTENZIVNIM BOJAMA, MIRISIMA, UKUSIMA

ZAPADNg KRALJEVSTVO |
BozJA ZEMLJA

Maroko, predivna zemlja na severozapadu Africkog kontinenta privlaci sve vecu paznju turista Sirom sveta, a
sve vise i iz Srbije. Raste interesovanje za njenu kulturu, obicaje, tradiciju, knjizevnost, arhitekturu,
ali i o¢aravajucu prirodu — od Sahare i planine Atlas do obale Atlantika.

'~ \WESTERN KINGDOM AND
THE LAND OF GOD




MOROCCO-BEAUTY OF LIVING IN INTENSIVE COLORS, SCENTS, FLAVORS

svojoj zemlji, vrlo je turisticki orijentisan i otvoren da

primi i ugosti sve vise turista sa raznih strana sveta.
Kada ste negde dobrodo#li i zaista se tako osecate, iskustva koja
sticete na tim mestima su fantasti¢na, pa zato, logi¢no, postajete
pravi ,,ambasadori” tih destinacija, koji koriste svaku priliku da
$ire lepe price i informacije o toj zemlji.

Marokanski kralj Muhamed VT koji je veoma omiljen u

Starosedeoci Maroka i polovina stanovnistva su poreklom
Berberi (Amaziri - Slobodni, plemeniti ljudi) a kolonizovani i
asimilovani sa Arapima. Marokanci su veseo i optimisti¢an
narod, strastven i intenzivan u svemu i od njih mozete da
naucite kako, bez obzira na uslove u kojima Zive, izazove kroz
koje prolaze, vole zivot i naglasavaju ga intenzitetom i Sarenilom
i tako ga slave.

Pored znacajnog francuskog uticaja iz kolonijalnog doba u prvoj
polovini 20.veka, Maroko je sacuvao duh orijenta, svoju
autenti¢nost i prepoznatljivost. To je zemlja koju zaista vredi
posetiti, ali joj se i vracati, jer ne mozete odjednom da upijete
sve, narocito zbog ve¢ pomenutog intenziteta.

CRVENI GRAD

Marakes je poznat po svojim vrtovima, iako
je grad usred kamene pustinje, specifi¢cno
crvene boje kojom se odlikuje i crvena pla-
nina Atlas. I sam grad Marakes$ se zbog svo-
jih fasada u istoj toj boji naziva crvenim
gradom. A crvena je moja omiljena boja i
valjda sam se zato i tako dobro uklopila u
ambijent, iako ne podse¢am na Arapkinju.
Rekla bih da po svojoj prirodi i slobodi kao
najvisoj vrednosti mozda vie podse¢am na
zenu berberskog porekla.

LA JARDIN MAJORELLE — DRUGI DOM

Iv SEN LORANA

Kada se Maroko osobodio francuskog pro-
tektorata, postao je popularno, ali i vrlo jefti-
no mesto za zivot francuskoj eliti i dzet-set-u.
Jedan francuski magazin ga je nazvao i
drugim Sen Tropeom. Jedan od pripad-
nika francuskog ,.krem-drustva’
bio je i poznati modni
kreator Iv Sen
Loran,

www.turistickisvet.com

country, is very tourist-oriented and open to receive tourist

from all over the world. If you know that you are welcome
somewhere and you really feel that way, experience you have on
that place is fantastic, and therefore, you become an “ambassador”
and you spread good words about that country everywhere.

Moroccan king Mohammed VI, who is very much liked in his

Moroccans originate from ancient and slightly mystic tribe of
Berbers (Amazir / Free, Nobel Men), who are colonized and assimi-
lated with Arabs. They are cheerful and optimistic people, passionate
and intensive in everything they do. You can learn from them, that,
no matter how they live, what challenges they have before them,
they love life and they emphasize and celebrate it with intensity and
colorfulness.

In spite of strong French influence from colonial period, Morocco has
preserved the spirit of the Orient, its authenticity and recognizable
charm. Country that is really worth of visit, and deserves to be visited
again, because you can't absorb everything at once, especially
because of the intensity already mentioned.

Rep ary

Marrakesh is famous for its gardens, although it is a city in the middle
of the stone desert, specifically red colors, just like the Atlas
Mountain. The city itself is called Red city,
because of the facades of the houses in that
color. Since red is my favorite color, that is why |
probably blended so well in the surroundings,
although I do not look at all like Arab woman. |
am much more like Berber woman in my nature.

LA JARDIN MAJORELLE-WHY YVES SAINT-LAURENT
CALLED THIS PLACE HIS SECOND HOME?

When Morocco was set free of French
protectorate, it became very
popular, and also very
cheap place for
living




PUTOPIS: MAROKO
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koji je povoljno kupio stari vrt, ali vrlo bogat
najrazlicitijim vrstama biljaka, narocito kaktusa, i
u vili koja i dan danas ima specifi¢nu intenzivno
plavu boju, napravio svoj drugi dom. Taj
fantasti¢an vrt je kreirao pre skoro 100 godina
Zak Mazorel, francuski slikar orijentalista, po
kome se se i pomenuta plava boja u slikarstvu
sada naziva mazorel plava. Le Jardine Majorelle je
sada jedna od najfotogeni¢nijih lokacija i mesto
gde turisti rado koriste vreme za predah od jur-
njave po gradu.

SUKOVI: ZASTO SE CENKANJE ISPLATI?

Koliko god se trudili da zapamtite putanje,
sigurno cete se izgubiti negde u sukovima
Markesa, uzivaju¢i u razgledanju i kupovini
suvenira i zanimljivih proizvoda marokanskih
zanatlija — koZe, marame, nakit, zac¢ini, sapuni,
Cajevi... Cenkanje je obavezno i bez toga ni ne
pokusavajte nesto da ,,pazarite” — realna cena je
uglavnom tre¢ina onoga $to vam prodavac u star-
tu kaze. Zabavljajte se u nadmudrivanju sa njima
i budite sigurni da ako ostanete dosledni i ne
popustite, prodavac ¢e potrcati za vama i dobicete
svoj zeljeni proizvod po Zeljenoj ceni.

DZEmA EL FNA: TRZNICA ILI CIRKUS?

Najveca trznica u Severnoj Africi preko dana je
samo jedan ,uzareni’ plato zagrejan vrelim
africkim suncem, ali se zato predvece i nocu
pretvara u centar svega. Uli¢ni prodavci hrane na
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and it attracted French elite and jet-set. One French
magazine called him another Saint-Tropez. One of
the members of French “créme da la creme society’,
was also famous fashion designer Yves Saint-Laurent,
who bought very cheaply beautiful old garden, full of
various plants, especially cactuses, and made his
home in the villa in specific intensive blue color,
which looks exactly the same even today. This
garden was created by Jacques Majorelle, a French
painter orientalist and mentioned specific blue color
was in the painting art called Majorelle blue. Le
Jardine Majorelle is one of the most phogenic
location in the world where tourists very often spend
their free time.

SOUK-WHY BARGAINING IS SOMETHING THAT PAYS-OFF?
“Not all who wander are lost!”

No matter how much you try to memorize all paths,
you will surely get lost somewhere in souks of
Marrakesh, enjoying watching and buying souvenirs
and interesting products of Moroccan craftsman-
leather, scarves, jewelry, spices, soaps, teas...
Bargaining is unavoidable and without it, don’t even
try to by something-the real price is usually only one
third of what the seller tells you at first. Have fun
trying to outsmart them and be sure that if you stay
persistent and keep to your price, the seller will run
after you and you will get desired product at the
price which suits you.

JEMAA EL FNAA-MARKET OR CIRCUS?
The greatest market in Northern Africa is during the
day just one hot plateau, heated by African sun, but



MOROCCO
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svojim lako sklopivim privremenim tezgama, muzi¢ari raznih
vrsta, akrobate, krotitelji zmija, majmuna, gatare i Zene koje
tetoviraju kanom - ¢ine atmosferu koja bukvalno izgleda kao
pravi cirkus. Intenzivni zvuci, boje, mirisi i ukusi dovode do toga
da vam dugo posle puslira u glavi i da se osecate potpuno pre-
plavljeni tim intenzitetom. Sve je prenaglaseno, ali to je ono sto
ovaj trg ¢ini srcem Marakesa i otkucava ritmom strastvenih ljudi
koji ovde Zive.

PALATE | RIADI - PRICE 1Z 1001 NOCI

Palate u Marake$u u kojima nisu ziveli samo vladari, kao i brojni
riadi - specifiéna konacista — sada hoteli, o¢aravaju svojim ma-
Stovitim i bajkovitim unutra$njim uredenjem. Sarene plocice,
ornamenti i mozaici na podovima, zidovima, prozorima, tako
re¢i svuda gde pogledate i svom tom Sarenilu prepoznadete
lepotu i sklad. Riadi su gradevine koje imaju prozore okrenute
ka dvori$tu i u sredi$tu se najc¢esce nalazi bazen ili fontana, kao i
vrt. U Medini, utvrdenom starom gradu, skoro sve gradevine su
ovog tipa i zbog svoje lepote i atraktivnosti privlac¢ne turistima,
kao i brojne krovne terase na kojima mozete uzivati u

oi marokanskoi hran ajevima.
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in the evening and night in turns into the center of everything. Street
food sellers with their easy- folding temporary counters, musicians of
all kinds, acrobats, snake charmers, monkey tamers, chiromancers
and women who do canna tattooing, all of them create an
atmosphere that looks exactly like the real circus. Intensive sounds,
colors, smells and flavors make you feel dizzy long afterwards and
completely overwhelmed. Everything is over-emphasized, but that
is exactly what makes this square the heart of Marrakesh, which
pulsates in the rhythm of passionate people who live here.

PALACES AND RIADS-1001 NIGHT STORIES
Palaces in Marrakesh where rulers lived, and not only them, and also
numerous riads-specific guest houses-now hotels, are absolutely
enchanting with their imaginative interiors, as if you are in the middle
of the fairy tale. Colorful facets, ornaments and mosaics on the floors,
walls, windows, almost everywhere you look, and in all that richness
of colors you will recognize beauty and harmony. Riads are buildings
with windows that look into the courtyard, and in the middle of it
there is usually a basin or the fountain, as well as the garden. In
Medina, old fortified city, almost all buildings are of this type and
because of their beauty and attractiveness, they are interesting to
tourists, as well as numerous roof terraces on which you can sit and
in the spicy, yet delicious Moroccan food and teas.
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MAROKANSKI CAJ | TAZIN

Poznat je markonaski ¢aj od nane koji se u velikim koli¢inama
konzimira i uvek je zasladen. To je tradicionalno pice koje
morate probati, narocito kada postanete svesni koliko vas osvezi
i podigne nivo energije. Poznati tip jela je tanzin — sa povréem,
mesom, za¢inima (¢uvenim marokanskim za¢inom 35)- koji se
sprema dugo i krcka na tihoj vatri, a sluzi u zemljanim posu-
dama. U Maroku se hrana konzumira isklju¢ivo desnom
rukom, drugacije se smatra izuzetno nepristojnim.

ESAUIRA — MOGADOR:
GRAD KOJI INSPIRISE
UMETNIKE

Kada pozelite rashla-
divanje od vreline su -
kova $to zbog isijava-
nja toplote od dobro
zagrejanog kamena,
§to zbog uzbudenja
od cenkanja, vreve sa
trga Dzema el Fna,
uputite se na zapad
ka Atlantskom okea -
nu do magicnog gra -
da Esauire. I mozda
vam je poznata u
novije vreme po
tome $to su neke
epizode popularne
serije Igra Prestola
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IMOROCCAN TEA AND TAJINE

Moroccan mint tea is very famous, it is consumed in huge quantities
and it is always sweetened. Traditional drink that you have to try,
especially when you realize how much it will refresh you and
increase your energy. Their well-known dish is tajine-with vegeta-
bles, meat, spices-it takes long time to prepare it, cooked on low
temperature and it is served in earthenware jars. In Morocco, the
food is consumed only with the right hand, everything else is
considered very improper.

EssAOUIRA-MOGADOR-CITY THAT INSPIRES ARTISTS

When you wish to cool down from the heat of souk, not only form
the heat that comes from well warmed stones, but from the
excitement of bargaining, and the tumult from the Jemaa el-Fnaa
square, you should head west toward Atlantic Ocean to the magic
city of Essaouira. Maybe the name sounds familiar to you, because
some episodes of the famous TV series “Game of thrones” are
shooted in this city, but if you ever get there and feel as if you have
travelled several centuries back in the past, you will wish to revive
that feeling again. Essaouira is an inspiration to film, music and other
artists. Maybe those of you who are a little bit older will be reminded
of the first version of the movie Othello, by Orson Welles, and also, of
the movie “Tea in Sahara’; made on the basis of the true story, by
Bernardo Bertolucci, while Jimmy Hendrix created his song “Castel
made of sand’, on this exact place.

WHY IS ARGAN OIL THE BEST, BUT ALSO THE MOST EXPENSIVE?
On the road from the Marrakesh to Essaouira you will be struck by
the strange sight. On the low trees of argan, on almost every
stronger branch, there is one-goat. And you will wonder what on
earth goats are doing on the trees and how did they get there? .

Now it has already became tourist attraction and popular place **

to take photographs, with this nice animals, who never
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snimane ba$ u ovom gradu, ali kada budete dospeli tamo i osetili kao da ste
vratili nekoliko vekova unazad, pozele¢ete da prozivite taj osecaj ponovo.
Esauira je inspiracija filmskim, muzickim i drugim umetnicima, pa ¢e se
oni malo stariji podsetiti prve verzije filma ,Otelo’, Orsona Velsa, kao i
filma po istinitoj prici ,,Caj u Sahari’, Bernarda Bertolucija, dok je Dzimi
Hendriks bas ovde stvarao svoju pesmu ,,Kule od peska’

ZA3TO JE ARGANOVO ULJE NAJBOLJE, ALI | NAJSKUPLJE?

Na putu od Marakesa do Esauire zateci ¢e vas neobi¢ni prizori pored puta.
Na niskom drvecu argana, koje je autohtona vrsta i raste samo u Maroku,
skoro na svakoj debljoj grani stoji po jedna - koza. I pitacete se otkud koze
na drvetu i $ta tamo rade? Sada je to ve¢ turisticka atrakcija i popularno
mesto za fotografisanje sa ovim simpati¢nim Zzivotinjama koje nisu ni slutile
da ¢e to postati, vodene samo svojim instinktom za ukusnom hranom u
vidu plodova argana. Naime, svetski poznato, stru¢njaci kazu najkvalitetni-
je ulje koje se koristi u kozmeticke svrhe, a najcesce za kosu, iako je najbolje
za kozu, ru¢no se pravi cedenjem iz kostica argana. Do kostica se dolazi
tako $to pomenute kozice, nakon $to se dobro najedu, ispljunu kostice koje
se potom skupljaju i u malobrojnim manufakturama ru¢no obraduju, pa je
to i razlog zasto je ovo ulje tako skupo.

OuzuD VODOPADI: DELA PRIRODE IZNAD DELA COVEKA

Na nekoliko sati voznje od Marakesa nalaze se najve¢i vodopadi u Severnoj
Africi visi od 100 m koji se uz zadivljujuée zvukove poput vodenice i
mlevenja zita ($to i njihovo ime u prevodu znaci), survavaju u dolinu i ¢ine
jezerce i reku u kojoj se najhrabriji i kupaju. U podnozju vodopada se
mozete druziti sa majmunima koji rado grickaju hranu iz vasih ruku, a ne
ustrucavaju se ni da vam se popnu na leda i glavu.

Maroko e vas navesti da se preispitate zasto ste privremeno ili zauvek
odustali ili bar smanjili intenzitet kojim Zivite svoje snove, svoj zivot i nacine
na koje iskazujete svoju radost. Podsetice vas da se ne plasite i unesete jake
boje u svoj zivot bez razblazivanja i rastvaranja, jer ako niste Ziveli punim
plu¢ima i $irom otvorenih ociju, pitanje je jeste li uopste ziveli ili samo
zivotarili u pastelnim bojama.

famous, simply by being led by their instinct to look for
delicious food in form of argan tree fruit. It is widely
known and experts also confirm it, that the best quality
oil, for cosmetic purposes, is made by hand from argan
stone. You get the stones with the help of these very
goats, who eat the fruit, then spit the stones, which are
then collected and in small number of manufactures,
manually treated. That is the reason that this oil is so
expensive.

OUZOUD WATERFALLS-AMAZING FORCE OF NATURE

Couple of hours of drive from Marrakesh there are the
biggest waterfalls in Northern Africa, over 100 m high,
which precipitate into the valley and make the little lake
and the river, making astonishing sound like water mill
(which is also the meaning of their name). It is worth to
bath in this water and cool down from 45 degrees to only
10.Very often you can spot the rainbow. They say that the
wishes come true when you walk under the rainbow and
the waterfall too. We have tried, so it remains to be seen.
At the bottom of the waterfall, we have made friends
with monkeys, who gladly took snacks from our hands,
and they didn't even hesitate to climb on our backs and
heads.

The visit to Morocco will definitely change you, because
it will teach you how to add strong colors to your life of to
heighten those which already exist. Because only when
you live with your whole heart your know that you have
truly lived.

Jelena Jovi¢

Free-lance traveller and photographer
Facebook: JJTravel Instagram: #jjtravelblog
www.jjtravelblog.com
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BEYOND THE SYMBOLS

AND SCREENS

Brda u Riu. de Zaneiru pod zbijenim favelama
okruzuju moderniji i bogatiji centar grada

Verujem da je prva asocijacija na pomen drzave Brazil svima — Kopakabana u Riu, samba i
karneval u Riu, favele, Hristov kip na brdu Corcovado iznad Ria, Pele i fudbal, brazilska kafa i
Amazonija, praSume... Nedirnuta prostranstva o kojima nista ili skoro nista ne znamo i u koji-
ma i danas Zzivi skriveno nekoliko desetina domorodackih plemena. Brazil je velika drzava,
jedna od najvecih. Koliko je velika, toliko je i nepoznata. Brazil ima specificnu kulturu, jezik,
istoriju, razvoj. Nije imao “velike” drevne kulture poput Maja , Asteka ili Inka. Ali ima svoju
muziku, pisce, pesnike, fudbalere, samba igrace, pevace... Brazil je, kazu, zemlja u kojoj ne po-
stoji diskriminacija po religijskoj osnovi, niti po nacionalnoj pripadnosti. U njihovom jeziku ne
postoje izrazi za crnce ili domorodce. Svi su - Brazilci. Pomesani. Mesaju se jos od 18. veka kada
je starosedeocima i novodovedenim Afrikancima za rad u brojnim rudnicima i na plantazam,
dozvoljeno da se mesaju sa belcima. Robovi, africki crnci i domorodacko stanovnistvo su
svoju slobodu zvani¢no dobili 1888. godine. | ovde, kao i svuda, postoje nepravde, razlike i
hijerarhija, ali samo po socijalnoj i ekonomskoj pripadnosti. Ima veoma, veoma siromasnih,
ima onih srednjih a ima i onih veoma, veoma bogatih. Na srecu, po boji koze, po religiji,
nacionalnoj pripadnosti - nisu vidljive razlike.
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| believe that the everyone's first associations of Brazil are Copacabana and carnival in Rio, samba, favelas, the statue of Christ on the
Corcovado above Rio, Pele and football, Brazilian coffee and Amazonia, rainforests... There are untouched spaces, about which we
know nothing or almost nothing and in which several tens of indigenous tribes still live today. Brazil is a large country, one of the
largest. It is both big and unknown. Brazil has a specific culture, language, history, development. It doesn’t have “great” ancient
cultures like Maya, Aztecs or Inc, but it has its music, writers, poets, football players, samba dancers, singers... Brazil is a country where
there is no discrimination on a religious basis or nationality. In their language, there are no expressions for black people or natives.
They are all - Brazilians. Mixed. They have been mixing since the 18th century when old settlers and African immigrants who were
brought to work in numerous mines and plantations, were allowed to mix with white people. The slaves, the African black people
and the indigenous population officially received their freedom in 1888. And here, as everywhere, there are injustices, differences
and hierarchies, but only by social and economic affiliation. There are very, very poor people; there is a middle class and those very,
very rich. Fortunately - there are no visible differences according to skin colour, religion or national affiliation.

akon tri dana obilaska Ria i Sao Paola i sluSanja

| \ | tumacenja o stanovnicima i zivotu Brazila ostala sam
zateCena. Ostala sam zadivljena za pristup zivotu koju

su nam vodici i program njihove agencije ponudili. Razumeti

the stories about the inhabitants and the life of Brazil, | was left
speechless. | was left astounded by the access that guides and
travel agency provided for us. To understand life in general in that

n fter three days of touring Rio and Sao Paolo and listening to

area first, then respect it. Beyond the symbols as the snippets of
one's life. It may be a bit unusual, but that's what I've asked myself
over along flight to Brazil. On the way to the first point of the journey
across Brazil - Salvador da Bahia, | was thinking about what's behind
the glitz, the victories, fame, the carnival, Copacabana, Pele or
Neymar.What is hidden behind the beautiful taste of Brazilian coffee,

Zivot u celini na tom prostoru prvo, pa onda to postovati. Ne
vaditi samo simbole kao isecke necijeg Zivota i time mahati.
Mozda je malo neobic¢no, ali eto takvim sam pitanjima zatekla
sebe u toku dugog leta ka Brazilu. Ka prvoj tacki putovanja po
Brazilu - Salvadoru da Bahia. Razmisljala sam o onome §to je
iza. Iza tog sjaja, iza pobeda, iza slave, iza Karnevala,
Kopakabane, Pelea ili Neimara. Iza divnog ukusa brazilske kafe,
iza praSume, iza ogromnih prostranstava pod prasumom koje
su izbile u prve redove aktuelnih pisanja o odrzivosti zivota na
Planeti Zemlji, o ocuvanju prirode, o zaétiti $uma. I nasla sam
odgovore, ili mi se bar tako ¢ini. Obi¢no Sta covek traZi to i nade.
Ali nasla sam puno vise. Ili sam iz divnih kazivanja lokalnih
vodi¢a saznala o zivotu iza. Otvorili su mi nove poglede
fokusiraju¢i nas da putujuci kroz Brazil spoznamo temelje,
pozadinu, Zivot iza paravana. Ovaj putopis je sada tu, takav pred
vama. Brazil iza paravana i simbola.

O SIMBOLIMA BRAZILA

Brazil je simbol slobode pokreta tela iskazane kroz fudbal,
kapueru, sambu. Ta sloboda pokreta je zapravo stil Zivljenja.
Izlaz iz teSke svakodnevice. Ventil za opustanje ali i nacin da
prikrije unutrasnji naboj. Nastajali su zajedno sa stvaranjem i
mesanjem stanovnika na tlu Brazila od pocetka 16. veka do
danas. Ta sloboda pokreta vidljiva kroz fudbal i sambu krije
upornost, iscrpljujuce vezbe, kontrolu i nadasve zelju da se kroz
tu upornost ispliva na povr$inu. I to na sam vrh, na vrh na
kojem ce se biti vidljiv, poznat. Slavan. Postati Pele, Ronaldo ili
Nejmar znaci biti jedan od milion decaka koji trée za
krpenja¢om ili poluiscepanom loptom u nekoj od ulica neke od
gusto naseljenih favela i predgrada visemilionskih gradova. I ne
samo tréati, nego po vasceli dan driblati, vezbati, Sutirati, dok te
neko ne primeti. I tek tada pocinje borba. Jer biti jedan od
milion na vrhu podrazumeva borbu, upornost, snagu volje...
Samba igraci koje vidimo na karnevalima su samo deli¢ onih
koji od malih nogu plesu u svom domu, na ulici, u parku ili na
trgu neke od favela. I dok noge rastu, a telo postaje plesacko, ti




milioni igraca teze slavi, teze da svojom igrom, kostimom,
vestinom budu bolji, primeceniji, da budu jedni od onih koji ¢e
sti¢i na Karneval, a potom i do predvodnika jednog od mnostva
samba klubova u Riu i tako postanu vidljivi. Ta upornost i snaga
su veoma jaki. Li¢no, verujem da se nalaze u genima, kao zapis
vekovne borbe za opstanak, bilo da su Afrikanci dovedeni kao
roblje ili pripadnici nekog od sedamdesetak domorodackih
plemena koja su Zivela ili i danas Zive skriveni u praSumama
Brazila. Da bi opstali morali su biti Zilavi, uporni, borbeni, radni
i disciplinovani. Drugacije ne bi preziveli, ne bi stigli do zraka
sunca, do svezeg vetra, do $irine u kojoj mozes razviti i pokazati
svoju veli¢inu, svoju lepotu, svoju primamljivost... Sli¢na je slika
i plesno-borilacke kapuere. Nastala kao borilacka vestina, pa
kasnije zabranjena, pospesila je osmisljavanje skrivenih pokreta,
nastanak teznje da se protivnik savladuje u borbi nadmudriva -
njem, nadigravanjem, a ne ubijanjem. Hiljade plesaca kapuere i
danas uce tu vestinu koja je simbol pokreta i spoja muzike i
kretanja.

Da li neko na ovaj nacin razmislja o Brazilu? Da li se razmislja o
tome $ta je iza slave, igre, pobede? Odakle su i ko su ti pobedni-
ci nad pobednicima? Koliki je bio njihov put do slave? Divimo
im se. Oni su za nas simbol Brazila. Primamljiv razlog da odemo
u tu zemlju i osetimo njihov duh, njihovu snagu, volju... A da li
¢emo to i osetiti i koliko ¢emo ih razumeti, zavisi ponajvise od
lokalnih vodica. Ako imate srece kao ja, doZivecete Brazil i
duboko ga osetiti kroz pric¢u ljudi bogatih znanjem i snaznim
emocijama, s mnogo ljubavi i istinskog po$tovanja prema zemlji
u kojoj zive. Oni vas nece voditi da provirite u favele. Samo ¢e
vam ponuditi pogled na ogromna brda na kojima su tesno
stisnute zgrade, kuce u kojima zive Brazilci. Jer, favela je kuca,
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Prodavacica mirisljavih
kolacica svojim kostimom

rainforests, behind the vast expanse of rainforests that broke into the
first lines of current writing about the sustainability of life on Planet
Earth, on the conservation of nature, on the protection of forests? |
found the answers, or at least it seems to me. Usually what a man
seeks he finds. But | found a lot more. Or | learned from the wonder-
ful talk of local guides about the life behind. They opened up new
views by focusing on traveling through Brazil to discover the foun-
dations, backgrounds, the life behind the screens. This travelogue is
here, like that in front of you. Brazil behind the screens and symbols.

BRAZIL'S sYmBOLS

Brazil is a symbol of the freedom of body movement expressed
through football, capoeira, samba. This freedom of movement is
actually a lifestyle. It is an exit from heavy everyday life, a relaxation
valve but also a way to mask the internal charge. They have been
created along with the creation and mixing of inhabitants on the
Brazilian soil from the beginning of the 16th century to the present.
This freedom of movement visible through football and samba hides
perseverance, exhausting exercises, control, and above all the desire
to pass through this resistance to the surface, to the very top, where
one will be visible, recognized and famous. To become Pele, Ronaldo
or Neymar means to be one in a million of boys who run with an old
ball in one of the streets of some of the densely populated favelas
and suburbs of multi-million cities. And not just run, but practice,
kick, until someone notices you. And then the fight begins. Because
being one in a million at the top means fighting, persistence, the
power of will.. Samba dancers we see on the carnival are just a
fraction of those who have been dancing since early age at home, in
the streets, parks or squares in favelas. And as the legs grow, and the
body becomes dancing, these millions of players tend to be famous,
to be recognized by their play, costumes, and skills, to be one of
those who will reach the Carnival, and then to the leader of one of
the many samba clubs in Rio and thus become visible. This resistance
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Zid od traiea za zelje

ispred crky Nosso

Senhor do m,

Salvador

dom nekog koji posteno Zivi kao gradanin te zemlje. U favelama
zive manje ali i vi$e $kolovani ljudi. Profesori, lekari, inzenjeri.
Placaju svoje poreze i drzavne dazbine. Idu na posao, hrane se,
zive... Upravo u tim favelama nastaju samba, karneval i fudbal,
a oni su nastali u dusama ljudi koji zive u favelama. Kao lotosov
cvet koji izranja iz mulja.

SALVADOR DA BAHIA — GRAD KAPOERE | CRKAVA

Bila je nedelja. Jo$ pod utiskom dugog putovanja do Brazila,
krenuli smo u razgledanje grada Salvador, Salvador de Baia ili,
kako se punim imenom zove, Sao Salvador da Baia de Todos os
Santos, u prevodu: Sveti spasilac zaliva Svih Svetih. Salvador je
ogroman grad, tre¢i po veli¢ini u Brazilu. Sa svojih oko 3 mi-
liona stanovnika smestio sa na ulazu u ogroman atlantski zaliv -
Zaliv svih svetih. To je mesto na koje su prvo naisli osvajaci iz
Portugalije 1500. godine kada su krenuli sa preoblikovanjem
prirode, kulture, istorije i Zivota ove daleke regije. Njegov poloZaj
je izuzetan, jer je istovremeno i na mo¢nom Atlantiku i u mirni-
jem zalivu. Ima razigranu osnovu da razvija svoje delove. I to je
ovaj grad i iskoristio. U njemu je, pocev od 1549. naseljeno
najvise africkih crnaca - robova koji su dovodeni u Juinu
Ameriku na rad. Oni koji su uspeli sve da prezive, omogudili su
svojim potomcima da danas Zive u jednom lepom gradu, gradu
koji je najvise africki i najvise crnacki od svih ostalih brazilskih
gradova. Salvador je sediste i mesto nastanka kapuere, plesno-
borilacke vestine koja je od nekadasnje opasne borilacke vestine
pretvorena u ples, u igru i danas predstavlja primer kako se uz
zajednistvo, ritam i pokret moze pridobiti protivnik. Salvador je
prepun $kola i klubova kapuere, a tu je i Fakultet za kapueru.
Zato i ne ¢udi $to (itav grad, narodito nedeljom, odzvanja

and strength are very powerful. Personally, | believe that they are in
the genes, as a record of the eternal struggle for survival, whether
they are Africans brought as slaves or members of some seventy
indigenous tribes who lived or are still living hidden in the rainforests
of Brazil. To survive they had to be tough, persistent, fighting,
working and disciplined. Otherwise, they would not survive, get to
the ray of light, fresh air, to the state in which you can develop and
show their size, beauty... It is the same for dance-martial art capoeira.
Formed as a martial art, and later banned, it speeded up the design
of hidden movements, the emergence of tendency to defeat the
opponent in the battle of wisdom, competition, not killing.
Thousands of capoeira dancers are still learning this skill, a symbol of
the movement and the mix of music and movement.

Does anyone think this way about Brazil? Do you think about what is
behind the glory, the game, the victory? Where are they and who are
the ultimate winners? What was their path to fame? We admire
them. They are symbols of Brazil for us. It is a tempting reason to go
to that country and feel their spirit, their strength, their will... And
whether we will feel it and how much we understand them,
depends mostly on local guides. If you are lucky as | was, you will
experience Brazil and feel it deeply through the story of people rich
in knowledge and strong emotions, with much love and genuine
respect for the country they live in. They will not take you through
favelas. They will only offer you a glimpse at the huge hills with
tightly enclosed buildings, houses inhabited by Brazilians. Since,
favela is a house, a home of someone who lives honorably as a
citizen of that country. There are less and more educated people in
favelas. There are professors, doctors, engineers. They pay their taxes
and state duties. They go to work, eat, live... It is in these favelas that
samba, carnival and football are created, and they are created in the
souls of people who live in favelas. Like a lotus flower that comes out
of sludge.
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zvucima kapuere. Brojne grupe, formalne ili spontane plesu na
trgovima, ulicama, u parkovima...

Kapuera je jedna od atrakcija Salvadora, bas kao i mnostvo crka-
va — za svaki dan u godini po jedna, crkve najrazlicitije starosti,
lepote, veli¢ine, hramovi koji pripadaju desetinama razli¢itih
religija, grupa, sekti... Najstarija bazilika je Nosso Senhor do
Bonfim (iz sredine XIV veka), najpoznatija po ¢udotvornim
izle¢enjima. Ispred crkve je zid, nastao spontano, sa bezbroj
malih raznobojnih trakica koje posetioci kupuju od uli¢nih
prodavaca i kace na taj zid sa Zeljom za ozdravljenje, srecu,
dobrobit... Kada smo usli u crkvu, svirala je tiha, vrlo melodi¢na
muzika. Glave posetilaca, tihih, smernih, zbijenih jednih uz
druge, bile su pognute. Susta suprotnost istim tim raspevanim
Brazilcima uz kapueru na ulicama i trgovima! Pitoreskne, dobro
ocuvane zgrade, ulice, trgovi sa restoranima, prodavnicama
suvenira i zvucima muzike - ¢ine da ovaj grad pod zastitom
UNESCO-a kao deo svetske kulturne bastine i jeste jedan od
veoma dobro posecenih gradova u Brazilu.

CAPADA DUAMANTINA - REGLJA OCUVANE DIVLJE PRIRODE

I SLIKOVITIH GRADICA

Slede¢ih dana boravili smo u unutra$njem delu regije Bahia
- Capada Diamantina (Chapada Diamantina, u prevodu
Dijamantski plato). Ocekivala sam prasumu, tropske Sume...
ali svega toga nije bilo. Ipak, bilo je neceg iskonskog,
izvornog, divljeg, nepoznatog. Carobnog. Nacionalni park
Capada Diamantina, na povrsini od 152.000 ha, je samo deo

Chapada Diamantina, vertikalni
divlja oskud

SALVADOR DA BAHIA — THE CITY OF CAPOEIRA AND CHURCHES

It was Sunday. Still under the impression of a long trip to Brazil, we
set out to explore the city of Salvador, Salvador de Baia or in full
name Sao Salvador da Baia de Todos os Santos, in translation: the
Holy Savior of the All-Saint Bay. Salvador is a huge city, the third
largest in Brazil. With about 3 million inhabitants, he settled down at
the entrance to the vast Atlantic Gulf - the Cove of All Saints. This is
the place where the conquerors from Portugal first met in 1500
when they began to transform the nature, culture, history and life of
this distant region. Its position is remarkable, because at the same
time it is on the powerful Atlantic and in a calmer bay. It has a play-
ful base to develop its parts, which this city has been using well.
Since 1549 on the largest number of African slaves were brought to
South America to work. They managed to survive, and enabled their
descendants to live today in a beautiful city, that is most African and
most black from all other Brazilian cities. Salvador is the city where
capoeira was founded, the dance-martial art that has been trans-
formed into a dance from a former dangerous martial art, and today
it is an example of how with communion, rhythm and movement an
opponent can be won. Salvador is crowded with schools and
capoeira clubs, and there is also the Faculty of Capoeira. That's why
it's not surprising that the whole town, especially on Sunday, can
hear the capoeira music. Numerous groups, formal or spontaneous
dance in squares, streets, and parks can be seen...

Capoeira is one of the Salvador’s attractions, as well as numerous
churches — each for every day in a year, churches of various ages,
beauty, sizes, temples belonging to dozens of different religions,
groups, sects... The oldest is Nosso Senhor do Bonfim (from the
middle of the 14th century), best known for its miraculous cures. In
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Podloga od raznobojnog kamenja i bazencici za-=
_ kupanje u'toploj vodi reke Serano iznad naselja Lencois

¢udnovate istoimene regije, poznate po divljim vodama,
stenovitim usecima koji se vertikalno uzdizu iz dolina,
raznobojnog kamenja, divljih reka, vodopada, podzemnih
pecina i tunela. Po tumacenju lokalnog vodica - geologa,
ova regija je jedna od najstarijih na zemaljskoj kugli.
Ispitivanjima tla, utvrdeno je da u stenama celog platoa, koje
su sastavljene od malih komada veoma raznobojnog kame-
nja, uopste nema fosilnih ostataka. Nigde. Na pitanje $ta to
znadi, vodi¢ nam je objasnio da to ukazuje da je taj teren
nastao u vreme formiranja Zemlje, kada jo$ nije bilo ni bi-
ljaka, a kamo li Zivotinja, otprilike pre oko tri milijarde go-
dina. Ono $to je za sve nas bilo potpuno neverovatno i
neobjasnjivo je energija tog prostora.

Citava regija je, inae, raj za ljubitelje penjanja. Popeli smo se na
sam vrh platoa, na brdo Pai Inacio sa kojeg se pruza
spektakularan pogled na okolinu. Sede¢i na steni, gotovo ver-
tikalnih strana, visoko, visoko iznad re¢ne doline - imala sam
osecaj da letim. Vetar je duvao, pa je taj osecaj, uz malo imagi-
nacije, bio skoro pa stvaran. Dva dana smo pesacili po ovoj regi-
ji. Divili smo se vodopadu Vrazije grotlo ("Paco do Diablo”),
pentrali se po re¢noj dolini Serano, koja pravi mala udubljenja u
kojima se okolno stanovni§tvo osvezava u toplim danima.
Otkrivali smo pecinu sa bogatim ukrasima i salama - Lapa
Doce.

Kristalna voda podzemne rekena g
izlazu iz pecine Lapa Doce ’

front of the church is a wall, spontaneously formed, with countless
small colorful ribbons that visitors buy from street sellers and put on
that wall with a desire for healing, happiness, well-being... When we
entered the church, silent, very melodious music was playing. The
heads of silent visitors tightened together were bent down. This was
completely opposite of those joyful Brazilians playing capoeira on
the streets and squares! Picturesque, well preserved building, streets,
squares filled with restaurants, souvenir shops and music — make this
city under the UNESCO protection as a part of world heritage, one of
the very well visited cities in Brazil.
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PUTOPIS: BrAZIL

Uvece bismo se vratili u divan, turisticki prilicno poznat i
ureden grad Lencois. Gradi¢ u tipi¢no kolonijalnom stilu
$pansko-portugalskom, sa ku¢ama slikovito ukrasenim i obo-
jenim, restoranima, barovima, prodavnicama interesantnih
suvenira... Tu se mogu susresti i turisti kojih inace ima malo u
ovom delu Brazila.

BoGATSTVO BRAZILA - MINAS GERAIS

Tri sledeca dana proveli smo u regiji Minas Gerais. Ova regija
jedna je od vodecih ekonomskih sila danasnjeg Brazila. Snaga
bogatstva potice jo$ od 17. veka kada su otvoreni i kori$¢eni
brojni rudnici uglja, al i od plodne zemlje na kojoj se gaji ¢uvena
brazilska kafa i brojne druge kulture. U 19. veku sediste ove regi-
je je preseljeno u jedan od sada najvecih gradova Brazila - Belo
Horizonte. Kao i svaki veliki grad i on ima svoju pricu, svoju
lepu i onu manje lepu stranu. Meni su se ipak vise dopali oni
mali, veoma lepi, slikoviti, tisi, pristupacniji gradovi ove regije:
Ouro Preto, Congonhas

Za ljybitelje dobre i ukusne hrane, restorani “Na kilo”

Chapada Diamantina - the region of preserved wild nature and
picturesque towns

The next day we stayed in the interior of the Bahia — Chapada
Diamantina (Diamond plateau). | was expecting a rainforest, a
tropical forest... but this wasn't the case. Still, there was something
primal, original, wild, unknown, magical. The Chapada Diamantina
National Park, on an area of 152,000 ha, is just a part of the wondrous
region of the same name, known for its wild waters, rocky cores that
rise vertically from the valleys, colorful stones, wild rivers, waterfalls,
underground caves and tunnels. According to the local guide -
geologist, this region is one of the oldest on Earth. With soil tests, it
was found that in the walls of the entire plateau, consisting of small
pieces of very versatile stones, there are no fossil remains at all.
Nowhere. When asked what this means, the guide explained to us
that this indicates that this terrain was formed at the time

of the formation of the Earth, when there were

no plants nor animals, about

Veoma slikovit barokni
kolonijalni gradi¢ Ouro Preto,

pod zastitom UNESCO-a
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* Rié de Zaneiro, utonuo u vodu,
brda i sume, pagled sa Secerne
“glave na luksuzne Cetvrti

Kopakabana, omiljeno kupaliste
za srednje slojeve Brazilaca

Tiradentes. Svi su izgradeni u kolonijalnom stilu, sa zna¢ajnim
prisustvom baroka koji je vidljiv na, takode, brojnim crkvama,
ali i na zgradama u centrima ovih mesta. Ouro Preto je pod
zastitom UNESCO-a, ali je na mene najsnazniji utisak ostavio
Tiradentes koji odi$e gostroprimstvom ali i ponudom brojnih
rukotvorina od kamena, kristala, koze, keramike, kao i
zanimljivim kafi¢ima sa miri$ljavom brazilskom kafom i
¢okoladom. Ovi gradovi, kao i ¢itava regija se snazno turisticki
razvijaju. U malim hotelima, pansionima, u nacionalnim ili uni-
verzalnim restoranima, u parkovima ili na trgovima, turisti
mogu mnogo bolje da upoznaju i osete Zivot Brazilaca. Njihovu
spontanost, opustenost, gostoprimstvo. U njima se moze pot-
puno mirno i bezbedno piti brazilska kafa, grickati kolaci¢ i po-
smatrati ljudi... a onda zavrsiti u nekom od restorana “Na kilo-
gram” koji su obelezje Brazila. Koncept ovih restorana je vrlo
zanimljiv: odaberes$ koju god hranu Zelis, bez obzira da li je
izlozena ili se jo§ pece, kuva. Tanjir sa izabranom hranom ti
izmere, plati§ i - uziva§ u odabranom. Druga varijanta su
restorani u kojima, takode, sve na isti nacin biras, ali ti meso
donose gaucosi na bodezima i dugim metalnim Sipkama i
neposredno ti u tanjir odseku koliko i ¢ega Zeli$. Brazil je, inace,
raj za ljubitelje ne samo kafe i ¢okolade, nego i mesa i rostilja.

three billion years ago. What was absolutely incredible and
unexplainable for all of us was the energy of that space.

The whole region is a paradise for lovers of climbing. We climbed to
the very top of the plateau, to the Pai Inacio Hill with a spectacular
view of the surrounding area. Sitting on the wall, almost vertical
sides, high above the river valley - | had the feeling that | was flying.
The wind was blowing, and this feeling, with a little imagination, was
almost real. We walked for two days through this region. We admired
the waterfalls of Paco do Diablo, climb across the Serano River valley,
which creates small recesses in which the surrounding population
finds shade on warm days. We discovered a cave with rich
decorations and halls - Lapa Doce.

In the evening we would return to a beautiful, well-known and
decorated town of Lencois. It is a typically colonial-style Spanish-
Portuguese town, with nicely painted and decorated houses,
restaurants, bars, shops with interesting souvenirs... There are also
tourists, who are otherwise rare in this part of Brazil.

THE WEALTH OF BRAZIL - MINAS GERAIS

We spent the next three days in the Minas Gerais region. This region
is one of the leading economic powers of today's Brazil. The power
of wealth dates back to the 17th century when many coal mines
were opened and used, but also from the fruitful land where the
famous Brazilian coffee and many other cultures are grown. In the
19th century, the seat of this region was moved to one of the largest
cities of Brazil - Belo Horizonte. Like every big city, it has its own story,
beautiful and that less beautiful side. | liked better little, very
beautiful, picturesque, quieter, more accessible cities of this region:
Ouro Preto, Congonhas and Tiradentes. They are all built in colonial
style, with a significant presence of Baroque, which is also visible on
numerous churches, but also on buildings in the centers of these
places. Ouro Preto is under the protection of UNESCO, but Tiradentes
left the strongest impression on me, because it reflects the
hospitality, but also offers numerous handicrafts from stone, crystal,
leather, ceramics, as well as interesting coffee shops with scented
Brazilian coffee and chocolate. These cities, as well as the entire
region, are strongly developing tourism. In small hotels, guesthous-
es, in national or other restaurants, parks or squares, tourists can get
to know and feel the lives of Brazilians much better, their
spontaneity, relaxation, hospitality. There you can drink Brazilian
coffee, eat cookies and observe in peace and quiet...and then end up
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Nekada Vila Lobos, danas kulturni-centar, Park ruina’
= [}

Rio DE ZANEIRO 1ZA SIMBOLA

Sta re¢i o Riu i Sao Paolu $to ve¢ nije re¢eno? Oni su veliki,
ogromni, raznovrsni, prepuni turista i u njima je tesko doziveti
domacine. O njima se mogu pisati romani. Narocito Rio de
Zaneiru. Iz Ria sam, zahvaljuju¢i opet lokalnim vodi¢ima,
ponela slike koje su iza: iza velike statue Isusa Hrista, Se¢erne
glave, iza Kopakabane poznate u celom svetu. Prva slika je
priprema za Karneval. Bili smo gledaoci, pre bih rekla ucesnici
priprema tri velika samba kluba za Karneval. Na sambadromu
su se dva sata skupljali posetioci u gledalistu, ¢ekajudi generalnu
probu klubova. Svi oni, pa i mi medu njima, nisu zapravo bili
gledaoci, ve¢ aktivni ucesnici dogadaja. Bilo je zaista impersivno
posmatrati hiljade ljudi koji su, jo§ pre nastupa njihovih
omiljenih klubova, zapravo ve¢ plesali... I tako satima, ¢itavo
vece. Navijajudi za svoj klub, oni su jasno pokazivali da su deo
svega toga. Da su i oni samba, ples, igra...

Druga slika je skrivena stara cetvrt Ria - Santa Teresa, u dodiru
sa favelama. Cela ¢etvrt sa starim lepim gradanskim kuc¢ama se
rekonstrui$e u smislu promene funkcija zgrada. U zgrade se
useljavaju umetnici, razni stvaraoci, otvaraju svoje radionice,
male galerije... Tu rade. Najpopularnija je trenutno umetnost
pravljenja razli¢itih umetnickih konstelacija od recikliranih
materijala, starih delova koje¢ega. U jednoj velikoj divnoj
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d, Rio de Zaneiros -
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in one of the “kilograms” restaurants, that are the symbol of Brazil.
The concept of these restaurants is very interesting: you choose
whatever food you want, then the plate with the selected foods is
being measured, you pay and enjoy in your selection. The other
options are restaurants where, people choose the food in the same
way, but the meat is served on the daggers and long metal bars by
the gauchos who cut the meat directly into the plate. Brazil is a
paradise for lovers of not only coffee and chocolate, but also meat
and grill.

Rio DE JANEIRO BEYOND THE SYMBOLS

What to say about Rio and Sdo Paulo what has not been said yet?
They are large, huge, varied, crowded with tourists and it is difficult
to experience hosts in them. The novels could be written about
them. Especially Rio de Janeiro. From Rio alone, thanks to the local
guides again, | took the image beyond the great statue of Jesus
Christ, Sugarhead, and Copacabana known all over the world. The
first image is the preparation for Carnival. We were spectators; I'd
rather say participants in preparing three big Samba clubs for
Carnival. On the sambadrom, the audience in the theater gathered
for two hours, waiting for a general test of the clubs. All of them, even
us, were not actually spectators, but active participants in the event.
It was really impressive to watch thousands of people who, in fact,
already danced before the performance of their favorite clubs ... And
for hours, all night. Cheering for their club, they clearly showed that
they were part of all that. That they are samba, dance...

The second image is the hidden old quarter of Rio - Santa Teresa, in
contact with the favelas. The whole neighborhood with old beauti-
ful cottages is being reconstructed in terms of changing the function
of buildings. Artists, various creators are moving in these buildings,
and opening workshops, small galleries... The most popular is the art
of making various artistic constellations from recycled materials, old
parts of everything. In one big, beautiful former villa - Vila Lobos,
today is opened "Park ruins, where various workshops,
performances, exhibitions are held. Similar small but interesting is
the corner "Selaron Staircase". Contemporary controversial artist
Jorge Selarion, a Chilean living in Rio in the Lapa district for the last
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nekadasnjoj vili - Vila Lobos, danas je otvoren “Park ruina’,
gde se odrzavaju razli¢ite radionice, performansi, izlozbe.
Slican mali ali zanimljiv je i kutak “Stepeni$te Selaron”
Savremeni kontraverzni umetnik Jorge Selarion, Cileanac
koji je poslednje decenije Zivota Ziveo u Riu, u Cetvrti Lapa,
pretvorio je stepeni$te uzane ulice sa 215 stepenika - u
umetnic¢ki dozivljaj. Sa puno crvene boje, za koju je smatrao
da nedostaje ovom svetu, postavljao je keramicke plocice sa
svojim slikama i zanimljivim mislima na stepenice i okolne
zidove. Danas je to omiljeno mesto za turiste, koji sede,
citaju, posmatraju.

Govoriti o Brazilu i njegovim atrakcijama a ne pomenuti
vodopade Iguazu, prosto nije moguce. Kao svetska atrakcija,
kao vrlo organizovan, turistima maksimalno prilagoden, ceo
prostor Iguazu vodopada je viSe nego impresivan: na tromedi
tri drzave, stotine hektara pod vodom koja tece, bruji, pada,
strmoglavljuje se, desetine vodopada, snazne reke, 10 km
staza od metala koje daju mogucnost da udete u vodopad, ili
da budete iznad ili ispod njega — neuporedivo je sa bilo ¢ime.
Vodopad je za mene sila vode koja nas spira i spolja i iznutra.
Ako se preda$ njegovoj snazi i prepusti§ njegovoj energiji,
vodopad pruza isceljenje. Stoje¢i unutar ogromnog vodopa-
da, sva okupana snaznim kapima, mlazevima voda koja tu
vekovima tece, donose¢i i odnosedi, osetila sam pravo
blazenstvo spajanja sa prirodom. Potpuno prepustenu,
preplavilo me ushicenje, ono ushi¢enje koje mami vrisak iz
grudi, suze iz srca, zahvalnost iz duse! Nezaboravno.
Jednostavno: usadeno zauvek. Ba$ kao i slika o Brazilu i #
njegovim ljudima, koja je posle dve nedelje putovanja po
toj ¢udesnoj zemlji punoj neverovatnih kontradik-4

tornosti, postala mnogo potpunija, bogatija i znanjem i -_*" :

emocijama, nasla zauvek svoje mesto u mom srcu.

Vodopadi Iguazu - prostranstvo prirodne
snage vode, zemlje, bilja, vazduha

www.turistickisvet.com

decade of his life, turned the staircase of a narrow street with 215
steps - into an artistic experience. With a lot of red color, which he felt
lacking in this world, he placed ceramic tiles with his paintings and
interesting thoughts on the stairs and surrounding walls. Today it is
a favorite place for tourists who sit there, read, watch...

To speak about Brazil and its attractions without mentioning Iguazu
Falls is simply not possible. As a world-wide attraction, as highly
organized, tourists are fully adjusted, the whole area of Iguazu Falls is
more than impressive: on the border of three countries, hundreds of
hectares under the water that flows, falls, plummets, dozens of
waterfalls, strong rivers, 10 km of metal trails that give you the
opportunity to enter the waterfall, or to be above or below it — can't
be compared with anything. For me, the waterfall is a force of water
that washes us inside and outside. If you surrender to its strength
and energy, the waterfall provides healing. Standing within a vast
waterfall, all bathed in strong drops, the jets of water flowing
through the centuries, giving and taking, | felt the real bliss of
merging with nature. Completely immersed, | was overwhelmed the
enchantment that makes you scream from the chest, cry from the
heart, and be thankful from the bottom of your soul! Unforgettable.
Simply: settled forever. Just like the image of Brazil and its people,
who after two weeks of travelling through this amazing land full of
incredible contradictions, became much more complete, richer with
knowledge and emotions, and who found th eir place in my heart

forever. g g
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NoTRE DAME DE PARIS

Razarajuc¢i pozar koji je nedavno zahvatio katedralu
Notre Dame, Bogorodic¢inu crkvu u Parizu, unistio je
drveni krov i veliki deo njene unutradnosti. Jak plamen je
pretio da srusi i dva tornja, ¢ime bi nestala i sama crkva.
Sre¢om...

izgledu i uredenju nije obi¢na crkva, ve¢ se prilikom njene

izgradnje naglasava potreba za velelepnoscu, veli¢inom,
visinom, ja¢inom utiska... Neretko, turisti dugo stoje ispred same
crkve uzivajuéi u arhitektonskom skladu, lepoti odnosa visine i
$irine i bogatstvu ukrasa na fasadama, jednom recju - znanju
gradevinara. Zahvaljujudi Vitruviu, arhitekti iz prvog stoleca nase
ere, oveka koji je uspostavio sistem zlatnog preseka, gradevinari
XII veka, a na podsticaj biskupa Moris-a de Sili-a, podigli su crkvu
sa osnovom krsta.

K’:\tedrala, $to znaci sediste ili prestona crkva, obi¢no po

Ova gotska crkva nalazi se u samom centru Pariza, na ostrvu Site,
odakle polaze svi putevi u najudaljenije krajeve Francuske. Crkva s
blagoslovom motri na njih i pruza utociste, veru i nadu, stanovnici-
ma Francuske ali i posetiocima koji dolaze sa svih strana sveta da
odaju pocast ne samo njoj, vec i svetskoj bastini ¢ija je katedrala
pocasni predstavnik.

Bila je mesto brojnih znacajnih dogadaja francuske istorije. Izmedu
ostalog, 18. marta 1314. godine, dovedeni su ispred crkve veliki tem-
plarski Majstor Jacques de Mole i njegova tri velikodostojnika.
Citana im je smrtna presuda dok su oni tvrdili da su nevini. Kazu da
su prisutni, dok su plamenovi obuhvatali njihova tela ¢uli glas koji
je uzvikivao: ,Tela pripadaju kralju Francuske, ali duse Bogu.*

Godine 1804. u katedrali je krunisan Napoléon.

UPUTSTVO ZA ,,CITANJE" KATEDRALE

Nekada su knjige, pisane rukom, mogli da ¢itaju samo kraljevi,
vlastela, pre svega crkveni oci. Obic¢an narod je ,(itao“ fasade i
unutra$nost crkve. Na srednjim vratima Isus stoji na malom sedmo-
stranom pijedestalu sa oznakama Sedam Slobodnih Umetnosti. Tri
rozete iz XIII veka, severna, juzna i zapadna, svaka na svoj nacin
pri¢a svoju pricu. Zapadna rozeta iznad ulaza, u centru nosi
Bogorodicu sa sinom; oko nje prvi krug je sastavljen od malih

Recently, we have witnessed a devastating fire that caught
the cathedral of Notre Dame in Paris, when the wooden
roof and a large part of its interior were destroyed. The
strong flame threatened to collapse two towers, as well,
which would destroy the whole church. Luckily...

ot a common church by its appearance and decorations,
and during the construction there is a need to emphasize
its velocity, size, height, strength of impression... Usually, tourists
stand for a long time in front of the church admiring its
architecture balance, the beauty of the height and width ratio
and the richness of the ornaments on the facades, in a word - the
mastery of the builders. Thanks to Vitruvius, an architect who
lived in the first century BC, the man who established the golden
section system, the builders of the XII century, on the incentive
of Bishop Moris de Sili built a church with the foundation in the
form of a cross.

The cathedral, which means the seat or the capital church, is
n

This Gothic church is located in the centre of Paris, on the island
of Site, from which all the routes to the furthest parts of France
go. The Church looks upon them with blessings and provides
shelter, faith and hope, to the inhabitants of France, but also to
visitors who come from all over the world to honour not only the
church, but also the world heritage of which the cathedral is an
honorary representative.

It was the site of numerous important events of French history.
Among other things, on March 18, 1314, the great Templar
Master Jacques de Mole and his three generals were brought in
front of the church. They were given a death sentence while they
claimed to be innocent. People say that, while the flames
embedded their bodies, those present heard a voice that
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raznobojnih vinjeta u kojima se vidi dvanaest apostola. U drugom krugu upisano je dvanaest ljudskih mana i dvanaest znakova
Zodijaka. U tre¢em krugu nailazimo na dvanaest vrlina i dvanaest meseci u godini. Juzna rozeta u prelepim jarkim bojama, nosi vinjete
proroka, sudija, velikih svestenika... i govori o Hristovom obecanju pravednima o njihovoj besmrtnosti. Severna rozeta prica o Starom
testamentu - Hristu, jevandelistima, ostalim apostolima i Strasnom sudu. U sredini se nalazi trougao u kome se vide Adam i Eva u
Raju.

Ukoliko neko zeli da, prilikom svoje posete ovoj crkvi, procita Bibliju, postoji na¢in u kom pravcu treba da se kre¢e. Na tom putu ¢e
sresti Bogorodicu zvanu ,,Notre Dame de Paris®, Tomu Akvinskog (Tommaso d'Aquino), Jovanku Orleanku (Jeanne d'Arc)... skulp-
ture Pieta-e, kralja Luja (Louis-a) XIIT i Luja (Louis-a XIV) koji kleci i nudi svoju krunu i skiptar. Zanimljivo je da oltar nije u pravoj
liniji s brodom crkve. Neki smatraju da je u pitanju simbolika nagnute Hristove glave na krstu.

Mnogi smatraju da je ova katedrala hijeroglifska knjiga. Ezoterik Fulkaneli (Fulcanelli) je tvrdio da je u njoj nadena masonska
»izgubljena re¢. On je otkrio da se na drugoj galeriji nalazi adept s frigijskom kapom Eleuzinskih misterija, pogledom trazec¢i
ucenika koji bi mogao da desifruje istinske nauke. Na toj galeriji se zaista do aprila meseca nalazio veliki reljef starca. Smatra se
da je to bio ¢uveni alhemicar Bogorodicine crkve.

ORGULJE sA 8.000 cevi!
Katedrala Notre Dame nije bila samo za gledanje, ucenje, prepoznavanje... ve¢ i za uzivanje: kada su u XII veku postavljene
orgulje sa 180 cevi, visoke 2 metra, proizvodile su 36 tonova. Ove orgulje su tokom vekova bile zamenjivane, dopunjavane,
povecavane. Cetvrte, sa 8.000 cevi, koje smo od 1968. do aprila ove godine slusali, bile su hit svake nedelje. Naime, svake nede -
lie u 18 sati, francuski ili drugi organisti sveta svirali su u katedrali ozbiljnu i duhovnu muziku, dajuéi slusaocima osecaj
opustenosti, mira i ljubavi. Imala sam sre¢u da nekoliko puta osetim taj uzviSeni trenutak.

Poznato je da Francuska drzava ima najjaci poreski sistem u Evropi. Veliki deo tog ,,kolaca“ odvaja se za kulturu i umetnost
ove zemlje. Zahvaljujudi tome, prema podacima Svetske turisticke organizacije, Francuska je najposecenija zemlja na svetu,
kao i grad - Pariz sa oko 19 miliona turista prosle godine. Zato nema nikakve sumnje da ¢e Francuzi veoma brzo obnoviti
katedralu Notre Dame, budu¢i da je ve¢ prikupljeno milijardu evra. Kazu i vise. U svom novom ciklusu, ona ce biti jos lepsa

i ¢vrdca, s tehnologijom poslednje generacije.

Medu onima koji su odmah uputili novéanu pomoc¢ za obnovu crkve je i Srbija koja je od srca donirala milion evra.
Na spomeniku zahvalnosti Francuskoj u Beogradu pise:

Volimo Francusku kao sto je ona volela nas.
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shouted: “The bodies belong to the King of France, but the
souls to the God”

Napoléon was crowned in the cathedral in 1804.

INSTRUCTIONS FOR “READING” THE CATHEDRAL
Once, the hand-written books could be read only by kings,
aristocrats, and primarily priests. The ordinary people have
"read" the facades and the interior of the church. On the
middle door, Jesus stands on a small seven-sided pedestal with
the labels of Seven Free Art. Three rosettes from the 13th
century, north, south and west, tell a story each in its own way.
Western rosette above the entrance, in the centre carries the
Virgin with her son; around it the first circle is composed of small
colourful vignettes in which twelve apostles are seen. In the
second round, twelve human defects and twelve Zodiac signs
were recorded. In the third circle we find twelve virtues and twelve
months of the year. Southern rosette in beautiful bright colours
wears vignettes of the prophets, judges, great priests...and speaks of
Christ's promise to the righteous of their immortality. The northern
rosette tells a story of the Old Testament - Christ, the Gospel, the other
apostles, and the Terrible Court. In the middle there is a triangle in

which Adam and Eve are seen in Paradise.

If someone wants to read the Bible during his visit to this church, there

is a way in which direction they should move. On this road one will meet

a Virgin Mary called "Notre Dame de Paris', Tommaso d'Aquino, Jeanne

d'Arc... sculptures of Pieta, the kings Louis XIll and Louis XIV who kneels

and offers his crown and sceptre. It is interesting that the altar is not in the

right line with the boat of the church. Some consider it to be the symbolic
of the sloping Christ's head on the cross.

Many believe this cathedral is a hieroglyphic book. Esoteric Fulcanelli
claimed that the Masonic "lost word" was found there. He discovered that
on the other gallery there is an adept with a frigian cap of Eleusinian
mysteries, looking for a student who could decipher true teachings. There
was a big relief of the old man in that gallery until April. It is considered to be
the famous alchemist of the Virgin Church.

ORGAN WITH 8,000 PIPES!

Notre Dame Cathedral was not only for watching, learning, recognizing ... but
for enjoying, as well: in the XII century the organ with 180 pipes, 2 meters high
that produced 36 tones was set up. These organs have been replaced over the
centuries, supplemented, enlarged. Fourth, with 8,000 pipes, which we were

listening to from 1968 to April this year, were the hit every week. Namely, every

Sunday at 6 pm, the French or other organists of the world played a classical and
spiritual music in the cathedral, giving the listeners a sense of relaxation, peace and
love. | was fortunate to feel this exalted moment several times.

It is known that the French state has the strongest tax system in Europe. A large part
of this "cake" is separated for the culture and art of this country. Thanks to this,

according to the World Tourism Organization, France is the most visited country in the

] world, as well as the city - Paris with about 19 million tourists last year. So there is no

doubt that the French will quickly restore the Notre Dame cathedral, as it has already

collected one billion Euros. And much more, they say. In its new cycle, it will be even
more beautiful and firmer, with the latest generation technology.

Among those who immediately sent financial assistance for the reconstruction of the

church is Serbia, which donated a million Euros from the heart.
At the monument of gratitude to France in Belgrade it is written:

We love France as it loved us. .
Jelena Kali¢anin
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(GRAD KOJI SLAVI KULTURU

Arilje je jedna od deset opstina Zlatiborskog okruga, koja se nalazi u zapadnom delu Srbije. Zahvaljujuci geograf-

skom polozaju, darovitoj prirodi, vrednim i preduzimljivim ljudima, Arilje je prepoznatljiv privredni i
poljoprivredni kraj. Najvise se uzgaja malina zasti¢enog geografskog porekla, po kojoj je Arilje poznato i u svetu,
ali se pored maline gaje i jabuke i borovnice. A “gaji” se i najbolji pamuk, odgovorila bi svaka Zena, misleci na
pamucni ves koji se godinama vec proizvodi u Arilju i predstavlja jedan od njegovih prepoznatljivih brendova.
Istorijsko naslede, tradicija i kultura su, ipak, ono ¢ime se njegovi stanovnici istinski ponose. Duhovni svetionik
Arilja je crkva Svetog Ahilija, zaduzbina kralja Dragutina iz 13. veka, a najveci kulturni dogadaj u savremenoj
istoriji Arilja — ARLEMM, letnja muzicka manifestacija, jedna od retkih u ¢ijem fokusu je klasi¢na muzika.

The town of Arilje is one of the ten
TH E TO\/\/N THAT municipalities of the Zlatibor region, situated
in western Serbia. Thanks to its geographical
position, gifted nature, worthy and

C E |_ E B RAT ES enterprising people, Arilje is a recognizable
economic and agricultural area. Arilje is well-
known for the cultivation of raspberries of

CU LTU RE protected geographical origin as well as
apples and blueberries. And the best cotton is
"grown" there, many women would say,
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THE TOWN OF ARILJE FROM THE PERSPECTIVE OF TOURISM

a pripada Zlatiborskom okrugu, kazu da su vredni, radni

i preduzimljivi ljudi, da su uglavnom u privatnom biznisu
i da od svega §to rade, naprave po neki brend na ponos svoje
opstine. Svi oni vole Arilje, a imaju i zbog ¢ega. Ponosni su na
svoju reku Rzav koja pijacom vodom snabdeva pet gradova i
opstina u Srbiji, a izgradnjom brane Svrackovo i pro$irenjem
kapaciteta mo¢i ¢e da napaja jo$ Zednih gradova. Ona je za
Ariljce njihovo more na kojem rado provode leto, a za ribolovce
- raj za poto¢nu i kalifornijsku pastrmku, lipljan i atraktivno
mesto za musicarenje. Uzvodno od grada, Rzav je poznat po
svojim plazama koje sve vise privlace paznju turista. Poznate su:
Gradska plaza, ostrvo Uski vir, Zuta stena, Zelen plaza, Sonjine
¢ari, Bosa noga i plaza Urjak, na kojoj se ve¢ godinama odrzava
takmicenje u skokovima u vodu.

Za stanovnike Arilja, grada koja se nalazi u zapadnoj Srbiji

POZELIJNA TURISTICKA DESTINACIJA

Smesteno izmedu slivova reka: Moravice, Velikog i Malog
Rzava, Arilje sa svojom okolinom i netaknutom prirodom
predstavlja pozeljnu turististicku destinaciju. U kanjonu reke
Panjice, na primer, nalazi se Vodena pe¢ina, pravi biser prirode
koji je za turiste sklone avanturizmu - nezaobilazno odrediste.
Pored dve reke, na oko 600 metara nadmorske visine nalazi se
Visocka banja koja je, za razliku od urbanizovanih banja, prava
lekovita oaza na otvorenom. Izvor banjske vode se iz stena
direktno uliva u bazane, a voda koja je vi$estruko lekovita moze
da se koristi i za pice, jer nema karateristican miris i ukus.
Okolina izvori$ta u kanjonu bogata je retkim biljnim i Zivotinj-
skim vrstama.

Pored prirodnih osobenosti , lokalna istorija je izuzetno veoma
vazna za razvoj mesta. U atarima dvaju sela Tre$njevice ,koja
teritorijalno pripada Arilju i Radaljeva, koje pripada Ivanjici,
nedavno je otkriveno utvrdenje Stari grad na Gradini.
Intenzivnim arheolo$kim istrazivanjima poslednjih nekoliko
godina otkriveni su veoma znacajni podaci za razvoj ovog dela
Zemlje Moravice, kako su se danasnji prostori Zlatiborskog i
Moravickog okruga nekada zvali. Ostaci grada poticu iz vise
perioda, a najstariji horizont pripada praistorijskoj epohi i

thinking of the cotton underwear that has been
produced in Arilje for years and is one of its
distinctive brands. Historical heritage, tradition and
culture are, however, what makes its inhabitants truly
proud. The “spiritual lighthouse” of the town of Arilje
is the St. Ahilije Church, the endowment of king
Dragutin from the 13th century, and the largest
cultural event in the contemporary history of Arilje -
ARLEMM, a summer music event, one of the rare
festivals focused on classical music.

www.turistickisvet.com

which belongs to the Zlatibor district, is said to have hard-

working and entrepreneurial people, dealing mostly with their
own business and that from everything they do, they make some
brand of pride for their municipality. They all love Arilje, and there is
a good reason for that. They are proud of their river Rzav, which
supplies drinking water to five towns and municipalities in Serbia,
and by building the Svrackovo dam and expanding its capacities; it
will be able to supply even more towns. For Arilje residents this river
is like the sea where they like to spend summer days, and for
fishermen it is a heaven full of trout, grayling and an attractive place
for fishing with flies. Upstream from the town, the Rzav is famous for
its beaches that are increasingly attractive for tourists. The most
popular are: the Town beach, the island of Uski vir, Zuta stena, Zelen
beach, Sonjine ¢ari, Bosa noga and Urjak beach, where there has
been a competition for jumping in water for years.

For the residents of Arilje, a town located in western Serbia,

ATTRACTIVE TOURISM DESTINATION

Located among the river basins of Moravica, Mali and Veliki Rzav, the
town of Arilje with its surroundings and unspoiled nature represents
a desirable tourist destination. In the canyon of the Panjica River, for
example, there is the Water Cave, the real pearl of nature and for
adventurous tourists a must-visit destination. In addition to the two



https://arilje.org.rs/

Crkva Svetog Ahilija
ragan Bosnic¢

prelazu iz bronzanog u gvozdeno doba. Sledeci horizont je iz
perioda rane Vizantije, odnosno 6. veka. Tre¢i horizont je iz
srednjevekovne epohe - izmedu 9. i 12. veka, a najmladi pripa-
da poznosrednjovekovnoj epohi - 14. vek.

Duhovni svetionik mesta je crkva Svetog Ahilija, zaduzbina
kralja Dragutina iz 13. veka, koja je proglasena za spomenik
kulture od izuzetnog znalaja. Iz istog perioda poticu crkva
Svetog Nikole u Brekovu i manastir Klisura, graden u raskom
stilu, po uzoru na ariljsku crkvu.

Jedan od objekata po kojem je Arilje, takode, nekada bilo poz-
nato je i bajkovit hotel “Mlinarev san’, na samoj reci punoj
bukova. Danas ¢eka da dostigne nekadasnju slavu, a dok skuplja
snagu za novi pocetak, seoski turizam i domaca radinost preu -
zimaju inicijativu. Danas raspolazu sa oko 100 lezaja u
aparmanima i sobama, u centru Arilja i na manjoj ili ve¢oj uda-
ljenosti od centra. Svi kapaciteti su kategorisani i to od najvisih
do srednjih kategorija. Seoska turisticka domacinstva nude
domacu hranu, radionice za proizvodnju suvenira, kampove u
kojima se oseca izvorna atmosfera starog srpskog domacinstva.

ARLEMM - PRAZNIK KLASICNE MUZIKE
Najpoznatija manifestacija u Arilju je ARLEMM - ariljska letnja
muzicka manifestacija. Jubilarni, deseti po redu ARLEMM

92196 TURISTICKI SVET leto 2019

ARILJE 1Z TURISTICKOG UGLA

Slikarski san
Photo: Dragan Bosni¢

rivers, at about 600 meters above sea level there is Visocka banja
which, unlike urbanized spas, is a real healing oasis in the open air.
Spa waters springs directly into the pools, and multi-medicinal water
can be used for drinking, because there is no characteristic smell and
taste. The surrounding area of the canyon is rich in rare plant and
animal species.

In addition to its natural features, local history is extremely important
for the development of the town. In the region of the two villages,
Trednjevica, near the town of Arilje and Radaljeva, near the town of
Ivanjica, the fortress Stari grad on Gradina has recently been
discovered. Intensive archaeological research in the last few years
has revealed very significant data for the development of this part of
the Moravica region, as the present areas of the Zlatibor and
Moravica districts were once called. The remains of the city originate
from several periods, and the oldest horizon belongs to the
prehistoric epoch and the transition from bronze to the iron ages.
The next horizon is from the period of early Byzantium, or the 6th
century. The third horizon is from the medieval epoch - between the
9th and 12th centuries, and the youngest belongs to the late
medieval epoch - the 14th century.

The spiritual lighthouse of the city is the church of St. Ahilije, the
endowment of king Dragutin from the 13th century, which was
proclaimed a cultural monument of exceptional significance. The
Church of St. Nikola in Brekovo and the Klisura Monastery, built in a



THE TOWN OF ARILJE FROM THE TOURISM PERSPECTIVE

odrzace se ove godine od 20. jula do 4. avgusta. Manifestaciji
prethodi pokretna multimedijalna izlozba fotografija
»Umetnicki karavan', koja ¢e pre pocetka manifestacije posetiti
10 gradova $irom Srbije. Tokom 70 dana, izlozbu ¢e videti vise
od 300.000 posetilaca.

Cilj ARLEMM-a je prepoznavanje i odabir mladih talenata,
muzicka edukacija dece i mladih, odrzavanje koncerata,
javnih ¢asova, radionica i predavanja u oblasti muzicke kul-
ture, povezivanje vizuelnog i zvu¢nog dozivljaja u umetno-
sti, negovanje duhovnosti i razvoj ekoloske svesti. Osim §to
okuplja vodec¢a imena, pre svega, iz sveta klasi¢ne muzike,
ARLEMM se izdvaja i po tome §to se programi odrzavaju u
znadajnim prirodnim i kulturno-istorijskim lokalitetima
opstine Arilje, kao na primer: na reci Rzav, ostrvu Uski Vir,
crkvenoj porti i Crkvi Svetog Ahilija, Gradskom trgu -
promovisu¢i uz muziku i vaznost tradicije i ocuvanja
prirode. Sa vi$e od 80 odrzanih edukativnih radionica, 140
koncerata i 3.000 individualnih ¢asova nastave, ARLEMM
ima vodeée mesto u kulturno-umetnickim dogadajima u
Srbiji.

ARLEMM
Photo: Dzumandzi = -

ARLEMM
Photo: Dzumandzi

" ARLEMM
. y Photo: Dzumandzi

Raska style, modelled on the Arilie’s church belong to the same
period.

One of the buildings according to which Arilje was also once known
is hotel “Mlinarev san’, by the river. Today it is waiting to reach the

former glory, and while collecting strength for a new beginning, rural
tourism and domestic work are taking the initiative. Today, it has
around 100 beds in rooms and suites, in the centre of Arilje and at a
smaller or greater distance from the centre. All capacities are catego-
rized from the highest to the middle categories. Rural tourist house-
holds offer homemade food, souvenir production shops, campsites
where the original atmosphere of the old Serbian household is felt.

ARLEMM - CLASSIC MUSIC FESTIVAL

The most famous event in the town of Arilje is ARLEMM — a summer
music festival. The jubilee, tenth ARLEMM will be held this year from
July 20 to August 4. The event is preceded by a mobile multimedia
exhibition of photographs ,Umetnicki karavan®, which will visit 10
towns across Serbia. Over 70 days, the exhibition will see more than
300.000 visitors.

The aim of ARLEMM is recognition and selection of young talents,
music education for children and young people, concerts, public
classes, workshops and lectures in the field of music culture, linking
visual and sound experience in art, fostering spirituality and
developing ecological awareness. Apart from gathering the leading
names, first of all, from the world of classical music, ARLEMM also
distinguishes itself by the fact that the programs are held in
significant natural and cultural and historical sites of the municipality
of Arilje, for example: on the river Rzav, the island of Uski Vir, the
church ports and Church of St. Ahilije, the town square - promoting
music and the importance of tradition and conservation of nature.
With more than 80 educational workshops held, 140 concerts and
3,000 individual classes, ARLEMM has a leading place among cultural
and artistic events in Serbia.

- ARLEMM 2019 je nosilac priznanja Zajednice evropskih :
: festivala ,,EFFE lebel 2019-2020% koja predstavlja potvrdu :
- kvaliteta manifestacije ARLEMM, koja je na ovaj nacin :
- uklju¢ena u zajednicu najznacajnijih evropskih festivala u :
 oblasti umetnosti i kulture. :

ARLEMM 2019 is awarded by the Community of European festivals
i with the “EFFE label 2019-2020" recognition which is a confirmation
of the ARLEMM's quality, making it a member of the community of
i the most important European art and culture festivals. 5
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ur LT REMEK-DELO MORAVSKE ARHITEKTURE: MANASTIR LJUBOSTINJA

POSVETA LJUBAVI | - ZENSKOJ ENERGI)I

metara severno od Trstenika, na levoj obali

Ljubostinjske reke, Sest vekova vremenu odoleva
manastir Ljubostinja - zaduzbina carice Milice
Hrebeljanovi¢. ..

Na oko 230 kilometara juzno od Beograda, a 5 kilo-

Pomalo izolovan ali pristupa¢an, manastir se nalazi u dolini
male planinske Ljubostinjske reke, okruzen livadama,
vo¢njacima i Sumama. Pred posedom je i veliki poligon za
one koji biciklom, automobilima ili autobusima dolaze da
posete ovo velelepno zdanje od neprocenjive istorijske vred-
nosti.

SREDNJOVEKOVNI AMBLIENT U MALOM

Kako prodete kapiju manastira, obuzima vas osecaj spokoja.
Tisina. Sve je ¢isto i uredeno. Vazduh je svez, trava pokosena.
S desne strane putica, kao naslikana, nalazi se crkva Uspenja
Bogorodice, koja ima sve odlike spomenika moravske skole.
Njenom spoljasnjem izgledu majstor je posvetio posebnu
paznju. Sve Cetiri fasade ukrasene su bogato izrezbarenim
kamenim prepletima koji, u vidu Sirokih pojaseva, uokviru-
ju prozore i vrata. U gornjem delu preovladuju rozete
ispunjene  raznovrsnim  Cipkastim  ornamentima.
Odusevljen ovom sakralnom gradevinom, francuski vizan-
tolog Gabrijel Mije je jednom prilikom istakao da je crkva
Uspenja Bogorodice u Ljubostinji moravsku arhitekturu

dovela do savr$enstva. Budu¢i da je manastir danas zenski, u

dvoristu crkve, pored konaka, nalazi se i malo groblje na
kojem su sahranjivane igumanije. -

ISTORUA U FRAGMENTIMA
Ljubostinja je gradena od 1388. do 1405.
godine i zaduzbina je carice Milice, Zene cara
Lazara, koja se ovde zamonasila zajedno s

A MASTERPIECE OF MIORAVIAN ARCHITECTURE:
THE LJUBOSTINJA MONASTERY

A DEDICATION OF
LOVE AND - FEMALE
ENERGY

bout 230 kilometers south of Belgrade, and 5 kilometers north of
ATrstenik, on the left bank of the Ljubostinja river, the endowment
of Princess Milica Hrebeljanovi¢ - the Ljubostinja monastery -
stands the test of time for six centuries...

A bit isolated but accessible, the monastery is
located in the valley of a small mountain
Ljubostinja river, surrounded by meadows,
orchards and forests. There is also a big poly:

can come to visit t
_ magnificent building
_invaluable historic




brojnim udovicama srpskih vlastelina posle Kosovskog boja.
Milica, monaski Evdokija, sahranjena je u crkvi sa leve strane
ulaza. Nasuprot nje, sa desne strane, nalazi se grobnica njene
drugarice Jefimije, supruge despota Ugljese, jedne od prvih zena
u Srbiji koja se bavila knjizevnos$éu. Kao dar manastiru, Jefimija
je na crvenoj svili pozla¢enom Zicom izvezla ¢uvenu ,,Pohvalu
knezu Lazaru’, koja se danas ¢uva u Muzeju srpske pravoslavne
crkve u Beogradu. Unutrasnji zidovi crkve ogoljeni su skoro u
potpunosti. Od brojnih Zivopisa sa¢uvani su samo pojedini frag- MEDIEVAL AMBIENCE IN A SMALL LANDSCAPE
menti koji predstavljaju caricu Milicu i cara Lazara, despota fAS )I(OU pz;ss throglg';h t?‘? gate (Efthe :?ona?stelry, you Zre taken ZyTt:e
Stefana i njegovog brata Vuka, arhandela Mihaila, Svetog eeling of tranquility. Silence. Everything is clean and arranged. The
. . . .. .. L. air is fresh, the grass is cut. On the right side of the road, as painted,

Savu... Iz ovih prikaza vide se detalji koji su vazni za . o .

y . 5 - ; stands the Church of the Assumption of the Virgin, which shows all
proucavanje kulture tog vremena, kao $to su obicaji, odeca,

A - > ) ‘ the features of a monument of the Moravian school. The architect
nakit, insignije vladara. U crkvi se nalazi i vredan ikonostas iz has paid special attention to its outward appearance. All four facades

1870. godine koji je oslikao akademski slikar Nikola Markovi¢ iz are decorated with richly carved stone knots that, in the form of wide

Beograda. belts, frame windows and doors. In the upper part, rosettes filled
with various lace ornaments prevail. Inspired by this sacred building,
the French historian of the Byzantine art, Gabriel Millet, once pointed
out that the Church of the Dawn of the Virgin in Ljubostinja has led
the Moravian architecture to perfection. Today, Ljubostinja is a

UPRKOS STRADANJIVA
Pojedini zapisi svedoce da se u Ljubostinji sluzilo sve do kraja 17.
veka, a manastir se posebno istakao za vreme Kocine bune 1788.

godine. Odavde je narod pozivan na ustanak, koji je manastir female monastery, so, in the churchyard, there is also a small
pomogao hranom i drugim sredstvima. Iz osvete, Turci su cemetery in which the igumanias are buried.

zapalili Ljubostinju. Tom prilikom, u zidu manastira, nasli su i HISTORY IN FRAGMENTS

blago koje je sakrila carica Milica, pa se zahvaljuju¢i tome kruna Ljubostinja was built from 1388 to 1405 and represents the
cara Lazara danas nalazi u Istanbulu. Ljubostinja je obnavljana u endowment of Princess Milica, the wife of Prince Lazar, who took
toku 19. 1 20. veka. Zanimljivo je da je, uprkos svim godinama monastic vows here along with numerous widows of Serbian rulers
stradanja, na kamenim vratima koja iz priprate vode u hram, after the Battle of Kosovo. Milica, afterwards nun Eugenia, is buried in
sacuvan natpis ,,Protomajstor Borovi¢ Rade”. To je Rade Neimar the church on the left side of the entrance. On the right, you can see
iz narodnih pesama, graditelj Ljubostinje, dok je slikar Makarije the tomb of her friend Euphemia, the wife of Despot Ugljesa, one of

the first women in Serbian literature. As a gift to the monastery,
Euphemia, on a red silk, with a gold plated wire, laced the famous
"Praise of Prince Lazar', which today is preserved at the Museum of
the Serbian Orthodox Church in Belgrade. The inner walls of the
church are almost completely bare. From numerous paintings and
frescoes, only fragments now represent Milica and Lazar, Despot
Stephan and his brother Vuk, Archangel Michail, Saint Sava etc. From
these depictions you can see the details that are important for
studying Serbian culture of the medieval time - customs, clothes,
) jewelry, insignia. There is a valuable iconostasis in the church painted
A =L IE in 1870 by Nikola Markovi¢, academic artist from Belgrade.

svoje ime ostavio na luku iznad istih vrata.

i, e m—
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DESPITE THE SUFFERING

Some records testify that Ljubostinja was an active monastery until
the end of the 17th century. Afterwards, it was especially
prominent during Koca’s rebellion in 1788. From this place, the
people were called to the uprising, which the monastery supplied
with food and other means. The Turks burned down Ljubostinja out
of revenge. On this occasion, in the wall of the monastery, the
treasures hidden by Princess Milica were found, and this is why the
crown of Prince Lazar is kept in Istanbul today. Ljubostinja was
renovated during the 19th and 20th century. It is interesting that in
spite of all the years of suffering and destruction, the inscription
"Master Borovi¢ Rade" has been preserved on the stone door of the
temple. This is Rade the Stonemason from the folk songs, the
builder of Ljubostinja, while the painter Macarius left his name on
the port above the same door.

! |
ja Milica, Vladislav Titelbah, 1900,
dni muzej Kikinda
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ZA VREME DUNAVSKE BANOVINE

eme kada je hotel ,,Staro zdanje“ u Arandelovcu postao
l | simbol nebrige i javasluka, nerazumljivog otpora lokalne

vlasti da ga investitor Miroljub Aleksi¢, vlasnik A
GRUPE, rekonstruise i da zajedno sa ostalim hotelima i parkom
preporodi celu Bukovicku banju, pojavilo se kapitalno delo mr
Dragana D. Todorovica, novinara, publiciste, izdavaca i direktora
arandelovackog hotela ,,Izvor*, koji je u knjizi ,,Dogradnja Starog
zdanja za vreme Dunavske banovine (1929 - 1941) - izbor iz
dokumenata®, predstavio izbor najvaznijih dokumenata iz
Arhiva Vojvodine i Stedionice Dunavske banovine u Novom
Sadu izmedu dva svetska rata. Izaslo u izdanju arandelovacke
»otvarnosti“ i Arhiva Vojvodine, ovo delo sadrzi 41 od ukupno
501 dokumenta od 1930. do 1945. godine i prati pripremne
radove za dogradnju ,,Starog zdanja‘, predracune i zapisnike o
preuzetim radovima, razne ponude, odluke, molbe, informacije
o predaji Bukovicke banje Stedionici Dunavske banovine 1938. i
njenoj likvidaciji posle Drugog svetskog rata. Iako je arhivska
grada sama po sebi suvoparna, u knjizi se mogu naci veoma
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zanimljivi podaci o o$trim primedbama glavnog
upravnika na propuste u samom poslovanju, bilo da je
re¢ o nedovoljnoj higijeni, zameni pregorelih sijalica,
curenju vode, nestru¢nim portirima i mnogo cemu
drugom $to ¢ini funkcionisanje jednog hotela i njegovog
renomea medu gostima. Zanimljivi su i detaljni podaci o
inventaru ne samo ,Starog zdanja“ ve¢ i celokupnog
banjskog kompleksa iz tog perioda, a posebno su
dragocene ilustracije, medu kojima je najstarija iz 1856.
godine o planu parka u Bukovickoj banji, sa koga se vide
geometrijske pozicije staza u duhu francuskih parkova.
Tu je i malo poznata razglednica hotela iz 1875, zatim
planovi o prosirenju hotela i rekonstrukeiji u dva navra-
ta, neposredno pred Drugi svetski rat i 60-tih godina
proslog veka, kao i Zivopisne nalepnice za boce kisele
vode, od kojih najstarija potice s
kraja 19. veka.

- Dunavsku banovinu, koja je obuh-
vatala veliku teritoriju Kraljevine
Jugoslavije, skoro celu danasnju
Vojvodinu, nekoliko opstina koje se
danas nalaze u Hrvatskoj i dobar
deo centrale Srbije, okolinu
Beograda, Arandelovac, Kragu-
jevac, Topolu, Zabare i predeo
Dunava sve do Kuceva, danas ¢ini
70 opétina koje imaju podatke o
svojoj istoriji i gradi u Dunavskoj
banovini i Stedionici Dunavske
banovine. Samo u Arandelovcu
je, medutim, formiran Fond za
prikupljanje arhivske grade i
druge dokumentacije u nakadas-
njoj Radnoj organizaciji ,,Buko-
vicka banja“; koji je sistematski
nekoliko godina, zajedno sa
muzejom, prikupljao gradu, fo-
tokopirao je i ustupao istraziva-
¢ima, ucenicima i studentima,
brojnim pojedinicima u oblasti kulture i

naucnim kadrovima ovog kraja - rekao je na promociji
knjige urednik izdanja mr Vladimir Ivani$evi¢, visi savet-
nik u Arhivu Vojvodine u Novom Sadu. I direktor te
ustanove dr Nebojsa Kuzmanovi¢ je istakao znacaj ove
publikacije u kontekstu sveopste digitalizacije koja preti
da za nekoliko godina zatvori stranice Stampanih knjiga,
novina i ¢asopisa, te je objavljivanje dokumentarne grade,
poput ove knjige, svedocanstvo o postojanju svih nas,
kako bi ,,nasi potomci znali da su imali pretke®

Ova znacajna knjiga je, inace, objavljena povodom 90-
godisnjice formiranja Kraljevske banske uprave Dunav -
ske banovine Kraljevine Jugoslavije, a autor ovog dela
izrazio je Zaljenje Sto promocija nije uprilicena u obnov-
lienom ,,Starom zdanju'; koje je, zajedno sa hotelom ,,Su-
madija“ i novosagradenim hotelom i uredenim parkom,
trebalo ove godine da primi prve goste u novom ruhu.

www.turistickisvet.com

a symbol of neglect and recklessness, unreasonable resistance of the local
authorities to let Miroljub Aleksi¢, the owner of A GROUP, reconstruct it
along with the other hotels and the park and restore the whole Bukovicka
banja, a very important book,Upgrading of the Staro zdanje during the time
of Danube Province (1929 — 1941) — a selection from documents” appeared. It
was written by Dragan D. Todorovi¢, a journalist, publicist, publisher and direc-
tor of hotel“Izvor”in the town of Arandelovac, in which he presented the selec-
tion of the most important documents from the Archives of Vojvodina and the
Savings Bank of the Danube Province in Novi Sad between the two world wars.
Published by the “Stvarnost” in Arandelovac and Archives of Vojvodina, this
book contains 41 of total of 501 documents from 1930 to 1945 and follows
preparatory works for the upgrade of “Staro zdanje, the calculations and
records of the undertaken works, various offers, decisions, requests, information
on the surrender of Bukovicka banja to the Savings Bank of the Danube
Province in 1938 and its liquidation after the Second World War. Although these
archived documents can be dull, the book contains very interesting data on the
sharp remarks made by the chief manager on gaps in
the business itself, whether it is insufficient
hygiene, replacement of burnt bulbs, leakage of
water, incompetent doormen and much more
that makes one hotel’s operation and its reputa-
tion among guests. Interesting are also detailed
information about the inventory of “Staro zdanje”
and the entire spa complex from that period, and
especially valuable are illustrations, among which is
the oldest one from 1856 on the park's plan in
Bukovicka banja, from which the geometric posi-
tions of the path are seen in the spirit of French
parks. There is also a less known postcard of the
hotel from 1875, then plans to expand the hotel and
reconstruction on two occasions, just before the
Second World War and the 60s of the last century, as
well as colourful stickers for mineral water bottles, the
oldest of which originates from the late 19 century.
- Once comprised of the large territory of the
Kingdom of Yugoslavia, almost entire today’s
Vojvodina, several municipalities in today’s Croatia
and one part of the central Serbia, area around
Belgrade, Arandelovac, Kragujevac, Topola, Zabare
and Danube region to Kucevo. Today, the Danube
Province contains 70 municipalities which have infor-
mation about their history and material in the Danube
Province and the Savings Bank of the Danube Province.
Only in the town of Arandelovac, however, a Fund for
the collection of archival material and other documentation was created in the
former“Bukovicka banja” organization, which systematically spent several years
together with the museum, collecting the material, photocopied it and handed
it over to researchers, students, numerous individuals in the area of culture and
scientific staff of this region — said at the book’s promotion the editor Vladimir
Ivanisevi¢, senior advisor at the Vojvodina Archives in Novi Sad. The director of
this institution PhD Nebojsa Kuzmanovi¢ emphasized the importance of this
publication in the context of general digitization that threatens to close pages
of printed books, newspapers and magazines in a few years, so the publication
of documentary material, such as this book, is a testimony of the existence of all
of us, in order to show “our descendants they had ancestors'”.
This important book was published on the occasion of the 90th anniversary of
the establishment of the Royal Province Administration of the Danube Province
in the Kingdom of Yugoslavia, and the author of this work expressed regret that
the promotion was not undertaken in the renovated “Staro zdanje’, which,
together with the hotel “Sumadija” and the newly built hotel and landscaped
park, was to receive its first guests this year.

n t the time when hotel “Staro zdanje” in the town of Arandelovac became
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/A ENERGETSKI EFIKASNIJI DOM
| USTEDU: DO 20 % GRANTA!

e¢ina proizvoda kompanije Alfa-Plam, savremene, drustveno
Vodgovorne kompanije, sa dugoro¢nom strategijom razvoja, ispunjava
najvise evropske standarde kada je u pitanju visok stepen efikasnosti,
smanjenje emisije $tetnih gasova i minimum koli¢ine pepela prilikom
sagorevanja goriva.
Upravo doprinos zastiti Zivotne sredine predstavlja i najvazniji motiv zbog
kojeg se kompanija Alfa-Plam aktivno ukljucila u realizaciju projekta
GEFF, pod okriljem Evropske banke za obnovu i razvoj. Glavni cilj ovog
projekta je podsticanje prodaje energetski efikasnih proizvoda uz
mogu¢nost kreditiranja od strane poslovnih banaka i ostvarenja povracaja
sredstva u iznosu do 20 % iznosa kredita!

Pored finansijske ustede koja se moze ostvariti ovim putem, upotrebom
proizvoda na pelet ostvaruju se i znacajne energetske ustede, s obzirom da
pelet kao gorivo odlikuje: velika iskori$¢enost energije, jednostavno
transportovanje, koris¢enje i skladistenje. Nedeljno programiranja rada,
kao i moguénost ugradnje WiFi modula za daljinsko upravljanje sistemom
grejanja — neke su od dodatnih prednosti koje doprinose

potpunijem komforu prilikom upotrebe ovih proizvoda.

Ovim putem vas pozivamo da pre donos$enja kona¢ne
odluke o izboru grejnog tela uzmete u obzir sve
elemente sa aspekta prakticnosti upotrebe,
finansijske isplativosti ali i ekoloske
podobnosti, jer investiranjem u zelene
tehnologije neposredno doprinosite zastiti
zivotne sredine.
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GARANCIJE
NA KOTAQ

COMMO 21 GODINA

pec na pelet za etaZno grejanje - central heating pellet furnace aa Vama
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Prodajni saloni - Showrooms:

Beograd, Fozeska 65b, +381 (0)11 30-50-799 70 years with you
Sabac, Trg Sabackih Zrtava bb, +381 (0115 314-440 www.alfaplam.rs



http://www.alfaplam.rs/
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Macionalni park Tara

Turistika organizacija Srbije
oy s bijactravel
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http://www.srbija.travel/%D0%BF%D0%BE%D1%87%D0%B5%D1%82%D0%BD%D0%B0.283.html
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